
business strategy books for beginners
business strategy books for beginners provide essential insights and foundational knowledge for
individuals new to the field of business management and strategic planning. These books are tailored
to help readers understand key concepts, frameworks, and practical approaches to developing
effective business strategies. For beginners, selecting the right resources is crucial to build a strong
base in strategic thinking and decision-making. This article highlights some of the best business
strategy books that cater specifically to novices, focusing on clarity, accessibility, and practical
application. Additionally, it discusses the importance of mastering fundamental strategy concepts and
offers guidance on how to apply these learnings in real business scenarios. Explore the following
sections to find comprehensive information on key books, essential strategy principles, and tips for
beginners to enhance their strategic skills.

Top Business Strategy Books for Beginners

Key Concepts Covered in Business Strategy Books

How to Choose the Right Business Strategy Book

Applying Business Strategy Knowledge in Real Life

Top Business Strategy Books for Beginners
Identifying the best business strategy books for beginners is fundamental to gaining a solid
understanding of strategic management. These books introduce readers to the basic principles of
formulating and implementing effective strategies within organizations. The following titles are widely
recognized for their beginner-friendly approach and comprehensive content.

“Blue Ocean Strategy” by W. Chan Kim and Renée Mauborgne
This book presents a novel approach to creating uncontested market space, known as “blue oceans,”
where competition is irrelevant. It is valuable for beginners to learn about innovation and strategic
differentiation. The authors provide frameworks and analytical tools that simplify complex strategic
ideas.

“Good Strategy Bad Strategy” by Richard Rumelt
Richard Rumelt’s work emphasizes the importance of clear and coherent strategic thinking. The book
explains how to identify and overcome common pitfalls in strategy formation. Beginners will find its
practical examples and straightforward language helpful for grasping essential concepts.



“The Art of Strategy” by Avinash K. Dixit and Barry J. Nalebuff
This book introduces game theory principles applied to business strategy. It demystifies strategic
interactions and decision-making processes, providing beginners with a structured way to analyze
competitive situations.

“Competitive Strategy” by Michael E. Porter
Michael Porter’s classic book lays out foundational frameworks such as the Five Forces analysis,
helping readers understand industry structure and competitive advantage. Though detailed, the book
remains accessible for beginners seeking to build strategic analytical skills.

Additional Recommended Titles

“Strategy: A History” by Lawrence Freedman

“Playing to Win” by A.G. Lafley and Roger L. Martin

“Business Model Generation” by Alexander Osterwalder and Yves Pigneur

Key Concepts Covered in Business Strategy Books
Business strategy books for beginners typically cover a range of fundamental concepts that form the
backbone of strategic thinking. Understanding these concepts is critical for developing the ability to
craft, analyze, and execute effective business strategies.

Strategic Planning and Vision
Beginner books emphasize the importance of setting a clear vision and long-term objectives. Strategic
planning involves defining where a business wants to go and the steps required to get there, which is
essential for aligning resources and efforts.

Competitive Analysis and Industry Structure
Analyzing competitors and industry dynamics is a core part of business strategy. Concepts such as
Porter’s Five Forces help beginners assess the competitive environment and identify opportunities
and threats.

Value Proposition and Differentiation
Creating a unique value proposition distinguishes a business in the marketplace. Beginners learn how



to position products or services to meet customer needs better than competitors.

Resource Allocation and Capabilities
Effective strategy requires understanding a company’s internal strengths and weaknesses. Books for
beginners discuss how to allocate resources efficiently and develop core capabilities to sustain
competitive advantage.

Strategy Implementation and Execution
Formulating strategy is only part of the process; executing it successfully is equally important. Many
beginner-level books provide guidance on managing change, aligning teams, and measuring
performance.

How to Choose the Right Business Strategy Book
Selecting the appropriate business strategy books for beginners depends on several factors including
learning style, business background, and specific interests within the field of strategy. Careful
consideration ensures the chosen book effectively supports the learning process.

Assessing Content Level and Accessibility
Beginners should look for books that explain concepts in clear, simple language without excessive
jargon. Books with summaries, practical examples, and visual aids often enhance comprehension.

Relevance to Business Goals
Choosing books aligned with one’s career goals or business context adds value. For instance,
entrepreneurs might prefer books focused on startup strategies, while corporate professionals may
seek works emphasizing competitive analysis.

Author Expertise and Reputation
Books authored by recognized experts or academics in business strategy tend to offer credible, well-
researched insights. Checking author credentials and reviews can guide beginners toward quality
resources.

Format and Supplementary Materials
Some books include case studies, worksheets, or online resources, which can provide practical
application opportunities. Beginners may benefit from interactive content that reinforces learning.



Applying Business Strategy Knowledge in Real Life
Understanding business strategy through books is foundational, but applying this knowledge
effectively in real-world scenarios is crucial for success. Beginners must translate theoretical concepts
into actionable strategies within their organizations.

Developing Strategic Thinking Skills
Regularly analyzing business situations using frameworks learned from books sharpens strategic
thinking. Beginners can practice scenario planning, competitive analysis, and value chain assessment
to build confidence.

Integrating Strategy with Business Operations
Aligning strategy with everyday business activities ensures consistent progress toward goals. This
involves clear communication, setting measurable objectives, and monitoring performance indicators.

Continuous Learning and Adaptation
Business environments change rapidly; thus, continuous learning and flexibility are essential.
Beginners should revisit core strategy concepts periodically and update their knowledge with current
trends and case studies.

Collaborating and Seeking Mentorship
Engaging with mentors or peers knowledgeable in business strategy can enhance understanding and
provide practical insights. Collaboration encourages diverse perspectives and more robust strategic
solutions.

Steps to Start Applying Strategy Knowledge

Identify key business challenges and opportunities.1.

Use strategic frameworks to analyze the competitive landscape.2.

Develop clear, actionable strategic objectives.3.

Communicate the strategy effectively to stakeholders.4.

Implement and monitor strategy execution regularly.5.



Frequently Asked Questions

What are the best business strategy books for beginners?
Some of the best business strategy books for beginners include 'Good Strategy Bad Strategy' by
Richard Rumelt, 'Blue Ocean Strategy' by W. Chan Kim and Renée Mauborgne, and 'The Lean Startup'
by Eric Ries.

Why should beginners read business strategy books?
Beginners should read business strategy books to understand fundamental concepts, learn how to
analyze markets, develop competitive advantages, and make informed decisions that drive business
growth.

Which business strategy book is easiest for beginners to
understand?
'The Lean Startup' by Eric Ries is often considered easy for beginners due to its practical approach
and clear language focused on building and managing startups.

Are there any free business strategy books available for
beginners?
Yes, some classic business strategy books and resources are available for free online through libraries
or platforms like Project Gutenberg, or summaries and guides can be found on websites and blogs.

How can beginners apply lessons from business strategy
books?
Beginners can apply lessons by analyzing their own business environment, setting clear goals,
experimenting with different strategies, and continuously learning from successes and failures as
outlined in the books.

Do business strategy books cover digital and online business
strategies for beginners?
Many modern business strategy books, including 'The Lean Startup' and 'Blue Ocean Strategy,' cover
digital and online business strategies, focusing on innovation and market differentiation relevant to
today's economy.

What topics are commonly covered in business strategy books
for beginners?
Common topics include competitive analysis, market positioning, value proposition, business model
development, innovation, leadership, and strategic planning.



Can reading multiple business strategy books help beginners
improve faster?
Yes, reading multiple books provides diverse perspectives and strategies, helping beginners develop
a well-rounded understanding and adapt different approaches to their unique business challenges.

Additional Resources
1. "Good Strategy Bad Strategy" by Richard Rumelt
This book provides a clear distinction between good and bad strategy, emphasizing the importance of
identifying critical issues and focusing efforts on overcoming them. Rumelt offers practical
frameworks and real-world examples that help beginners understand how to develop effective
business strategies. It's a great starting point for anyone looking to grasp the fundamentals of
strategic thinking in business.

2. "Blue Ocean Strategy" by W. Chan Kim and Renée Mauborgne
"Blue Ocean Strategy" introduces the concept of creating uncontested market space, or "blue
oceans," rather than competing in saturated markets, or "red oceans." The authors provide tools and
methodologies for identifying innovative opportunities and making the competition irrelevant.
Beginners will find this book useful for learning how to think creatively about business growth and
differentiation.

3. "The Lean Startup" by Eric Ries
Focused on startups but valuable for all business beginners, this book advocates for a scientific
approach to creating and managing successful ventures. Ries emphasizes the importance of building
a minimum viable product, validated learning, and iterative testing. It’s an excellent guide for those
interested in agile strategy and adapting quickly to market feedback.

4. "Competitive Strategy" by Michael E. Porter
A classic in the field, this book lays out foundational concepts such as the Five Forces framework,
which helps analyze industry structure and competition. Porter’s insights provide a systematic
approach to understanding competitive advantage and positioning. Though detailed, it’s accessible
for beginners who want to deepen their strategic analysis skills.

5. "Start with Why" by Simon Sinek
Sinek explores the importance of understanding the core purpose behind a business, which he calls
the "Why." This perspective helps leaders inspire action and build loyal customers and employees. For
beginners, it offers a motivational framework for developing business strategies grounded in purpose
and vision.

6. "Business Model Generation" by Alexander Osterwalder and Yves Pigneur
This visually engaging book introduces the Business Model Canvas, a strategic management tool for
designing, analyzing, and innovating business models. It’s highly practical and accessible, making it
ideal for beginners who want to understand how different components of a business fit together
strategically.

7. "Playing to Win: How Strategy Really Works" by A.G. Lafley and Roger L. Martin
Written by the former CEO of Procter & Gamble and a strategy advisor, this book demystifies strategy
by breaking it down into clear, actionable choices. It emphasizes winning in the marketplace through



deliberate decision-making. Beginners will benefit from its straightforward and practical approach to
crafting and executing business strategies.

8. "The Art of Strategy" by Avinash K. Dixit and Barry J. Nalebuff
This book introduces game theory concepts and explains how strategic thinking involves anticipating
competitors’ moves and reactions. While it includes some technical ideas, the authors present them
in an engaging and accessible way for beginners interested in understanding competitive dynamics.
It’s useful for developing a strategic mindset.

9. "Scaling Up: How a Few Companies Make It...and Why the Rest Don’t" by Verne Harnish
"Scaling Up" focuses on the challenges of growing a business successfully by addressing strategy,
execution, people, and cash. It offers practical tools and techniques for scaling operations without
losing control or quality. Beginners will find its structured approach beneficial for planning long-term
business growth.
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proven steps of selling and closing described in this edition. Strategy principles and formulas for
making sales and closing deals in this book derive from the power wisdom of Sun Tzu The Art of
War™. This edition is designed to help sales managers and sales professionals understand why
buyers buy and how buyers make their buying decisions so that they can make more sales and close
more deals. For more information on our business strategy books, business strategy planners,
business strategy courses, and business strategy certification programs, visit our websites:
www.JamesSonhill.com and www.SunTzuStore.com.
  business strategy books for beginners: Official Gazette of the United States Patent and
Trademark Office , 2007
  business strategy books for beginners: Strategy Implementation Kurt Verweire,
2014-04-24 Strategy implementation - or strategy execution - is a hot topic today. Managers spend
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too often brilliant strategies do not translate into brilliant performance. This book presents new
conceptual models and tools that can be used to implement different strategies. The author analyses
how market leaders have benefitted from successful strategy implementation and provides the
reader with a comprehensive and systematic framework to tackle strategy implementation
challenges. Have clear strategic choices been made? Are actions aligned with the strategy? What’s
the organizational context for the strategy? In answering these simple questions, the book provides
students of strategic management, along with managers involved in designing and implementing
strategies, with a valuable resource.
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2021-01-01 Sell Sale Sold™ is a selling strategy system designed based on a simple and fundamental
idea that all buyers and sellers have a similar strategic position made up of the same five elements of
strategy they always defend and advance. They defend and advance their strategic position by
trading their energy and their economic value with one another. Sell Sale Sold™ is designed to help
sellers and sales professionals understand why buyers buy and how buyers make their buying
decisions so that they can close more sales more effectively. Sell sale sold™ is a strategy-base sales
philosophy rather than a sales tactic that consists of a set of linear selling scripts. For more
information on our business strategy books, business strategy planners, business strategy courses,
and business strategy certification programs, visit our websites: www.JamesSonhill.com and
www.SunTzuStore.com.
  business strategy books for beginners: SUN TZU 360 PRINCIPLES™ James Sonhill DBA,
Sun Tzu, 2020-06-28 Sun Tzu 360 Principles™ is adapted from Sun Tzu The Art of War™ originally
published in 2013. This book offers 360 timeless and universal as well as proven and practical
strategy principles that are related to the competitive business world of today. Sun Tzu The Art of
War™ has influenced competitive strategy thinking for more than two-and-a-half millenniums. And
Sun Tzu 360 Principles™ will set a benchmark for this thinking. This is why practicing 360 strategy
principles in this book will make you decisive and effective in the way you lead and make decisions
and make you adaptive and competitive in the way you perform and take actions. For more
information on our business strategy books, business strategy planners, business strategy courses,
and business strategy certification programs, visit our websites: www.JamesSonhill.com and
www.SunTzuStore.com.
  business strategy books for beginners: THE COMPREHENSIVE TRANSLATION James
Sonhill DBA, Sun Tzu, 2020-06-28 Sun Tzu Bing Fa™ Masterpiece: The Comprehensive Translation
was translated from the most complete compilation of Sun Tzu The Art of War™ published by the
research institute for national defense in 1970 in Taiwan. This book adopted a translating procedure
called transliteration where each traditional Chinese character is decoded by pairing with one
untoned mandarin pinyin and one semantic English term that helps capture the full meaning of that
particular character. This transliteration approach also helps establish a whole new benchmark for
translating and understanding Sun Tzu The Art of War™. For more information on our business
strategy books, business strategy planners, business strategy courses, and business strategy
certification programs, visit our websites: www.JamesSonhill.com and www.SunTzuStore.com.
  business strategy books for beginners: SONHILL PLANNING SYSTEM™ James Sonhill
DBA, Sun Tzu, 2020-06-28 Sonhill Planning System™ is designed to help you practice and apply on a
daily basis proven strategy principles and formulas you have discovered and learned in Sonhill
Success Mastery™ collection. You can use this personal strategy planner as your central
decisionmaking system to help you develop your success and wealth-creating masterplan and
establish your strategic position and also help you craft your success and wealth-creating strategy
and formulate your strategy cycle. With Sonhill Planning System™, you will know how to achieve
your goals, accomplish your mission, generate value, make money, and create wealth. For more
information on our business strategy books, business strategy planners, business strategy courses,
and business strategy certification programs, visit our websites: www.JamesSonhill.com and
www.SunTzuStore.com.
  business strategy books for beginners: SUN TZU 360™ James Sonhill DBA, Sun Tzu,
2020-06-28 The translation of Sun Tzu The Art of War™ in this book is the only translation in the
world that has 360 strategy principles. These principles are timeless, universal, proven, and
practical. They strategically form a comprehensive strategy system that can be used in any
businesses and any competing industries. This book reveals main ideas and hidden secrets in each
strategy principle. Understanding these ideas and secrets will grant you realism to this powerful
philosophy of victory. Mastering and applying Sun Tzu The Art of War™ will give you upper hand
and competitive edge you need in order to compete and succeed both in business and in life. WHAT
THIS BOOK CAN DO FOR YOU: SUN TZU 360™ can truly give you access to the power knowledge



of Sun Tzu The Art of War™ which you can use to empower yourself and improve your competing
skills for decisive leadership and effective decision making as a business leader and business
decision maker. As an entrepreneur, a businessperson, a business leader, an executive or a
manager, your team and organization depend your ability to lead them and make effective decisions
that will turn weaknesses and disadvantages into strengths and advantages and will bring them
outstanding results. This is why SUN TZU 360™ is critical for your leadership and decision making
skills. In this business strategy book, you will discover 360 proven strategy principles and their ideas
and secrets which you can apply to lead your team and business organization and even outmaneuver
your competitors. These 360 proven strategy principles will help you build your business strengths
and competitive advantages which you need in order to survive and succeed in the rapidly changing
and highly competitive business world of today. SUN TZU 360™ is the foundation of business
survival and business success. This business strategy book is the only book in the world that has 360
timeless and universal strategy principles of Sun Tzu The Art of War™. These 360 proven strategy
principles help form a comprehensive strategy system which you can apply in all aspects of your
business so that you can win and succeed in your competing industry. SUN TZU 360™ was written
by James Sonhill DBA who is the world leading authority on Sun Tzu The Art of War™ and
competitive business strategy, the international bestselling author of more than 90 classic and
modern business strategy books, and the founder of Strategy Institute of America™ that is currently
offering 32 business strategy courses and 12 business strategy certification programs worldwide.
SUN TZU 360™ is one of his nine Sun Tzu Branding™ books which include SUN TZU AOW™, SUN
TZU PRO™, SUN TZU 1OX™, SUN TZU BIZ™, SUN TZU CEO™, SUN TZU ONE™, SUN TZU USA™,
and SUN TZU MBA™. For this reason, SUN TZU 360™ should be your No.1 business book of choice
when it comes to your strategic planning, your business strategy, and your victory over your
business competition. Give this book a try and you will discover how its 360 practical strategy
principles can help you improve your skills for decisive leadership and effective decision making. For
more information on our business strategy books, business strategy planners, business strategy
courses, and business strategy certification programs, visit our websites: www.JamesSonhill.com
and www.SunTzuStore.com.
  business strategy books for beginners: SUN TZU THE ART OF WAR™ WHITE EDITION
James Sonhill DBA, Sun Tzu, 2020-06-28 Sun Tzu The Art of War™ White Edition is a profound
wisdom and fundamental knowledge for competitive thinking of today whether in business, politics,
or anything else in between. Its strategy principles and formulas are timeless and universal as well
as proven and practical. This book has a comprehensive translation of Sun Tzu The Art of War™. It is
the only translation in the world that has 360 strategy principles which are easy to read and
understand. Mastering these proven principles and practicing them will make you decisive and
effective in the way you lead your people and make your decisions. For more information on our
business strategy books, business strategy planners, business strategy courses, and business
strategy certification programs, visit our websites: www.JamesSonhill.com and
www.SunTzuStore.com.
  business strategy books for beginners: SUN TZU THE ART OF WAR™ PURPLE EDITION
James Sonhill DBA, Sun Tzu, 2020-06-28 Sun Tzu The Art of War™ Purple Edition is a profound
wisdom and fundamental knowledge for competitive thinking of today whether in business, politics,
or anything else in between. Its strategy principles and formulas are timeless and universal as well
as proven and practical. This book has a comprehensive translation of Sun Tzu The Art of War™. It is
the only translation in the world that has 360 strategy principles which are easy to read and
understand. Mastering these proven principles and practicing them will make you decisive and
effective in the way you lead your people and make your decisions. For more information on our
business strategy books, business strategy planners, business strategy courses, and business
strategy certification programs, visit our websites: www.JamesSonhill.com and
www.SunTzuStore.com.
  business strategy books for beginners: SUN TZU THE EXPERIENCE™ James Sonhill DBA,



Sun Tzu, 2020-06-28 The author shared his personal experience in this book on how he discovered
Sun Tzu The Art of War™, why he decided to retranslate this work thought many translations are
already available, and how this powerful philosophy has helped change his life and the life of others.
He believes Sun Tzu The Art of War™ is the ultimate knowledge and the secret wisdom when it
comes to victory and success both in business and in life. From his personal experience, we can
discover how Sun Tzu The Art of War™ can help us become decisive, effective, adaptive and
competitive in the way we lead, make decisions, perform, and take actions. For more information on
our business strategy books, business strategy planners, business strategy courses, and business
strategy certification programs, visit our websites: www.JamesSonhill.com and
www.SunTzuStore.com.
  business strategy books for beginners: SUN TZU 360™: COMPLETE TRANSLATION James
Sonhill DBA, Sun Tzu, 2020-06-28 Sun Tzu 360™: Complete Translation has 360 proven strategy
principles that are timeless and universal as well as practical and effective in any situation. This
book is adapted directly from comprehensive translation of Sun Tzu AOW™ conducted by James
Sonhill DBA in 2013. The knowledge in this book will serve as a crucial foundation for your success
in business and in life. Reading 360 Sun Tzu AOW™ principles will inspire you and give you strength
and power as well as clarity and certainty which you need in order to win and succeed in today’s
highly competitive and rapidly changing globalized world. For more information on our business
strategy books, business strategy planners, business strategy courses, and business strategy
certification programs, visit our websites: www.JamesSonhill.com and www.SunTzuStore.com.
  business strategy books for beginners: SUN TZU ONE LIFE ONE TAO™ James Sonhill DBA,
Sun Tzu, 2020-06-28 Sun Tzu One Life One Tao™ shows you how to find your one true purpose in
business and in life known as Tao. Your Tao can help guide your decisions and actions. Your Tao can
determine whether you will succeed or you will fail both in business and in life. You will also
discover how to develop your plan and establish your strategic position and how to craft your
strategy and formulate your strategy cycle for achieving your goals and accomplishing your mission
once you know your one true purpose. This adapted strategy book has all proven strategy principles
and formulas you need for finding your one true purpose and living an extraordinary life. For more
information on our business strategy books, business strategy planners, business strategy courses,
and business strategy certification programs, visit our websites: www.JamesSonhill.com and
www.SunTzuStore.com.
  business strategy books for beginners: SUN TZU PRO™: SONHILL PLANNING SYSTEM™
James Sonhill DBA, Sun Tzu, 2020-06-28 Sun Tzu PRO™: Sonhill Planning System™ is designed
solely based on Sun Tzu AOW™. This innovative strategy planner gives you everything you need to
begin developing your authority skills, establishing your strategic position, and formulating your
strategy cycle. This innovative strategy planner is designed to be a central decision making system
which you can use for decisive leadership, making effective decisions, and taking competitive
actions. You can use it for gaining upper hand and obtaining competitive edge which you need in
order to win and succeed so that you can move up and scale up both in business and in life. For
more information on our business strategy books, business strategy planners, business strategy
courses, and business strategy certification programs, visit our websites: www.JamesSonhill.com
and www.SunTzuStore.com.
  business strategy books for beginners: SUN TZU THE ART OF MONEY™ James Sonhill
DBA, Sun Tzu, 2020-06-28 Sun Tzu The Art Of Money™ shows you how to create success and make
money, applying proven strategy principles and strategy formulas from Sun Tzu The Art of War™.
This book shows you how to develop your success and money skills, establish your realistic money
position, and craft your practical money strategy cycle which you can use in any competing industry
for leveling up, multiplying your value, saving your time, and scaling up your business. Following
proven strategy principles and strategy formulas in this book will make you decisive, effective,
adaptive, and competitive, especially rich and wealthy. For more information on our business
strategy books, business strategy planners, business strategy courses, and business strategy



certification programs, visit our websites: www.JamesSonhill.com and www.SunTzuStore.com.
  business strategy books for beginners: SUN TZU MBA™ James Sonhill DBA, Sun Tzu,
2020-06-28 SUN TZU MBA™ shows you how to turn your skills and college degree you have whether
a bachelor or an MBA or a PhD into monetary advantages so that you can make money and truly
achieve your personal success and truly reach your higher potential. By embracing and practicing
Sun Tzu The Art of War™ as your success philosophy as detailed in this book you become decisive
and effective in how you lead and make your business decisions as well as adaptive and competitive
in how you perform and take your business actions. Strategy principles and formulas in this book
will give you sharper mind and upper edge you need to win and succeed in business and in life.
WHAT THIS BOOK CAN DO FOR YOU: Your college degree is valuable and worth a lot of money.
SUN TZU MBA™ will show you how to turn your college degree into something monetary and
advantageous that will continue making you money for years to come. Like you, many people
nowadays have some kinds of university and college degrees under their belt. Many even have two
or three degrees. The problem is that they do not know what to do with their degrees in terms of
turning them into money and high return on investment. Oftentimes, these college degrees required
you to spend a great deal of time and money in order to obtain them. On the other hand, they gave
you very little back on your investment. In this strategy book SUN TZU MBA™, you will have a
blueprint on how you can turn your college degrees, skills, and experiences you already have into
monetary advantages that will help you achieve and accomplish anything you want to achieve and
accomplish in business and in personal life. This blueprint derives from the proven strategy system
of Sun Tzu The Art of War™. This powerful blueprint will help you develop a realistic strategic plan
and establish an obtainable strategic position as well as craft a practical strategy and formulate a
real strategy cycle for success. SUN TZU MBA™ was written by James Sonhill DBA who is the world
leading authority on Sun Tzu The Art of War™ and competitive business strategy, the international
bestselling author of more than 90 classic and modern business strategy books, and the founder of
Strategy Institute of America™ that is currently offering 32 business strategy courses and 12
business strategy certification programs worldwide. SUN TZU MBA™ is one of his nine Sun Tzu
Branding™ books which include SUN TZU AOW™, SUN TZU 360™, SUN TZU PRO™, SUN TZU
10X™, SUN TZU BIZ™, SUN TZU CEO™, SUN TZU ONE™, and SUN TZU USA™. Once you know
this proven blueprint for success, you can begin working on turning your college degree, skills, and
experiences into money and high return on investment. SUN TZU MBA™ will show you to increase
your net worth through the asset of your current college degrees, skills, and experiences you already
have. For more information on our business strategy books, business strategy planners, business
strategy courses, and business strategy certification programs, visit our websites:
www.JamesSonhill.com and www.SunTzuStore.com.
  business strategy books for beginners: SUN TZU THE ART OF WAR™ RED EDITION
James Sonhill DBA, Sun Tzu, 2020-06-28 Sun Tzu The Art of War™ Red Edition is a profound wisdom
and fundamental knowledge for competitive thinking of today whether in business, politics, or
anything else in between. Its strategy principles and formulas are timeless and universal as well as
proven and practical. This book has a comprehensive translation of Sun Tzu The Art of War™. It is
the only translation in the world that has 360 strategy principles which are easy to read and
understand. Mastering these proven principles and practicing them will make you decisive and
effective in the way you lead your people and make your decisions. For more information on our
business strategy books, business strategy planners, business strategy courses, and business
strategy certification programs, visit our websites: www.JamesSonhill.com and
www.SunTzuStore.com.
  business strategy books for beginners: SUN TZU LEADERSHIP ONE™ James Sonhill DBA,
Sun Tzu, 2020-06-28 Sun Tzu Leadership One™ explains why there is only one style of leadership in
the world. This leadership style is called Quo which means urging or driving and often requires
leaders to lead their followers to achieve a series of common goals and accomplish one core mission
as well as create economic value and uphold one higher shared philosophy. Proven strategy



principles and strategy formulas in this business leadership book show you how to be decisive and
effective with how you lead your team and make your decisions and how to be adaptive and
competitive with how you perform your work and take your actions so that you can compel to
success. For more information on our business strategy books, business strategy planners, business
strategy courses, and business strategy certification programs, visit our websites:
www.JamesSonhill.com and www.SunTzuStore.com.
  business strategy books for beginners: SUN TZU STRATEGIC MILLIONAIRE™ James
Sonhill DBA, Sun Tzu, 2020-06-28 Sun Tzu Strategic Millionaire™ shows you how to use Sun Tzu
The Art of War™ as your secret competing weapon to win and succeed in any competition and make
a lot of money so that you can become a Sun Tzu Strategic Millionaire™. This book shows you how
to develop millionaire skills, establish a realistic millionaire position, and craft a practical millionaire
strategy for scaling up your business and advancing your position in your industry. Applying proven
strategy principles and strategy formulas in this book will make you a decisive, effective, adaptive
and Competitive Sun Tzu Strategic Millionaire™. For more information on our business strategy
books, business strategy planners, business strategy courses, and business strategy certification
programs, visit our websites: www.JamesSonhill.com and www.SunTzuStore.com.
  business strategy books for beginners: SUN TZU BIZ™: SONHILL PLANNING SYSTEM™
James Sonhill DBA, Sun Tzu, 2020-06-28 Sun Tzu BIZ™: Sonhill Planning System™ is designed to
help you apply and practice on a daily basis proven strategy principles and formulas you have
discovered and learned in any of Sun Tzu BIZ™ books. You use this innovative personal strategy
planner as your central decisionmaking system to help you develop your business authority skills,
establish your realistic business strategic position, and craft your practical business strategy cycle.
Using this strategy planner will make you decisive in the way you lead, effective in the way you make
decisions, adaptive in the way you perform, and competitive in the way you take actions. For more
information on our business strategy books, business strategy planners, business strategy courses,
and business strategy certification programs, visit our websites: www.JamesSonhill.com and
www.SunTzuStore.com.
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