what does pr in business stand for

what does pr in business stand for is a question that often arises among those looking
to understand the nuances of corporate communication and marketing. Public Relations
(PR) plays a crucial role in shaping a company's image, facilitating communication between
the organization and its audience, and managing various aspects of reputation. This article
will delve into the definition of PR in business, its significance, the methods and tools used
in PR, and the various types of PR strategies. Furthermore, we will explore the skills
required for a successful PR practitioner and the impact of PR on business success. By the
end, you will have a comprehensive understanding of PR's role in business.
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Understanding PR in Business

Public Relations (PR) in business refers to the strategic communication process that builds
mutually beneficial relationships between organizations and their publics. It encompasses
various activities aimed at managing the flow of information between the company and its
stakeholders, including customers, investors, employees, and the media. PR is not merely
about media coverage,; it involves crafting a narrative that aligns with the organization's
goals and values.

At its core, PR aims to create a positive image of the organization while addressing any
issues or crises that may arise. It involves the strategic dissemination of information to
influence public perception and establish trust. Understanding PR as a blend of
communication, marketing, and reputation management is crucial for any business seeking
to thrive in today's competitive environment.



The Importance of PR

The importance of PR in business cannot be overstated. PR serves several key functions
that contribute to a company's overall success. First and foremost, it helps create and
maintain a positive public image. In a world where information spreads rapidly, a strong PR
strategy can safeguard a company's reputation against negative publicity.

Additionally, PR is essential for crisis management. When a negative incident occurs,
having a well-prepared PR team can mitigate damage by communicating effectively with
stakeholders. PR also aids in building relationships with the media, which can result in
favorable coverage and increased visibility for the organization.

Enhances brand reputation

Facilitates crisis management

Builds media relationships

Increases visibility and awareness

Engages with stakeholders effectively

Key PR Strategies and Tools

Effective PR strategies are essential for conveying the right message to the target
audience. A successful PR campaign often employs a mix of traditional and digital tools to
reach its goals. Some of the key strategies and tools used in public relations include:

Media Relations

Media relations involve building and maintaining relationships with journalists and media
outlets. This strategy is crucial for securing coverage and ensuring that the organization's
perspective is represented accurately. PR professionals often prepare press releases, media
kits, and handle media inquiries as part of this effort.

Social Media Management

In today's digital age, social media platforms play a significant role in PR. Organizations use
social media to engage directly with their audience, share news, and respond to inquiries.
Effective social media management can enhance visibility and foster a sense of community



around the brand.

Event Management

Organizing events such as product launches, press conferences, and community outreach
programs is a powerful PR strategy. These events provide opportunities for direct
engagement with stakeholders and help generate media coverage, reinforcing the
organization's message.

Types of Public Relations

PR encompasses various sub-disciplines, each with its unique focus and methodologies.
Understanding the different types of PR can help organizations tailor their communication
strategies effectively.

Media Relations

Community Relations

Investor Relations

Employee Relations

Crisis Management

Social Media Relations

Media Relations

This type involves working with the media to secure coverage and manage the
organization's public narrative. Strong media relations can enhance credibility and visibility.

Community Relations

Community relations focus on building relationships with local communities. This can
include sponsorships, charitable contributions, and participation in local events, fostering
goodwill and brand loyalty.



Investor Relations

Investor relations deal with communication between the organization and its investors. This
includes financial reporting, shareholder meetings, and maintaining transparency to build
trust with stakeholders.

Employee Relations

Employee relations emphasize internal communication and engagement. Keeping
employees informed and engaged can lead to higher morale and productivity, contributing
to overall organizational success.

Crisis Management

Crisis management PR involves preparing for and responding to unexpected negative
events that could harm the organization's reputation. Effective crisis communication can
help mitigate damage and restore public trust.

Essential Skills for PR Professionals

Being a successful PR practitioner requires a diverse skill set. Professionals in this field must
possess excellent communication skills, both written and verbal, to convey messages
effectively. Analytical skills are also crucial for assessing trends, media coverage, and
audience feedback.

Furthermore, creativity is essential for developing engaging content and campaigns that
capture public interest. PR professionals should also be adept at relationship-building, as
establishing trust with media and stakeholders is key to successful communication.

e Excellent written and verbal communication
e Strong analytical skills

e Creativity in content creation

e Relationship-building abilities

e Adaptability to changing circumstances



The Impact of PR on Business Success

The impact of effective public relations on business success is profound. A well-executed PR
strategy can lead to increased brand awareness, improved reputation, and enhanced
customer loyalty. By managing communication effectively, organizations can navigate
challenges and capitalize on opportunities.

Moreover, PR can contribute to financial success by attracting investors and customers
through positive media coverage and effective storytelling. In an era where consumers are
increasingly concerned about corporate ethics and social responsibility, a strong PR
presence can differentiate an organization in a crowded marketplace.

Conclusion

Understanding what does pr in business stand for is essential for anyone involved in
corporate communication or marketing. Public Relations is a vital component of a
company's strategy, influencing its reputation, stakeholder relationships, and overall
success. By leveraging effective PR strategies and understanding its various forms,
businesses can navigate the complexities of today’s marketplace and build a strong,
positive public image that resonates with their audience. As the business landscape
continues to evolve, so too will the importance and methodologies of public relations,
making it a critical area of focus for organizations aiming to thrive.

Q: What does PR in business stand for?

A: PR in business stands for Public Relations, which is the strategic communication process
designed to build relationships between organizations and their publics.

Q: Why is PR important for businesses?

A: PR is important as it helps manage a company's reputation, facilitates crisis
communication, builds media relationships, and enhances brand visibility and stakeholder
engagement.

Q: What are some common PR strategies?

A: Common PR strategies include media relations, social media management, event
management, and crisis management, all aimed at effectively communicating with target
audiences.



Q: What skills are essential for a PR professional?

A: Essential skills for PR professionals include excellent communication abilities, strong
analytical skills, creativity, relationship-building capabilities, and adaptability to changing
environments.

Q: How does PR impact business success?

A: PR impacts business success by enhancing brand awareness, improving reputation,
fostering customer loyalty, and attracting investors through positive media coverage and
effective storytelling.

Q: What types of Public Relations are there?

A: Types of Public Relations include media relations, community relations, investor
relations, employee relations, and crisis management, each serving a unique purpose in
communication strategy.

Q: How can businesses measure the effectiveness of
their PR efforts?

A: Businesses can measure the effectiveness of PR efforts through metrics such as media
coverage, audience reach, engagement rates on social media, stakeholder feedback, and
changes in public perception.

Q: What role does social media play in PR?

A: Social media plays a significant role in PR by providing platforms for direct engagement
with audiences, sharing information quickly, and managing public perception in real-time.
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trends, and best practices in IT, Al, Cybersecurity, Business, Economics and Science. Each guide is
regularly updated to reflect the newest developments and challenges. * Comprehensive Coverage:
Whether you're a beginner or an advanced learner, Cybellium books cover a wide range of topics,
from foundational principles to specialized knowledge, tailored to your level of expertise. Become
part of a global network of learners and professionals who trust Cybellium to guide their educational
journey. www.cybellium.com

what does pr in business stand for: Public Relations For Dummies Eric Yaverbaum,
2025-03-11 Understand what it takes to develop successful public relations campaigns Effective
public relations (PR) can help level the playing field between you and your competitors. You don't
necessarily need a big budget to establish brand awareness and a positive reputation. With enough
practice, anyone can learn to think like a PR specialist. Public Relations For Dummies helps you
understand the mechanics of PR and gives you all the tools you need to succeed. This friendly guide
gives you practical insights on using the many components of PR to create successful campaigns.
You'll learn how to assemble a PR plan, create a budget, develop winning ideas, cultivate media
contacts, create pitches, leverage social media and podcasts, secure public speaking engagements,
and beyond. Plus, this new edition covers the latest technology for reaching more people and
analyzing your results. No business jargon in this book—just clear, simple information and advice on
making PR work for you. Understand the purpose and process of public relations management
Choose the right PR tactics to meet your specific goals Use social media, including TikTok, to your
advantage Connect with people who can help you build your brand's reputation This Dummies guide
is great for small business owners and people who want to learn more about doing PR for larger
companies. Nonprofit organizations and influencers will also love these tips on getting noticed.

what does pr in business stand for: Female Business Owners in Public Relations Allison
Weidhaas, 2016-05-12 Female Business Owners in Public Relations: Constructing Identity at Home
and at Work presents an important perspective on how female business owners construct their
work-life integration and addresses key identity questions. Weidhaas examines business ownership
in public relations, an industry dominated by women, and incorporates the voices of practitioners
through narrative interviews that explain the challenges and opportunities of work-life integration.
This book explores the intersection of public relations practice, gender, and business ownership.

what does pr in business stand for: Public Relations 101 for Business Growth James
Fulton, Public Relations 101 for Business Growth is an essential guide for entrepreneurs and
business leaders seeking to harness the power of effective communication to drive their
organizations forward. The book outlines fundamental PR strategies, emphasizing the importance of
building and maintaining a positive brand image, engaging with stakeholders, and leveraging media
relations to enhance visibility and credibility. Through practical examples and step-by-step
approaches, readers learn how to craft compelling narratives, manage crises, and utilize social
media to connect with audiences. Ultimately, the book serves as a roadmap for integrating public
relations into broader business strategies, demonstrating how effective communication can lead to
sustainable growth and success in today's competitive marketplace.

what does pr in business stand for: 77 1/2 Public Relations Tips: Things everyone in
business should know about PR,

what does pr in business stand for: The Business of Influence Philip Sheldrake,
2011-05-04 Media has most definitely evolved, as have the ways in which we contemplate, design,
communicate and execute strategy. And rather than technological evolution, we’re plainly in the
midst of a technological revolution. We have no choice then but to reframe marketing and PR in the
context of 21st Century technology, 21st Century media and disintermediation, and 21st Century
articulation of and appreciation for business strategy. “Today, every organization is in the influence
business. We influence customers to buy from us, employees to work for us, and the media to write
about us. Gone are the days when you could be your own island. Now, to be successful, you need to
live within the influence ecosystem and that requires a change of mindset. Fortunately, Philip
Sheldrake will show you how.” David Meerman Scott, bestselling author of The New Rules of




Marketing & PR and the new hit Real-Time Marketing & PR

what does pr in business stand for: Public Relations Business , 2012-07-15 Campaign for
Your Success! The explosion of media opportunities and the rapidly changing communications
landscape have served as key drivers for the public relations industry, creating huge opportunities
for communications and PR specialists like you! Coaching you all the way, the experts at
Entrepreneur show you how to parlay your PR experience into a successful new business. Our
experts take you step by step from building the business foundation to managing day-to-day
operations. Learn how to set up your firm, choose your market niche, prospect and sign clients, build
media relationships, set fees, and more! Plus, gain priceless insight, tips, and techniques from
practicing entrepreneurs and industry experts! Learn how to: Set up your own PR firm Choose your
market niche Win over, sign, and keep clients Build strong, well-planned campaigns using the latest
tools of the trade Develop prosperous relationships and partnerships Boost profits by expanding
your business And more Go from public relations pro to CEO! Start your own public relations firm
today! The First Three Years In addition to industry specific information, you'll also tap into
Entrepreneur’s more than 30 years of small business expertise via the 2nd section of the guide -
Start Your Own Business. SYOB offers critical startup essentials and a current, comprehensive view
of what it takes to survive the crucial first three years, giving your exactly what you need to survive
and succeed. Plus, you'll get advice and insight from experts and practicing entrepreneurs, all
offering common-sense approaches and solutions to a wide range of challenges. ¢ Pin point your
target market ¢« Uncover creative financing for startup and growth ¢ Use online resources to
streamline your business plan ¢ Learn the secrets of successful marketing ¢ Discover digital and
social media tools and how to use them ¢ Take advantage of hundreds of resources ¢ Receive vital
forms, worksheets and checklists « From startup to retirement, millions of entrepreneurs and small
business owners have trusted Entrepreneur to point them in the right direction. We’ll teach you the
secrets of the winners, and give you exactly what you need to lay the groundwork for success.
BONUS: Entrepreneur’s Startup Resource Kit! Every small business is unique. Therefore, it’s
essential to have tools that are customizable depending on your business’s needs. That’s why with
Entrepreneur is also offering you access to our Startup Resource Kit. Get instant access to
thousands of business letters, sales letters, sample documents and more - all at your fingertips!
You'll find the following: The Small Business Legal Toolkit When your business dreams go from idea
to reality, you're suddenly faced with laws and regulations governing nearly every move you make.
Learn how to stay in compliance and protect your business from legal action. In this essential toolkit,
you’ll get answers to the “how do I get started?” questions every business owner faces along with a
thorough understanding of the legal and tax requirements of your business. Sample Business Letters
1000+ customizable business letters covering each type of written business communication you're
likely to encounter as you communicate with customers, suppliers, employees, and others. Plus a
complete guide to business communication that covers every question you may have about
developing your own business communication style. Sample Sales Letters The experts at
Entrepreneur have compliled more than 1000 of the most effective sales letters covering
introductions, prospecting, setting up appointments, cover letters, proposal letters, the all-important
follow-up letter and letters covering all aspects of sales operations to help you make the sale,
generate new customers and huge profits.

what does pr in business stand for: PR- A Persuasive Industry? T. Morris, S. Goldsworthy,
2016-02-10 Public relations is a big and rapidly growing industry, with annual growth rates of
20-30%. It spans the worlds of business, politics and culture, sport and entertainment. PR is
everywhere. And yet, though it is much talked about it is little analyzed.

what does pr in business stand for: How to Start a Home-based Public Relations Business
Randi Minetor, 2012-06-05 Everything you need to know to run a profitable and satisfying public
relations business from your home Learn all about generalization versus specialization, how to make
and manage money, running an ethical business, and building client relationships in this
comprehensive guide that takes you through every aspect of setting up and running a thriving



home-based public relations business. From your business identity and marketing techniques to
guarding against your own errors and cashing out, each chapter can help you build your own
successful home-based public relations business, whether you are just starting out or a seasoned PR
professional. Look for useful charts and worksheets throughout the book, including: Home Office
Location Screening Checklist Three-Tiered Prospect Pitch List Estimate Questions and Form Budget
and Cash Flow Projections Interviews from the Field

what does pr in business stand for: Answers for Modern Communicators Deirdre
Breakenridge, 2017-09-27 This book provides students and professionals with practical answers to
important career and communication questions, helping them to communicate successfully in a
business setting. Communication expert, Deirdre Breakenridge, examines the ways in which
professionals can make the most of their careers in a fast-changing media landscape, offering advice
on how new and seasoned executives can utilize and adapt to the latest modes of communication.
The author breaks down the eight most critical areas for professionals seeking to develop their
communication skills, opening with essentials that will prove useful in any setting. She then details
the ways in which organizations can adapt to changes in technology and consumer behavior to
improve relationships, social media presence, and brand recognition. The easy to follow
question-answer format walks readers through the most pressing, confusing, and frequently asked
questions about successful communication with plenty of advice and examples for a better learning
experience. Covering traditional business communication topics like partnerships and storytelling,
the book also includes material on digital and social media channels as well as a chapter on giving
back as a mentor. Experts Weigh In boxes feature advice from other top professionals, exposing the
reader to multiple perspectives from the field. Grounded in decades of experience, Answers for
Modern Communicators will benefit all students getting ready to enter the workforce as well as
professionals looking to enhance their communication skills.

what does pr in business stand for: Stankevicius MGM Research: Public Relations in
Global Business: How to manage and influence investor relations with PR and media in the
current economy Paulius Stankevicius, 2019-08-10 Investor relations is a subject which has been
seriously taken into consideration by many companies and is an important matter nowadays.
Considering that the company’s survival depends on capital, managing investors the right way is
management’s obligation to the company, and it’s stakeholders, in order to keep the business in
continuous growth and profitability. Public relations, on the other hand, is a subject of people.
Consider that people and their relationships build businesses, this research will examine the
in-depth correlation between public relations and investor relations. Managing people and
communicating with them is the big picture of the company’s activities, but what kind of layers are
behind those activities is what this research tries to uncover. Additionally, this research has a new
approach towards media relations as media can be used as a channel to connect to people and
spread information. Media is also an activity which falls under public relations. Media has a strong
influence over people, and media can be used not just to create but also to manipulate and destroy.
The goal of this research is to provide in-depth information about how public relations and media
can be used to manage and influence global audiences, including consumers and clients, and most
importantly, investors. What happens when companies manipulate the public, what happens when
companies tell the truth, how the stock market and investors react to the news, what companies can
do to create a powerful brand quickly and how external factors influence investors’ decisions. Many
examples and scenarios are covered in this research to understand the power of public relations and
media, and the influence that these two hold towards investors and the global economy. Literature
review methodology was applied to this research, including various literature review types. Also, an
additional qualitative method was also used in this research by conducting several interviews and
taking comments from industry experts. This research is meant for business executives and
marketing professionals to understand and learn about new possibilities when it comes to building a
brand and gaining a certain level of power over audiences and global markets.

what does pr in business stand for: Public Relations: a Primer for Business Executives Donald



Grunewald, 2008-11-25 A Hands-On Book of Ideas, Resources, and Advice on Public Relations
PUBLIC RELATIONS: A Primer for Business Executives,has many practical ideas and advice that will
be useful to any business executive who wishes to learn more about Public Relations. It combines an
explanation of Public Relations basics with practical help in all the major areas of Public Relations.
Reading this book will help you learn something about how Public Relations developed into a field of
vital importance to every business. You will learn the basic concepts of Public Relations. You will
learn about the financial cost of Public Relations to any organization. Specifics on how to prepare a
news release, on media relations, organizing of Public Relations events, corporate financial Public
Relations, and community service are each discussed in separate chapters of this primer. Public
Relations is especially important in a crisis situation and Public Relations in crisis management is
also discussed in a chapter of this book. You will also get many ideas of internal communication
within an organization and on steps to take to build a favorable corporate image for your company.
This book concludes with a chapter on the digital age of public relations. This chapter provides
information and advice on Public Relations use of the internet and electronic media. PUBLIC
RELATIONS: A Primer for Business Executives will open your mind to the knowledge needed to use
Public Relations in your business, in your personal career and in charities and other organizations.

what does pr in business stand for: The Business of Plastic Surgery Joshua M. Korman,
2010 Plastic surgeons go through extensive training to become excellent clinicians, but they often
end up learning how to practice the business of plastic surgery through trial and error. This unique
book, targeted specifically at plastic surgeons and other physicians, seeks to address this glaring
oversight and provide guidance from career selection through retirement. It offers many different
perspectives, while covering a multitude of topics including the latest know-how on building and
maintaining one's website, marketing and monitoring a practice for increased productivity, asset
protection, building a surgical suite, and the development of medical inventions. The Business of
Plastic Surgery features notable authors in the fields of medicine, law, finance and technology who
provide valuable wisdom and expertise

what does pr in business stand for: The Book of Business Awesome / The Book of Business
UnAwesome Scott Stratten, Alison Kramer, 2012-07-17 UnAwesome is UnAcceptable. The Book of
Business Awesome is designed as two short books put together—one read from the front and the
other read from the back when flipped over. Covering key business concepts related to marketing,
branding, human resources, public relations, social media, and customer service, The Book of
Business Awesome includes case studies of successful businesses that gained exposure through
being awesome and effective. This book provides actionable tools enabling readers to apply the
concepts immediately to their own businesses. The flip side of the book, The Book of Business
UnAwesome, shares the train-wreck stories of unsuccessful businesses and showcases what not to
do. Key concepts include the power of peripheral referrals and how to create content for your third
circle Explains how to re-recruiting your employees and re-court your customers Ensure that your
business remains awesome, instead of unawesome, and apply these awesomely effective strategies
to your business today.

what does pr in business stand for: Practical Marketing and Public Relations for the Small
Business Moi Ali, 2002 Written by an experienced consultant, Practical Marketing and PR for the
Small Buisness covers all aspects of marketing and PR from direct marketing to organising press
launches. Written in a clear, jargon free language, this book explains the ins and outs of marketing.

what does pr in business stand for: PR Today Trevor Morris, Simon Goldsworthy, 2017-09-16
This new and fully-updated second edition of this acclaimed textbook offers a guide to public
relations, spanning all aspects of PR work, including fashion, event management, crisis
communications, politics, celebrity PR and corporate communications, and takes account of the
rapid change in the PR industry. It It combines essential practical guidance with a
thought-provoking analysis of this exciting but enigmatic industry, its ethical dilemmas and the role
it plays in the contemporary world-not least its controversial but crucial relationship with the media.
PR Today offers a fresh, lively and realistic perspective on its subject, based on the authors' rare



combination of international top-level experience, insider knowledge and years of teaching and
writing about PR. It will be invaluable for students taking public relations at undergraduate and
postgraduate levels and essential reading for those seeking to start a career in this dynamic,
fast-growing profession. New to this Edition: - Content has been fully updated throughout to ensure
up-to-date overview of the topics at hand - Interviews with leading figures in PR and beyond - A
thoroughly revised and expanded chapter on digital PR

what does pr in business stand for: Savvy Tech PR Ford Kanzler, 2017-03-03 Savvy Tech PR
by Ford Kanzler Ford has extensive public relations and marketing communications management
experience on both the agency and corporate sides. He helps organizations launch new products and
services, revitalize existing ones, reach new markets and overcome marketing challenges by
enhancing awareness, credibility and preference. He has held senior management positions at
leading Silicon Valley tech PR agencies including Miller-Shanwick and Global Fluency and as
partner at Oak Ridge Public Relations. He started Marketing/PR Savvy, in business over 12 years,
which focuses on strategic business communications development and rapid, effective tactical
execution. He has managed PR within Altera, Atmel, IDT and NetManage. Thoughout his long career
he has represented a wide range of public and private tech companies of all sizes and stages of
development such as Altera, Hitachi, Hyundai and Philips (semiconductors), Auspex Systems,
Postini, Santa Cruz Operation (software & enterprise computing), Conner Peripherals, HP, Maxstor,
Oce, Silicon Graphics (computers & peripherals) and literally dozens of other U.S. and international
tech companies. He is a regular contributor on PR and business communications topics and
published author of the 2011, Connecting the Mind and Voice of Business. “Public relations in any
arena is often about story telling. (Hopefully its non-fiction!) So, many PR pros find themselves
helping create a differentiated brand or product story. What's different can capture attention.
Having published more Marketing and PR-related articles since my last book, I've gathered those
essays into Savvy Tech PR. The book helps marketing and PR pros in technology and other business
sectors understand each other’s work needs and ways of executing more effectively. I'm certain
applying some of these ideas will help your publicity and marketing communications campaigns be
winners.”

what does pr in business stand for: Enacting Public Relations Beatrice Sargin Ereziwosa,
2024-01-16 Enacting Public Relations is a comprehensive guide to building a substantial business
brand through effective PR strategies. Written by experienced PR professional Beatrice Sargin
Ereziwosa, the book provides practical tips and insights for crafting clear and compelling messages,
building relationships with media influencers, and measuring the success of PR efforts.

what does pr in business stand for: Black Business Secrets Dante Lee, 2010-11-15 Should I
lower my price point? Give my new product away for free online? How do I compete when my goods,
services, or business model might be duplicated? In this candid, 21st-century-savvy guide, Dante Lee
illustrates how passion can become profit by addressing the questions that every businessperson
needs to ask. Black Business Secrets discusses the entrepreneurial skills that African-American
business owners must master in order to compete in a world where most new companies fail within
three years. Whether you're a weekend entrepreneur or a career-changing professional, Lee’s
motto—don’t be a worrier, be a warrior—applies. From personal branding to best practices, this
empowering blueprint offers surefire tips and strategies designed to ensure business survival and
success.

what does pr in business stand for: Girls Who Run the World: 31 CEOs Who Mean
Business Diana Kapp, 2019-10-15 The perfect graduation gift for future entrepreneurs! Part
biography, part business how-to, and fully empowering, this book shows that you're never too young
to dream BIG! With colorful portraits, fun interviews and DIY tips, Girls Who Run the World features
the success stories of 31 leading ladies today of companies like Rent the Runway, PopSugar, and
Soul Cycle. Girls run biotech companies. Girls run online fashion sites. Girls run environmental
enterprises. They are creative. They are inventive. They mean business. Girls run the world. This
collection gives girls of all ages the tools they need to follow their passions, turn ideas into reality



and break barriers in the business world. INCLUDES: Jenn Hyman, Rent the Runway Sara Blakely,
Spanx Emma Mcilroy, Wildfang Katrina Lake, Stitch Fix Natasha Case, Coolhaus Diane Campbell,
The Candy Store Kara Goldin, Hint Water Anne Wojcicki, 23andMe Rachel Haurwitz, Caribou
Bioscience Nina Tandon, EpiBone Jessica Matthews, Uncharted Power Jane Chen, Embrace Emily
Nuifiez Cavness, Sword & Plough Hannah Lavon, Pals Leslie Blodgett, Bare Escentuals/Bare Minerals
Katia Beauchamp, Birchbox Emily Weiss, Glossier Christina Stembel, Farmgirl Flowers Mariam
Naficy, Minted Maci Peterson, On Second Thought Stephanie Lampkin, Blendoor Sarah Leary,
Nextdoor Amber Venz, RewardStyle Lisa Sugar, Pop Sugar Beatriz Acevedo, MiTu network Julie Rice
and Elizabeth Cutler, Soul Cycle Suzy Batiz, Poo-Pourri Tina Sharkey, Brandless Jesse Genet, Lumi
Tracy Young, Plan Grid
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