my business not showing up on google

my business not showing up on google is a common concern among business
owners trying to establish an online presence. The visibility of a business
on Google can significantly impact its success, as consumers often rely on
search engines to find local services and products. If your business is not
appearing on Google, it can be frustrating and may result from various
factors including improper listing, lack of optimization, or technical
issues. In this comprehensive guide, we will explore the reasons why your
business may not be showing up on Google, how to diagnose the issue, and what
steps you can take to improve your visibility. Additionally, we will cover
the importance of local SEO, the role of Google My Business, and tips for
optimizing your online presence effectively.
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Understanding the Importance of Google
Visibility

Google is the most widely used search engine, making its visibility crucial
for businesses of all sizes. When potential customers search for services or
products, they often type in terms related to their needs, making it
essential for businesses to appear in those search results. A high ranking on
Google not only increases traffic to your website but also enhances
credibility and trustworthiness in the eyes of consumers. Furthermore, many
customers rely on Google to find local businesses, making local SEO
strategies essential for maintaining a competitive edge.

In today's digital landscape, the online presence of your business also
affects offline interactions. Customers frequently check online reviews and
ratings before making purchase decisions. Hence, ensuring that your business



shows up on Google is not just about visibility; it's about establishing a
solid reputation and driving sales.

Common Reasons for Low Visibility

There are several reasons why your business might not be showing up on
Google. Understanding these factors can help you identify the necessary
actions to improve your online presence.

1. Google My Business Listing Issues

One of the primary reasons for low visibility on Google is an incomplete or
unverified Google My Business (GMB) listing. If your business is not listed
or is incorrectly entered, potential customers will have difficulty finding
you. Moreover, Google prioritizes verified listings in search results, so
failure to verify your GMB can significantly hinder your visibility.

2. Poor SEO Optimization

Search Engine Optimization (SEO) plays a vital role in how Google ranks
businesses. If your website lacks the relevant keywords, quality content, and
proper structure, it may not rank well in search results. Additionally, on-
page and off-page SEO factors must be optimized to enhance visibility.

3. Negative Online Reputation

Your business's online reputation can also affect its visibility. Negative
reviews or low ratings can lead to lower search rankings, as Google tends to
favor businesses with positive customer feedback. Monitoring and managing
your online reputation is crucial to maintaining visibility.

4. Technical Issues

Technical issues on your website, such as slow loading times, broken links,
or mobile unfriendliness, can negatively impact your search engine ranking.
Google's algorithm favors websites that provide a good user experience, so
ensuring that your site is technically sound is essential.



Diagnosing the Visibility Issue

Before taking steps to improve your visibility, it’s essential to diagnose
the specific issues affecting your business. Here are some strategies to
identify problems:

e Search for Your Business: Start by searching for your business name on
Google. If you cannot find it, check if it has been listed correctly on
Google My Business.

e Check Your GMB Listing: Log into your Google My Business account to
ensure that all information is complete, accurate, and up to date.

e Analyze Your Website: Use tools like Google Search Console to identify
technical issues that may be affecting your website's performance.

e Evaluate Your SEO Strategy: Conduct an SEO audit to assess your keyword
usage, content quality, and backlink profile.

e Review Online Reputation: Look at your online reviews and ratings to
ascertain how they may be impacting your visibility.

Optimizing Your Google My Business Listing

Once you have identified that your Google My Business listing is the issue,
optimizing it is critical for improving visibility. Here are steps to enhance
your GMB listing:

1. Complete Your Profile

Ensure that your GMB profile is fully filled out. This includes your business
name, address, phone number, website, hours of operation, and categories. The
more information you provide, the better Google can match your business with

relevant searches.

2. Verify Your Listing

Verification is vital. Google sends a postcard with a verification code to
your business address. Once you receive it, enter the code to confirm your
listing. This step is essential for appearing in local search results.



3. Add High-Quality Photos

Adding high-quality images of your business can significantly enhance your
listing. Photos attract potential customers and give them a visual
representation of your business, increasing the likelihood of visits.

4. Encourage Customer Reviews

Encouraging satisfied customers to leave positive reviews can bolster your
online reputation. Responding to reviews, both positive and negative, shows
that you value customer feedback and can improve your standing in search
results.

Enhancing Local SEO Strategies

Local SEO is crucial for businesses that serve specific geographical areas.
Here are effective strategies to enhance your local SEO:

e Use Local Keywords: Incorporate local keywords throughout your website's
content, such as city names or neighborhoods.

e Create Local Content: Blog about local events, news, or topics relevant
to your community to attract local traffic.

e Build Local Citations: Ensure your business information is consistent
across various online directories, such as Yelp, Yellow Pages, and local
business forums.

e Engage on Social Media: Maintain an active presence on social media
platforms to connect with your local audience.

Monitoring Your Business’s Online Presence

Once you have optimized your business’s online presence, it is essential to
monitor it continuously. Use tools like Google Analytics to track website
traffic and user behavior. Additionally, regularly check your GMB insights to
understand how customers find and interact with your listing.

Staying proactive about your business's online presence not only helps



maintain visibility but also allows you to respond quickly to any issues that
may arise, ensuring a consistent flow of customers.

Conclusion

In summary, if my business not showing up on google is a challenge you are
facing, it is crucial to understand the factors at play. By diagnosing the
issues, optimizing your Google My Business listing, enhancing your local SEO
strategies, and monitoring your online presence, you can significantly
improve your visibility on Google. The digital landscape is continually
evolving, and staying updated with the latest SEO trends will ensure that
your business remains competitive and visible to potential customers.

Q: What should I do if my business is not verified
on Google My Business?

A: If your business is not verified, you should log into your Google My
Business account and initiate the verification process. Google will send a
postcard with a verification code to your business address, which you must
enter to confirm your listing.

Q: How can I improve my website's SEO if my business
is not showing up on Google?

A: To improve your website's SEO, you should conduct an SEO audit to identify
areas for improvement, optimize your website's content with relevant
keywords, ensure proper on-page SEO practices, and build quality backlinks to
enhance your site's authority.

Q: Why is my business not appearing in local search
results?

A: Your business may not appear in local search results due to an incomplete
or unverified Google My Business listing, poor local SEO strategies, or
negative customer reviews. Addressing these issues can help improve your
visibility.

Q: What role do customer reviews play in my
business's visibility on Google?

A: Customer reviews significantly impact your business's visibility on
Google. Positive reviews can enhance your reputation and rankings, while



negative reviews can lower your standing. Actively managing and responding to
reviews is crucial.

Q: How often should I update my Google My Business
listing?
A: You should update your Google My Business listing whenever there are

significant changes to your business, such as new hours, services, or
promotions. Regular updates can also keep your profile relevant and engaging.

Q: Can social media presence affect my business's
visibility on Google?
A: Yes, an active social media presence can indirectly influence your

business's visibility on Google. Engaging with your audience and sharing
content can drive traffic to your website and enhance your online reputation.

Q: What are local citations, and why are they
important?

A: Local citations are mentions of your business name, address, and phone
number on other websites and directories. They are important for local SEO as
they help establish your business's credibility and relevance in local search
results.

Q: How can I track my business's online performance?

A: You can track your business's online performance using tools like Google
Analytics to monitor website traffic and user behavior. Additionally, Google
My Business insights can provide valuable data on how customers find and
interact with your listing.

Q: What is the significance of using local keywords
in my content?

A: Using local keywords in your content helps Google understand the
geographical relevance of your business, which can improve your chances of
appearing in local search results and attracting nearby customers.
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my business not showing up on google: Google My Business 4.0 Training Guide Laura Maya,
2022-02-17 Google My Business, now known as the Google Business Profile enhanced as a free
service that helps small businesses manage their online presence. It allows them to create a Google
Business profile page, which is a dedicated page for their business on Google Maps , Google search
and other google products all together in one place Google, and the pandemic has made GMB into
the most important local marketing tool for SMBs and multi-location brands. The search engine has
easily retained its position as the most popular search engine in the world, with over 92% of the
search market share, and it is only growing. Therefore, it is vital for businesses to optimize their
sites for Google search. For all businesses , business profile is an essential part of any business's
online presence and is often the first place customers look for up-to-date information about your
company. In the age of Covid-19, this is more true than ever, they're going to Google your business's
name and check the right-hand panel for the information they need. Creating, authenticating, and
correctly optimising your business account is a priceless opportunity, which is why you should make
use of it to the maximum and here with ; Google My Business 4.0.Training Guide this book is the 4th
book in a series under the same title,of which we maintain the same will assist every business to
enhanced their Google Business Profile In each chapter of the guide, we’ll cover a different topic,
you should have a foundational understanding of what Google My Business is and how to use it to
gain more visibility in local search for your, or your client’s business. Using the strategy and
information provided in our Mastery Guide, you will master the essentials of claiming and optimizing
an effective GMB listing that will get you top rankings. Throughout the guide, keep your eyes peeled
for top tips, expert advice, and recommended resources. This course additional some of the recent
critical update including : -Latest features and updates to Google My Business -How To Add
Keywords To Google My Business Profile? -What are GMB Insights and Analytics and How to use
them? -How to create them and tips for creating winning Google My Business Posts - Tips for
Practitioner Listings in the profile -What are the big mistakes to avoid with Listings and how to fix
them -What is Google Knowledge Panel, how to create it and edit it. - Why are Google Reviews
Important, How to Track them, how to respond to them. -Business Case studies And so much more!
The events of the past year have catapulted GMB into the digital marketing spotlight. ¢« Every month
an average business gets 59 actions from GMB listing & 49% of the business gets 1,000+ views
monthly. * Eighty-six percent of people look at the location of a business through Google Maps
(Backlinko, 2020). « Businesses enjoyed a 61 percent increase in calls from January to July 2020
thanks to their listing (Small Business Trends, 2020). * More than 5 percent of views on its page
result in a conversion (Search Engine Journal, 2019). « Mobile queries centred around “where to
buy” and “near me” keywords increased by over 200 percent in the last two years. Amid the
Covid-19 pandemic, it's more crucial than ever that you utilize and optimize GMB to display
accurate, updated information about your business. Using the strategy and information provided in
our Mastery Guide, you will master the essentials of claiming and optimizing an effective GMB
listing that will get you top rankings. So, consider getting our comprehensive and up-to-date guide
jam loaded with the latest and best-in-the-industry knowledge about GMB.

my business not showing up on google: Taking the Goo Out of Google My Business Steve
Huskey, 2015-03-09 This is a business altering book. It will show you how to use Google My Business
to get more traffic to your website. [ am not exaggerating for effect. It is an absolute guarantee that
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if you read these principles, understand them, and then apply them, it will change your business in a
fundamental way - for good. - You will make more money. - Your listing will be featured on page 1. -
Your listing will be shown in front of your competitors. - Your listing will show up in results more
frequently. In these easy to read pages, I arm you with methodologies that can make your listing
show up in front of your competitors. Ready to dig in? Let's go! Steve Huskey
info@WizardOfGoogle.com Twitter: @WizardOfGoogle Website: http:
/lwww.winninggooglelocal.com/ - The Wizard of Google

my business not showing up on google: Google My Business 3.0 Training Guide Laura Maya,
2020-08-15 Google My Business (GMB) is an essential tool for businesses today and for the future.
Although Google My Business has been around for a long time, it has grown in its importance as
more users use search engines to find information about a local business, even more so during the
COVID-19 pandemic. Here is an excellent opportunity to learn how to use Google My Business to
generate trust with your customers, increase customer expansion for your business, and help
companies’ cash upon more ROI. Google My Business is a powerful tool that can transform how you
drive customers to your local brick and mortar business and further develop trust with new and
existing customers. If you have not claimed your business and/or optimized your profile recently on
Google, there is no better time than the present. ¢ It has been reported that 46% of all Google
searches are looking for local information. Many of those searches result in, “Zero-Click Searches”.
* Research shows that 92% of online buyers like to compare brands online before buying something.
And most of them head to Google Search to find businesses they would like to purchase from. ¢
Additionally, 49% of all Google My Business listings get more than 1000 searches every month, while
96% of the listings are seen 25 times per month, at least. * 56% of the people who see your GMB
listing will click through to your website, while another 24% will call your business directly. That is
great news for businesses that want to survive and thrive despite the challenging economic
conditions. Google My Business 3.0 ! This guide will discuss why your Google My Business listings
are important for your local SEO strategy, as well as the process of creating and optimizing your
listing and all the answers about utilizing this platform. All in all, it is jam loaded with information on
how you can increase your visibility on Google and rank higher and drive more customers to your
business. This ebook covers some of the following important features including : * What is the
importance and benefits of having a Google My Business Listing in present times? * Important
Google My Business Covid-19 Updates - changes done by Google during the pandemic. « AN
overview of Latest and awesome new Google My Business Features for your Business * Google My
Business Technical Set up Guide covering all How To’s - step by step This is a comprehensive ebook
on creating a successful and well optimized GMB listing which is crucial to getting in front of your
customers before the competition. Google My Business complements your existing website by giving
your business a public identity and presence with a listing on Google, the most popular search
engine in the world.

my business not showing up on google: Google My Business 2.0 Training guide (1, #2)
Laura Maya, 2019-04-17 Any business that serves customers locally needs to be on Google My
Business (GMB). It offers the greatest impact for brands seeking local exposure. Google My Business
is, without a doubt, a market pioneer when it comes to empowering small businesses and enables
them to connect with their customers directly. If you think that was impressive, wait until you hear
this: 84% of consumers turn to search engines to find out information for a local purchase and much
of that information comes from a company’s GMB listing. Customers who find a brand through their
Google My Business listing are up to 50% more likely to make a purchase. According to Google
research data - “businesses which continuously keep updating photos on their listings tend to
receive 42% more requests for directions on Google Maps. They also get 35% more clicks through to
their websites And despite these advantages, 56% of local stores are yet to claim their local listing
on Google. The above trend suggests that more consumers are looking for local businesses. So, if
you haven’t optimized your business for Google local search, you are failing to take advantage of this
significant opportunity. Well, We have put together all the resources you need to tap into this



incredible marketing potential. Use this guide to ensure you've completed your Google My Business
listing correctly, and optimized all possible facets of the tool to get the most leverage for your
business on Google and third-party platforms that use the Google Maps API to generate location
information for users. Introducing.... Google My Business 2.0 Training Guide Discover how to master
google my business and leverage it to grow your online business brand! Would you like to expand
your local search marketing strategy with a powerful, free marketing tool that has the potential to
funnel dozens, if not hundreds, of customers to your website or front doors? Finding a local business
that fits your needs is remarkably easy this day and age, thanks to the information provided by
Google’s free tool: Google My Business (GMB). GMB has proven itself to be an essential tool in local
SEO for small and big businesses alike. Perfectly created GMB listings answer the right questions
for the overwhelmed customers as they start searching for options. And this is why: 80% of
smartphone users are more likely to purchase from companies whose sites/apps help them easily
find answers to their questions. A visibly unique and informative GMB listing can draw the attention
of a large number of customers towards your website and ultimately increase your brand awareness.
So, here we are with our Awesome Google My Business 2.0 training guide which covers: *« How to
get Started with creating and claiming your GMB account * How can you improving Local SEO and
how it affects your Company’s GMB Page Rankings * In what ways you can Improve Google Places
Page Ranking * What are the important things you might not know about Google My Business
categories * How Can Restaurants Use Google My Business For Menu Listing & Local Posts and
rank higher in local SEO. And much more!

my business not showing up on google: Google My Business Laura Maya, 2018-01-23
Learn how to set up, use and get the most out of Google My Business! With Google handling more
than two trillion searches a year, and nearly half of those having local intent, it’s safe to say that
having a local presence for your business is huge. And that all starts with a Google My Business
listing. Well, here is an excellent opportunity to harness all the persuasive power of Google My
Business Platform, claim your business on Google Maps, building your website’s authority and boost
your business Local consumers are increasingly searching online for shops, grocery stores,
restaurants, car dealers, realtors and other businesses in their local area. According to Google, four
out of five people use search engines to find local information, like a company’s business hours,
address, phone number, online reviews, busy times and more. Have You Taken a Look at Google’s
Local Listing Platform? Google’s new listing platform “Google My Business” has replaced Google+
Local and Google Places; instead, you will use Google My Business to manage your search, Maps,
and Google+ account all from this ONE convenient location. Getting a local business listed on
Google My Business (GMB) and other online directories is one of the fastest and easiest ways to get
a local business to start showing up for local search results on Google. Before we dive in further,
let’s take a look at some facts: * 72% of consumers who perform a local search visit a store within 5
miles distance. * 50% of local searches lead to store visits within one day. * 78% of Local mobile
searches result in an offline purchase. * 51% of smartphone users have discovered a new company
or product when searching from their smartphone. * More Google Searches takes place on mobile
devices then on computers in 10 countries including US and Japan. * Businesses with detailed and
complete online Google My Business listings are twice as likely to be considered reputable by
consumers. * Adding photos to your business listing will drive 42% more requests for driving
directions on Google Maps and 35% more clicks to your website. In today’s digital marketing and
advertising economy, Google is the number one way that your prospects and new customers are
going to gather information about your business. In this high-impact Training Guide, we’ll walk you
through the exact process of making a successful Google My business profile step by step and
optimizing it for best performance.

my business not showing up on google: Schutzian Research vol. 3 / 2011 Michael Barber,
2011-01-01

my business not showing up on google: YouTube My Business Laura Maya, 2019-02-18
Would you like to position your offline or online business for a whole new level of success while



dominating the ultimate social media giant - “Youtube” that has taken the whole niche by the storm?
Here is an excellent opportunity to leverage the power of YouTube and drive tons of revenue for
your business. When it comes to Video, YouTube is the King! It is no doubt the world’s largest video
platform with billions of active users and new videos being uploaded every minute and your best
channel for video marketing. The online video giant is available in 76 different languages and 88
countries. Hence, the exposure potential for your video content on YouTube continually provides one
of the most effective marketing tools available - on a 24/7 basis each day. A YouTube video strategy
is a must have, especially if you're marketing to global audiences. You can enjoy boosts in SEO, build
your traffic and brand awareness, expand your social reach, market to audiences overseas, improve
your ROI, and diversify your video marketing strategy with multiple channels. Whether your
business is completely new to YouTube, or it is looking to maximize existing video campaigns, we
have the tips & tricks to perfect your video marketing strategy and get the most out of using
YouTube to market your business. So, here we are with our Awesome YouTube My Business course
which covers: What are the Major YouTube Trends and Algorithm Changes to look out for the Future
. How to Make Money on YouTube How to create a Robust YouTube Ad Strategy for this year How
does Video Advertising work on YouTube Some latest tips on how to Get More Views on your
YouTube channel The process of how to get your channel verified on YouTube this year Best
YouTube Marketing Tips To Go Viral With Your Channel And much more! YouTube can change your
marketing game. It might take your brand off the ground. YouTube is not only the second largest
search engine besides Google, but it’s rivalling Facebook as the largest social media platform ever -
making advertising on YouTube more appealing than ever before. Hence, it is important that you
understand how the platform is evolving this year as well as the video marketing strategies. From a
business perspective, it's hard to deny the effectiveness of video marketing. Businesses of all sizes
can adopt a video marketing strategy as part of their inbound marketing strategy. It's no wonder
why 81% of businesses use video as a marketing tool, which is up from 63% the year prior,
according to last year’s Wyzowl's State of Video Marketing survey. If you think that was impressive,
wait until you hear this: It's ranked first over Netflix, Facebook, and Hulu, which got 29%, 10%, and
7% of votes, respectively. YouTube isn’t just the favourite; it’'s more popular than the other three
networks combined YouTube has more than 50 million content creators churning out videos
regularly. 180 million hours of video content is consumed there every day. There’s no denying that
YouTube has a massive potential audience with every video that goes live on this platform. And with
this year just beginning to unfold, it’s probably the best opportunity for you to go viral with your
channel. Well, We have put together all the resources you need to tap into this incredible marketing
potential. This guide is your go-to resource where you're going to learn how to make money from
YouTube, video advertising, designing a robust YouTube marketing strategy, the latest YouTube SEO
tactics, and so many other things that will set you up as a successful YouTuber.

my business not showing up on google: When I Start My Business, I'll Be Happy Sam Vander
Wielen, 2025-04-15 An invaluable and practical guide to nurturing and protecting your online
business while honoring yourself and your wellbeing, from the force behind Sam Vander Wielen LLC
and host of the On Your Terms podcast. When I Start My Business, I'll Be Happy does so much more
than offer new entrepreneurs a way to establish the legal foundations of their businesses. Online
entrepreneurship expert Sam Vander Wielen has developed a necessary resource for those who are
new to doing business online, or who are ready to take their existing business to the next level.
Vander Wielen presents practical, easy-to-implement business ideas and advice that covers all the
ages and stages of entrepreneurship, such as: -how to anticipate (or avoid) the common early
entrepreneurship pitfalls -how to juggle your personal life with your business -how to find and build
on your unique gifts -how to keep your business growing without losing yourself in the process
Entrepreneurship can be deeply rewarding, but not at the cost of your own self-care and well-being.
When I Start My Business, I'll Be Happy teaches readers that even when life doesn’t go smoothly as
a business owner, you can still build and grow your own business—those bumps in the road will in
fact make your business even stronger.




my business not showing up on google: Showing Off, Showing Up Laurie Frederik,
Kimberley Bell Marra, Catherine A. Schuler, 2017-05-18 The interdisciplinary essays in Showing Off,
Showing Up examine acts of showing, a particular species of performance that relies on competition
and judgment, active spectatorship, embodied excess, and exposure of core values and hidden
truths. Acts of showing highlight those dimensions of performance that can most manipulate
spectators and consumers, often through over-the-top heightening and skewing of presentation.
Many forms of showing and of heightened performance, however, operate more enigmatically and
covertly while still profoundly affecting the social world, even if our reactions to them are initially
flippant or unconcerned because “it’s just a show.” Examining a wide range of examples—from dog
shows to competitive dancing to carnivals to striptease, the essays illuminate how such events
variously foster competition, exaggerate a characteristic, and reveal hidden truths. There is as much
to be learned about the power of showing through subtlety and underlying intentionality as through
overt display. The book’s theoretical introduction and 12 essays by leading scholars reveal how
diverse, particularly efficacious genres of showing are theoretically connected and why they merit
more concerted attention, especially in the 21st century.

my business not showing up on google: What's in It for Me? Jerome Weidman, 2013-03-26
DIVOut of the game and itching for action, Harry schemes up a way back to the top in this
engrossing sequel to I Can Get It for You Wholesale/divDIV When Harry Bogen became king of the
garment district, he blossomed into a natural-born tyrant: imperious, cruel, and quick with a lie. But
after he built his empire, he blew it up, leaving his partners in jail and securing the whole of the
fortune for himself. It takes only three months for Harry to find that retirement does not suit him. To
get back in the action, he’ll have to spin a lie that would be his biggest yet./divDIV /divDIVThe
scheme starts with an order for one thousand dresses, bought at cut-rate price from a vendor who
can’t afford not to sell. From there, Harry raises the stakes, juggling deals and spinning stories as
fast as he possibly can. Will he secure himself fortune everlasting, or will this little Napoleon meet
his Waterloo? Win or lose, Harry Bogen will keep scrapping every inch of the way. DIVThis ebook
features a foreword by Alistair Cooke./div/div

my business not showing up on google: Strange Business Rilla Askew, 2014-10-20 A fictional
account of the fading life in a shrinking town, Cedar, Oklahoma.

my business not showing up on google: Raving Patients Len Tau, 2020-03-27 In Raving
Patients, Dr. Len Tau, a practicing dentist in Philadelphia and online reputation specialist, shares
simple tips and best practices to become visible and demonstrate credibility online. Dental practices
waste thousands of dollars and hundreds of hours trying to find new patients using methods that
may have worked decades ago but no longer work today. Raving Patients teaches dentists how to get
exponentially better marketing results for a fraction of the time and money using a simple
combination of online and offline reputation marketing strategies that take only minutes to
implement. The strategies within Raving Patients help dental practices rise up search engine results
when patients in their area search for new dentists. Dr. Tau also presents proven methodologies that
help dental practices stand out as the practice of choice in their area. This generates a steady flow of
patients who are more likely to move forward with treatment recommendations than other dental
marketing strategies.

my business not showing up on google: Swords Are My Business Alex Bledsoe, 2013-11-05
Alex Bledsoe introduced the world to Eddie LaCrosse, the hard-boiled but soft-hearted detective
known as a sword jockey who, for twenty-five gold pieces a day, plus expenses, will take on any case
short of murder for hire. Like Philip Marlowe in shining armor or Sam Spade with a sword, Eddie
goes down his mean medieval streets trying to walk the straight and narrow in a crooked, twisting
fantasy world. Over the course of four novels, LaCrosse has encountered dragons, pirates, sea
monsters, goddesses, ghosts, and magic, all the while keeping his cool and doing what's right. In this
collection you'll receive the complete text of the first four Eddie LaCrosse novels. The Sword-Edged
Blonde When a childhood friend, now a king, asks Eddie's help in clearing his queen of a murder
charge, Eddie's long-buried past refuses to stay hidden. Burn Me Deadly Someone will go to any




lengths, including torture and murder, to locate the last remaining dragon eggs. But dragons aren't
real, are they? Dark Jenny A poisoned apple sets off political turmoil that threatens to destroy an
entire Camelot-like kingdom, and take Eddie with it. Wake of the Bloody Angel Eddie searches for
the vanished pirate Black Edward Tew and his legendary treasure, but even the help of a tough
former pirate queen may not be enough to save him from what he finds. Swords Are My Business
also includes a sample of the fifth Eddie LaCrosse novel, He Drank, and Saw the Spider. At the
Publisher's request, this title is being sold without Digital Rights Management Software (DRM)
applied.

my business not showing up on google: Google Analytics For Web Designers Robin
Williams, 2015-02-22 There’s a growing trend in digital marketing teams to measure and improve.
Optimisation is the key to growing online business across paid and organic traffic - but this only
works if new websites are designed to take the best of the current user behaviour, and build upon it.
For that, web designers need to know what data they should be looking for at the start of each client
project. They should ask their clients to furnish them with accurate data to help them deliver the
best web design for that client’s audience. This eBook will show you how!

my business not showing up on google: Bullets Are My Business Josh K. Stevens, 2012-11-20
Josh K. Stevens masterfully draws a hit man’s underground world of bullets, sex, death, money, and
betrayal in his mile-a-minute debut of dark modern noir. Levi Maurice has always had his eye on the
money in his career as a hit man. A chain-smoking alcoholic with a penchant for all the wrong
women, Levi is never short of improvised plans and smart-assed remarks to ensure he makes it to
the next paycheck. But when the tables are turned and a hit is put out on him, he suddenly finds
himself fighting for his life. Along with his crooked cop neighbor, Jacks, and his radical protester
little sister, Chenille, Levi has to find out who has it out for him before he finds himself six feet
under. Not helping are the mysterious mint green envelopes appearing on his doorstep, asking for
his help just when Levi himself needs it most, and Megan, his sexy new girlfriend, who may not be as
honest as she looks. Bullets Are My Business is a bloody, fast-paced, darkly humorous ride into the
life of a hired gun who finds himself on the wrong side of a hit — and may not make it out alive.

my business not showing up on google: Response to the Landmine Threat in Bosnia United
States. Congress. House. Committee on National Security. Subcommittee on Military Research and
Development, United States. Congress. House. Committee on National Security. Subcommittee on
Military Procurement, 1996

my business not showing up on google: No Funny Business Amanda Aksel, 2022-07-12 “Good
sarcastic banter, discussions of top comedians and enough food descriptions to make me
salivate.”—USA Today Two down-on-their-luck comedians embark on a road tour and find more than
a few good laughs on the way. Olivia Vincent dreams of stand-up comedy stardom. Bustling around a
busy Manhattan office by day and hustling from club to club by night, she can’t catch a break. Work
is falling through the cracks, and after ditching a major client to make a performance, Olivia gets the
boot. Determined to pursue her dreams, she snags an audition in Los Angeles for a coveted spot on
late-night TV. But the only way to get there is to join seasoned stand-up Nick Leto on a cross-country
road tour. She agrees on one condition—no funny business. Icky comedy condos, tiny smoking
nightclubs, and Nick’s incessant classic rock radio are a far cry from life on the Upper East Side.
Reality sets in, and Olivia wonders if she can hack it in showbiz or if she’s just a hack. As Nick helps
Olivia improve her act along the way, sparks begin to fly and ignite what they thought was an
impossible flame. Maybe being stuck with Nick in a Jeep isn’t so bad. As long as it doesn’t get in the
way of Olivia’s actual funny business.

my business not showing up on google: Steps To Google My Business Niki Berma,
2020-05-30 Learn how to setup you GMB account and listing.

my business not showing up on google: Effective SEO and Content Marketing Nicholas
Papagiannis, 2020-01-30 Get beyond the basics and see how modern-day users are reimaging the
SEO process SEO is often underutilized and overlooked across the marketing realm today. SEO is
not merely trying to improve your website ranking on Google, but it can spark and optimize ideas.




Above all it can help improve the amount of free traffic coming to your web properties. This book
provides you with a comprehensive approach to make sure marketing spend is utilized as effectively
as possible and deliver the best ROI for your brand and business. Maximizing your organic (free)
traffic channels should be a top priority and this book will provide you with insight on how to do
that. From working with social media influencers to steering creative ideas and campaigns, modern
day SEO requires a full-service perspective of marketing and its processes. General education on
SEO and organic content marking Understanding which search engines to focus on How SEO and
content can solve business problems Building a new brand through SEO and content Identifying who
your true competitors are Which Analytics reports you should be regularly monitoring How to
establish research channels that can inform your business initiatives Building personas and audience
purchase journeys Prioritizing locations, demographics and countries What needs to be in place to
maximize free traffic levels to your brands assets Understanding all the key tasks and attributes for
an effective content program Data-Driven Content: Detailed instruction on how to use data to inform
content responses, ideas and asset types Understanding different content asset types from standard
items like articles to highly advanced assets like films, podcasts, white papers and other assets
Calculating ROI for SEO and Content initiatives Small business marketing via content and SEO and
having the right small business mindset for success Website and content design considerations
(accessibility, principles of marketing) Optimizing for the future and looking at other search venues
Amazon Optimization YouTube Optimization App Store Optimization (ASO) Podcast Optimization
Optimizing Blogs and other off-site content Prepping and optimizing for the newest technologies,
including voice search, artificial intelligence, and content discovery vehicles How to build an
optimization path and programs that drive results and manage risks In addition to learning the most
effective processes to structure your SEO, you will have access to bonus materials that accompany
this book which will include worksheets, checklists, creative brief examples, quizzes, and best
interview questions when hiring an SEO specialist. Modern-day marketers, business owners, and
brand managers, this book is for you!
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