ethos pathos logos examples

ethos pathos logos examples are essential elements in the study of rhetoric and persuasive
communication. These three modes of persuasion—ethos, pathos, and logos—serve as foundational
strategies used by speakers and writers to appeal to their audiences effectively. Understanding these
rhetorical devices and recognizing their examples in various contexts can enhance critical thinking and
improve communication skills. This article explores the definitions and significance of ethos, pathos,
and logos, followed by specific examples illustrating how each appeals to credibility, emotion, and
logic. Additionally, it discusses the practical application of these rhetorical appeals in speeches,
advertisements, and everyday conversations, providing a comprehensive insight into their usage. The
following sections will detail the key concepts and examples of ethos, pathos, and logos, before

examining their combined impact in persuasive discourse.

Understanding Ethos, Pathos, and Logos

Ethos Examples: Establishing Credibility

Pathos Examples: Appealing to Emotions

Logos Examples: Using Logical Reasoning

Combining Ethos, Pathos, and Logos Effectively

Understanding Ethos, Pathos, and Logos

Ethos, pathos, and logos are classical rhetorical strategies identified by Aristotle that remain relevant

for effective persuasion today. Ethos refers to the ethical appeal or the credibility of the speaker or



writer, pathos to the emotional appeal aimed at stirring feelings in the audience, and logos to the
logical appeal which relies on reasoning and evidence. These elements are often used together to
create compelling arguments that resonate with audiences on multiple levels. Recognizing these
appeals helps in analyzing speeches, advertisements, and written works critically, allowing one to

discern how persuasion operates in various communication forms.

Definition and Importance of Ethos

Ethos is the appeal to authority and character. It establishes the speaker’s or writer’s trustworthiness
and expertise on the subject matter, which encourages the audience to accept the message. A strong
ethos can be built through professional experience, credentials, reputation, or the demonstration of

sound moral character.

Definition and Importance of Pathos

Pathos targets the audience’s emotions, aiming to evoke feelings such as sympathy, anger,
happiness, or fear. Emotional appeals can motivate the audience to act or change beliefs by

connecting the message to their personal experiences or values.

Definition and Importance of Logos

Logos appeals to logic and reason by presenting facts, statistics, examples, and rational arguments.
This mode of persuasion is critical for convincing an audience through evidence and clear reasoning

rather than emotional or ethical appeals alone.

Ethos Examples: Establishing Credibility

Ethos is demonstrated when a speaker or writer convinces the audience of their reliability and

authority. For example, a doctor discussing medical advice inherently carries ethos due to their



expertise. Similarly, citing reputable sources or highlighting personal experience adds to the speaker’s

credibility.

Professional Credentials as Ethos

Professionals often use their titles, certifications, or years of experience to establish ethos. For
instance, a lawyer referencing their years of courtroom experience or a scientist citing published

research enhances their persuasive impact.

Character and Trustworthiness

Ethos can also be built through demonstrating honesty, integrity, and respect for the audience. A
speaker who acknowledges opposing views respectfully or admits limitations in their knowledge

strengthens their ethical appeal.

¢ A politician referencing their years of public service to build ethos
¢ An author including testimonials or endorsements from experts
¢ A company emphasizing a history of quality and reliability in advertising

» A teacher sharing personal experiences to connect with students

Pathos Examples: Appealing to Emotions

Pathos involves crafting messages that appeal directly to the emotions of the audience. This can be

achieved through storytelling, vivid imagery, or passionate delivery, aiming to evoke feelings that



support the speaker’s argument.

Using Emotional Stories

Personal anecdotes or narratives that highlight struggles, triumphs, or hardships often evoke empathy
or compassion. For example, a charity campaign might share a moving story about an individual

impacted by the cause.

Evoking Specific Emotions

Speakers may appeal to fear by warning about potential dangers, or appeal to pride by inspiring
collective identity. Pathos is effective in motivating audiences to take immediate action or reconsider

their viewpoints.

¢ A public service announcement showing the consequences of drunk driving
¢ An environmental speech highlighting the beauty of nature and the threat of pollution
¢ A political campaign ad featuring families who benefit from a candidate’s policies

e A commercial using heartwarming music and visuals to create a sense of nostalgia

Logos Examples: Using Logical Reasoning

Logos appeals to the audience’s rationality by presenting clear evidence, facts, and logical arguments.

This approach persuades by appealing to intellect rather than emotion or character.



Statistical Evidence

Presenting data and statistics supports claims with objective proof. For instance, a health campaign

might use statistics about disease reduction to advocate for vaccination.

Logical Arguments and Examples

Using deductive or inductive reasoning, analogies, and examples helps the audience follow the
argument logically. This method is common in academic writing, scientific presentations, and legal

arguments.

Using crime statistics to argue for stricter law enforcement

Presenting scientific studies in support of climate change policies

Explaining cause and effect relationships to justify a business decision

e Comparing costs and benefits in a financial proposal

Combining Ethos, Pathos, and Logos Effectively

Effective persuasion often relies on a balanced combination of ethos, pathos, and logos. Each appeal
complements the others by addressing different aspects of the audience’s perception and decision-
making process. Skilled communicators strategically blend credibility, emotional connection, and logical

reasoning to strengthen their arguments.



Examples of Combined Appeals

In a political speech, a candidate might establish ethos by highlighting their public service record, use
pathos by sharing emotional stories of constituents, and employ logos by outlining clear policy plans

supported by data. This multi-faceted approach maximizes persuasive impact.

Strategies for Using All Three Appeals

To craft compelling messages, it is essential to:

¢ Establish credibility early to build trust
e Engage the audience’s emotions to create a memorable connection
e Support claims with logical evidence and clear reasoning

¢ Adapt the balance of appeals depending on the audience and context

Frequently Asked Questions

What are ethos, pathos, and logos in rhetoric?

Ethos, pathos, and logos are modes of persuasion used to convince audiences. Ethos appeals to the
speaker's credibility, pathos appeals to the audience's emotions, and logos appeals to logic and
reason.

Can you provide an example of ethos in a speech?

An example of ethos is when a doctor says, 'As a medical professional with 20 years of experience, |



recommend this treatment,’ establishing credibility to persuade the audience.

What is an example of pathos in advertising?

An example of pathos is a charity ad showing sad images of children in need to evoke sympathy and
encourage donations.

How is logos used in persuasive writing?

Logos is used by presenting facts, statistics, or logical arguments, such as stating, 'Studies show that

80% of people improve their health by exercising regularly,' to persuade through reason.

Why is it important to use ethos, pathos, and logos together?

Using all three appeals strengthens an argument by building credibility (ethos), connecting emotionally

(pathos), and providing logical evidence (logos), making persuasion more effective.

What is an example of logos in a political debate?

A politician might say, 'The unemployment rate has decreased by 5% since our policies were

implemented,' using data to logically support their position.

How can ethos be demonstrated in written content?

Ethos can be demonstrated by citing qualifications, using credible sources, and maintaining a
professional tone to establish trustworthiness.

Can pathos be used negatively in persuasion?

Yes, pathos can manipulate emotions like fear or guilt to persuade, sometimes leading to biased or

unethical arguments.



What is a famous example of ethos, pathos, and logos used together?

In Martin Luther King Jr.'s 'l Have a Dream' speech, he establishes ethos as a leader, uses pathos

through vivid emotional imagery, and logos by referencing constitutional principles.

How can understanding ethos, pathos, and logos improve my
communication skills?

Understanding these appeals helps you craft balanced and persuasive messages by knowing when to

establish credibility, connect emotionally, and present logical arguments.

Additional Resources

1. Rhetoric: The Art of Persuasion

This classic work by Aristotle introduces the foundational concepts of ethos, pathos, and logos. It
explores how speakers and writers can effectively use character, emotion, and logic to persuade their
audiences. The book remains a crucial resource for understanding the mechanics of persuasive

communication.

2. Thank You for Arguing: What Aristotle, Lincoln, and Homer Simpson Can Teach Us About the Art of
Persuasion

Jay Heinrichs offers a modern take on classical rhetoric, breaking down ethos, pathos, and logos with
engaging examples from politics, pop culture, and everyday life. The book provides practical
techniques to recognize and craft persuasive arguments. It's both entertaining and educational for

anyone interested in rhetoric.

3. The Elements of Eloquence: How to Turn the Perfect English Phrase

Mark Forsyth delves into the stylistic devices that enhance persuasive writing, many of which bolster
ethos, pathos, and logos. The book is filled with witty examples and historical references that illustrate
how language can be artfully employed to influence audiences. It’s a great resource for writers looking

to refine their rhetorical skills.



4. Made to Stick: Why Some Ideas Survive and Others Die

Chip Heath and Dan Heath examine what makes ideas memorable and persuasive, touching on
emotional appeal (pathos) and logical clarity (logos). The authors provide real-world examples and
actionable advice for making communication more impactful. This book is valuable for anyone

interested in effective messaging.

5. Persuasive Writing: How to Harness Ethos, Pathos, and Logos to Win Arguments

This practical guide focuses on applying the three rhetorical appeals in writing to create compelling
arguments. It offers exercises and examples that help readers build credibility, connect emotionally,
and present logical evidence. |deal for students, professionals, and anyone seeking stronger

persuasion skills.

6. Influence: The Psychology of Persuasion

Robert Cialdini explores the psychological principles behind persuasion, including how ethos
(authority), pathos (liking/emotion), and logos (consistency/reason) play roles in influencing behavior.
The book is grounded in research and real-life case studies, making it a foundational text for

understanding influence tactics.

7. Speak Like Churchill, Stand Like Lincoln: 21 Powerful Secrets of History’s Greatest Speakers
James C. Humes reveals techniques used by some of history’s most effective orators to employ ethos,
pathos, and logos. The book breaks down specific strategies for establishing credibility, appealing to
emotions, and structuring logical arguments. It’s a valuable resource for public speakers and

communicators.

8. The Art of Rhetorical Communication

This academic text provides an in-depth analysis of rhetorical strategies, emphasizing ethos, pathos,
and logos in various communication contexts. It includes historical examples and contemporary
applications to show how persuasion adapts across media and audiences. Suitable for students and

scholars of communication studies.

9. Words That Work: It’'s Not What You Say, It’s What People Hear



Frank Luntz investigates how language shapes perception and persuasion, highlighting the importance
of emotional connection (pathos), credibility (ethos), and clear reasoning (logos). Through case studies
and practical tips, the book guides readers on crafting messages that resonate and persuade

effectively.
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ethos pathos logos examples: Writing Made Easy: Just the Basics Timothy Sharkey,
2022-05-03 Writing Made Easy: Just the Basics by Timothy Sharkey explains how to make writing
easy. It provides a “just-the-basics” approach to writing and it eliminates the complicated
information that gets in the way. It includes expert definitions and helpful examples of what is really
needed in writing - with professional scholarship and a literary sensibility - from an author who has
taught English 101 and English 102 classes in college for over 15 years. Writing Made Easy: Just the
Basics is the culmination of Timothy Sharkey’s 15-year effort to put the good information about
writing into one book. Writing Made Easy: Just the Basics covers the following information:
—Grammar, Syntax, Usage, Diction, Etymology —Mechanics: abbreviations, capitalization, spelling
—Agreement Tips: past, present, and future; singular and plural; first, second, and third person
voices —Using whom correctly —Punctuation Marks: apostrophe, brackets, colon, comma, dash,
ellipsis, exclamation point, hyphen, parentheses, quotation marks, semicolon, slash —Sentences:
required ingredients, sentence mistakes (sentence fragments, run-on sentences, and comma-splice
sentences - and how to correct them) —Paragraphs: required ingredients; introduction, body, and
concluding paragraphs; transition words —Rhetorical Techniques: alliteration, allusion, hyperbole,
metaphor, onomatopoeia, irony, parallel construction, personification —Arguing Well: critical
thinking, dialectics; Aristotle’s ethos, pathos, & logos; the Socratic Method, common ground
—Fallacies: ad hominem attack, begging the question, coded language, double-edged sword, hasty
analogy, red herring, slippery slope, straw man, etc. —Research Tips: advanced Google searches,
Boolean operators, databases, Google Scholar, Google News, WolframAlpha, the CIA Factbook, etc.
—Research Paper (MLA 9th Edition): direct quotes, indirect quotes, interpolations, in-text citations,
works cited page, hanging indents, correct formatting —Writing Terms defined: bombastic, cliche,
colloquial, concise, diction, etymology, euphemism, figure of speech, hyperbole, jargon, metaphor,
oxymoron, redundant, rhetoric, slang, succinct, verbose, etc. —Latin Terms for Writers defined: a
priori, ad hoc, ad infinitum, ad nauseam, alumnus, bona fide, de facto, ibidem (ibid.), ipso facto, non
sequiter, per se, prima facie, quasi, reductio ad absurdem, sic, summa cum laude, magna cum laude,
verbatim, etc. —Sample Essays included: descriptive essay, argumentative essay, research paper
(MLA 9th Edition) —Writing approaches, insights, and advice Timothy Sharkey (author) has a Master
of Liberal Arts degree in English & American Literature & Language from Harvard University. He
has a Bachelor of General Studies degree (with a concentration in Film) from The University of
Michigan. He has taught English 101 and English 102 classes in college in Chicago for over 20
years, and he has succeeded in taking complicated information and simplifying it for the demanding
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students in his classes.

ethos pathos logos examples: My View,My Voice,Levels 3-5 Rebekah Coleman, Carolyn
Greenberg, 2018-04-02 This classroom resource provides teachers with a strong foundation in the
elements of persuasive writing. In the 21st century classroom, the skills and strategies required to
effectively evaluate and compose opinions has never been greater. This book discusses why teaching
persuasive writing is relevant and beneficial to the target age groups, and includes resources to help
grades 3-5 students examine multiple views on a topic and write their own informed, effective
opinions and arguments. Persuasive writing provides students with an avenue to examine a topic,
develop informed views, express their opinions, and defend their ideas with logical, evidence-based
reasoning. This resource takes a unique approach to the topic of teaching persuasive writing with an
effective combination of tips, strategies, and resources. With mentor texts, student writing samples,
rubrics, lesson plans, and questions to assess professional growth at the end of each section,
teachers will learn why persuasive writing is so important in today's classrooms, and how to tackle
the challenge of teaching it. This book includes: 21 persuasive writing strategies; 10 lesson plans;
student writing samples; mentor texts; anchor charts.

ethos pathos logos examples: Attitudes and Persuasive Communication Prof. Dr. Bilal
Semih Bozdemir, Attitudes and Persuasive Communication Defining Attitudes: Components and
Functions Attitude Formation and Change Cognitive Dissonance: Resolving Inconsistencies
Persuasion Theories: ELM and HSM Compliance-Gaining Strategies Rhetorical Devices and
Persuasive Tactics Ethical Considerations in Persuasive Communication Conclusion and Key
Takeaways

ethos pathos logos examples: Persuasion Across Genres Helena Halmari, Tuija Virtanen, 2005
Persuasion, in its various linguistic forms, enters our lives daily. Politicians and the news media
attempt to change or confirm our beliefs, while advertisers try to bend our tastes toward buying
their products. Persuasion goes on in courtrooms, universities, and the business world. Persuasion
pervades interpersonal relations in all social spheres, public and private. And persuasion reaches us
via a large number of genres and their intricate interplay.This volume brings together nine chapters
which investigate some of the typical genres of modern persuasion. Using both quantitative and
qualitative methods, the authors explore the linguistic features of successful (and unsuccessful)
persuasion and the reasons for the variation of persuasive choices as realized in various genres:
business negotiations, judicial argumentation, political speech, advertising, newspaper editorials,
and news writing. In the final chapter, the editors tie together the two themes [] persuasion and
genres [] by proposing an Intergenre Model. This model assumes that a powerful force behind
generic evolution is the perennial need for implicit persuasion.

ethos pathos logos examples: The New Information Literacy Instruction Patrick Ragains, M.
Sandra Wood, 2015-11-05 The new ACRL information literacy concepts brings renewed interest in
information literacy instruction and skills for librarians. The New Information Literacy Instruction:
Best Practices offers guidance in planning for and implementing information literacy instruction
programs in a wide range of instructional situations, including: Course-related instructionFreshman
composition coursesProfessional medical educationNew course development and deliveryOne-shot
sessionsFormal, credit coursesDistance educationVisual literacyand moreAs librarians take a new
look at information literacy instruction, this essential book will help guide you in creating and
maintaining a quality instruction program.

ethos pathos logos examples: Strategic Thinking and Writing Michael Edmondson,
2018-12-06 In today’s hyper-connected, dynamic, and ever changing global marketplace, storytelling
is the new strategic imperative for organizations that want to achieve and sustain growth. The power
of narrative, however, is built upon the foundation of strategic thinking and writing. As technology
has democratized the power to share stories with the world, succeeding in today’s age of
collaborative commerce demands that leaders on all levels develop and enhance the business
competency of storytelling built on strategic thinking and writing in order to drive customer
engagement, enhance business performance, and remain relevant. Perhaps nowhere is the evidence



of storytelling more prevalent than Amazon. In his 2018 annual letter, Amazon founder and CEO Jeff
Bezos repeated his rule that PowerPoint is banned in executive meetings. Bezos replaced
PowerPoint slides with a six page narrative that executives prepare. The start of each meeting
involves attendees reading the six page narrative for 30 minutes followed by a discussion. Writing
the six page memo requires research, time, and multiple revisions. The six page memo also requires
one to think and write strategically. That’s where this publication can help. Part one consists of
three chapters that focus on examining the various definitions associated with thinking and the
process of strategic thinking. Part two shifts the attention towards strategic writing and provides the
reader with a step-by-step guide on how to create a clear, concise, and compelling six page memo.

ethos pathos logos examples: TECHNICAL COMMUNICATION Prof. Ranu Saxena, Dr.
Khina Maya Rimal, Prof. Aakshi Mahajan , Dr. Alka Sharma , 2025-04-15

ethos pathos logos examples: My View, My Voice, Levels 6-8 Rebekah Coleman, Carolyn
Greenberg, 2018-07-16 This classroom resource provides teachers with a strong foundation in the
elements of persuasive writing. In the 21st century classroom, the skills and strategies required to
effectively evaluate and compose opinions has never been greater. This book discusses why teaching
persuasive writing is relevant and beneficial to the target age groups, and includes resources to help
grades 6-8 students examine multiple views on a topic and write their own informed, effective
opinions and arguments. Persuasive writing provides students with an avenue to examine a topic,
develop informed views, express their opinions, and defend their ideas with logical, evidence-based
reasoning. This resource takes a unique approach to the topic of teaching persuasive writing with an
effective combination of tips, strategies, and resources. With mentor texts, student writing samples,
rubrics, lesson plans, and questions to assess professional growth at the end of each section,
teachers will learn why persuasive writing is so important in today's classrooms, and how to tackle
the challenge of teaching it. This book includes: 21 persuasive writing strategies; 10 lesson plans;
student writing samples; mentor texts; anchor charts.

ethos pathos logos examples: ESS STUDY and EMP SKILLS BUS and MAN 4E Kevin
Gallagher, 2022 iEssential Study and Employment Skills for Business and Management Students/i is
the only skills companion text for business and management students to blend practical, hands-on
advice with a sound theoretical underpinning to enhance your success throughout university and
beyond.

ethos pathos logos examples: Skills for Academic and Career Success Dian Carroll,
2013-09-16 Skills for Academic and Career Success focuses on the essential skills you need to be
successful in your studies and in your future career. This original textbook aims to improve and
enhance your study skills; it also introduces some important aspects of business and professional
communication. An integrated approach is used to bring together these key fields of academic skills
and business communication competency. The emphasis throughout the book is on practical, applied
learning. It has been developed to complement Australian tertiary education curricula in the areas of
study skills and professional communication and is designed to enhance learning outcomes for
students within the Australian and Pan-Asian context.

ethos pathos logos examples: Thinking Tools for Young Readers and Writers Carol Booth
Olson, Angie Balius, Emily McCourtney, Mary Widtmann, 2018 In her new book, bestselling author
and professional developer Carol Booth Olson and colleagues show teachers how to help young
readers and writers construct meaning from and with texts. This practical resource offers a rich
array of research-based teaching strategies, activities, and extended lessons focused on the
“thinking tools” employed by experienced readers and writers. It shows teachers how to draw on the
natural connections between reading and writing, and how cognitive strategies can be embedded
into the teaching of narrative, informational, and argumentative texts. Including artifacts and
written work produced by students across the grade levels, the authors connect the cognitive and
affective domains for full student engagement. “This book seamlessly bridges the gap from research
to everyday practice.... You get an extremely well-organized set of overarching instructional
principles that are right for our era and brought to life through well-explained instructional guides




and classroom activities.” —From the Foreword by Judith Langer, University at Albany, SUNY “I
have always admired Carol Booth Olson’s work with secondary students and teachers. She now
applies those essential principles and practices to elementary and middle school students. Bravo!”
—P. David Pearson, professor emeritus, University of California, Berkeley

ethos pathos logos examples: Academic Writing, Real World Topics - Concise Edition Michael
Rectenwald, Lisa Carl, 2016-07-20 Academic Writing, Real World Topics fills a void in the
writing-across-the-curriculum textbook market. It draws together articles and essays of actual
academic prose as opposed to journalism; it arranges material by topic instead of by discipline or
academic division; and it approaches topics from multiple disciplinary and critical perspectives.With
extensive introductions, rhetorical instruction, and suggested additional resources accompanying
each chapter, Academic Writing, Real World Topics introduces students to the kinds of research and
writing that they will be expected to undertake throughout their college careers and beyond. This
concise edition provides all the features of the complete edition in a more compact and affordable
format. Key Features: - Contemporary, cutting-edge readings on relevant topics - Extensive
cross-referencing between the rhetoric and the reader to help students make connections -
Full-length essays rather than excerpts - Chapter introductions that put readings in context and
promote interdisciplinary connections - Sample student essays to demonstrate student contribution -
“As You Read” guides to each chapter that encourage readers to locate points of contact among
readings - Questions after each reading that enable comprehension, help students identify rhetorical
moves, and prompt oral and written response

ethos pathos logos examples: Why They Believe Amy Cook, Ph.D., 2013-05-28 “Why do they
do it?” is a question often asked about people who choose to live a polygamous lifestyle. This book
aims to answer that very question. Driven by the theories of Kenneth Burke, Janja Lalich, George
Cheney, Max Weber, and others, this six-year study explores organizational identification and
unobtrusive control and compliance as it intersects with rhetoric, organizations, and religion. To
explore the overarching question of why people choose to live this lifestyle, 14 current and 14
former polygamists volunteered to participate in in-depth interviews. Current members affirm their
freedom of choice and say they would never live any other way. Former members state they were
victims of brainwashing and organizational control. Both sides are represented equally, and both
perspectives are given full treatment. In addition to in-depth interviews, written organizational
documents were collected and analyzed using Extended Metaphor Analysis, Aristotelian Analysis,
and Burkean Identification Strategies. Why They Believe investigates the question of “why they do
it” in a depth never before explored. This book is a must-read for anyone interested in the reasons
polygamists choose to live this alternative lifestyle.

ethos pathos logos examples: MCAT Critical Analysis and Reasoning Skills Review
2018-2019 Kaplan Test Prep, 2017-07-04 Kaplan's MCAT Critical Analysis and Reasoning Skills
Review offers an expert study plan, detailed subject review, and hundreds of online and in-book
practice questions - all authored by the experts behind the MCAT prep course that has helped more
people get into medical school than all other major courses combined. Prepping for the MCAT is a
true challenge. Kaplan can be your partner along the way - offering guidance on where to focus your
efforts and how to organize your review. This book has been updated to match the AAMC's
guidelines precisely—no more worrying if your MCAT review is comprehensive! The Most Practice
More than 350 questions in the book and access to even more online - more practice than any other
MCAT CARS book on the market. The Best Practice Comprehensive CARS subject review is written
by top-rated, award-winning Kaplan instructors Expanded content review for research design and
the execution of research, and data-based and statistical analysis All material is vetted by editors
with advanced English degrees and by a medical doctor. Online resources help you practice in the
same computer-based format you'll see on Test Day. Expert Guidance We know the test: The Kaplan
MCAT team has spent years studying every MCAT-related document available. Kaplan's expert
psychometricians ensure our practice questions and study materials are true to the test.

ethos pathos logos examples: Model United Nations Simulations and English as a Lingua



Franca Donna Tatsuki, Lori Zenuk-Nishide, 2021-09-22 One of the most important 21st century skills
is the ability to negotiate constructive resolutions in the face of conflicts of interest. Negotiation is a
form of communication that requires more than just language ability. It requires being able to listen
to, and communicate with, others within a milieu of diverse language abilities, academic,
professional and cultural backgrounds in an increasingly global society. Added to this is the reality
that the majority of English spoken globally is English as a Lingua Franca (ELF). Model United
Nations (MUN) simulations are uniquely positioned to help students develop their language ability
and their global competencies, as well as being ideal opportunities for participants to experience
ELF in an intensely communicative context. A common goal in MUN simulations is to prepare
students to solve complex problems that are associated with living in a technological, competitive,
and globally connected world. This volume provides researchers, negotiation practitioners, and
language teachers with insights and best practices in MUN event and delegate preparation.
Application of these best practices will significantly enrich the pedagogic environments designed for
MUN delegates, especially in ELF contexts.

ethos pathos logos examples: Fearmongering in Greek and Roman Literature and Beyond
Priscilla Gontijo Leite, Ian Worthington, 2025-08-25 This volume provides, for the first time, a
focused study of scare tactics and fearmongering in a broad range of Greek and Roman authors and
genres, showing how alarmist tactics were used in both antiquity and today. Scare tactic rhetoric is
a timely topic; fear in current politics can justify actions and decisions and be used to control what is
debated in the public arena, with the truth often shaped and even removed from what was being
said. The ancient world was no different. In this volume, an international selection of scholars
discusses how and why alarmist tactics were used in a variety of genres in Greco-Roman literature,
including oratory, historiography, drama, philosophy, and children’s stories, to convey political
messages and ideas. They also draw parallels between ancient and contemporary fear.
Fearmongering in Greek and Roman Literature and Beyond is suitable for students and scholars in
Classics and Ancient History, Rhetoric and Rhetorical Theory, Ancient Societies and Politics, as well
as those operating in adjacent fields of study, along with the general reader interested in the ancient
world, psychology, politics, and the exploitation of rhetoric.

ethos pathos logos examples: Writing Guide with Handbook Michelle Bachelor Robinson,
Maria Jerskey, Toby Fulwiler, 2021-12-14 Writing Guide with Handbook aligns to the goals, topics,
and objectives of many first-year writing and composition courses. It is organized according to
relevant genres, and focuses on the writing process, effective writing practices or
strategies—including graphic organizers, writing frames, and word banks to support visual
learning—and conventions of usage and style. The text includes an editing and documentation
handbook, which provides information on grammar and mechanics, common usage errors, and
citation styles. Writing Guide with Handbook breaks down barriers in the field of composition by
offering an inviting and inclusive approach to students of all intersectional identities. To meet this
goal, the text creates a reciprocal relationship between everyday rhetoric and the evolving world of
academia. Writing Guide with Handbook builds on students’ life experiences and their participation
in rhetorical communities within the familiar contexts of personal interaction and social media. The
text seeks to extend these existing skills by showing students how to construct a variety of
compelling compositions in a variety of formats, situations, and contexts. The authors conceived and
developed Writing Guide with Handbook in 2020; its content and learning experiences reflect the
instructional, societal, and individual challenges students have faced. The authors invite students
and instructors to practice invitational discussions even as they engage in verbal and written
argument. Instructors will be empowered to emphasize meaning and voice and to teach empathy as
a rhetorical strategy. Students will be empowered to negotiate their identities and their cultures
through language as they join us in writing, discovering, learning, and creating. This is an
adaptation of Writing Guide with Handbook by OpenStax. You can access the textbook as pdf for free
at openstax.org. Minor editorial changes were made to ensure a better ebook reading experience.
This is an open educational resources (OER) textbook for university and college students. Textbook



content produced by OpenStax is licensed under a Creative Commons Attribution 4.0 International
License.

ethos pathos logos examples: The World is a Text: Writing About Visual and Popular
Culture Jonathan Silverman, Dean Rader, 2018-04-30 Wherever we look today, popular culture
greets us with “texts” that make implicit arguments; this book helps students to think and write
critically about these texts. The World Is a Text teaches critical reading, writing, and argument in
the context of pop-culture and visual examples, showing students how to “read” everyday objects
and visual texts with basic semiotics. The book shows how texts of all kinds, from a painting to a
university building to a pair of sneakers, make complex arguments through their use of signs and
symbols, and shows students how to make these arguments in their own essays. This new edition is
rich with images, real-world examples, writing and discussion prompts, and examples of academic
and student writing. The first part of the book is a rhetoric covering argumentation, research, the
writing process, and adapting from high-school to college writing, while the second part explores
writing about specific cultural topics. Notes, instruction, and advice about research are woven into
the text, with research instruction closely tied to the topic being discussed. New to the updated
compact edition are chapters on fashion, sports, and nature and the environment.

ethos pathos logos examples: MCAT Critical Analysis and Reasoning Skills Review Kaplan
Test Prep, 2016-07-05 More people get into medical school with a Kaplan MCAT course than all
major courses combined. Now the same results are available with MCAT Critical Analysis and
Reasoning Skills Review. This book features thorough subject review, more questions than any
competitor, and the highest-yield questions available. The commentary and instruction come directly
from Kaplan MCAT experts and include targeted focus on the most-tested concepts. MCAT Critical
Analysis and Reasoning Skills Review offers: UNPARALLELED MCAT KNOWLEDGE: The Kaplan
MCAT team has spent years studying every MCAT-related document available. In conjunction with
our expert psychometricians, the Kaplan team is able to ensure the accuracy and realism of our
practice materials. THOROUGH SUBJECT REVIEW: Written by top-rated, award-winning Kaplan
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