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tailored business strategies are essential for organizations seeking to
thrive in a competitive landscape. By customizing business practices to meet
the unique needs of their target audience, companies can enhance customer
satisfaction, improve operational efficiency, and increase profitability.
This article delves into the concept of tailored business, exploring its
significance, methodologies, and the various ways organizations can implement
tailored strategies effectively. We will examine the advantages of
personalization in business, the tools and techniques available, and provide
insights into how to create a successful tailored business model.
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Understanding Tailored Business

Tailored business refers to the practice of customizing products, services,
and overall business strategies to meet the specific needs and preferences of
individual customers or market segments. This approach is grounded in the
understanding that one size does not fit all; thus, organizations must adapt
to varying customer requirements to foster loyalty and drive growth.

At its core, tailored business involves gathering and analyzing data to
identify customer behaviors, preferences, and pain points. By leveraging this
information, businesses can create offerings that resonate with their target
audience. Tailored business strategies often encompass marketing, sales,
product development, and customer service, ensuring a cohesive approach that
enhances customer experience and satisfaction.



Benefits of a Tailored Business Approach

Implementing a tailored business approach can yield numerous benefits for
organizations, ranging from increased customer loyalty to improved
operational efficiency. The following are key advantages associated with this
strategy:

Enhanced Customer Satisfaction: By addressing the specific needs of
customers, businesses can provide products and services that truly meet
their demands, leading to higher satisfaction rates.

Increased Customer Loyalty: Personalized experiences foster a sense of
connection between the customer and the brand, encouraging repeat
business and brand advocacy.

Improved Marketing Efficiency: Tailored marketing campaigns can lead to
higher conversion rates as they target specific audience segments with
relevant messaging.

Competitive Advantage: Organizations that adapt to their customers’
unique needs often outperform competitors who take a more generic
approach.

Better Resource Allocation: Understanding customer preferences allows
businesses to allocate resources more effectively, minimizing waste and
maximizing ROI.

Strategies for Implementing Tailored Business
Practices

To successfully implement tailored business practices, organizations must
adopt a strategic approach that encompasses various aspects of their
operations. Here are key strategies to consider:

Customer Segmentation

Effective customer segmentation is the foundation of a tailored business
approach. By dividing the customer base into distinct groups based on
demographics, behavior, and preferences, businesses can tailor their
offerings and marketing efforts accordingly. Techniques for segmentation
include:



Demographic segmentation (age, gender, income)

Geographic segmentation (location-based targeting)

Behavioral segmentation (purchase history and engagement levels)

Psychographic segmentation (lifestyle and values)

Personalized Marketing Campaigns

Personalized marketing campaigns leverage customer data to create targeted
messages that resonate with individual segments. This might involve using
customer names in communications, recommending products based on past
purchases, or creating tailored content. Effective personalized marketing
strategies include:

Email marketing with customized content

Social media advertising targeted to specific user groups

Retargeting campaigns based on user behavior

Customized landing pages for different audience segments

Feedback and Continuous Improvement

Regularly soliciting feedback from customers is crucial for refining tailored
business practices. Organizations should implement feedback mechanisms, such
as surveys and focus groups, to gather insights on customer satisfaction and
areas for improvement. This iterative process ensures that businesses remain
responsive to the evolving needs of their customers.

Technological Tools for Tailored Business
Solutions

In the digital age, leveraging technology is essential for creating and
maintaining a tailored business approach. Numerous tools and platforms can
assist organizations in this endeavor:



Customer Relationship Management (CRM) Systems

CRM systems help businesses manage customer interactions and data throughout
the customer lifecycle. They enable organizations to track customer
preferences, purchase history, and feedback, facilitating personalized
communication and service delivery.

Data Analytics Tools

Data analytics tools allow businesses to analyze customer data to identify
trends, preferences, and behaviors. By leveraging data analytics,
organizations can make informed decisions regarding product development,
marketing strategies, and customer service enhancements.

Automation Tools

Automation tools can streamline processes such as marketing outreach,
customer service responses, and data collection. Automating repetitive tasks
frees up resources, allowing businesses to focus on tailoring their offerings
to meet customer needs more effectively.

Case Studies of Successful Tailored Businesses

Exploring real-world examples of companies that have successfully implemented
tailored business strategies can provide valuable insights. Here are a few
notable case studies:

Amazon

Amazon utilizes comprehensive data analytics to personalize the shopping
experience for each user. By analyzing customer behavior and preferences,
Amazon provides product recommendations tailored to individual customers,
enhancing user engagement and sales.

Netflix

Netflix employs sophisticated algorithms to suggest content to users based on
their viewing history and preferences. This personalized approach has



significantly contributed to customer retention and satisfaction, making
Netflix a leader in the streaming industry.

Challenges in Tailoring Business Practices

While a tailored business approach offers significant advantages,
organizations may encounter several challenges, including:

Data Privacy Concerns: Handling customer data responsibly is paramount,
and businesses must navigate regulations surrounding data privacy and
protection.

Resource Intensive: Developing and maintaining tailored strategies can
require substantial resources, including time, technology, and manpower.

Maintaining Consistency: Ensuring that personalized experiences are
consistent across all customer touchpoints can be challenging.

Adapting to Change: Customer preferences can change rapidly, requiring
businesses to remain agile and responsive.

Future Trends in Tailored Business

The landscape of tailored business is continually evolving, driven by
advancements in technology and changing customer expectations. Future trends
may include:

Increased Use of AI: Artificial intelligence will play a more
significant role in personalizing customer experiences through
predictive analytics and machine learning.

Greater Emphasis on Sustainability: Customers are increasingly seeking
brands that align with their values, including sustainability and
ethical practices.

Omni-channel Personalization: Businesses will need to deliver a seamless
tailored experience across multiple channels, from online to in-store
interactions.

In summary, a tailored business approach is essential for any organization



seeking to thrive in today's competitive environment. By understanding
customer needs and preferences, implementing effective strategies, and
leveraging technological advancements, businesses can create personalized
experiences that drive loyalty and success.

Q: What is a tailored business strategy?
A: A tailored business strategy involves customizing products, services, and
overall business practices to meet the unique needs and preferences of
specific customer segments, enhancing satisfaction and loyalty.

Q: How can small businesses benefit from a tailored
approach?
A: Small businesses can benefit from a tailored approach by building stronger
relationships with customers, improving marketing effectiveness, and standing
out in a competitive market through personalized offerings.

Q: What tools are essential for implementing
tailored business practices?
A: Essential tools for implementing tailored business practices include
customer relationship management (CRM) systems, data analytics platforms, and
automation tools that help manage customer data and interactions efficiently.

Q: How does customer feedback influence tailored
business strategies?
A: Customer feedback is vital for refining tailored business strategies, as
it provides insights into customer satisfaction, preferences, and areas
needing improvement, allowing businesses to adapt their offerings
accordingly.

Q: What challenges do companies face when tailoring
their business strategies?
A: Companies may face challenges such as data privacy concerns, resource
intensity, maintaining consistency across touchpoints, and adapting to
rapidly changing customer preferences.



Q: Can tailored business practices improve marketing
efficiency?
A: Yes, tailored business practices can significantly improve marketing
efficiency by allowing businesses to create targeted campaigns that resonate
with specific audience segments, leading to higher conversion rates.

Q: What role does technology play in tailored
business approaches?
A: Technology plays a crucial role in tailored business approaches by
enabling data collection and analysis, facilitating personalized marketing,
and automating processes to enhance efficiency and customer experience.

Q: How important is customer segmentation in a
tailored business strategy?
A: Customer segmentation is critical in a tailored business strategy as it
allows organizations to identify distinct groups within their customer base,
enabling them to tailor offerings and marketing efforts effectively.

Q: What future trends should businesses consider for
tailored practices?
A: Businesses should consider trends such as increased use of artificial
intelligence for personalization, a greater emphasis on sustainability, and
the need for omni-channel personalization to meet evolving customer
expectations.
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Creative Industries Innovation Centre delivered tailored business services to more than 1500
creative businesses from 2009 to 2015 and provided industry intelligence and advice for public
policy and peak sectoral activity. This collection gives an overview of the current ‘state of business’
in Australia’s creative industries – both as an industry sector in its own right and as an enabling
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sector and skills set for other industries – and reflects on business needs, creative industries policy
and support services for the sector. With contributions from the Centre’s team of senior business
advisers and from leading Australian researchers who worked closely with the Centre –including
experts on design-led innovation and the creative economy – and case studies of leading Australia
creative businesses, the book is intended as and industry-relevant contribution to business
development and public policy. Content links to the publicly accessible Creative Industries
Innovation Centre Collection Archive at the UTS Library, which holds material from Centre’s
activities over its six years of operation.
  tailored business: Business and Competitive Analysis Craig S. Fleisher, Babette E.
Bensoussan, 2007-02-27 The Definitive How-To Guide for Business and Competitive Analysis
Transform raw data into compelling, actionable business recommendations Answer the questions
executives ask—“What?” “So What?” and “Now What?” Today’s 24 most valuable techniques: how to
choose them, how to use them For everyone who performs analysis: managers, consultants,
functional specialists, and strategists A completely new book by the authors of the popular Strategic
and Competitive Analysis Business success begins with deep clarity about your competition and your
business environment. But, even as data gathering has improved dramatically, few business
professionals know the state-of-the-art techniques for analyzing their data. Now there’s a
comprehensive, immensely practical guide to today’s best tools and techniques for answering tough
questions and making actionable recommendations. Business and Competitive Analysis begins with
end-to-end guidance on the analysis process, including defining problems, avoiding analytical
pitfalls, choosing tools, and communicating results. Next, the authors offer detailed guides on 24 of
today’s most valuable analysis models: techniques that have never been brought together in one
book before.They offer in-depth, step-by-step guidance for using every technique—along with
realistic assessments of strengths, weaknesses, feasibility, and business value.
  tailored business: The Complete Guide to Business Analytics (Collection) Thomas H.
Davenport, Babette E. Bensoussan, Craig S. Fleisher, 2012-10-14 A brand new collection of business
analytics insights and actionable techniques… 3 authoritative books, now in a convenient e-format,
at a great price! 3 authoritative eBooks deliver comprehensive analytics knowledge and tools for
optimizing every critical business decision! Use business analytics to drive maximum value from all
your business data! This unique 3 eBook package will help you harness your information, discover
hidden patterns, and successfully act on what you learn. In Enterprise Analytics, analytics pioneer
Tom Davenport and the world-renowned experts at the International Institute for Analytics (IIA)
bring together the latest techniques, best practices, and research on large-scale analytics strategy,
technology, implementation, and management. Using real-world examples, they cover everything
from building better analytics organizations to gathering data; implementing predictive analytics to
linking analysis with organizational performance. You'll find specific insights for optimizing supply
chains, online services, marketing, fraud detection, and many other business functions; plus
chapter-length case studies from healthcare, retail, and financial services. Next, in the
up-to-the-minute Analysis Without Paralysis, Second Edition, Babette E. Bensoussan and Craig S.
Fleisher help you succeed with analysis without getting mired in advanced math or arcane theory.
They walk you through the entire business analysis process, and guide you through using 12 core
tools for making better decisions about strategy and operations -- including three powerful tools
covered for the first time in this new Second Edition. Then, in Business and Competitive Analysis,
Fleisher and Bensoussan help you apply 24 leading business analysis models to gain deep clarity
about your business environment, answer tough questions, and make tough choices. They first walk
you through defining problems, avoiding pitfalls, choosing tools, and communicating results. Next,
they systematically address both “classic” techniques and the most promising new approaches from
economics, finance, sociology, anthropology, and the intelligence and futurist communities. For the
first time, one book covers Nine Forces, Competitive Positioning, Business Model, Supply Chain
Analyses, Benchmarking, McKinsey 7S, Shadowing, Product Line, Win/Loss, Strategic Relationships,
Corporate Reputation, Critical Success Factors, Driving Forces, Country Risk, Technology



Forecasting, War Gaming, Event/Timeline, Indications, Warning Analyses, Competitor Cash Flow,
ACH, Linchpin Analyses, and more. Whether you're an executive, strategist, analyst, marketer, or
operations professional, this eBook collection will help you make more effective, data-driven,
profitable decisions! From world-renowned analytics and competitive/business intelligence experts
Thomas H. Davenport, Babette E. Bensoussan, and Craig S. Fleisher
  tailored business: Global Business Etiquette Jeanette S. Martin, Lillian H. Chaney, 2012-02-22
This book provides the invaluable intercultural knowledge to help you make a deal, sell your
product, or find a joint venture, no matter where your business takes you. Business people who work
internationally or work with people who are international need to know how to act before they can
get the business—and keep it. Proper business communication includes everything from emails to
eye contact, and the rules of what is right in other countries can be daunting to navigate. Global
Business Etiquette: A Guide to International Communication and Customs, Second Edition provides
critical information that businesspeople—both for men and women—need to understand the
dynamics of cross-cultural communication, avoid embarrassing and costly gaffes, and succeed in
business outside of the United States. Topics covered in this indispensible resource include
conversation topics that are considered appropriate for different situations; how to make a positive
good impression; dress and travel; attitudes toward religion, education, status, and social class; and
cultural variations in public behavior. Information is provided about the United States at the end of
each chapter about the ten countries that Americans do the most business with to benefit
international readers.
  tailored business: Business Plans Kit For Dummies Steven D. Peterson, Peter E. Jaret,
Barbara Findlay Schenck, Colin Barrow, 2009-07-27 Whether you’re a business beginner with big
ideas or an established company looking to review you plans in a changing business environment
this practical, user friendly guide gives you everything you need to get started. Complete with an
interactive CD packed with planning templates including; planning documents, forms, financial
worksheets, checklists, operation surveys and customer profiles in both Word and PDF formats you’ll
be armed with all you need to kick start the planning process and create a winning business plan
that suits you and your long-term business vision. Business Plans Kit For Dummies includes UK
specific information on: UK business practice Currency UK business and financial institutions and
advisory services UK taxation and VAT Partnerships and Limited company information UK legal
practice, contractual considerations and insurance matters UK specific forms UK specific case
studies New content covering online business opportunities and resources, alternative ways in to
business including franchising, network marketing and buy outs, research methods and choosing
suppliers and outsourcing will all be added to the UK edition. Table of Contents: Part I: Laying the
Foundation for Your Plan Chapter 1: Starting Your Planning Engine Chapter 2: Generating a Great
Business Idea Chapter 3: Defining Your Business Purpose Part II: Developing Your Plan’s
Components Chapter 4: Understanding Your Business Environment Chapter 5: Charting Your
Strategic Direction Chapter 6: Describing Your Business and Its Capabilities Chapter 7: Crafting
Your Marketing Plan Chapter 8: Deciphering and Presenting Part III: Tailoring a Business Plan to Fit
Your Needs Chapter 9: Planning for a One-Person Business Chapter 10: Planning for a Small
Business Chapter 11: Planning for an Established Business Chapter 12: Planning for a Not for profit
Nonprofit Organization Chapter 13: Planning for an E-Business Part IV: Making the Most of Your
Plan Chapter 14: Putting Your Plan Together Chapter 15: Putting Your Plan to Work Part V: The Part
of Tens Chapter 16: Ten Signs That Your Plan Might Need an Overhaul Chapter 17: Ten Ways to
Evaluate a New Business Idea Chapter 18: Ten Ways to Fund Your Business Plan Chapter 19: Ten
Sources of Vital Information to underpin your Business Plan Chapter 20: Ten Ways to Use Your
Business Plan Note: CD files are available to download when buying the eBook version
  tailored business: Small Business Development in Native American Communities United
States. Congress. Senate. Committee on Small Business and Entrepreneurship, 2002
  tailored business: Small Business Development In Native American Communities..., Joint
Hearing... S. Hrg. 107-615... Committee On Small Business & Entrepreneurship, United States



Senate... 107th Congress, 2nd Session , 2003
  tailored business: Markup of Procurement, Training and Counseling, Drought Relief, and Other
Small Business Legislation United States. Congress. Senate. Committee on Small Business and
Entrepreneurship, 2003
  tailored business: The Challenges and Opportunities of Running a Small Business in Rural
America United States. Congress. Senate. Committee on Small Business and Entrepreneurship, 2017
  tailored business: Business Plans Kit For Dummies, UK Edition Steven D. Peterson, Peter E.
Jaret, Barbara Findlay Schenck, Colin Barrow, 2011-01-19 Whether you’re a business beginner with
big ideas or an established company looking to review you plans in a changing business environment
this practical, user friendly guide gives you everything you need to get started. Complete with an
interactive CD packed with planning templates including; planning documents, forms, financial
worksheets, checklists, operation surveys and customer profiles in both Word and PDF formats you’ll
be armed with all you need to kick start the planning process and create a winning business plan
that suits you and your long-term business vision. Business Plans Kit For Dummies includes UK
specific information on: UK business practice Currency UK business and financial institutions and
advisory services UK taxation and VAT Partnerships and Limited company information UK legal
practice, contractual considerations and insurance matters UK specific forms UK specific case
studies New content covering online business opportunities and resources, alternative ways in to
business including franchising, network marketing and buy outs, research methods and choosing
suppliers and outsourcing will all be added to the UK edition. Table of Contents: Part I: Laying the
Foundation for Your Plan Chapter 1: Starting Your Planning Engine Chapter 2: Generating a Great
Business Idea Chapter 3: Defining Your Business Purpose Part II: Developing Your Plan’s
Components Chapter 4: Understanding Your Business Environment Chapter 5: Charting Your
Strategic Direction Chapter 6: Describing Your Business and Its Capabilities Chapter 7: Crafting
Your Marketing Plan Chapter 8: Deciphering and Presenting Part III: Tailoring a Business Plan to Fit
Your Needs Chapter 9: Planning for a One-Person Business Chapter 10: Planning for a Small
Business Chapter 11: Planning for an Established Business Chapter 12: Planning for a Not for profit
Nonprofit Organization Chapter 13: Planning for an E-Business Part IV: Making the Most of Your
Plan Chapter 14: Putting Your Plan Together Chapter 15: Putting Your Plan to Work Part V: The Part
of Tens Chapter 16: Ten Signs That Your Plan Might Need an Overhaul Chapter 17: Ten Ways to
Evaluate a New Business Idea Chapter 18: Ten Ways to Fund Your Business Plan Chapter 19: Ten
Sources of Vital Information to underpin your Business Plan Chapter 20: Ten Ways to Use Your
Business Plan Note: CD files are available to download when buying the eBook version
  tailored business: 60 Insights for Mastering Business Development Nicholas Coppings, William
Scheessele, Kathleen Scheessele, 2012-03 60 Insights to Mastering Business Development delivers
three decades of time-tested advice on how to succeed in today's role of Business Development.
Written by experts in the field, each insight is offered in a bite size morsel packed with knowledge
and actionable steps you can immediately apply. For some, these insights will be new and
life-changing. For others, they will provide important reminders of what may have been forgotten on
your road to success.
  tailored business: Official Gazette of the United States Patent Office United States. Patent
Office, 1938-02
  tailored business: Official Gazette of the United States Patent and Trademark Office United
States. Patent and Trademark Office, 1938-02
  tailored business: Where cultures meet; a cross-cultural comparison of business meeting styles
,
  tailored business: Mali Investment and Business Guide Volume 1 Strategic and Practical
Information IBP USA, 2013-08 Mali Investment and Business Guide - Strategic and Practical
Information
  tailored business: CompetitiveEdge:A Guide to Business Programs 2013 Peterson's,
2013-04-15 Peterson's CompetitiveEdge: A Guide to Graduate Business Programs 2013 is a



user-friendly guide to hundreds of graduate business programs in the United States, Canada, and
abroad. Readers will find easy-to-read narrative descriptions that focus on the essential information
that defines each business school or program, with photos offering a look at the faces of students,
faculty, and important campus locales. Quick Facts offer indispensible data on costs and financial
aid information, application deadlines, valuable contact information, and more. Also includes
enlightening articles on today's MBA degree, admissions and application advice, new business
programs, and more.
  tailored business: Business Mastery with the 10 Day Masters Master Kai, 2025-08-01 Master
Your Business Destiny with the Wisdom of the 10 Day Masters Have you ever wondered how
understanding your innate strengths and mindset can lead to unparalleled success in business? In
Business Mastery with the 10 Day Masters, Master Kai reveals the profound connection between
ancient metaphysical wisdom and modern business strategies, offering a transformative guide to
unlocking your true potential. This groundbreaking book dives deep into the 10 Day Masters—Jia
Wood, Yi Wood, Bing Fire, Ding Fire, Wu Earth, Ji Earth, Geng Metal, Xin Metal, Ren Water, and Gui
Water—and unveils how each Day Master thinks, their unique skill sets, and how they approach and
run their businesses. Inside this book, you will discover: The mindset of each Day Master: Gain
powerful insights into how the 10 Day Masters perceive opportunities, challenges, and success.
Tailored skill sets: Learn about the natural talents and abilities that make each Day Master thrive in
their professional pursuits. Business strategies aligned with your Day Master: Explore how your Day
Master influences your leadership style, decision-making, and business management. Effective
team-building techniques: Understand the dynamics between different Day Masters and how to
create a harmonious and productive workplace. Whether you're a visionary Bing Fire leader, a
resourceful Ji Earth strategist, or an innovative Gui Water thinker, this book provides practical tools
and actionable insights to help you succeed in the business world. Business Mastery with the 10 Day
Masters is the first of its kind, merging the timeless principles of metaphysics with the demands of
modern entrepreneurship. Perfect for professionals, entrepreneurs, and anyone looking to elevate
their business game, this book will empower you to think, act, and lead like never before. Are you
ready to discover the unique power of your Day Master and revolutionize your approach to business?
  tailored business: Business Object Design and Implementation Jeffrey V. Sutherland, Dilip
Patel, Cory Casanave, Joaquin Miller, Glenn Hollowell, 2012-12-06 Over the past 10 years, object
technology has gained widespread acceptance within the software industry. Within a wider context,
however, it has made little impact on the core applications which support businesses in carrying out
their tasks. This volume contains a collection of papers establishing the need for Business Objects,
with particular reference to work undertaken by the Object Management Group (OMG). The
emphasis is on defining an agenda for establishing Business Object standards and architectures, for
developing software technology to support Business Objects applications and managing object
oriented development projects. The wide variety of papers presented, and their authors' expertise,
make this book a significant contribution to the development of Business Objects and their
management.
  tailored business: Doing Business in Emerging Markets Marcus Goncalves, Jose Alves,
Rajabahadur Arcot, 2014-11-15 Like Advanced Economies and Emerging Markets, the 'flagship'
book of the series, from which this book is derived Doing Business in Emerging Markets recognizes
that there is intense competition among emerging markets to capture their share of the global
economy. The series addresses questions that are germane to accomplishing this goal. Most
important to this end is the study and practice of international business and foreign trade.
Undertaking such a study raises many questions which the series will attempt to answer: Why are
emerging markets and the firms doing business in them internationalizing so aggressively; and why
in the past decade has the pace of internationalization accelerated so rapidly? What competitive
advantages do these emerging economies enjoy in comparison to advanced economies, such as the
G20, and what are the origins of those advantages? This volume is devoted to presenting the
practical aspects and challenges of doing business in global emerging markets.



  tailored business: Business Solutions for the Global Poor V. Kashturi Rangan, John A. Quelch,
Gustavo Herrero, Brooke Barton, 2007-02-03 Based on research presented at The Harvard Business
School’s first-ever conference on business approaches to poverty alleviation, Business Solutions for
the Global Poor brings together perspectives from leading academics and corporate, non-profit and
public sector managers. The contributors draw on practical and dynamic how-to insights from
leading BOP ventures from more than twenty countries world-wide. This important volume reflects
poverty’s multi-faceted nature and a broad range of actors—multinational and local businesses,
entrepreneurs, civil society organizations and governments—that play a role in its alleviation.
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Tailored - Definition, Meaning, Synonyms & Etymology The adjective "tailored" signifies a level
of customization and attention to detail that enhances the suitability and effectiveness of the
product, service, or experience in question
Customized vs. Tailored - What's the Difference? | This vs. That Customized typically refers to
something that has been modified or personalized to meet a customer's specific preferences or
requirements, while tailored usually implies a more precise



TAILORED - Definition & Meaning - Reverso English Dictionary Tailored definition: adapted to
suit a particular purpose or situation. Check meanings, examples, usage tips, pronunciation,
domains, and related words. Discover expressions like "tailored
TAILORED Definition & Meaning | Tailored definition: (of a woman's garment) in a simple or
plain style with fitted lines.. See examples of TAILORED used in a sentence
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