
sport and business journal

sport and business journal is a vital resource that bridges the gap between the dynamic worlds of athletics
and commerce. This article delves into the intricate relationship between sports and business, exploring how
they influence each other, the trends shaping their intersection, and the importance of dedicated journals in
understanding these phenomena. We will examine key topics such as the growth of sports marketing, the
financial aspects of sports franchises, the impact of technology, and the role of sports analytics.
Additionally, we will highlight notable publications that contribute to this field, providing insights into the
latest research and developments.

The following sections will guide you through these critical themes, enhancing your understanding of how a
sport and business journal can provide valuable insights for professionals in both arenas.

Understanding the Intersection of Sports and Business

The Role of Sports Marketing

Financial Aspects of Sports Franchises

Impact of Technology on Sports Business

The Importance of Sports Analytics

Notable Sport and Business Journals

Future Trends in Sports and Business

Understanding the Intersection of Sports and Business

The intersection of sports and business is a multifaceted domain that involves various elements, including
economics, marketing, and management. This synergy has grown significantly over recent decades, as sports have
transformed into a significant commercial enterprise. The monetization of sports through sponsorships,
broadcasting rights, and merchandise sales has led to an entire industry centered around athleticism.

One of the core aspects of this intersection is the influence of consumer behavior on sports marketing
strategies. With millions of fans around the globe, understanding their preferences and purchasing patterns is
crucial for businesses looking to capitalize on the sports market. Furthermore, the globalization of sports has
opened new avenues for revenue generation, allowing businesses to tap into emerging markets and diverse
demographics.

The Role of Sports Marketing

Defining Sports Marketing

Sports marketing is a specialized branch of marketing that focuses on promoting and selling sports teams,
events, and merchandise. Its significance is underscored by the fact that sports entities often rely heavily on
marketing to sustain their operations and grow their brand presence.



Strategies in Sports Marketing

Effective sports marketing strategies can take various forms, including:

Sponsorships: Companies often sponsor teams or events to enhance brand visibility and associate their
products with a positive image.

Social Media Engagement: Utilizing platforms like Twitter, Instagram, and Facebook to interact with
fans and promote merchandise.

Experiential Marketing: Creating unique experiences for fans, such as meet-and-greet events with athletes,
to foster deeper connections.

As sports marketing evolves, new trends such as influencer partnerships and digital marketing strategies have
emerged, further emphasizing the need for businesses to adapt and innovate continually.

Financial Aspects of Sports Franchises

Revenue Streams in Sports

Sports franchises generate revenue through multiple channels, including ticket sales, broadcasting rights,
merchandise sales, and sponsorships. Understanding these revenue streams is essential for anyone involved in
sports management and business.

Valuation of Sports Teams

The valuation of sports teams has seen dramatic increases, driven by factors such as successful branding and
market demand. Notably, teams in major leagues like the NFL, NBA, and Premier League have reached valuations in
the billions. The financial health of a franchise can significantly impact its operational decisions and long-term
strategy.

Impact of Technology on Sports Business

Technological Innovations

Technology has revolutionized the sports industry, enhancing how games are played, viewed, and marketed.
Innovations such as virtual reality, augmented reality, and advanced analytics are shaping the future of
sports business.



Digital Transformation

The digital transformation of sports has led to increased engagement through streaming services, social media,
and mobile applications. Fans now have access to real-time statistics, highlights, and interactive experiences,
fundamentally changing their consumption of sports content.

The Importance of Sports Analytics

Understanding Sports Analytics

Sports analytics involves using data analysis to gain insights into player performance, team strategies, and
fan engagement. The growing reliance on analytics has transformed decision-making processes within sports
organizations.

Applications of Sports Analytics

Analytics can be applied in various areas, including:

Player Performance Evaluation: Teams use data to assess player contributions and make informed
decisions regarding trades and contracts.

Fan Engagement Strategies: Understanding fan behavior through data can help teams tailor their
marketing strategies and enhance the overall fan experience.

In-Game Strategies: Coaches utilize analytics to analyze opponents and adjust tactics in real-time
during games.

Notable Sport and Business Journals

Numerous journals contribute to the field of sport and business, providing valuable research, analysis, and
insights. Some of the most recognized publications include:

Sport Management Review: This journal focuses on the management aspects of sports organizations and
the implications for business practices.

Journal of Sports Economics: It covers the economic aspects of sports, including labor markets and the
economic impact of sporting events.

International Journal of Sports Marketing and Sponsorship: This journal addresses the marketing and
sponsorship trends within the sports industry.



Future Trends in Sports and Business

The future of sports and business will likely be shaped by several emerging trends, including:

Increased Globalization: As sports continue to expand internationally, businesses will need strategies
to cater to diverse audiences.

Esports Growth: The rise of esports presents new opportunities for engagement and revenue generation,
attracting a younger demographic.

Sustainability Initiatives: There is a growing emphasis on sustainability practices within sports
organizations, influencing consumer choices and corporate partnerships.

As these trends unfold, the importance of a sport and business journal becomes even more significant, providing
insights that can guide professionals in navigating the complexities of this evolving landscape.

Q: What is a sport and business journal?

A: A sport and business journal is a publication that focuses on the intersection of sports and business,
providing research, analysis, and insights into various aspects such as marketing, finance, management, and
technology within the sports industry.

Q: Why is sports marketing important?

A: Sports marketing is crucial because it helps organizations increase brand visibility, engage with fans, and
drive revenue through strategic partnerships, sponsorships, and promotional activities tailored to target
audiences.

Q: How do sports franchises generate revenue?

A: Sports franchises generate revenue through multiple streams, including ticket sales, broadcasting rights,
merchandise sales, and sponsorship agreements, which collectively contribute to their financial sustainability.

Q: What role does technology play in sports?

A: Technology plays a transformative role in sports by enhancing fan engagement, improving player performance
through analytics, and facilitating digital content delivery, thereby reshaping how sports are consumed and
managed.

Q: What are sports analytics, and how are they used?

A: Sports analytics involve the use of data analysis to evaluate player performance, inform coaching
decisions, and enhance fan engagement strategies, allowing organizations to make data-driven decisions that
improve outcomes.



Q: Can you name some notable sport and business journals?

A: Notable sport and business journals include the Sport Management Review, Journal of Sports Economics,
and the International Journal of Sports Marketing and Sponsorship, each focusing on different aspects of the
sports business landscape.

Q: What are the future trends in the sports business industry?

A: Future trends include increased globalization of sports, growth in esports, and an emphasis on
sustainability initiatives, which will shape the strategies of sports organizations and their business partners.

Q: How does globalization affect sports business?

A: Globalization affects sports business by expanding market opportunities, allowing franchises and brands to
connect with diverse audiences and customize marketing strategies based on regional preferences and cultural
contexts.

Q: What are the benefits of sports sponsorship?

A: Sports sponsorship provides benefits such as increased brand visibility, positive brand association, access
to a targeted audience, and the opportunity to engage with fans in meaningful ways, ultimately driving sales
and brand loyalty.

Q: Why is understanding consumer behavior important in sports marketing?

A: Understanding consumer behavior is vital in sports marketing as it enables organizations to tailor their
marketing strategies, enhance fan engagement, and optimize revenue generation by aligning their offerings with
consumer preferences and trends.
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  sport and business journal: The Power of Sports Michael Serazio, 2019-04-23 A provocative,
must-read investigation that both appreciates the importance of—and punctures the hype
around—big-time contemporary American athletics In an increasingly secular, fragmented, and
distracted culture, nothing brings Americans together quite like sports. On Sundays in September,
more families worship at the altar of the NFL than at any church. This appeal, which cuts across all
demographic and ideological lines, makes sports perhaps the last unifying mass ritual of our era,
with huge numbers of people all focused on the same thing at the same moment. That timeless, live
quality—impervious to DVR, evoking ancient religious rites—makes sports very powerful, and very
lucrative. And the media spectacle around them is only getting bigger, brighter, and noisier—from
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hot take journalism formats to the creeping infestation of advertising to social media celebrity
schemes. More importantly, sports are sold as an oasis of community to a nation deeply divided:
They are escapist, apolitical, the only tie that binds. In fact, precisely because they appear allegedly
“above politics,” sports are able to smuggle potent messages about inequality, patriotism, labor, and
race to massive audiences. And as the wider culture works through shifting gender roles and
masculine power, those anxieties are also found in the experiences of female sports journalists,
athletes, and fans, and through the coverage of violence by and against male bodies. Sports, rather
than being the one thing everyone can agree on, perfectly encapsulate the roiling tensions of
modern American life. Michael Serazio maps and critiques the cultural production of today’s
lucrative, ubiquitous sports landscape. Through dozens of in-depth interviews with leaders in sports
media and journalism, as well as in the business and marketing of sports, The Power of Sports goes
behind the scenes and tells a story of technological disruption, commercial greed, economic
disparity, military hawkishness, and ideals of manhood. In the end, despite what our myths of
escapism suggest, Serazio holds up a mirror to sports and reveals the lived realities of the nation
staring back at us.
  sport and business journal: Sports Sponsorship John A. Fortunato, 2013-08-03 This book
focuses on how the sponsorship of sports works: the costs, the goals, evaluation and selection of the
property a sponsor chooses, how to activate a sponsorship, how to create a brand association, public
relations and brand image possibilities. Anything is possible in a sponsorship, it is simply what the
sponsor and the property can agree to during their negotiations. There is, for example, the
opportunity for product category exclusivity--no competing brand at a particular location. With the
audience being harder to reach because of technology, sponsorship continues to be a viable way to
obtain brand exposure and better connect a brand with a consumer. With global sponsorship
spending totaling more than $51 billion, it is clear that many companies see this as an important
promotional communication strategy. Instructors considering this book for use in a course may
request an examination copy here.
  sport and business journal: Sports Marketing Michael J. Fetchko, Donald P. Roy, Vassilis
Dalakas, 2024-01-31 Highly practical and engaging, Sports Marketing equips students with the
skills, techniques, and tools they need to be successful marketers in any sporting environment. The
book blends relevant marketing theory—focusing on industry-specific terminology and
practices—with practitioner insights into current issues and future directions in the sports industry.
This anticipated third edition has been fully updated to incorporate a broad range of global and
diverse perspectives from industry experts and international case studies throughout. Contemporary
topics within the sports industry have been expanded upon, including esports, social responsibility,
sustainability, digital and social media, and personal branding. Popular You Make the Call cases,
insider and early career insights, and review questions stimulate lively classroom discussion, while
chapter summaries and terms support further support learning. Overall, this exciting text will: •
Increase students’ depth of knowledge about sports marketing • Challenge students to apply
concepts to real-world situations • Profile best practices of organizations and individuals within the
sports industry as they relate to the book’s content • Equip students to position themselves to
compete for entry-level positions in sports business • Provide faculty with a concise but thorough
text that meets their needs. Sports Marketing remains a core textbook for undergraduate and
postgraduate students of sports marketing and management, providing a firm grasp of the ins and
outs of working in sports. Additional online resources include PowerPoint slides for each chapter, a
test bank of questions, and an instructor’s manual.
  sport and business journal: Sport Marketing Windy Dees, Patrick Walsh, Chad D. McEvoy,
Stephen McKelvey, 2025-09-15 Now in its sixth edition, Sport Marketing has all the tools students
need to step into the ever-changing arena of sport marketing. Industry examples and practical
projects, along with case studies and interviews from top sports executives, make this text
indispensable for aspiring sport marketers.
  sport and business journal: Routledge Handbook of Sport Communication PaulM. Pedersen,



2017-07-05 The Routledge Handbook of Sport Communication is the only book to offer a fully
comprehensive and in-depth survey of the contemporary discipline of sport communication. It
explores communication within, through, and for sport in all its theoretical, conceptual, cultural,
behavioral, practical and managerial aspects, tracing the contours of this expansive,
transdisciplinary and international discipline and demonstrating that there are few aspects of
contemporary sport that don?t rely on effective communications.Including contributions from
leading sport media and communications scholars and professionals from around the world, the book
examines emerging (new and social) media, traditional (print, broadcast and screen) media,
sociological themes in communication in sport, and management issues, at every level, from the
interpersonal to communication within and between sport organisations and global institutions.
Taking stock of current research, new ideas and key issues, this book is an essential reference for
any advanced student, researcher or practitioner with an interest in sport communication, sport
business, sport management, sport marketing, communication theory, journalism, or media studies.
  sport and business journal: Principles and Practice of Sport Management Lisa Pike
Masteralexis, Carol A. Barr, Mary A. Hums, 2009 Updated and expanded, Principles and Practice of
Sport Management, Third Edition offers a comprehensive introduction to the sport management
industry. From the basic knowledge and skill sets of a sport manager to the current trends and
issues of the sport management industry, this text provides the foundation for students as they study
and prepare for a variety of sport management careers. Many well-known sport industry
professionals contribute chapters that show students how to apply their new knowledge and skills.
These experts provide firsthand advice on sport industry segments ranging from high school to the
international arena. Students gain a solid understanding of sport management structures and learn
to apply principles such as sport ethics to the many segments and support systems of the
industry.--Book Jacket.
  sport and business journal: Advanced Theory and Practice in Sport Marketing Eric C.
Schwarz, Jason D. Hunter, Alan LaFleur, 2013 Effective marketing is essential for any successful
sport organization, from elite professional sports teams to local amateur leagues. Now in a fully
revised and updated second edition, Advanced Theory and Practice in Sport Marketing is still the
only text to introduce key theory and best practice at an advanced level. The book covers every key
functional and theoretical area of sport marketing, including marketing research, information
systems, consumer behavior, logistics, retail management, sales management, e-commerce,
promotions, advertising, sponsorship, and international business. This new edition includes
expanded coverage of important contemporary issues, including social responsibility and ethics,
social media and networking, relationship and experience marketing, recovery marketing, and social
marketing. Every chapter contains extended cases and first-hand accounts from experienced sport
marketing professionals from around the world. Following those cases are questions encouraging
students and practitioners to apply their theoretical knowledge to real-world situations and to
develop their critical thinking skills, while each chapter also includes helpful features such as
definitions of key terms, summaries, and guides to further reading. A companion website includes an
impressive array of additional teaching and learning resources, including a test bank of exam
questions, PowerPoint slides, and extra case studies for lecturers and instructors, and useful web
links, self-test multiple-choice questions, and glossary flashcards for students. Advanced Theory and
Practice in Sport Marketing goes further than any other sport marketing text in preparing the
student for the real world of sport marketing. It is essential reading for any upper-level
undergraduate or postgraduate course in sport marketing or sport business, and for anybody
working in sport marketing looking to develop and extend their professional skills.
  sport and business journal: Strategic Sport Communication Paul M. Pedersen, Pamela C.
Laucella, Edward Kian, Andrea N. Geurin, 2024-04-29 Strategic Sport Communication explores the
multifaceted segment of sport communication. This text presents a standard framework that
introduces readers to the many ways in which individuals, media outlets, and sport organizations
work to create, disseminate, and manage messages to their constituents--



  sport and business journal: Communication and Sport Michael L. Butterworth, 2021-07-19
Sport is a universal feature of global popular culture. It shapes our identities, affects our
relationships, and defines our communities. It also influences our consumption habits, represents
our cultures, and dramatizes our politics. In other words, sport is among the most prominent
vehicles for communication available in daily life. Nevertheless, only recently has it begun to receive
robust attention in the discipline of communication studies. The handbook of Communication and
Sport attends to the recent and rapid growth of scholarship in communication and media studies
that features sport as a central site of inquiry. The book attempts to capture a full range of methods,
theories, and topics that have come to define the subfield of communication and sport or sports
communication. It does so by emphasizing four primary features. First, it foregrounds
communication as central to the study of sport. This emphasis helps to distinguish the book from
collections in related disciplines such as sociology, and also points readers beyond media as the
primary or only context for understanding the relationship between communication and sport. Thus,
in addition to studies of media effects, mediatization, media framing, and more, readers will also
engage with studies in interpersonal, intercultural, organizational, and rhetorical communication.
Second, the handbook presents an array of methods, theories, and topics in the effort to chart a
comprehensive landscape of communication and sport scholarship. Thus, readers will benefit from
empirical, interpretive, and critical work, and they will also see studies drawing on varied texts and
sites of inquiry. Third, the handbook of Communication and Sport includes a broad range of scholars
from around the world. It is therefore neither European nor North American in its primary focus. In
addition, the book includes contributors from commonly under-represented regions in Asia, Africa,
and South America. Fourth, the handbook aims to account for both historical trajectories and
contemporary areas of interest. In this way, it covers the central topics, debates, and perspectives
from the past and also suggests continued and emerging pathways for the future. Collectively, the
handbook of Communication and Sport aspires to provide scholars and students in communication
and media studies with the most comprehensive assessment of the field available.
  sport and business journal: Social Media in Sport Marketing Timothy Newman, Jason Peck,
Brendan Wilhide, 2017-01-08 From the Preface: Not surprisingly, companies of all sizes are using
social media as part of their marketing and public relations efforts. The growth of the social media
phenomenon and constant advances in technology obviously create unique and powerful
opportunities for those able to capitalize on them. The question is how best to do so? Social Media in
Sport Marketing has been created to help answer this question as it pertains to sport organizations.
Written from the perspective of sport professionals, this brief but thorough text explores the
concepts, tools, and issues surrounding social media and marketing, with reader-friendly examples
and applications specifically from the world of sports. The authors connect industry-specific content
with current trends in social media and provide readers with a balance between theory and
experience. Instructors and students can use the book as a primary resource for teaching and
learning about traditional sport marketing/public relations principles as they relate to social media.
Instructors will appreciate the inclusion of case studies, which can be used to generate discussions;
students will benefit from the numerous examples. The book can also serve as a guidebook for those
who want to put ideas into action immediately. The experienced author team includes a sport
marketing professor as well as practitioners involved in social media project management and
development.
  sport and business journal: Financial Management in the Sport Industry Matthew T.
Brown, Daniel A. Rascher, Mark S. Nagel, Chad D. McEvoy, 2021-04-07 Now in a fully revised and
updated third edition, this essential textbook introduces the fundamentals of sport finance and
sound financial management in the sport industry. It is still the only textbook to explain every aspect
of finance from the perspective of the sport management practitioner, explaining key concepts and
showing how to apply them in practice in the context of sport. The text begins by covering finance
basics and the tools and techniques of financial quantification, using industry examples to apply the
principles of financial management to sport. It then goes further, to show how financial management



works specifically in the sport industry. Discussions include interpreting financial statements, debt
and equity financing, capital budgeting, facility financing, economic impact, risk and return, time
value of money, and more. The final part of the book examines financial management in four sectors
of the industry: public sector sport, collegiate athletics, professional sport, and international sport. It
provides an in-depth analysis of the mechanics of financial management within each of these sport
sectors. Useful features, such as sidebars, concept checks, practice problems, case analysis and case
questions will help students engage more deeply with financial techniques and encourage
problem-solving skills. This new edition includes a completely new chapter on international sport,
reflecting the globalized nature of the modern sport industry, as well expanded coverage of current
issues such as digital media finance, recent legal cases affecting collegiate sport, and the central
importance of collective bargaining. Financial Management in the Sport Industry is an essential
textbook for any undergraduate or postgraduate course in sport finance, and an invaluable
supplement to any course in sport business or sport management. It is also an important reference
for all sport management practitioners looking to improve their understanding of finance. The book
is accompanied by updated and expanded ancillary materials, including an instructor’s manual,
PowerPoint slides, and an image bank.
  sport and business journal: Sport Marketing in a Global Environment Ruth M. Crabtree,
James J. Zhang, 2022-04-19 This book examines contemporary sport marketing, with a particular
focus on strategic marketing, the process of longer-term planning and development that involves
identifying the needs and wants of potential customers and satisfying their needs through the
exchange of products and services. It presents cutting-edge case studies from around the world,
including from the United States, China, Europe, the Middle East, South America, and Africa. It
considers some of the most interesting emerging themes and topics in contemporary sport business,
including fitness marketing, the role of sustainability in sport marketing, social media and digital
marketing, athlete-brand relationships, and the promotion and development of collegiate and
scholastic sport. As a whole, this volume presents a snapshot of the opportunities and challenges
facing sport marketers around the world. Sport Marketing in a Global Environment is fascinating
reading for any advanced student, researcher, or professional working in sport business and
management, sport development, marketing, strategic management, or global business.
  sport and business journal: Contemporary Sport Management 6th Edition Pedersen, Paul M.,
Thibault, Lucie, 2019 Thoroughly updated, Contemporary Sport Management, Sixth Edition, offers a
complete and contemporary overview of the field. It addresses the professional component topical
areas that must be mastered for COSMA accreditation, and it comes with an array of ancillaries that
make instruction organized and easy.
  sport and business journal: Sport Broadcasting for Managers Hunter Fujak, Stephen Frawley,
2022-06-07 This is the first book to focus on sport broadcasting as a core aspect of contemporary
sport business and management. It explains how sport business professionals can manage sport
broadcasting as an essential component of their work. Drawing on cutting-edge theory and research
into sport broadcasting around the world, the book introduces the history and core concepts of sport
broadcasting, before showing how broadcasting intersects with sport management practice. It
covers key themes and issues such as the law and regulation, valuation and negotiation, strategy,
logistics and consumer behaviour. Outlining best practice for sport managers, this book is essential
reading for any course on sport business and management, sport marketing or sport media, and a
useful companion to courses on broadcast production, sports journalism or digital media.
  sport and business journal: Sport in the Americas Mark Dyreson, 2019-12-18 Statues of
fans as nostalgic monuments to the North American devotion to baseball, Canadian lacrosse and
ethnic ideologies, the rise of modern sports and class sensibilities in São Paulo, the inaugural world
championship for women’s hockey, and national memories of Olympic Games hosted on US soil.
What do these seemingly disparate themes have in common? They each comprise a facet of sporting
experiences in the western hemisphere that took place between the 1890s and the 1990s. This
collection offers new insights on the role of sport in defining local, regional, national, and



international cultures in the western hemisphere. The essays offer historical perspectives on the
power of sport to create common ground in modern societies while simultaneously exploring how it
serves to mark cultural boundaries and reinforce cultural identities. From national pastimes to
ethnic traditions, from class sensibilities to racial ideologies, Sport in the Americas presents novel
contributions that examine both the singular and manifold patterns of culture that sport animates.
The chapters in this book were originally published as a special issue in The International Journal of
the History of Sport.
  sport and business journal: Sport Public Relations G. Clayton Stoldt, Stephen W. Dittmore,
Scott E. Branvold, 2012-02-14 Sport Public Relations: Managing Organizational Communication,
Second Edition, takes a comprehensive, businesslike approach to the practice of public relations in
sport. Rather than address public relations only as a means of supporting the marketing function or
leveraging the media’s interest in an event or organization, this text recognizes public relations as a
function that is integral to many aspects of a sport organization’s goals. The book covers all aspects
of public relations, starting with the foundations of PR in sport and progressing all the way through
legal and ethical issues that sport public relations professionals encounter. The second edition has
been reorganized to better emphasize new opportunities for sport organizations to directly engage
the masses and function as their own media. Following are some of the exciting updates to this
edition: • Discussion of social media and other e-technologies now permeates the entire book rather
than being limited to a single chapter. • Updated chapters on new media, corporate social
responsibility, and legal and ethical issues reflect areas of growing emphasis and concern for sport
organizations. • New “Insight From a Professional” and other sidebars offer readers a firsthand
account of the roles of PR professionals in today’s sport environment. • A complete set of ancillaries
helps instructors incorporate e-technology into their courses and prepare engaging class
discussions. In a clear and engaging style, Sport Public Relations, Second Edition, expresses the
roles of public relations and PR professionals as vital components to a sport organization’s overall
management. Updated tools including sample media releases, credentials letters, and media guides
provide students with tangible examples of the work that PR professionals produce. Special
elements throughout the text teach students what sport communication work is like, the tasks and
dilemmas practitioners face, and available opportunities and careers in the industry. Real-life
examples and historical events demonstrate how sport communication has evolved and the vital role
it plays in effective sport management. Chapter objectives, key terms, summaries, and learning
activities keep students focused on key topics and allow them to better prepare for course projects
and class discussion. Sport Public Relations, Second Edition, provides the theoretical basis for
industry practice as well as guidance on applying those concepts. Readers will learn about the
history of sport public relations and how it is evolving; the foundations for effective media relations
in sport, including information services and organization media; and the critical need for a crisis
communication plan and management considerations. Readers will also consider the diverse forms
of public relations practice, encompassing media, community, employee, investor, customer, donor,
and government relations. With this text, both students and professionals will understand the full
range of functions in the realm of sport public relations and how to be progressive in their current
and future public relations practices.
  sport and business journal: Administration of Intercollegiate Athletics Robert Zullo, Erianne
Weight, 2024-02-27 The dynamic world of collegiate sports has seen seismic changes since the
previous edition of Administration of Intercollegiate Athletics was published. Conference
realignments; name, image, and likeness (NIL) advancements; multibillion-dollar media rights deals;
expanded bowl games and tournaments; and big-money corporate sponsorships have all been arisen
out of the burgeoning popularity of college sports. The growing complexities of the sport
administrator’s role necessitate a college text that reflects the times. And that’s exactly what
Administration of Intercollegiate Athletics, Second Edition, does. Some of the most informed and
experienced professionals in the field of athletics administration have lent their expertise to the
updated second edition, making it the most comprehensive resource available today for students



aspiring to work in the field and for professionals navigating an increasingly demanding
environment. The text offers students a deep dive into the day-to-day operations of collegiate
athletics departments. With chapters covering governing bodies and conference governance;
leadership and management; rules compliance; academics, eligibility, and student-athlete
development; media relations and production; financial operations and budgeting; marketing,
ticketing, licensing, and sponsorships; facility and event management; alumni relations; and support
services, the text provides students with the essential underpinnings of an athletics administration
position. New to this edition is a chapter dedicated to diversity, equity, and inclusion to provide
broader discussions of athlete social justice activism, gender equity, Title IX compliance, feminist
theory, and allyship. In addition, the second edition discusses the rise of NIL deals, legalized sports
wagering, and esports, as well as the lasting financial impacts of COVID-19 on athletics departments
at all levels of intercollegiate sport. While Division I schools grab the spotlight, administrators in
Division II, Division III, junior colleges, and National Association of Intercollegiate Athletics (NAIA)
athletics departments share the same responsibilities as their Division I counterparts. Throughout
the text, Administration of Intercollegiate Athletics, Second Edition, takes care to address the needs
and concerns of administrators at these levels, even more so than in the previous edition. New and
updated features include Leadership Lesson sidebars, discussion questions, learning activities, and
case studies designed to enhance learning and provide practical application of the concepts
presented. Also included are Industry Profile sidebars that highlight prominent athletics
administrators, Technology Tools sidebars that showcase the latest advancements assisting
administrators in their roles, and Professional Development sidebars that provide students with
direction on how to enter and succeed in the industry. Administration of Intercollegiate Athletics,
Second Edition, is an essential textbook for courses on intercollegiate athletics, sport management,
or sport marketing and is a relied-on resource for current sport administrators.
  sport and business journal: The Political Economy of Sports Television William M. Kunz,
2020-04-23 Drawing from theories of the political economy of communication, this book offers
readers a comprehensive data-rich assessment of contemporary sports television and its evolution.
Providing an in-depth look at the ownership and regulation of sports television in the United States,
William M. Kunz analyzes a range of platforms, networks, and sports, with particular focus on the
way ownership has become concentrated in five conglomerates: AT&T, CBS, Comcast, Disney and
Fox. The end result of years of media consolidation is that broadcast networks are now married to
cable and streaming services under a single conglomerate, which has implications for the cost of
contracts and the negotiation of distribution deals. Examining multiple platforms, networks and
sports in an all-inclusive manner, this volume documents the evolution and current state of affairs of
sports television. With historic and current data on rights fees for sports television leagues and
events as well as carriage fees and subscription levels for sports-related cable and satellite services,
this comparative study offers critical information for students and scholars conducting research on
sports television.
  sport and business journal: So You Want to Work in Sports K. P. Wee, 2022-09-10 An essential
resource offering career insight and practical advice from industry-leading sports professionals. In
So You Want to Work in Sports, K. P. Wee has gathered invaluable first-hand perspectives from
sports industry leaders with decades of experience in a range of fields, including broadcasting,
sports management, journalism, scouting, marketing, analytics, and more. These seasoned
professionals share their stories of how they got started in sports and the lessons they learned along
the way. Wee shares how veteran sports radio reporter Ted Sobel deals with emotional athletes after
a difficult loss; what broadcasters Chris King, Jeff Levering, and Steve Granado have to say about
working in play-by-play; what advice Kris Budden has for conducting a quality interview; how
respected baseball executive Andy Dolich got to where he is today, and more. Full of tips, advice,
and inspiration for those wanting to gain a foothold in the competitive sports industry, So You Want
to Work in Sports is an indispensable resource for students and young professionals alike.
  sport and business journal: Contemporary Sport Management, 5E Pedersen, Paul M.,



Thibault, Lucie, 2014-06-18 Contemporary Sport Management, Fifth, provides students with an
overview of sport management by presenting extensive discussions of the foundational aspects of the
profession and current topics from the field. The fifth edition continues to engage students with a
full-color format and an integrated web study guide. The text also discusses the role of social media
in revolutionizing the industry and the significance of sport as an international institution. Students
will learn the relevance of legal, sociocultural, historical, political, and psychological concepts to the
management of sport; the professional skills and attitudes of successful sport managers; and ways in
which the globalization of sport continues to affect sport management professions.
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