
online food delivery business
online food delivery business has become a significant player in the global food service
industry, revolutionizing the way consumers access meals. With the rise of technology and
changing consumer preferences, this business model has thrived, offering convenience,
variety, and efficiency. In this article, we will explore the various aspects of the online food
delivery business, including its market trends, operational challenges, and strategies for
success. We will also delve into the technology behind these services and the future
outlook of the industry. By the end of this article, you will have a comprehensive
understanding of what it takes to succeed in the online food delivery market.
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Understanding the Online Food Delivery Market

The online food delivery market has experienced exponential growth over the last decade.
This surge can be attributed to several factors, including the increasing use of
smartphones, the prevalence of high-speed internet, and the growing demand for
convenience among consumers. According to various industry reports, the online food
delivery market is expected to reach a valuation of hundreds of billions of dollars in the
coming years.

One of the primary drivers of this growth is the shift in consumer behavior; more people are
opting for the convenience of ordering food online rather than dining out or cooking at
home. This trend has been further accelerated by the COVID-19 pandemic, which forced
many consumers to rely on delivery services for their meals. As a result, businesses are
increasingly adapting to this new normal by enhancing their online presence and
streamlining their delivery processes.

Key Players in the Industry



The online food delivery business is characterized by a mix of established players and new
entrants. Major companies have emerged as leaders in this space, each with unique
business models. The two primary models include aggregator platforms and restaurant-
centric delivery services.

Aggregator Platforms

Aggregator platforms, such as Uber Eats, DoorDash, and Grubhub, act as intermediaries
between consumers and restaurants. They offer a wide variety of food options, allowing
users to browse menus from multiple establishments. These platforms typically charge
restaurants a commission on each order, making it a lucrative model for both parties.

Restaurant-Centric Delivery Services

On the other hand, some restaurants have developed their own delivery services to retain
control over their brand and customer experience. This approach allows them to avoid
paying hefty commissions to third-party platforms. Notable examples include Domino’s and
Papa John’s, which have invested heavily in their own delivery infrastructure.

Operational Challenges

While the online food delivery business presents numerous opportunities, it also comes with
a set of operational challenges that must be addressed to ensure success. Understanding
these challenges is crucial for anyone looking to enter this competitive market.

Logistics and Delivery Management

One of the most significant challenges in the online food delivery business is managing
logistics and ensuring timely deliveries. Businesses must coordinate the preparation of
food, dispatching of delivery personnel, and maintaining food quality during transit.
Effective route optimization is key to minimizing delivery times and costs.

Customer Service and Satisfaction

Providing excellent customer service is essential in the online food delivery industry.
Businesses must address issues such as order inaccuracies, delivery delays, and customer
complaints promptly. Failing to do so can lead to negative reviews and loss of customers.
Implementing a robust feedback system can help identify areas for improvement and
enhance customer satisfaction.



Technological Innovations

Technology plays a pivotal role in the success of the online food delivery business. From
user-friendly apps to sophisticated logistics software, leveraging technology can provide a
competitive advantage. Here are some key technological innovations shaping the industry:

Mobile Applications: User-friendly mobile apps make ordering food easier and more
convenient for consumers.

Real-Time Tracking: GPS tracking technology allows customers to monitor their
orders in real-time, enhancing transparency.

Artificial Intelligence: AI is being used for personalized recommendations and to
optimize delivery routes.

Contactless Delivery: Innovations in contactless delivery options have become
increasingly important, especially post-pandemic.

Marketing Strategies for Online Food Delivery

Effective marketing is crucial for the success of an online food delivery business. With
numerous competitors in the market, businesses must differentiate themselves and attract
customers. Here are some effective marketing strategies:

Digital Marketing

Utilizing digital marketing techniques, such as search engine optimization (SEO), social
media marketing, and pay-per-click advertising, can significantly increase visibility and
reach. Businesses should focus on creating engaging content that resonates with their
target audience.

Promotions and Discounts

Offering promotions, discounts, and loyalty programs can attract new customers and retain
existing ones. For instance, first-time order discounts or referral bonuses can incentivize
users to try the service.



The Future of Online Food Delivery

The future of the online food delivery business looks promising, with ongoing innovations
and shifts in consumer behavior. As technology continues to evolve, businesses that adapt
to these changes will thrive. Key trends to watch include:

Increased Automation: As technology advances, more aspects of food delivery,
including order processing and delivery, may become automated.

Expansion into New Markets: Many companies are looking to expand their services
into new geographical areas and demographics.

Focus on Sustainability: With growing consumer awareness about sustainability,
businesses are increasingly incorporating eco-friendly practices.

In summary, the online food delivery business is a dynamic and rapidly evolving industry.
Understanding market trends, addressing operational challenges, leveraging technology,
and implementing effective marketing strategies are essential for success. As consumer
preferences continue to change, businesses must remain agile and proactive to stay ahead
in this competitive landscape.

Q: What are the main challenges in starting an online
food delivery business?
A: Starting an online food delivery business involves challenges such as managing logistics
and delivery, ensuring food quality during transit, maintaining customer service, and
navigating regulatory requirements. Additionally, competition and marketing can pose
significant hurdles for new entrants.

Q: How do online food delivery businesses make
money?
A: Online food delivery businesses typically make money through commission fees charged
to restaurants for each order, delivery fees charged to customers, and sometimes through
subscription models that offer users benefits for a monthly fee.

Q: What technology is essential for an online food
delivery business?
A: Key technologies essential for an online food delivery business include mobile
applications for ordering, GPS tracking for deliveries, payment processing systems, and
logistics management software to optimize delivery routes and times.



Q: How has COVID-19 impacted the online food delivery
industry?
A: The COVID-19 pandemic has significantly accelerated the growth of the online food
delivery industry as consumers sought safe and convenient ways to access food without
dining out. Many businesses adapted by enhancing their delivery services and focusing on
contactless options.

Q: What marketing strategies work best for online food
delivery services?
A: Effective marketing strategies for online food delivery services include digital marketing
techniques like SEO and social media advertising, offering promotions and discounts,
building partnerships with local restaurants, and leveraging customer feedback to improve
services.

Q: Are there specific regulations for online food delivery
businesses?
A: Yes, online food delivery businesses must comply with various regulations, including food
safety standards, health department regulations, and local business licenses. These
regulations can vary by location, making it essential to research specific requirements.

Q: How do consumers choose which online food delivery
service to use?
A: Consumers typically choose online food delivery services based on factors such as the
variety of restaurants available, delivery speed, pricing, user experience of the app or
website, and customer service reputation.

Q: What role does customer feedback play in the online
food delivery business?
A: Customer feedback is crucial in the online food delivery business as it helps companies
identify strengths and weaknesses in their service, improve customer satisfaction, and build
loyalty by addressing issues and adapting to consumer preferences.
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  online food delivery business: Healthy Food Delivery Kristian Brinckmann, 2022-05-05
Bachelor Thesis from the year 2022 in the subject Business economics - Operations Research, grade:
1.0, Tongji University, language: English, abstract: In this research, the existing German market, the
largest greenfield for online food delivery in the EMEA, is analyzed to verify the possibility of
executing a nutritional-conscious business strategy plan in order to differentiate XX from the
competition. The macro-and microenvironments of Germany's online food delivery business market
were examined using a mix of PEST and Porter's five forces models. As a significant outcome of the
market investigation, the common characteristics of German nutritional-conscious customers were
addressed. Additionally, given the current state of the business, critical components of marketing
approaches based on an STP Model are recommended to XX in order to solidify its position in this
growing industry. Online food delivery has emerged as a rapidly rising trend in the e-commerce
market. The development of digital tools has transformed the food industry's perspective. Businesses
have redesigned their company strategies in order to stay up with changing client expectations and
preferences. Innovation is critical to success in order to stay up with increased client demands and
competition in a saturated industry.
  online food delivery business: How to Start a Clean Eating Food Delivery Business Gordon
Rock, 2020-04-03 Is cooking your passion or do you have an obsession about dieting or living a
healthy lifestyle? Or do you just want to start and have your own business? Whatever it is, then How
to Start a Clean Eating Food Delivery Business: Start-Up Tips Plus 30 Clean Eating Recipes Good to
Deliver! is just the cookbook that you are looking for. Whether you want to have a small start-up
business to give you an extra income or you aim to make it a full-time job that pays the bills – we are
here to guide you step by step through your clean eating food delivery service business journey.
From the recipes up to setting up the business itself, you will find everything you need here. In this
cookbook you will learn, full menu of clean eating recipes and all the requirements and process you
need to know to establish a legal food delivery service business.
  online food delivery business: Revolutionizing Business Practices Through Artificial
Intelligence and Data-Rich Environments Gupta, Manisha, Sharma, Deergha, Gupta, Himani,
2022-09-07 Throughout the world, artificial intelligence is reshaping businesses, trade interfaces,
economic activities, and society as a whole. In recent years, scholarly research on artificial
intelligence has emerged from a variety of empirical and applied domains of knowledge. Computer
scientists have developed advanced deep learning algorithms to leverage its utility in a variety of
fields such as medicine, energy, travel, education, banking, and business management. Although a
growing body of literature is shedding light on artificial intelligence-enabled difficulties, there is still
much to be gained by applying fresh theory-driven techniques to this vital topic. Revolutionizing
Business Practices Through Artificial Intelligence and Data-Rich Environments provides a
comprehensive understanding of the business systems, platforms, procedures, and mechanisms that
underpin different stakeholders' experiences with reality-enhancing technologies and their
transformative application in management. The book also identifies areas in various business
processes where artificial intelligence intervention would not only transform the business but would
also make the business more sustainable. Covering key topics such as blockchain, business
automation, and manufacturing, this reference work is ideal for computer scientists, business
owners, managers, industry professionals, researchers, academicians, scholars, practitioners,
instructors, and students.
  online food delivery business: Proceedings of the International Conference on
Emerging Trends in Business & Management (ICETBM 2023) Sudarsan Jayasingh,
Kirubaharan Boobalan, Thiruvenkadam Thiagarajan, 2023-05-09 This is an open access book. The
International Conference on Emerging Trends in Business & Management (ICETBM2023) aims to
bring together leading academicians, practitioners, researchers, and students to exchange their
views, knowledge, experience and insights on the emerging trends in business and management.
The conference theme for year 2023 is “Business Intelligence and Analytics as Drivers for Digital



Transformation”. Organizations are adopting a data-driven approach to identify new business
opportunities, serve customers better, increase sales, improve the efficiency of operations and more.
The amount of data generated, captured, copied, and consumed worldwide is growing rapidly due to
increased use of the internet, mobile phone and social media. In today’s modern corporate
environment, business intelligence and analytics have emerged as indispensable tools for improving
decision-making, facilitating the execution of major initiatives, and guiding the overall company
strategies. Business Intelligence and Analytics enables organizations to develop new innovative
business models and approaches in the era of digital transformation. The role of analytics in solving
business problems has increased manifold in recent years. Researchers, academics, and
practitioners are paying more attention because of the increasing benefits achieved using business
analytics. The conference will be held in SSN School of Management, Sri Sivasubramaniya Nadar
College of Engineering, Kalavakkam, Chennai, India on 24th & 25th February 2023 and will be a
hybrid event. This conference will offer invited talks by experts and paper presentations from
leading academicians and industry speakers to share new ideas, research insights, recent
innovations, trends, and challenges faced in the field of Business and Management.
  online food delivery business: Technological Innovations in the Food Service Industry
Garg, Anshul, 2024-12-02 The rapidly evolving food service industry relies significantly on the
synergy between technology and business strategies. Technological advances have fundamentally
reshaped consumer perceptions of the food industry, impacting every stage, from production and
distribution to final consumption. Moreover, these advancements have revolutionized the food
service sector, introducing innovations such as digital ordering, self-service technologies, and
voice-assisted customer service. These developments, affecting both customer-facing and
behind-the-scenes operations, call for a comprehensive examination of both academic and practical
viewpoints. Technological Innovations in the Food Service Industry explores the dynamic
intersection of technology and the food service industry, delving into how cutting-edge innovations
are revolutionizing every aspect of dining experiences, operational efficiency, and customer
engagement. It provides valuable insights into the latest trends, tools, and strategies driving the
industry forward. Covering topics such as customer intention, grocery delivery, and sustainability,
this book is an excellent resource for researchers, academicians, policymakers, business leaders,
investors, entrepreneurs, and more.
  online food delivery business: Innovative Trends Shaping Food Marketing and Consumption
Hussain, Zahid, Albattat, Ahmad, Fakir, Fatima Zahra, Yi, Zhao, 2025-01-23 The food industry has
recently witnessed large strides in food marketing innovation, driven by evolving consumer
preferences, technological advancements, and a focus on sustainability. As health-conscious and
environmentally aware consumers demand more from brands, food marketing and consumption are
being reshaped by trends like personalized nutrition, plant-based alternatives, and digital
engagement through social media and e-commerce platforms. The rise of data-driven insights
enables brands to customize their marketing messages, while the growing emphasis on transparency
encourages companies to rethink their branding and packaging. Further exploration into these
innovations will transform how food is marketed, produced, consumed, and experienced. Innovative
Trends Shaping Food Marketing and Consumption examines the sociocultural, economic, and
symbolic factors that craft consumer’s food experiences and wellbeing. It explores the
transformative practices redefining global food marketing and consumption patterns. This book
covers topics such as digital technology, social media, and waste management, and is a useful
resource for business owners, marketers, economists, academicians, scientists, and researchers.
  online food delivery business: Agile Business Transformations Satyajit Chakrabarti, Subrata
Chattopadhyay, Udit Chawla, Sundeep Singh Sondhi, Arunava Dalal, 2025-07-07 The corporate
environment today is rapidly evolving, and it is of vital importance to organizations that they keep
abreast with this evolution. A major point of struggle for most organizations is to navigate complex
markets, new technologies, and shifting client demands in a highly competitive environment. Agile
business approaches may just be the answer, as they promote transformation, innovation, and



sustainable growth in response to these dynamic pressures. This new book, Agile Business
Transformations: Priorities, Lessons, and Practices, is a compilation of valuable opinions, case
studies, and best practices of academics, professionals, and thought leaders who have worked on the
agile transformation path, emphasizing a sustainability perspective in a dynamic world. It is a road
map for businesses looking to successfully launch, carry out, and optimize agile programs. The book
delves deeply into the core of agile ideas, methods, and frameworks, showing how they can be
modified and put into practice to suit various business domains and operational scales. The book
offers insightful perspectives on agile approaches and their significant influence on numerous facets
of contemporary businesses, such as project management, product development, human resources,
customer engagement, and strategic planning. It illustrates the real-world struggles faced by
businesses and the challenges and accomplishments experienced by organizations from a variety of
industries in their agile transformations. The book offers examples of agile transformations in the
form of sustainable food delivery apps, green marketing strategies, eco-friendly transportation,
ecologically intensive farming, regenerative farming and more. It details the factors, challenges, and
opportunities that sustainable approaches bring to businesses. An extremely enlightening work,
prepared through the contributions of various authors from different countries, this book is sure to
contribute immensely to the knowledge of research scholars, business students, marketing
professionals, marketing academicians as well as businesses struggling with adaptation issues.
  online food delivery business: Industry Forward and Technology Transformation in
Business and Entrepreneurship Mohd Nor Hakimin Yusoff, 2023-07-31 This book, bringing
together selected papers from the 10th International Conference on Entrepreneurship, Business and
Technology (InCEBT) on the overarching theme of ‘Industry Forward and Technology
Transformation in Business and Entrepreneurship’, provides the audience some preliminary
understanding of the current and emerging trends in entrepreneurship and business activities. This
includes the usage of information and digital technology in business, competition in a digital
economy, its challenges and opportunities, and transformation of business and entrepreneurship for
the forward industry.
  online food delivery business: Cultural Diversity & Sustainability in Indian Tourism Dr.
Shikha Sharma, 2023-05-15 Cultural Diversity & Sustainability in Indian Tourism, edited by Dr.
Shikha Sharma and published by Rag Publishing, is a comprehensive anthology that explores the
rich tapestry of India's cultural heritage and its impact on sustainable tourism. This book,
comprising 45 chapters, each penned by different authors, delves into the multifaceted dimensions
of Indian tourism, emphasizing the interplay between cultural diversity and sustainable practices in
the tourism sector. Each chapter offers unique insights and perspectives, contributed by a diverse
range of experts and scholars in the field. The book meticulously examines various aspects of Indian
culture, from its colorful festivals and culinary delights to its architectural wonders and traditional
practices, and how these elements can be leveraged to promote sustainable tourism that benefits
local communities and preserves the cultural integrity of the region. Dr. Shikha Sharma, the editor,
skillfully orchestrates this collection, ensuring a cohesive narrative that highlights the importance of
cultural diversity in enriching tourists' experiences and promoting responsible travel. The book is
not only an academic resource but also serves as a guide for policymakers, tourism professionals,
and travelers interested in understanding the symbiotic relationship between cultural heritage and
sustainable tourism in India. Published by Rag Publishing, Cultural Diversity & Sustainability in
Indian Tourism stands as a significant contribution to the field of tourism studies, offering a deep
and nuanced understanding of how cultural diversity is a pivotal factor in driving sustainable and
responsible tourism in one of the world's most vibrant and diverse countries.
  online food delivery business: Sustainability in the Gig Economy Ashish Gupta, Tavishi
Tewary, Badri Narayanan Gopalakrishnan, 2022-05-19 This book provides a comprehensive and
contemporary source of reference for the gig economy for sustainable businesses with a focus on
Industry 4.0. It covers the theoretical and practical implications of the rise of an alternative system
in the era of technology-driven business entities; and explains the emergence of the gig economy as



a crucial factor in devising approaches that will help in ensuring better decision making. As the
COVID-19 pandemic rages on, investors and corporations are attempting to overcome the turbulence
in financial markets over the past few months. Governments and economists are scrambling to
mitigate the impacts of lockdowns. Many businesses have transferred to a remote working system,
and the critical challenge remains to make this form of work and business productive, efficient, and
sustainable. Against this backdrop, the book provides an overview of the gig economy from varied
perspective such as general business and economics; ethics, governance, and legal issues; diffusion
of IT in the workplace; sustainability; future of workforce and workplaces during and post-pandemic
scenarios. This edited volume also highlights several challenges and opportunities for managing the
diverse workforce in the prevailing situation which has no precedence. With its discussions on the
impact of the gig economy on the business world, the book carries appeal for scholars in the
business, human resource professionals, industry practitioners, corporates, and policy advocates
interested in learning about evolution, automation, marketing, and sustainability in the gig economy.
  online food delivery business: Proceedings of Second Doctoral Symposium on Computational
Intelligence Deepak Gupta, Ashish Khanna, Vineet Kansal, Giancarlo Fortino, Aboul Ella Hassanien,
2021-09-19 This book features high-quality research papers presented at Second Doctoral
Symposium on Computational Intelligence (DoSCI-2021), organized by Institute of Engineering and
Technology (IET), AKTU, Lucknow, India, on 6 March 2021. This book discusses the topics such as
computational intelligence, artificial intelligence, deep learning, evolutionary algorithms, swarm
intelligence, fuzzy sets and vague sets, rough set theoretic approaches, quantum-inspired
computational intelligence, hybrid computational intelligence, machine learning, computer vision,
soft computing, distributed computing, parallel and grid computing, cloud computing,
high-performance computing, biomedical computing, decision support and decision making.
  online food delivery business: Valuing Digital Business Designs and Platforms Thorsten
Feix, 2021-09-15 This book develops an interwoven framework for the strategic and financial
valuation of digital business designs and platform companies which became game changers for a
multitude of ecosystems in the 21st century. But, also incumbents of traditional industries are
challenged by those digital natives and have therefore either to revitalize their business design or
facing the risk to be marginalized. The business design twin of innovation is resilience to create
lasting competitive advantage and capture value for the post-pandemic world of the 20s. The
ultimate idea of the book rests on the hypothesis that only the combination of business design
analytics - 10C Business Design and the 8 strategic levers of platform strength - with intense
financial modeling - Reverse DCF - enables a true understanding of the competitive advantage and
value of such business designs. Based on a tailored strategic-financial conceptual framework a set of
high-profile, new case studies will highlight the working principles and application of the concept.
  online food delivery business: The Corporate Life Cycle: Business, Investment, and
Management Implications Aswath Damodaran, 2024-08-31 To prepare for the future, our ancestors
created the Naga sadhus—a clan of warriors for the protection of Dharma, as proclaimed by Adi
Guru Shankaracharya in the eighth century. This sect of Shiva devotees has stood firm, living
selflessly and fighting fearlessly. For centuries, they have died the death of heroes, serving and
saving Dharma and the temples. In the year 1757, 111 Naga sadhus borrowed the majestic weapons
of the idols of their gods. Fueled by their belief in Lord Shiva, they gathered an invincible courage to
protect the temples of Gokul. They stood as an indestructible wall, led by Ajaa, a fearless Naga
warrior, against the Afghan army of 4000 men, a cavalry of 200 horses and 100 camels, and 20
cannons. The brutal Afghan army was led by Sardar Khan, the most ruthless commander of Emperor
Ahmed Shah Abdali, ill-famed for the demolition of temples and building a history of genocide in
Bharat. The fight continues. This is the Naga warrior’s commitment to courage and determination.
This is the clash of Shiva devotees against the devils that lie under men’s skin. This is the Battle of
Gokul.
  online food delivery business: E-Business. New Challenges and Opportunities for
Digital-Enabled Intelligent Future Yiliu Paul Tu, Maomao Chi, 2024-05-22 The three-volume set



LNBIP 515, 516, 517 constitutes the refereed proceedings of the 23rd Wuhan International
Conference, WHICEB 2024, which was held in Wuhan, China, in May 2024. The 109 full papers
presented in these proceedings were carefully reviewed and selected from 354 submissions. They
focus on cutting-edge research, solutions, and methodologies that leverage the Internet as a
powerful tool for global commerce. This year’s theme is “New Challenges and Opportunities for a
Digital-Enabled Intelligent Future”.
  online food delivery business: Effective Management Dietmar Sternad, 2019-10-30 This brand
new textbook has been designed to help your students to acquire or enhance their abilities in
leading and developing themselves, others, and organizations. Grounded in the findings of both
classic and recent management and leadership research, it translates the theory into rigorous yet
practical advice so that students will have the skills to manage effectively and sustainably. The book
takes an innovative learner-centric approach, structured around different levels of management
from individual effectiveness, through to interpersonal effectiveness, and then team and
organizational effectiveness. With a global focus, lively writing style, and an eye on current and
future developments, it provides a succinct, accessible, and engaging look at what it means to be a
manager. Thanks to its extensive features from thought-provoking questions to global case studies,
this textbook will provide you with all the necessary tools to run an introductory management course
which prepares students for the managerial challenges of the 21st century. Accompanying online
resources for this title can be found at bloomsburyonlineresources.com/effective-management.
These resources are designed to support teaching and learning when using this textbook and are
available at no extra cost.
  online food delivery business: The AI Revolution: Driving Business Innovation and Research
Bahaa Awwad, 2024-06-17 This comprehensive book explores the transformative role of artificial
intelligence (AI) in business innovation and research. It provides a solid foundation in AI
technologies, such as machine learning, natural language processing, and computer vision, and
examines how they reshape business models and revolutionize industries. The book highlights the
strategic implications of AI in enhancing customer experience, optimizing operations, and enabling
data-driven decision-making. It explores the integration of AI with emerging trends like IoT,
blockchain, and cloud computing for innovation. The role of AI in advancing scientific discovery and
academic research is also explored, addressing challenges and opportunities in AI-driven
methodologies. Organizational and ethical dimensions of AI implementation are considered,
including talent acquisition, skills development, and data governance. Real-world case studies
showcase AI's transformative power across diverse industries. This forward-thinking guide equips
academics, researchers, and business leaders with knowledge and insights to harness the potential
of AI and contribute to innovation and research.
  online food delivery business: Market Entry Strategies Mario Glowik, 2020-09-21 This
entirely revised and updated third edition of Market Entry Strategies continues to combine the
profound explanation of internationalization theories and concepts with real-life firm cases.
Reviewing the readers’ valuable feedback from successful previous editions this version targets to
improve the readability. New firm cases of Delivery Hero and Tesla contribute to broaden the books’
industry focus. Particular attention is paid on the case studies developed to exercise in light of
business practice what is theoretically taught and explained in the textbook. Through its link to
digital learning tools such as charts available to the public at YouTube this new edition provides best
pre-requisites for distance learning environments.
  online food delivery business: Financial Technology (FinTech), Entrepreneurship, and
Business Development Bahaaeddin Alareeni, Allam Hamdan, 2022-07-02 This book constitutes the
refereed proceedings of the International Conference on Business and Technology (ICBT2021)
organized by EuroMid Academy of Business & Technology (EMABT), held in Istanbul, between
06–07 November 2021. In response to the call for papers for ICBT2021, 485 papers were submitted
for presentation and inclusion in the proceedings of the conference. After a careful blind refereeing
process, 292 papers were selected for inclusion in the conference proceedings from forty countries.



Each of these chapters was evaluated through an editorial board, and each chapter was passed
through a double-blind peer-review process. The book highlights a range of topics in the fields of
technology, entrepreneurship, business administration, accounting, and economics that can
contribute to business development in countries, such as learning machines, artificial intelligence,
big data, deep learning, game-based learning, management information system, accounting
information system, knowledge management, entrepreneurship, and social enterprise, corporate
social responsibility and sustainability, business policy and strategic management, international
management and organizations, organizational behavior and HRM, operations management and
logistics research, controversial issues in management and organizations, turnaround, corporate
entrepreneurship, innovation, legal issues, business ethics, and firm governance, managerial
accounting and firm financial affairs, non-traditional research, and creative methodologies. These
proceedings are reflecting quality research contributing theoretical and practical implications, for
those who are wise to apply the technology within any business sector. It is our hope that the
contribution of this book proceedings will be of the academic level which even decision-makers in
the various economic and executive-level will get to appreciate.
  online food delivery business: Digital Economy, Business Analytics, and Big Data
Analytics Applications Saad G. Yaseen, 2022-09-26 This book is about turning data into smart
decisions, knowledge into wisdom and business into business intelligence and insight. It explores
diverse paradigms, methodologies, models, tools and techniques of the emerging knowledge domain
of digitalized business analytics applications. The book covers almost every crucial aspect of applied
artificial intelligence in business, smart mobile and digital services in business administration,
marketing, accounting, logistics, finance and IT management. This book aids researchers,
practitioners and decisions makers to gain enough knowledge and insight on how to effectively
leverage data into competitive intelligence.
  online food delivery business: Contemporary Research on Business and Management
Siska Noviaristanti, 2021-11-24 This book contains selected papers presented at the 4th
International Seminar of Contemporary Research on Business and Management (ISCRBM 2020),
which was organized by the Alliance of Indonesian Master of Management Program (APMMI) and
held in Surubaya, Indonesia, 25-27 November 2020. It was hosted by the Master of Management
Program Indonesia University and co-hosts Airlangga University, Sriwijaya University, Trunojoyo
University of Madura, and Telkom University, and supported by Telkom Indonesia and Triputra. The
seminar aimed to provide a forum for leading scholars, academics, researchers, and practitioners in
business and management area to reflect on current issues, challenges and opportunities, and to
share the latest innovative research and best practice. This seminar brought together participants to
exchange ideas on the future development of management disciplines: human resources, marketing,
operations, finance, strategic management and entrepreneurship.
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