
tourism and business
tourism and business are intricately linked sectors that significantly contribute to the
global economy. As travel increases, so does the demand for various business services,
including hospitality, transport, and entertainment. The relationship between tourism and
business is not merely transactional; it fosters cultural exchanges, boosts local economies,
and encourages investment in infrastructure and services. This article will explore the
dynamic interplay between tourism and business, examining its impact on local
economies, the strategies businesses employ to attract tourists, and the emerging trends
that shape these industries. Additionally, we will delve into the challenges faced by
businesses in the tourism sector and provide insights into future opportunities.
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Understanding the Relationship Between Tourism
and Business
The connection between tourism and business is foundational to the growth of both
sectors. Tourism serves as a catalyst for economic development, driving demand for
various business services. Businesses in sectors such as hospitality, retail, transportation,
and entertainment thrive in tourist-heavy areas.

Types of Businesses Benefiting from Tourism
Numerous business types are directly influenced by tourism, including:

Hotels and Accommodations: The hospitality sector is one of the most visibly
impacted, as hotels, motels, and vacation rentals cater to travelers.

Restaurants and Food Services: Dining establishments often see increased traffic
from tourists seeking local cuisine.

Transport Services: Airlines, car rentals, and public transportation all depend on
tourist travel patterns to maximize their revenue.



Retail Outlets: Shops and boutiques benefit from tourist shopping, particularly in
popular destinations.

Attractions and Entertainment: Museums, theme parks, and cultural events thrive
on tourist attendance.

These businesses create jobs, contribute to local taxes, and stimulate further economic
activity.

The Economic Impact of Tourism
Tourism significantly contributes to national and local economies. It leads to job creation,
increases GDP, and boosts investment in infrastructure.

Job Creation and Opportunities
Tourism generates millions of jobs worldwide, often varying from entry-level positions to
high-skilled roles. Jobs created by tourism are not limited to the hospitality sector; they
extend through various industries such as:

Transport

Event planning

Guiding services

Marketing and advertising

Local artisans and crafts

This job creation is vital for economies, especially in regions where tourism is a primary
economic driver.

Investment in Infrastructure
Increased tourist inflow often leads to significant investments in infrastructure.
Governments and private sectors invest in:

Airports and transportation systems

Roads and public transit

Utilities and telecommunications

Health services and public facilities



Such investments not only support tourism but also improve the quality of life for
residents.

Strategies for Businesses to Attract Tourists
To tap into the lucrative tourism market, businesses must adopt effective strategies that
cater to travelers' needs and preferences.

Marketing and Promotion
Effective marketing is crucial for businesses aiming to attract tourists. Strategies include:

Leveraging social media platforms to showcase experiences.

Engaging with travel influencers to reach wider audiences.

Offering promotional packages and discounts during peak seasons.

Creating partnerships with local attractions for bundled offerings.

An integrated marketing approach can significantly enhance visibility and appeal to
potential tourists.

Enhancing Customer Experience
Providing exceptional customer service is vital for fostering repeat business and attracting
new tourists. Businesses can enhance the customer experience by:

Training staff to offer personalized service.

Gathering feedback to continually improve services.

Utilizing technology for convenience, such as mobile check-ins or apps for
reservations.

Creating loyalty programs for returning customers.

A positive customer experience leads to word-of-mouth referrals, which are invaluable in
the tourism sector.

Challenges Facing the Tourism Sector
While tourism presents numerous opportunities, it also faces several challenges that
businesses must navigate.



Seasonal Fluctuations
Tourism often exhibits seasonal patterns, leading to periods of high demand followed by
lulls. Businesses must strategize to manage cash flow during off-peak seasons. Strategies
may include:

Diversifying services offered to attract different customer segments.

Implementing off-season promotions to encourage travel.

Adjusting staffing levels to match demand.

Balancing demand throughout the year is crucial for sustainability.

Economic Uncertainty
Global economic fluctuations can significantly impact tourism. Factors such as currency
exchange rates, fuel prices, and economic downturns can deter travel. Businesses need to
stay agile and adapt to changing market conditions, which might include:

Reassessing pricing strategies.

Offering flexible booking and cancellation policies.

Investing in market research to identify new opportunities.

Preparedness for economic shifts can mitigate risks.

Emerging Trends in Tourism and Business
As the tourism landscape evolves, several trends are shaping the future of business in this
sector.

Sustainable Tourism Practices
Sustainability is becoming a priority for many travelers. Businesses are increasingly
adopting eco-friendly practices, such as:

Reducing waste through recycling initiatives.

Using renewable energy sources.

Supporting local communities through fair trade practices.

Adopting sustainable practices can enhance a business's reputation and attract
environmentally conscious tourists.



Technology Integration
The integration of technology is transforming the tourism experience. Businesses are
utilizing:

Mobile apps for seamless travel planning.

Virtual and augmented reality for enhanced customer experiences.

Data analytics to understand consumer behavior and preferences.

Embracing technology can lead to improved efficiency and customer satisfaction.

Future Opportunities in Tourism
The future of tourism and business is bright, with numerous opportunities for growth and
innovation.

Expanding Markets
Emerging markets present new avenues for tourism expansion. Countries experiencing
economic growth may see increasing travel demand. Businesses that target these markets
can benefit by:

Understanding cultural preferences and tailoring services accordingly.

Establishing partnerships with local businesses for authentic experiences.

Engaging in targeted marketing campaigns.

Positioning for growth in emerging markets can yield substantial returns.

Health and Wellness Tourism
Health and wellness tourism is on the rise, with more travelers seeking holistic
experiences. Businesses can capitalize on this trend by:

Offering wellness retreats and spa services.

Incorporating health-focused dining options.

Providing activities that promote physical and mental well-being.

Investing in health and wellness offerings can attract a dedicated customer base.



Conclusion
The intricate relationship between tourism and business is essential for economic growth
and community development. As trends evolve and challenges arise, businesses must
remain adaptable and innovative to thrive in this dynamic environment. By understanding
the economic impacts, implementing effective strategies, and embracing emerging trends,
businesses can successfully navigate the tourism landscape and capitalize on future
opportunities.

Q: What is the significance of tourism for local
economies?
A: Tourism plays a crucial role in local economies by creating jobs, generating revenue,
and stimulating investment in infrastructure. It supports various sectors, including
hospitality, transportation, and retail, contributing to overall economic growth.

Q: How can businesses effectively market their services
to tourists?
A: Businesses can effectively market their services by leveraging social media,
collaborating with travel influencers, offering promotional packages, and creating
partnerships with local attractions. A strong online presence and targeted marketing
strategies can enhance visibility among potential tourists.

Q: What are some challenges that the tourism sector
faces?
A: The tourism sector faces challenges such as seasonal fluctuations in demand, economic
uncertainties, changing consumer preferences, and competition from other destinations.
Businesses must develop strategies to mitigate these challenges and remain competitive.

Q: How is technology changing the tourism industry?
A: Technology is transforming the tourism industry by enhancing customer experiences
through mobile apps, virtual reality, and data analytics. These innovations improve
efficiency, streamline operations, and provide personalized services to travelers.

Q: What trends should businesses in tourism be aware
of for future growth?
A: Businesses in tourism should focus on sustainability, health and wellness tourism, and
the integration of technology. By adapting to these trends, businesses can attract more
customers and stay relevant in the evolving market.



Q: How can tourism contribute to cultural exchange?
A: Tourism fosters cultural exchange by bringing people from diverse backgrounds
together. Travelers experience local customs, traditions, and cuisines, while local
communities benefit from cultural interactions that enrich their own experiences and
understanding.

Q: What is health and wellness tourism?
A: Health and wellness tourism refers to travel focused on improving health and well-
being. This includes spa retreats, fitness vacations, and medical tourism, where travelers
seek treatments and wellness experiences that promote health and relaxation.

Q: How can businesses prepare for economic downturns
that impact tourism?
A: Businesses can prepare for economic downturns by diversifying their services,
engaging in market research to identify new customer segments, and adjusting pricing
strategies. Flexibility in operations and financial management is key to weathering
economic challenges.

Q: Why is sustainability important in the tourism
industry?
A: Sustainability is important in the tourism industry as it addresses environmental
concerns and promotes responsible travel. Sustainable practices attract environmentally
conscious tourists and help preserve destinations for future generations, making it a
crucial consideration for businesses.
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academics and practitioners in the UK, Europeand Australia,The Business of Tourism Management
is ideal for both undergraduate and postgraduate students of tourism management. The full text
downloaded to your computer With eBooks you can: search for key concepts, words and phrases
make highlights and notes as you study share your notes with friends eBooks are downloaded to
your computer and accessible either offline through the Bookshelf (available as a free download),
available online and also via the iPad and Android apps. Upon purchase, you'll gain instant access to
this eBook. Time limit The eBooks products do not have an expiry date. You will continue to access
your digital ebook products whilst you have your Bookshelf installed.
  tourism and business: The Business of Tourism J. Christopher Holloway, Neil Taylor, 2006
This book is a matchless guide to the operations and structures of the contemporary tourism
industry. Holloway's accessible text has long been a classic and continues to be essential student
reading.Dr Nigel MorganReader in Tourism StudiesUniversity of Wales Institute, Cardiff The
Business of Tourism is a well established and popular text, providing an accessible introduction to
the study of travel and tourism, from its historical roots to the present-day state and likely future
direction.This 7th edition provides an up-to-date account of the development, impacts and major
players in this fast-moving industry as well as the significant changes in the wake of world events
such as 9/11 and the Asian Tsunami of 2004. The text contains a wealth of examples to set the theory
in context and a number of longer cases at the end of the book have been chosen to represent the
diversity of the industry from small-scale local attractions to the world-wide appeal of major
destinations.Among the key topics covered in the book are:- the global economic, socio-cultural and
environmental impacts of tourism- technological change and its impact on the industry- the historical
and future developments of the industry- the structure and sectors of travel and tourism- further
reading and references for more extensive study Chris Holloway is Former Professor of Tourism
Management at Bristol Business School, University of West of EnglandNeil Taylor is a former
director of specialist tour operator Regent Holidays and currently editor of Bradt's Guides to
Estonia, the Baltic Capitals and Tallinn
  tourism and business: The Tourism Business Richard Sharpley, 2002
  tourism and business: E-business for Tourism World Tourism Organization. Business
Council, 2001 The Internet is an ideal medium for travel and tourism and its use has continued to
grow at a dramatic rate (some forecasts have suggested that travel and tourism's share of
e-commerce could rise to 50 per cent in the next few years). This book offers guidance to both
destination management organisations (DMOs) and tourism businesses on how best to use
e-commerce. The first part analyses market trends and explains the concepts of e-business and
customer relationship management. The second part focuses on the DMOs, and how they can
respond to the changing value chains and how they can provide websites for consumers,
intermediaries, travel media and tourism businesses. The last part is concerned with e-business for
tourism suppliers, particularly small and medium sized enterprises.
  tourism and business: Sustainable Tourism Patterson, Carol, 2015-08-03 Turn your dream of
launching and running a sustainable tourism business into reality. This step-by-step guide will help
you prepare and implement a business plan, anticipate and solve the complex sustainability
challenges ahead, and stack the odds of success in your favor.
  tourism and business: Tourism Business Planning Guide: A Guide to Assist With the
Preparation of a Business Plan. 2009 Alberta. Department of Tourism, Parks and Recreation.
Tourism Business Development, Research and Investment Branch, 2009*
  tourism and business: Recent Advancements in Tourism Business, Technology and
Social Sciences Vicky Katsoni, George Cassar, 2024-05-28 The book features the first volume of the
proceedings of the 10th International Conference of the International Association of Cultural and
Digital Tourism (IACuDiT), with the theme “Recent Advancements in Tourism Business, Technology,
and Social Sciences,” which was held from August 29 to 31, 2023, in Crete, Greece. It showcases the
latest research on Tourism Business, Technology, and Social Sciences and presents a critical
academic discourse on smart and sustainable practices in the tourism industry, stimulating future



debates and advancing readers’ knowledge and understanding of this critical area of tourism
business in the post-COVID-19 era. COVID-19 produced dramatic effects on the global economy,
business activities, and people, with tourism being particularly affected. The book discusses the
resulting digital transformation process in a range of areas, including its effect on the social
sciences combined with special forms of tourism. This accelerated digitalization encourages the
emergence of new digital products and services based on the principle of flexibility. The book
focuses on the knowledge economy and smart destinations, as well as new modes of tourism
management and development, and includes chapters on emerging technologies such as the Internet
of Things, artificial intelligence, big data, and robotics in connection with various tourism practices.
  tourism and business: Exploring Niche Tourism Business Models, Marketing, and Consumer
Experience Rodrigues, Maria Antónia, Carvalho, Maria Amélia, 2023-08-18 The transition from mass
tourism to niche tourism has been a slow process. It is clear that mass tourism can damage local
culture, authenticity, and resources, and niche tourism is considerably important for the future of
tourism companies and destination managers. Thus, it is essential for tourism companies and
destination managers to be proactive and adapt to market changes and challenges to hold a stronger
position in the business environment in the future. Exploring Niche Tourism Business Models,
Marketing, and Consumer Experience provides relevant theoretical and empirical research findings,
an innovative and multifaceted perspective of the niche tourist experience, and an understanding of
how companies adopt business models based on sustainable paradigms and innovative technologies
as a way to create value. Covering topics such as business models, rural tourism, and visitor
experience, this premier reference source is an essential resource for marketing managers, product
developers, niche tourism executives, marketing and tourism students, business professionals,
researchers, and academicians.
  tourism and business: Management and Marketing of Wine Tourism Business Marianna
Sigala, Richard N. S. Robinson, 2018-09-02 This book links research in wine marketing/management
and wine tourism, offering international and multidisciplinary perspectives. Addressing the evolving
nature of the wine tourism industry and market, the book brings in new research streams and
technology advances such as; social media, customer empowerment and engagement, co-creation,
social / responsible marketing and wine consumption. Each section includes an introductory chapter
written by the editors discussing the aims and the chapters of the section. Section chapters provide
theoretical and research based insights with practical implications, while every section is also
complemented with case studies that further enrich the practice and industry implications of theory.
Researchers will find in this book a holistic analysis of research and cases relating to the
management and marketing of wine tourism businesses and visitors.
  tourism and business: The Elephant Tourism Business Eric Laws, Noel Scott, Xavier Font,
John Koldowski, 2020-11-23 Elephant tourism is a growing activity in many countries across Asia
and Africa and is popular with tourists from all parts of the world. Elephant tourism has grown
rapidly, providing the only viable way for elephants and their owners to survive since the banning of
logging. Old logging camps have been developed into sanctuaries for some elephants, but many
other camps were established as entertainment centres, resulting in serious welfare issues for the
elephants and their mahouts. The profits from elephant tourism in Asia have encouraged African
operators to follow a similar business model. This book draws attention to the need for a
comprehensive and rigorous focus on local solutions to improve the welfare of captive elephants,
their mahouts and local residents, and to enhance tourists' experiences of elephant tourism.
  tourism and business: Tourism Business and Operations Mr. Rohit Manglik, 2023-09-23 In this
book, we will study about the business framework, operational procedures, and service models
within the tourism industry.
  tourism and business: Innovation and Creativity in Tourism, Business and Social
Sciences Vicky Katsoni, Carlos Costa, 2025-06-03 This book is the first volume of the proceedings of
the 11th International Conference of the International Association of Cultural and Digital Tourism
(IACuDiT). Focusing on “Innovation and Creativity in Tourism, Business and Social Sciences,” the



conference was held from September 3 to 5, 2024, in Naxos, Greece. The book showcases the latest
research on tourism business, technology, and the social sciences and presents a critical academic
discourse on ICT adoption in the social sciences, regional development; sustainability and tourism
experience; smart and sustainable practices; innovations in museum interpretation and collections
management; emerging and disruptive technologies; gaming, gamification and augmented reality,
and other topical aspects in business and the social sciences. The book discusses these digital
transformation processes from various standpoints, including its effect on the social sciences
combined with specific forms of tourism. The impact of digitalization encourages the emergence of
new digital products and services based on the principle of flexibility. The book focuses on the
knowledge economy and the “smart destinations” concepts and highlights new modes of tourism
management and development, while further chapters address emerging technologies, such as the
Internet of Things, AI, big data, and robotics in a range of tourism practices.
  tourism and business: New Distribution Technology in Tourism Business Mr. Rohit
Manglik, 2023-12-23 In this book, we will study about modern booking platforms, global distribution
systems (GDS), and online travel technologies.
  tourism and business: 101 Ways to Promote Your Tourism Business Web Site Susan Sweeney,
2008 Full of practical, proven techniques and step-by-step strategies, this informative resource
teaches internet tourism businesses how to attract visitors and convert them into paying customers.
With a design that allows each chapter to stand on its own, the book provides easy and immediate
implementation for a variety of promotion strategies, including those geared for bed and breakfasts,
campgrounds, and theme parks. By learning to utilize industry-specific internet newsgroups and
mailing lists, businesses can target their customers, examine advertising techniques of their
competitors, and ensure consistent visibility on the Web. Tips on updating, revisiting, and rethinking
a business's online presence round out the advice, ensuring that potential and existing clients keep
coming back.
  tourism and business: Tourism Business Frontiers Dimitrios Buhalis, Carlos Costa, 2006
Provides a brief historical overview of tourism, but delves deeper to discuss emerging trends,
consumer types, and looks at the way the industry is itself changing and developing. Companion
text: Tourism Dynamics.
  tourism and business: The Business of Tourism J. Christopher Holloway, Claire Humphreys,
2016 The tourism industry is in a constant state of flux, where trends and attitudes are frequently
susceptible to outside influences, including factors such as technological and economic change. The
Business of Tourism by Chris Holloway and Claire Humphreys is the ideal textbook to help readers
not only understand these new changes but look at them with a critical eye and predict future
trends. This book is an essential text for students of tourism management or travel and tourism. The
historical context is combined with background theory and research, plus up-to-date international
case studies. It examines in detail the tourism product, its impacts and the nature of the tourist, to
provide the reader with a comprehensive understanding of the management of this important global
industry. The result is a practical and relevant text for any student wishing to work in one of the
many diverse sectors of the tourism industry.
  tourism and business: Worldwide Opportunities in Travel and Tourism Adam Starchild,
2005 During the last quarter of the 20th century, the travel and tourism industry has developed into
one of the fastest growing sectors of the global economy. More people than ever travel for business
and pleasure to destinations around the world. In the U.S., travel and tourism account for close to
7% of the GNP, making it the second largest sector of the country?s economy. In 1999, U.S. travel
agencies sold close to $50 billion worth of tickets and billions more in travel-related services. As
impressive as these numbers are, they are only a part of the travel services sold throughout the
world. Travel and tourism have clearly become big business. There are many reasons for this.
Competition among international and regional airlines has made air travel accessible and affordable
for people everywhere. Many countries-particularly those of the former Communist bloc-that once
discouraged visitors have opened their borders and now welcome tourists and the money they bring.



The population of the U.S., as well as Asia and Japan, is graying. Many of these individuals are at the
peak of their earning years, their children are grown or nearly grown, and they enjoy much
discretionary income. While they may not consider themselves wealthy, they can afford to travel,
which they do regularly. Moreover, there is a significant and growing retired population in many
Western countries that enjoys traveling. These factors virtually ensure continued growth for the
travel and tourism industry, both in the U.S. and throughout the world. The travel and tourism
industry is broad and diversified. In its narrowest definition, it includes those enterprises directly
related to travel-airlines, cruise lines, travel agents, hotels, car rental companies, and tours. At its
broadest, it includes any business that concentrates the bulk of its operation on travel- or
tourist-related activities. These might include restaurants, night clubs, gift shops, amusement and
theme parks, campgrounds, marketing firms that specialize in travel and tourism, and special
activities such as horseback riding, white-water rafting, and skiing. Of course, these are just some
examples, and creative entrepreneurs can undoubtedly find countless niche businesses that can
provide special products or services to travelers and vacationers. Entrepreneurs will undoubtedly
find numerous opportunities in the industry. Indeed, it is not so difficult finding an opportunity, but
rather choosing the best one, an enterprise that is personally satisfying and which has a superior
chance for success and profitability. While many large businesses account for millions of travel and
tourism dollars, the industry has plenty of room for small operations. It has, in fact, been estimated
that up to 99% of the U.S. businesses whose major activity is travel and tourism are considered to be
small by federal standards. Herein lies the great opportunities for entrepreneurs. Many businesses
whose services and products that target tourists and travelers can be started for minimal
investments. This is especially true in many countries whose governments encourage investment in
an effort to stimulate local economies and expand the travel and tourism industry within their
borders. Many nations foster economic development and investment through a variety of incentives,
including reduced tax rates, tax holidays, or special grants to underwrite the cost of facilities or
train local workers. Such incentives can greatly enhance an operation?s overall profitability.
Because much of the United States is saturated with businesses that serve the needs of travelers,
the greatest opportunities for entrepreneurs in the travel and tourism sector are found in other
lands. While travel and tourism companies abound in places like the Bahamas, Bermuda, and the
Cayman Islands, there are numerous other sites where the opportunities are boundless. As the
global economy expands, many of these places are on the verge of becoming major tourist and travel
sites, but they have not achieved that status yet. There is plenty of opportunity for enterprising
individuals to start and build companies. The key is to identify these sites and establish a business
before the competition arrives. This, obviously, can be difficult when considering foreign sites
located around the world. It is essential that you personally visit any place in which you are
considering investing. Selecting possible investment sites from brochures, videos provided by
embassies, or tips from friends or colleagues is one of the surest ways to secure failure and nothing
else. So how does one manage to visit potential sites that may be found in Europe, the Middle East,
Asia, Africa, or South America without incurring burdensome travel costs? You might, for example,
plan your vacation to the Nevis, the Azores, or Seychelles and use some of your time there to scout
potential tourism investments. In this way you are combining pleasure and business and may even
be able to deduct some of the expenses from your taxes. This is not the most efficient method,
though. By far the best is to use your enthusiasm for entrepreneurship and establish a home-based
travel agency. Once you establish a travel agency you will gain numerous advantages. Along with
being able to deduct business expenses which can reduce your tax burden, you will be able to take
advantage of familiarization tours offered by travel-service providers. Such tours, usually offered at
deep discounts, will give you the opportunity to visit various places around the world, where you can
evaluate potential investments. Not only will you have the chance to see the area and mingle with its
people, you will be able to assess the business climate and potential for investment. You can benefit
from establishing a travel agency even if you limit the scope of your agency. Most home-based travel
agents work with host agencies, larger agencies which provide tickets and in many cases manage



the bookings for lodging. The home-based travel agent?s primary task is to provide clients for the
host agency. Nonetheless, the home-based agent enjoys all of the advantages of being a travel agent.
For the entrepreneur who seeks to build a travel/tourism business, establishing a travel agency is
the first step to worldwide investment. The usual cautions, of course, apply. Although opportunities
in travel and tourism may be found the world over, creating a successful business requires good
business sense, an understanding of how to properly build a company, and hard work. For those
entrepreneurs capable of satisfying these demands, the returns are truly great. Few enterprises are
as challenging, exciting, and rewarding as creating a business in an area in which the potential for
growth is exceptional and one?s success is entirely dependent upon his or her knowledge and
business skills. The travel and tourism sector offers such opportunity in locations around the world.
Over the past several years, travel and tourism have constituted one of the fastest growing sectors in
the world economy. For much of the past three decades, annual growth has averaged 10% or more,
with several countries averaging significantly more. This trend is expected to continue, fueled by
increasing numbers of people who travel for pleasure and business.
  tourism and business: Tourism Business Frontiers and Tourism Management and Dynamics
Dimitrios Buhalis, International Centre for Tourism & Hospitality Research Dimitrios Buhalis, Dept
of Economics Management and Industrial Engineering Carlos Costa, 2005-09-06 As the global
tourism industry continues to expand and to become more complex, it is vital that those in the
industry are equipped with a thorough knowledge of all topics involved. New Tourism Consumers
Products and Industry: Present and Future Issues provides this comprehensive coverage and more.
Tourism Futures Two Book Settakes the reader on a logical progression to look at issues relating to
the external environment in which the tourism industry functions and to look at new products, new
consumers and new industries. Both texts thereby provide the reader with a complete set of tools
and knowledge recognise the key areas of growth and change, and the ability to use the new tools
and technologies available to develop them and maximise business potential.
  tourism and business: Rural Tourism and Sustainable Business Derek R. Hall, Irene
Kirkpatrick, Morag Mitchell, 2005-01-01 This is a structured, edited book of nineteen Chapters
which provides, from an inter-disciplinary perspective, latest thinking on, and practical case study
exemplification of rural tourism and sustainable business development from Europe, North America,
Australasia, the Middle East and Japan.
  tourism and business: travel2change. Development Plan for micro tourism business Stefan
Pöll, 2018-11-27 Seminar paper from the year 2018 in the subject Tourism - Miscellaneous, grade: 1,
University of Dalarna, language: English, abstract: Hawaii is a destination that is highly affected by
mass tourism with almost 9 million visits in 2016 and therefore tourism is one of the main
contributors to the local economy. One of the main Tourism resources in Hawaii is its unique Flora
and Fauna. Unfortunately, the large number of tourists visiting Hawaii every year lead to more and
more degradation of the environment. It is estimated that about 60 % of the animal and plant species
are considered endangered. Furthermore, the relationship between the locals towards tourists is
quite tense and a lot of Hawaiians have a negative attitude towards tourists. Reasons for that are
that too many tourists can lead to the loss of sense of place, in other words, people feel alien in their
own home. Furthermore, mass tourism leads to increased land and living prices and other financial
pressures which the local people cannot afford anymore.
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