when did fashion bug go out of business

when did fashion bug go out of business is a question that many former customers
and fashion enthusiasts still ponder today. Fashion Bug was once a prominent retail chain
known for offering trendy apparel and accessories for plus-sized women. However, its
decline and eventual closure have left a significant mark on the retail landscape. This
article will explore the timeline of Fashion Bug's rise and fall, the factors that contributed to
its closure, and the legacy it left behind. We will also delve into the broader implications for
the fashion industry and similar retailers.

In this comprehensive overview, we will cover the following topics:

e Overview of Fashion Bug

Timeline of Closure

Factors Leading to Bankruptcy

Impact on the Plus-Size Fashion Market

Legacy and Lessons Learned

Overview of Fashion Bug

Fashion Bug was founded in 1983 in the United States and quickly became a go-to
destination for fashionable clothing catering to plus-sized women. With its widespread
presence across the country, the brand was part of a larger effort to provide stylish options
for individuals who often felt overlooked by mainstream fashion retailers. The store's
concept revolved around offering trendy, affordable clothing that empowered women to
express themselves through fashion.

Throughout the years, Fashion Bug expanded its product offerings to include not just
clothing but also accessories, footwear, and intimate apparel. The chain differentiated itself
by focusing on the needs of curvier women, ensuring they had access to the latest styles
without sacrificing comfort or fit. At its peak, the chain operated over 600 stores, making it
a familiar name in the realm of women's fashion.

However, despite its initial success, Fashion Bug faced numerous challenges that would
ultimately lead to its demise.

Timeline of Closure



The timeline of Fashion Bug's closure is marked by several key events that signified the
brand's decline.

Initial Struggles

In the late 1990s and early 2000s, Fashion Bug began to experience increased competition
from both traditional retailers and online shopping platforms. The rise of e-commerce
fundamentally changed the shopping landscape, with many consumers opting for the
convenience of online purchasing over in-store shopping.

Acquisition and Financial Troubles

Fashion Bug was acquired by Charming Shoppes, Inc. in 2001, which also owned other
brands like Lane Bryant and Catherines. While this acquisition aimed to strengthen the
brand, it also led to financial difficulties. The company struggled to balance its portfolio and
maintain profitability across its brands.

By 2012, Charming Shoppes was acquired by Ascena Retail Group, which owned several
other women's clothing brands. Despite attempts to revitalize the Fashion Bug brand, the
financial strain continued to mount.

Final Closure

The official announcement of Fashion Bug's closure came in 2013. The brand had already
begun to close many of its stores in the preceding years, but the final decision to shut down
all locations was a significant loss for its loyal customer base. The last remaining stores
closed their doors, marking the end of an era for a brand that once thrived in the plus-size
market.

Factors Leading to Bankruptcy

The bankruptcy and closure of Fashion Bug can be attributed to a combination of factors
that plagued the brand over the years.

Changing Consumer Preferences

One of the primary reasons for Fashion Bug's decline was the shifting preferences of
consumers. As fashion trends evolved, many customers began seeking brands that offered
more contemporary and stylish options. Fashion Bug struggled to keep up with these
trends, causing it to lose relevance in a competitive market.



Competition from Other Retailers

The rise of competitors such as Torrid, ASOS, and various fast-fashion retailers offered
consumers more choices. These brands capitalized on the demand for trendy plus-sized
clothing and provided a more extensive range of options, leading to Fashion Bug's
dwindling market share.

Increased E-commerce Presence

The boom of e-commerce significantly impacted Fashion Bug's brick-and-mortar sales.
Many consumers preferred shopping online for the convenience, variety, and often lower
prices. The inability to adapt to the e-commerce trend left Fashion Bug vulnerable and
unable to reach new customers.

Financial Mismanagement

The financial mismanagement within Charming Shoppes and later Ascena Retail Group
played a crucial role in the brand's downfall. As the parent companies struggled to maintain
profitability across multiple brands, Fashion Bug suffered from cutbacks and a lack of
investment in marketing and inventory, further diminishing its appeal.

Impact on the Plus-Size Fashion Market

Fashion Bug's closure had notable implications for the plus-size fashion market.

Loss of a Major Retailer

The closure of Fashion Bug eliminated a significant player in the plus-size clothing sector,
leaving many consumers with fewer options. Loyal customers who relied on the brand for
affordable and stylish clothing faced challenges in finding alternatives that met their needs.

Shift in Market Dynamics

While Fashion Bug’s exit created a void in the market, it also paved the way for new brands
to emerge. Companies like Aerie and Eloquii began to cater to the plus-size demographic
with a focus on trendy styles and inclusive marketing. This shift highlighted a growing
awareness of the importance of representation in fashion.



Awareness and Advocacy

The closing of Fashion Bug brought attention to the ongoing challenges faced by plus-size
consumers, including limited access to fashionable clothing and the stigma surrounding
larger sizes. This awareness has prompted advocacy for better representation and
inclusivity in the fashion industry.

Legacy and Lessons Learned

The legacy of Fashion Bug serves as a cautionary tale for retailers in the fashion industry.

Embracing Change

Fashion Bug's struggles underscore the importance of adapting to changing consumer
preferences and market dynamics. Retailers must continuously innovate and respond to
trends, embracing technology to remain competitive.

Understanding Consumer Needs

The brand's focus on plus-size fashion was commendable, but it also highlights the
necessity for retailers to understand the evolving needs of their target demographic.
Brands should prioritize inclusivity and diversity in their offerings to foster loyalty among
consumers.

Financial Prudence

Financial management is crucial for any retailer's success. Companies should learn from
Fashion Bug's mismanagement and ensure they allocate resources effectively to avoid
similar pitfalls.

The demise of Fashion Bug offers valuable insights into the fashion retail landscape and the
importance of agility in meeting consumer demands.

FAQ Section

Q: When did Fashion Bug officially go out of business?

A: Fashion Bug officially went out of business in 2013 when it closed its last remaining
stores after years of financial struggles and declining sales.



Q: What factors contributed to the decline of Fashion
Bug?

A: The decline of Fashion Bug can be attributed to changing consumer preferences,
increased competition, the rise of e-commerce, and financial mismanagement within its
parent companies.

Q: How did Fashion Bug impact the plus-size fashion
market?

A: Fashion Bug played a significant role in providing fashionable options for plus-sized
women. Its closure left a gap in the market, which was later filled by emerging brands
focused on inclusivity and trendy designs.

Q: What was Fashion Bug known for?

A: Fashion Bug was known for offering stylish and affordable clothing specifically designed
for plus-sized women, helping to empower and provide options for a demographic often
overlooked by mainstream fashion retailers.

Q: Are there any brands similar to Fashion Bug that
emerged after its closure?

A: Yes, brands like Torrid, Eloquii, and Aerie emerged and gained popularity in the plus-size
market, providing fashionable options and promoting body positivity and inclusivity.

Q: What lessons can retailers learn from the Fashion
Bug experience?

A: Retailers can learn the importance of adapting to market changes, understanding
consumer needs, maintaining financial prudence, and embracing inclusivity to thrive in the
competitive fashion industry.
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from October 2003 through November 2004, including Catholic Church Condemns Metrosexuality
and Documents Reveal Gaps in Bush's Service as President.

when did fashion bug go out of business: The Onion Presents Homeland Insecurity Scott
Dikkers, Carol Kolb, 2006 Hot off the reprint presses! Onion fans hear this! Homeland Insecurity is
the largest collection of award-winning journalism from America's Finest News Source ever
released, and that means you must buy it! Featuring every brilliantly biting article printed in The
Onion between November 2004 and December 2005, a time in our country's history ripe for further
examination by America's Finest News Source, Homeland Insecurity collects all the news reporting
you were too lazy to read when it first appeared, now delivered in a handy single volume that will fit
perfectly on the bookshelf of your dorm, ward, or cell. Homeland Insecurity is Volume 17 in the
always bestselling and always entertaining Onion series. The Onion is the world's most popular
humor publication, with more than 3.8 million weekly visitors to its website (theonion.com) and a
print circulation of more than 500,000. More than a million copies of its various books have been
sold to date, beginning with Our Dumb Century, which was a #1 New York Times bestseller and
winner of the Thurber Prize for American Humor.

when did fashion bug go out of business: My Journey out of Super Morbid Obesity Cindy
Snyder, 2011-02-23 Cindy Snyder shares her deepest thoughts, feelings and experiences in this
diary/journal in hopes to encourage others and for her to never forget where her God has brought
her. Being warned by her physicians that her life was at stake, she knew she did not have the
willpower to deliver herself from this bondage. This book is the personal journal of Cindy's journey
out of obesity. You will be led through this journey as to what life is like for the super morbidly obese
person and is filled with descriptive and explicit hardships that the super morbid obese must daily
live with. Cindy has tried to be as open and honest as possible and in some instances very detailed
and graphic as to what life had become. Cindy not only shares the battles but also lets everyone
experience the victories with her. Throughout her journey she shares Biblical teachings, humor and
the joy that only God can give during trials in our lives. Her journal covers everything from menus
and recipes, surgery and exercise, measurements and weights, personal care, before and after
pictures, to her most inner thoughts and feelings. Her documentations will encourage all that read
them, from the most slender person with their own struggles to the very obese. Through her journey,
faith will be strengthened to believe that with God all things are possible.

when did fashion bug go out of business: September's Balloon Kathy Flanary Nelson,

when did fashion bug go out of business: Computerworld , 2002-06-17 For more than 40
years, Computerworld has been the leading source of technology news and information for IT
influencers worldwide. Computerworld's award-winning Web site (Computerworld.com),
twice-monthly publication, focused conference series and custom research form the hub of the
world's largest global IT media network.

when did fashion bug go out of business: What Bae Won't Do: The Finale Genesis Woods,
2022-02-22 The whole gang is back in this final installment of the What Bae Won't Do series for one
last ride. Will everyone get their happily-ever-afters, or will their love lives stay in shambles? What
happens when the relationship you thought was right ends up being so wrong? JaNair never
imagined her world would come crashing down the way it did at the grand opening of her
boyfriend’s nightclub. The secrets that were revealed about Jerome in front of her family and friends
embarrassed her so much that she hopped on the first flight out of Los Angeles. Her destination:
Houston, Texas. The decision to head to the Lone Star state wasn’t a hard one for JaNair, especially
with the open invitation one up-and-coming music producer gave her before he left. When Semaj
decided to move to Houston to further his career in the music industry, he also thought he’d be able
to use the distance to get over JaNair. She chose who she wanted to be with, so it was time for him
to move on, right? After producing a few tracks for some of H-Town'’s finest rappers, Semaj’s
popularity skyrockets, which means more money, more exposure, and more women. He appreciates
all the love that his newfound celebrity brings, but there’s still something missing from his life.
When Semaj receives a phone call from JaNair needing a place to crash for a while, he doesn’t know



if he’ll be able to suppress the feelings he’s been trying to move past.

when did fashion bug go out of business: Top 40 Democracy Eric Weisbard, 2014-11-27 A
capacious and stimulating tour de force of the mainstream music industry that reveals the cultural
import of even the most deliberately banal performers and songs. Weisbard finds depths in our
culture s shallows as he investigates and articulates the cultural construction of such phenomena as
Dolly Parton, Elton John, the Isley Brothers, A&M Records, and the rise of radio populism. He
further sheds new light on the upheavals in the music industry over the last fifteen years and the
implications of them for the audiences the industry has shaped. Each chapter brings us to see afresh
precisely that music and those musicians that have become the most familiar and overexposed, by
delving into the minutiae of how pop stars and their music were made and framed for repeated
consumption in the era dominated by radio.

when did fashion bug go out of business: It's Just Me ! Gwendolyn A. Guity, 2011-10-31 It's
Just Me! Is an coming of age book series. In this book you are introduced to Heaven and her inner
circle this includes friends enemies and family. In this book she uses her trusty old Friend to help
her tell about the summer she realized that things were coming to another level in her life. It's Just
Me! is a great book packed with personality and humor which will connect with ages from a tween
and up

when did fashion bug go out of business: Style and the Successful Girl Gretta Monahan,
2013 Offers an approach for dressing for success, explaining how to select the proper
undergarments, choose accessories, and develop a work and leisure wardrobe that communicates
confidence and personal style.

when did fashion bug go out of business: (Not) Getting Paid to Do what You Love Brooke
Erin Duffy, 2017-01-01 Cover -- Half Title -- Title -- Copyright -- Dedication -- Contents -- Preface -- 1.
Entrepreneurial Wishes and Career Dreams -- 2. The Aspirational Ethos: Gender, Consumerism, and
Labor -- 3. (Not) Just for the Fun of It: The Labor of Social Media Production -- 4. Branding the
Authentic Self: The Commercial Appeal of Being Real--5. And Now, a Word from Our Sponsor:
Attracting Advertisers, Building Brands, Leveraging (Free) Labor -- 6. The Instagram Filter:
Dispelling the Myths of Entrepreneurial Glamour -- 7. Aspirational Labor's (In) Visibility -- Epilogue:
The Aspirational Labor of an Academic -- Appendix: Method and List of Interview Participants --
Notes -- Bibliography -- Acknowledgments -- Index--A--B--C--D--E--F-G-H-1--]J--K-L--
M-N-O-P-R-S-T-U-V-W-Y-Z

when did fashion bug go out of business: Homeland Insecurity Onion Editors, 2012-09-14
Hot off the reprint presses! Onion fans hear this! Homeland Insecurity is the largest collection of
award-winning journalism from America’s Finest News Source ever released, and that means you
must buy it! Featuring every brilliantly biting article printed in The Onion between November 2004
and December 2005, a time in our country’s history ripe for further examination by America’s Finest
News Source, Homeland Insecurity collects all the news reporting you were too lazy to read when it
first appeared, now delivered in a handy single volume that will fit perfectly on the bookshelf of your
dorm, ward, or cell. Homeland Insecurity is Volume 17 in the always bestselling and always
entertaining Onion series. The Onion is the world’s most popular humor publication, with more than
3.8 million weekly visitors to its website (theonion.com) and a print circulation of more than
500,000. More than a million copies of its various books have been sold to date, beginning with Our
Dumb Century, which was a #1 New York Times bestseller and winner of the Thurber Prize for
American Humor. From the Trade Paperback edition.

when did fashion bug go out of business: Cherry Blossoms & Barren Plains Larry L
Franklin, 2011-06-01 DescriptionSome 218,000 men and women with severe psychiatric disorders
are incarcerated in an American prison or county jail. Most committed violent crimes -- sometimes
murder -- while propelled by a crazed mind untreated with medications and therapeutic care. Cherry
Blossoms & Barren Plains: A woman's journey from mental illness to a prison cell, is such a story. My
work explores the life of Rebecca Bivens, who beat her five-year-old stepdaughter to death. In 1998,
a jury found Rebecca guilty but mentally ill, and sentenced her to life in prison.Together, Rebecca



and I began a story that became larger than her own. It grew into a narrative of Rebecca's mental
illness with all of its ramifications: from the lack of society's understanding of a disease that plagues
millions of people each day, to the strain on our national budget; and the residual effects on family
and friends ill equipped to handle the demands of someone who suffers from a severe mental illness.
About the AuthorLarry L. Franklin is 66 years old and resides in Makanda, Illinois. Franklin holds
Bachelor's and Master's degrees in Music, and performed in the U.S. Navy Band, located in
Washington, D. C., from 1976 to 1971. From 1972 through 1975, Larry taught music at Southern
Illinois University. In 1976, he completed requirements for a Certified Financial Planner designation
and maintained a successful investment business until 2007, when he retired to devote his energies
to writing. In 2003, Larry received an MFA in Creative Non-Fiction from Goucher College in
Baltimore, Maryland.Each professional pursuit left Franklin with an unsatisfying emptiness that
pushed him into marathon running, where he pounded the country roads longing for an answer just
around the bend. Then, in 1998, and without warning, repressed memories broke through his
subconscious mind like a runaway train, and left him afraid to leave his home. He was diagnosed
with Post Traumatic Stress Disorder (PTSD) with dissociative features. What followed were years of
psychotherapy where he explored a physically and sexually abusive childhood. Now his problems
have been reduced to a persistent mild depression which is controlled by medication and talk
therapy. The therapeutic process unleashed his creative side, a new-found ability to write, and an
unquenchable curiosity about the human mind. Larry now devotes his time writing about the
mentally ill and victims of injustice who yearn for a voice

when did fashion bug go out of business: The Onion Ad Nauseam Robert Siegel, 2002 An
anthology encompassing hundreds of articles from September 2000 through September 2001
includes No Jennifer Lopez News Today and such post-September 11 works as Hijackers Surprised
to Find Selves in Hell.

when did fashion bug go out of business: Verbatim , 1986

when did fashion bug go out of business: Hijacking the Runway Teri Agins, 2014-10-09 A
fascinating chronicle of how celebrity has inundated the world of fashion, realigning the forces that
drive both the styles we covet and the bottom lines of the biggest names in luxury apparel. From
Coco Chanel’s iconic tweed suits to the miniskirt’s surprising comeback in the late 1980s, fashion
houses reigned for decades as the arbiters of style and dictators of trends. Hollywood stars have
always furthered fashion’s cause of seducing the masses into buying designers’ clothes, acting as
living billboards. Now, forced by the explosion of social media and the accelerating worship of fame,
red carpet celebrities are no longer content to just advertise and are putting their names on labels
that reflect the image they—or their stylists—created. Jessica Simpson, Jennifer Lopez, Sarah Jessica
Parker, Sean Combs, and a host of pop, sports, and reality-show stars of the moment are leveraging
the power of their celebrity to become the face of their own fashion brands, embracing lucrative
contracts that keep their images on our screens and their hands on the wheel of a multi-billion dollar
industry. And a few celebrities—like the Olsen Twins and Victoria Beckham—have gone all the way
and reinvented themselves as bonafide designers. Not all celebrities succeed, but in an ever more
crowded and clamorous marketplace, it’s increasingly unlikely that any fashion brand will succeed
without celebrity involvement—even if designers, like Michael Kors, have to become celebrities
themselves. Agins charts this strange new terrain with wit and insight and an insider’s access to the
fascinating struggles of the bold-type names and their jealousies, insecurities, and triumphs.
Everyone from industry insiders to fans of Project Runway and America's Next Top Model will want
to read Agins’s take on the glitter and stardust transforming the fashion industry, and where it is
likely to take us next.

when did fashion bug go out of business: The Onion Presents: Christmas Exposed The Onion
Staff, 2011-10-25 100+ funny Christmas stories about secret Santas, dysfunctional families, epic
blizzards, and much more—all from the pages of America’s finest (satirical) news source. Christmas
wouldn’t be Christmas without impulse-priced holiday gift books—and now The Onion has unleashed
its award-winning team of investigative journalists upon the genre. Featuring newspaper-like photos



and graphics, this collection of 100 shocking holiday stories is the perfectly funny Christmas gift for
smart alecks everywhere.

when did fashion bug go out of business: Built for Growth Arthur Rubinfeld, Collins
Hemingway, 2009 If there's one thing that's consistent in today's business world, it's rapid change.
So how do you not only stay steady but actually grow'and quickly enough to stay safely ahead of your
competitors? Built for Growth delivers specific solutions to create a brand and presence that
generates true customer passion, as you lay a solid foundation for long-term success. Author Arthur
Rubinfeld was a major driver in Starbucks' unprecedented retail expansion from 100 stores to more
than 4000-- and its transformation into one of the world's most recognized brands. Here he draws on
his singular expertise to present a proven, holistic approach to conceiving, designing, and executing
your business plan: creating exciting concepts, growing them to fruition in local markets, expanding
rapidly, and keeping your brand fresh and relevant as it matures. His revolutionary approach to
business strategy embodies strong personal values, promotes exceptional creativity, leverages
scientific methodology in finance and market analysis, and brings it all together with 'old-time'
customer service.

when did fashion bug go out of business: The Last Dead Girl Harry Dolan, 2014-10-07
David Loogan’s dark past is revealed in this prequel to Bad Things Happen—the critically acclaimed
mystery that Stephen King called a “great f***ing book.” On a rainy night in April, a chance
encounter draws David into a romance with Jana Fletcher, a beautiful young law student. Jana is an
enigma: living in a run-down apartment with only the barest of possessions, sporting a bruise on her
cheek that she refuses to explain. David would like to know her secrets, but he lets them lie—until
it’s too late. When Jana is brutally murdered, the police consider David a prime suspect. But as he
sets out to uncover the truth, he soon learns that Jana’s death may be related to an earlier murder,
one that she was obsessed with during the last weeks of her life. And as he retraces her steps, he
begins to realize that he’s treading a very dangerous path—and that her killer is watching every
move he makes.

when did fashion bug go out of business: Fall from Grace Danielle Steel, 2018-01-23 NEW
YORK TIMES BESTSELLER ¢ From Danielle Steel comes the gripping story of a woman who loses
everything—her husband, her home, her sense of self and safety, and her freedom. Sydney Wells’s
perfect life with her wealthy, devoted husband vanishes when he dies suddenly in an accident.
Widowed at forty-nine, she discovers he has failed to include her in his will. With Andrew’s vicious
daughters in control of his estate, and no home or money, Sydney finds a job in fashion, despite her
own designer daughters’ warnings. Naive, out of her element, and alone in a world of shady
international deals and dishonest people, she is set up by her boss and finds herself faced with
criminal prosecution. What happens when you lose everything? Husband, safety, protection, money,
and reputation gone, faced with prison, Sydney must rebuild her life from the bottom to the top
again, with honor, resourcefulness, and dignity. Sydney finds herself, as well as courage and
resilience. Taking life by the horns, she revives her own career as a talented designer, from New
York to Hong Kong, risking all in an exotic, unfamiliar world. She is determined to forge a new life
she can be proud of.

when did fashion bug go out of business: Chain Store Age , 2005-07
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