
business professional voicemail
greeting examples
business professional voicemail greeting examples are essential tools for
establishing a professional image in today’s fast-paced business environment.
A well-crafted voicemail greeting can set the tone for potential clients,
partners, and employees, providing them with a clear understanding of how to
proceed in your absence. This article delves into various examples of
voicemail greetings suited for different business contexts, offering guidance
on how to create an effective and professional message. Additionally, we will
explore tips for personalizing your greeting, common pitfalls to avoid, and
the importance of maintaining a professional demeanor. By the end of this
article, you will have a comprehensive understanding of how to craft a
winning voicemail greeting that reflects your business's professionalism.
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Understanding the Importance of Voicemail
Greetings

Voicemail greetings play a critical role in business communication. They
serve as the first point of contact for many clients and colleagues when you
are unavailable to take calls. A professional voicemail greeting not only
conveys your commitment to customer service but also reflects your brand’s
values and professionalism. In an age where first impressions are pivotal,
having a polished voicemail can make all the difference.

Moreover, voicemail greetings help manage expectations. They inform callers
whether you are out of the office, unavailable, or simply busy. A well-
articulated message can guide them on what to do next, such as leaving a
message or contacting another team member. This clarity enhances the overall
communication experience, ensuring that callers feel valued and informed.



Key Elements of a Professional Voicemail
Greeting

Creating an effective voicemail greeting requires careful consideration of
several key elements. These components help ensure the message is clear,
concise, and professional. The following are essential elements to include:

Your Name: Clearly state your full name to help callers identify you.

Your Position: Mention your job title or role for added context.

Availability: Indicate whether you are currently unavailable and when
you expect to return.

Alternative Contact: Provide information on how callers can reach
someone else in your absence if necessary.

Encouragement to Leave a Message: Invite callers to leave a message,
assuring them you will return their call.

Incorporating these elements ensures that your greeting is not only
professional but also functional, providing all necessary information to
callers efficiently.

Business Professional Voicemail Greeting
Examples

Here are several examples of business professional voicemail greetings
tailored for various situations:

General Voicemail Greeting

"Hello, you have reached [Your Name], [Your Position] at [Your Company]. I am
currently unavailable to take your call. Please leave your name, number, and
a brief message, and I will return your call as soon as possible. Thank you!"

Out of Office Greeting



"Thank you for calling. This is [Your Name], [Your Position] at [Your
Company]. I am currently out of the office until [Return Date] and will not
have access to my voicemail. If you need immediate assistance, please contact
[Colleague’s Name] at [Colleague’s Phone Number]. Otherwise, leave a message,
and I will get back to you upon my return. Have a great day!"

After-Hours Greeting

"Hello, this is [Your Name]. You have reached [Your Company]. Our office is
currently closed. Please leave your name, number, and a brief message, and we
will return your call during business hours. Thank you!"

Client-Specific Greeting

"Hi, this is [Your Name], [Your Position] at [Your Company]. I am currently
in a meeting and unable to take your call. If you are a client, please
mention your account number, and I will prioritize your call when I return.
Thank you for your understanding!"

Tips for Personalizing Your Voicemail Greeting

Personalization can help make your voicemail greeting more effective and
engaging. Here are some tips to consider:

Use a Warm Tone: A friendly and approachable tone can make callers feel
more comfortable.

Incorporate Your Brand Voice: Align your greeting with your company's
branding and values.

Keep It Brief: Ensure your message is concise, ideally under 30 seconds,
to maintain listener attention.

Update Regularly: Make sure to revise your greeting as your availability
changes or if you have new information to share.

By following these tips, you can create a voicemail greeting that resonates
with callers and reflects your professionalism.



Common Mistakes to Avoid

While crafting your voicemail greeting, it's essential to avoid certain
common pitfalls that can detract from its effectiveness:

Being Too Vague: Avoid unclear language that leaves callers confused
about your availability or how to reach you.

Using Informal Language: Maintain a professional tone; avoid slang or
overly casual expressions.

Failing to Mention a Callback: Always encourage callers to leave a
message and assure them you will return their call.

Neglecting Updates: Be sure to update your greeting regularly to reflect
your current status or any changes in your role.

Avoiding these mistakes will enhance the professionalism of your voicemail
and ensure effective communication with callers.

Conclusion

In conclusion, a well-crafted voicemail greeting is an essential aspect of
maintaining a professional image in the business world. By understanding the
key elements to include, exploring various examples, and applying tips for
personalization, you can create a voicemail greeting that effectively
communicates your professionalism and commitment to customer service.
Remember to avoid common mistakes to ensure your greeting leaves a positive
impression on every caller.

Q: What should I include in my professional
voicemail greeting?
A: Your professional voicemail greeting should include your name, job title,
a brief message about your availability, instructions for leaving a message,
and an alternative contact if necessary.

Q: How long should my voicemail greeting be?
A: Ideally, your voicemail greeting should be brief, around 20 to 30 seconds,
to maintain the caller's attention while providing necessary information.



Q: Can I use humor in my voicemail greeting?
A: While a touch of humor can make your greeting more personable, it's
essential to ensure it aligns with your professional image and isn’t overly
casual or inappropriate for your business context.

Q: How often should I update my voicemail greeting?
A: You should update your voicemail greeting regularly, especially when you
have changes in your availability, role, or if you are out of the office for
an extended period.

Q: What is the best way to sound professional in my
voicemail greeting?
A: To sound professional, speak clearly and at a moderate pace, use polite
language, and maintain a friendly yet authoritative tone throughout your
greeting.

Q: Is it necessary to mention my company name in the
greeting?
A: Yes, mentioning your company name adds professionalism and context,
helping callers identify who they have reached and reinforcing your brand
identity.

Q: How can I make my voicemail greeting more
effective?
A: To make your voicemail greeting more effective, ensure clarity, maintain a
professional tone, encourage callers to leave a message, and provide
alternative contact options if appropriate.

Q: Should I include my email address in my voicemail
greeting?
A: Including your email address can be helpful, especially if you expect
important messages. However, keep it concise and ensure it does not clutter
your greeting.



Q: How can I ensure my voicemail greeting reflects
my brand?
A: To reflect your brand, use language and a tone consistent with your
company's values. Consider incorporating specific phrases or elements that
align with your brand identity.

Q: What if I receive a lot of calls from the same
clients?
A: If you frequently receive calls from the same clients, consider
personalizing your greeting to acknowledge their importance, such as
mentioning their account information or specific needs.
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  business professional voicemail greeting examples: Communication For Professionals
ANATH LEE WALES, Book Description: Unlock the power of effective communication with
Communication for Professionals, the second instalment in the Business Professionalism series by
Anath Lee Wales. This essential guide is designed to elevate your communication skills, providing
you with the tools needed to thrive in the modern business world. In this comprehensive book, you'll
explore: Introduction to Business Communication: Learn the foundational concepts, including
Encoder/Decoder Responsibilities, Medium vs. Channel, Barriers to Communication, Strategies for
Overcoming Barriers, and the dynamics of Verbal vs. Non-verbal Communication. Structuring
Business Communication: Understand the structure and lines of communication within an
organization, define your message, analyze your audience, and learn how to effectively structure
your communication. Developing a Business Writing Style: Discover the roles of written
communication, characteristics of good written communication, and strategies to develop an
effective writing style. Types of Business Writing: Master various business writing formats, including
Business Letters, Memos, Reports, Emails, and Online Communication Etiquette, ensuring you can
handle any writing scenario with confidence. Writing for Special Circumstances: Gain insights into
tactful writing, delivering bad news, and crafting persuasive messages tailored to specific contexts.
Developing Oral Communication Skills: Enhance your face-to-face interactions with guidelines for
effective oral communication, speech delivery, and active listening. Doing Business on the
Telephone: Learn the nuances of telephone etiquette, handling difficult callers, and leading effective
business conversations over the phone. Non-verbal Communication: Understand the importance of
body language, physical contact, and presenting a professional image in business settings.
Proxemics: Explore the impact of space, distance, territoriality, crowding, and privacy on business
communication. Developing Effective Presentation Skills: Prepare for public speaking with tips on
managing presentation anxiety, using visual aids, and leveraging technology for impactful
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presentations. Conflict and Disagreement in Business Communication: Learn about conflict
resolution values and styles, and strategies for managing cross-cultural communication challenges.
Communication for Professionals is your definitive guide to mastering the art of business
communication. Whether you are a seasoned professional or just starting your career, this book
provides the essential knowledge and skills to communicate effectively and confidently in any
professional setting.
  business professional voicemail greeting examples: Business and Professional
Communication Kelly Quintanilla Miller, Shawn T. Wahl, 2023-02-14 Professional success requires
excellent communication skills. Organized around the transition from student to professional life,
Business and Professional Communication, Fifth Edition gives readers the tools they need to move
from interview candidate to team member to leader. Coverage of new communication technology
and social media, and an emphasis on building skills for business writing and business presentations,
including the effective use of visual aids, will help students to understand the role of communication
in successfully handling situations like job interviewing, providing feedback to supervisors, and
working in teams.
  business professional voicemail greeting examples: ENGLISH FOR BUSINESS
COMMUNICATION Ifeoluwapo Wumi, 2025-03-27 English For Business Communication: Mastering
professional Communication for Career Success is a comprehensive resource designed to help
professionals, entrepreneurs, and students enhance their communication skills in the business
world. From writing compelling emails and persuasive business proposals to delivering impactful
presentations and handling negotiations, this book covers all aspects of effective business
communication. With real-life case studies, practical exercises, and step-by-step guidance, this book
equips you with the tools to communicate clearly, confidently, and persuasively. Whether you’re
managing teams, engaging clients, or networking with industry leaders, mastering business
communication is the key to success. This book is your essential guide to navigating the modern
business landscape with clarity and confidence.
  business professional voicemail greeting examples: BUSINESS COMMUNICATION
NARAYAN CHANGDER, 2024-01-09 Note: Anyone can request the PDF version of this practice
set/workbook by emailing me at cbsenet4u@gmail.com. I will send you a PDF version of this
workbook. This book has been designed for candidates preparing for various competitive
examinations. It contains many objective questions specifically designed for different exams. Answer
keys are provided at the end of each page. It will undoubtedly serve as the best preparation material
for aspirants. This book is an engaging quiz eBook for all and offers something for everyone. This
book will satisfy the curiosity of most students while also challenging their trivia skills and
introducing them to new information. Use this invaluable book to test your subject-matter expertise.
Multiple-choice exams are a common assessment method that all prospective candidates must be
familiar with in today?s academic environment. Although the majority of students are accustomed to
this MCQ format, many are not well-versed in it. To achieve success in MCQ tests, quizzes, and trivia
challenges, one requires test-taking techniques and skills in addition to subject knowledge. It also
provides you with the skills and information you need to achieve a good score in challenging tests or
competitive examinations. Whether you have studied the subject on your own, read for pleasure, or
completed coursework, it will assess your knowledge and prepare you for competitive exams,
quizzes, trivia, and more.
  business professional voicemail greeting examples: Business Etiquette Ann Marie
Sabath, 2010-03-20 Discover the habits that distinguish true business professionals—and how to
make a great impression on customers, clients, and colleagues. Many people invest in their careers,
yet have no clue how to set themselves apart from their competition. This guide, from the author of
What Self-Made Millionaires Do That Most People Don’t, reveals the unwritten and unspoken rules
of success. It gives new hires and seasoned executives alike nearly effortless strategies—for avoiding
mistakes that hold you back and climbing that slippery ladder of success. You’ll learn appropriate
ways to: •Introduce two people whose names you've forgotten •Ask for some of your boss’s time



•Manage coworkers who drop into your office on a moment's notice •Handle being put on the spot
in a meeting •Play the corporate hierarchy game with your boss and other higher-ups •Deal with
international hosts, colleagues and customers, and much more
  business professional voicemail greeting examples: The Small Business Success Guide
Margie Sheedy, 2011-09-19 Whether you're a budding entrepreneur or you already own a small
business, The Small Business Success Guide will help you fast-track your business on the ride from
good to great. The Small Business Success Guide is brimming with practical ideas and proven
strategies to make your small business a winner. Including inspiration and guidance from some of
Australia's leading small business experts, this handy resource has the answers to turn your dream
into a profitable reality. Inside, you'll discover how to: get your business foundations right manage
your people power pump up sales and marketing volumes use the web effectively take the hard work
out of accounting nut out the legals and logistics.
  business professional voicemail greeting examples: Business Administration and
Supervision Kris Cole, 2017-07-26 Students tackling Diploma of Business and Diploma of Business
Administration must develop the skills to foster a successful, productive workplace with sound
administrative systems. Kris Cole's Business Administration 2e addresses the demands of the BSB
training package, and covers units common to both qualifications as well as additional electives. The
book begins with units covering Personal Skills and moves into management of others. Students can
follow the development of one person's team in real world decision making, contextualising their
learning. Instructors receive support in teaching from a clearly structured resource including a
robust teacher package: testbank, additional cases, online research activities and editable
PowerPoints to facilitate lesson planning.
  business professional voicemail greeting examples: Cold Calling Techniques (That
Really Work!) Stephan Schiffman, 2013-12-03 The definitive guide to cold calling success! For
more than thirty years, Stephan Schiffman, America's #1 corporate sales trainer, has shown millions
of salespeople how to close a deal. In this newest edition of Cold Calling Techniques (That Really
Work!), he'll show you why cold calling is still a central element of the sales cycle and where to find
the best leads. Updated with new information on e-mail selling, refining voice-mail messages, and
online networking, his time-tested advice includes valuable discussion points that you'll need to
cover in order to effectively present your product or service and arrange a meeting. Schiffman
teaches you how to use his proven strategies to: Turn leads into prospects Learn more about the
client's needs Convey the ability to meet the client's demands Overcome common objections With
Cold Calling Techniques (That Really Work!), 7th Edition, you'll watch your performance soar as you
beat the competition and score a meeting every time!
  business professional voicemail greeting examples: Business and Professional
Communication Kelly M. Quintanilla, Shawn T. Wahl, 2018-11-29 Gain the knowledge and skills you
need to move from interview candidate, to team member, to leader with this fully updated Fourth
Edition of Business and Professional Communication by Kelly M. Quintanilla and Shawn T. Wahl.
Accessible coverage of new communication technology and social media prepares you to
communicate effectively in real world settings. With an emphasis on building skills for business
writing and professional presentations, this text empowers you to successfully handle important
work-related activities, including job interviewing, working in team, strategically utilizing visual
aids, and providing feedback to supervisors. New to the Fourth Edition: A New “Introduction for
Students” introduces the KEYS process to you and explains the benefits of studying business and
professional communication. Updated chapter opening vignettes introduce you to each chapter with
a contemporary example drawn from the real world, including a discussion about what makes the
employee-rated top five companies to work for so popular, new strategies to update PR and
marketing methods to help stories stand out, Oprah Winfrey’s 2018 Golden Globe speech that
reverberated throughout the #metoo movement, Simon Sinek’s “How Great Leaders Inspire Action”
TED talk, and the keys to Southwest Airlines’ success. An updated photo program shows diverse
groups of people in workplace settings and provides current visual examples to accompany updated



vignettes and scholarship in the chapter narrative.
  business professional voicemail greeting examples: How to Speak Business English with
Confidence: Second Edition – Unlocking Advanced Communication Skills for Success Ranjot
Singh Chahal, 2024-11-21 Unlock the full potential of your professional communication with How to
Speak Business English with Confidence: Second Edition – Unlocking Advanced Communication
Skills for Success by Ranjot Singh Chahal. This updated edition is the ultimate guide for
professionals looking to elevate their business English to new heights. Whether you are just starting
your career or aiming to refine your communication skills, this comprehensive book covers
everything you need to succeed in today’s global business environment. In this second edition,
Chahal expands on the foundational principles introduced in the first edition, diving deeper into
advanced techniques for writing, speaking, and networking with confidence. From mastering
persuasive communication in sales and marketing to excelling in virtual meetings and cross-cultural
communication, this guide offers practical tools and strategies for overcoming common
communication challenges. With clear explanations, actionable tips, and real-world examples, this
book will help you navigate complex business situations, handle difficult conversations, and enhance
your presentations and negotiations. Ranjot Singh Chahal’s expert advice will empower you to speak
and write with clarity, confidence, and professionalism, ensuring you stand out in any business
setting. Perfect for anyone looking to boost their business English proficiency, this updated edition is
your key to success in today’s fast-paced business world.
  business professional voicemail greeting examples: Sales and Revenue Generation in
Sport Business David J. Shonk, James F. Weiner, 2021-10-21 The ability to generate sources of
revenue continues to be the most important skill for individuals working in the sport industry. Sales
and Revenue Generation in Sport Business With HKPropel Access provides a comprehensive
overview of the many ways in which sport organizations generate revenues, and it teaches students
the practical concepts they will need for success. Going beyond theoretical concepts of sales and
sales management, the authors present an applied approach to revenue generation in sport: the PRO
method of sales (PROspect, PRObe, PROvide, PROpose, PROtect). Students will learn how this
proven five-step process for generating revenue is applicable across all avenues in sport business,
including ticket sales, broadcasting and media revenue, sponsorships, corporate giving and
foundation revenue, fundraising and development, grant writing, concessions, merchandising, and
social media. The text covers how this sales strategy can be applied across the broad industry of
sport—from professional sport and intercollegiate and interscholastic athletics to amateur sport and
organizations in recreational settings—equipping students for meaningful careers with
longer-lasting success within any segment of the sport industry they enter. Throughout the text,
themed sidebars provide examples of industry best practices and successful sales strategies. Case
studies in each chapter, plus discussion questions, enhance the learning experience. Plus, related
online learning activities delivered through HKPropel offer practical interactive scenarios that will
better prepare students to enter the sport industry. Organized by function of revenue generation,
each section offers a video, an interactive scenario activity that can be assigned by instructors, and
sales script templates that may be downloaded and edited for a specific application. Sales and
Revenue Generation in Sport Business is designed to give students the practical knowledge they
need to understand the sales process and how to successfully apply the PRO method of sales. Armed
with this foundational knowledge, they will be better prepared to begin and succeed in a career in
sport business. Note: A code for accessing HKPropel is not included with this ebook but may be
purchased separately.
  business professional voicemail greeting examples: Secrets of the Telephone: Master the
Art of Communication Pasquale De Marco, 2025-08-12 In today's fast-paced business environment,
the telephone remains a vital tool for communication and customer engagement. Whether you're
answering incoming calls, placing outgoing calls, or managing a team of telephone operators,
effective telephone skills are essential for success. Secrets of the Telephone: Master the Art of
Communication provides you with the knowledge and skills you need to master the art of telephone



communication. From the basics of telephone etiquette to advanced techniques for handling difficult
calls and closing deals, this comprehensive guide covers everything you need to know to excel in any
telephone-based role. Inside, you'll learn how to: * Project a positive image and build rapport over
the phone * Communicate effectively using active listening, the right tone and language, and clear
questioning * Handle different telephone situations, including answering incoming calls, placing
outgoing calls, and managing voicemail * Use telemarketing techniques to generate leads, qualify
prospects, and close deals * Deliver effective telephone presentations that engage your audience and
achieve your objectives * Troubleshoot common telephone problems and stay up-to-date with the
latest technology * Provide excellent customer service over the phone, handle complaints, and
resolve conflicts * Use telephone skills to increase sales, build relationships with customers, and
manage your team effectively With clear, concise instructions and real-world examples, Secrets of
the Telephone: Master the Art of Communication will help you develop the telephone skills you need
to succeed. Whether you're a seasoned professional or just starting out, this book is your essential
guide to mastering the art of telephone communication. If you like this book, write a review!
  business professional voicemail greeting examples: How to Start a Home-based Fashion
Design Business Angela Wolf, 2012-12-04 This book will be a priceless resource for those
considering adventuring into the fashion industry, yet not knowing how or where to start. Comprised
of detailed information, How to Start a Home-based Fashion Design Business will be a guide for the
aspiring designer to plan and execute a successful home based business. This material will not only
provide a fashion realm, but will show how to create additional revenue streams in the sewing field.
This book will be the one stop shop for the small designer.
  business professional voicemail greeting examples: Cool-Time: A Hands On Plan for
Managing Work and Balancing Time Steve Prentice, 2015-03-08 In the real world of
interruptions, e-mail, and time pressure, few people are able to organize their work in isolation from
everything else. In fact, effective time management is more about human relationships and
expectations than it is about making lists. Cool Time is a complete approach to managing time and
defending it from the endless demands and expectations of others in the workplace and at home. It
contains practical, personal techniques that will help you apply your new skills to real-world
situations: holding time-effective meetings, dealing with distractions, learning to focus, coping with
unrealistic workloads, planning for the unexpected, negotiating with your manager over conflicting
tasks, and using technology effectively. It includes suggestions on non-work activities including
healthy sleep, which make this a complete approach to managing time and balancing life. A
complete approach to managing time, priorities, and people in an increasingly fast paced world.
  business professional voicemail greeting examples: Communications & Ethics for
Bodywork Practitioners Patricia M Holland, Sandra K Anderson, 2011-12-06 Develop the effective,
ethical and professional relationships and an honest and clear communication style that are the
foundation of a successful bodywork practice. This practical, real-world, case-based approach to
professional practice focuses on the communications and ethics essential to success in the field.
  business professional voicemail greeting examples: Communicating in Business and
Professional Settings Michael S. Hanna, Gerald L. Wilson, 1998 Communicating in Business and
Professional Settings, Fourth Edition teaches both the theory and skills necessary for understanding
and practicing effective communication. Building on strengths of previous editions, the fourth
edition teaches by example with a clear, straightforward writing style.
  business professional voicemail greeting examples: Summary Of How To Talk To Anyone
QuickChapters, 2025-07-15 What makes certain people effortlessly charming, persuasive, and
magnetic in every conversation? In How to Talk to Anyone, communication expert Leil Lowndes
reveals the secrets behind powerful human connection—offering 92 practical techniques to elevate
your social skills in any situation. This chapter-by-chapter summary distills Lowndes’s
research-based strategies for winning people over, mastering small talk, and building deep rapport.
From making unforgettable first impressions to handling tough conversations with confidence, this
guide covers everything you need to succeed in social, romantic, and professional settings. With



playful technique names like “Rubberneck the Room” and “The Great Scorecard in the Sky,”
Lowndes makes each skill memorable and easy to apply. Whether you're networking at a party,
navigating office politics, or just looking to boost your confidence, this summary delivers the tools
you need to talk to anyone—and win them over. Disclaimer: This is an unofficial summary and
analysis of How to Talk to Anyone by Leil Lowndes. It is designed solely to enhance understanding
and aid in the comprehension of the original work.
  business professional voicemail greeting examples: The Most Powerful Weapon in Your
Marketing Arsenal Jeffrey Josephson, 2005-10-01 Cold calling is the fastest and most cost-effective
way to find qualified prospects and generate new sales. This handbook teaches you everything you
need to know to be successful in B2B lead generation.
  business professional voicemail greeting examples: Small Business Marketing For
Dummies Barbara Findlay Schenck, 2011-03-04 Having your own business isn’t the same as having
customers, and one is useless without the other. Whether your business is a resale store or a
high-tech consulting firm, a law office or a home cleaning service, in today’s competitive
environment, strategic marketing is essential. Small Business Marketing For Dummies, Second
Edition is updated from the original version that won rave reviews and inspired thousands of small
businesses on their way to becoming big businesses. Updates include more information on online
marketing, a whole new section on getting and keeping customers, new cost-effective, fast-acting
ideas for instant impact, and more. The book covers: Marketing basics that prepare you to rev up
your business and jumpstart your marketing program Information to help you define your business
position and brand Advice on bringing in professionals A quick-reference guide to mass media and a
glossary of advertising jargon How-tos for creating print and broadcast ads that work Ideas for
getting the word out without advertising, including information on direct mail, brochures, publicity,
promotions, and more Ten steps to follow to build your own easy-to-assemble marketing plan With
pages of ideas for low-cost, high-impact marketing from author Barbara Findlay Schenck, a
marketing consultant with more than 20 years experience with clients ranging from small businesses
to Fortune 500 companies, Small Business Marketing For Dummies, Second Edition helps you reach
and keep new customers. Whether you’re running a home office, a small firm, a family business, a
nonprofit organization, or a retail operation, you’ll discover how to: Custom design your own
marketing program Create effective marketing messages Produce marketing communications that
work No matter what field you’re in, Small Business Marketing For Dummies, 2nd Edition will help
you make your dreams come true. If you buy it, read it, and implement some of the marketing
strategies discussed, customers will come.
  business professional voicemail greeting examples: What Would Rob Do Rob Sachs,
2010-03-30 From rising NPR star Rob Sachs—irreverent takes on handling life's sticky situations
based on the popular What Would Rob Do? podcast What do you do if you get a bad haircut? Do you
have trouble remembering people's names? What happens if you clog the toilet at a friend's house?
NPR's Rob Sachs has given prudent and entertaining advice for dealing with all sorts of everyday
challenges in his successful What Would Rob Do? podcast series, consulting with experts ranging
from Fabio to Erik Estrada on dozens of daily dilemmas and common conundrums. Now he brings a
wealth of this advice together in a single survival guide to fixing some of life's most vexing minor
mishaps and speed bumps. Entertaining yet practical advice on what to do in tricky life situations
Includes tips from interviews Sachs has conducted with celebrity experts Written by Rob Sachs, who
has been a producer, reporter, and director for NPR shows including Morning Edition, All Things
Considered, and Day to Day. Sachs also has a successful NPR podcast series What Would Rob Do?
tackles the full spectrum of life's absurdities and shows how to turn them into an opportunity for
adventure, fun, and best of all, laughter.
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