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business professor salaries are a critical aspect of the academic landscape, particularly for those considering a
career in academia. Understanding these salaries can provide valuable insight into the financial rewards of
becoming a business professor, along with the factors that influence compensation in this field. Business
professors play an essential role in shaping future business leaders and are often at the forefront of research
and innovation in business education. This article will delve into the various elements that impact business
professor salaries, including educational requirements, institutional type, geographical location, and
experience level. Additionally, we will explore salary ranges across different ranks and the potential for
future salary growth in this profession.
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Understanding Business Professor Salaries

Business professor salaries can vary significantly based on numerous factors, including the professor's rank,
the type of institution they work for, and their geographical location. On average, business professors earn
competitive salaries that reflect their expertise and the importance of their role in academia. According to
various sources, the average salary for a business professor in the United States ranges from $80,000 to over
$160,000 annually. However, these figures can fluctuate widely based on the aforementioned factors.

Typically, business professors at research universities tend to earn more than those at teaching-focused
institutions. The prestige of the institution, along with its location and funding, can also significantly impact



salary levels. As the demand for qualified business educators continues to grow, understanding these salary
dynamics becomes increasingly important for aspiring academics and current professionals alike.

Factors Influencing Business Professor Salaries

Several key factors influence the salary of business professors. Recognizing these factors is essential for
understanding why salaries differ across the board. The most influential factors include:

Type of Institution: Salaries can differ dramatically between research universities, state universities,
and private colleges.

Geographical Location: Cost of living and regional demand for business education play vital roles in
salary variations.

Experience and Education: Academic qualifications and years of teaching experience directly
correlate with salary levels.

Field of Specialization: Professors specializing in high-demand areas such as finance or data analytics
may command higher salaries.

These factors must be considered when evaluating potential salary expectations for business professors, as
they contribute significantly to the overall compensation package.

Educational Requirements for Business Professors

Educational qualifications are one of the most critical determinants of business professor salaries. Typically, a
Ph.D. in business or a related field is required for tenure-track positions. However, some institutions may
hire professors with a master’s degree, particularly in professional or adjunct roles. The educational
background not only impacts starting salaries but also future salary growth.

Here are the common educational paths for business professors:

Ph.D. in Business Administration



Master of Business Administration (MBA)

Master’s degree in a related field (e.g., Economics, Accounting)

Professors with additional certifications or professional experience may also see enhanced salary
opportunities, particularly in specialized fields. Moreover, ongoing professional development and research
contributions can lead to promotions and salary increases over time.

Salary Ranges by Institution Type

The type of institution significantly influences business professor salaries. Research universities generally
offer the highest salaries, as they often have more funding and resources. Here’s a brief overview of salary
ranges based on institution types:

Research Universities: $100,000 - $200,000+

Comprehensive Universities: $80,000 - $150,000

Community Colleges: $60,000 - $90,000

Private Colleges: $70,000 - $130,000

While these ranges provide a general idea, specific salaries can vary considerably based on location and
other factors. Professors at top-tier institutions may earn salaries that exceed these ranges significantly.

Geographical Variations in Salaries

Geographical location plays a crucial role in determining business professor salaries. Areas with a higher cost
of living, such as urban centers and coastal cities, typically offer higher salaries to compensate for living
expenses. Additionally, regions with a strong demand for business education often provide competitive
salaries to attract qualified faculty.

For example, business professors in states like California, New York, and Massachusetts may earn
significantly more than their counterparts in less populated or rural states. Here are some illustrative salary



averages by region:

West Coast: $90,000 - $180,000

Northeast: $85,000 - $170,000

Midwest: $75,000 - $150,000

South: $70,000 - $140,000

These variations highlight the importance of considering geographical factors when evaluating potential
salary levels for business professors.

Experience and Tenure Impact on Salaries

Experience and tenure are two of the most significant factors affecting business professor salaries. Generally,
salaries increase with years of experience and the attainment of tenure. Entry-level positions may start on
the lower end of the salary spectrum, but as professors gain experience, their earning potential rises.

Typically, the progression of salaries can be categorized as follows:

Assistant Professor: $70,000 - $120,000

Associate Professor: $80,000 - $140,000

Full Professor: $100,000 - $200,000+

Professors who achieve tenure not only enjoy job security but also often see a substantial salary increase as a
reward for their contributions to the institution and the field of business education.

Future Trends in Business Professor Salaries

The landscape of higher education is continually evolving, and so too are the salary trends for business



professors. With the rise of online education and the increasing value placed on practical experience,
several trends are influencing future salaries:

Increased Demand for Online Educators: The expansion of online business programs may create
additional opportunities for business professors and potentially higher salaries.

Focus on Specialization: As industries evolve, professors with expertise in emerging fields, such as
data analytics and digital marketing, may see increased demand and salary potential.

Competitive Hiring Practices: Institutions may implement more aggressive compensation packages to
attract top talent in business education.

These trends indicate a dynamic future for business professor salaries, suggesting that those entering the
field may encounter evolving opportunities for growth and advancement.

Conclusion

Understanding business professor salaries is essential for anyone considering a career in academia. Factors
such as type of institution, geographical location, educational background, and experience all play significant
roles in determining compensation levels. As the demand for qualified educators in business continues to
grow, prospective professors can expect a competitive salary landscape, especially for those who specialize
in high-demand areas. Keeping abreast of trends and shifts within the educational sector will enable
aspiring business professors to position themselves effectively for future opportunities and salary growth.

Q: What is the average salary of a business professor in the United States?
A: The average salary for a business professor in the United States typically ranges from $80,000 to over
$160,000, depending on various factors such as institution type and geographical location.

Q: Do business professors earn more at research universities compared to
teaching colleges?
A: Yes, business professors at research universities generally earn higher salaries compared to those at
teaching-focused colleges due to differences in funding, resources, and institutional prestige.



Q: What educational qualifications are necessary to become a business
professor?
A: Most business professors are required to have a Ph.D. in business or a related field, although some may
hold a master’s degree, particularly for adjunct or non-tenure track positions.

Q: How does geographical location affect business professor salaries?
A: Geographical location significantly impacts salaries, with professors in high-cost living areas, such as
California and New York, often earning higher salaries to compensate for living expenses.

Q: What is the salary progression for business professors?
A: Salary progression typically starts with assistant professors earning $70,000 - $120,000, followed by
associate professors earning $80,000 - $140,000, and full professors earning $100,000 - $200,000+.

Q: Are there future trends that could influence business professor salaries?
A: Yes, trends such as the increasing demand for online education, specialization in emerging fields, and
competitive hiring practices are likely to influence future salaries for business professors.

Q: Is it possible for business professors to earn additional income?
A: Yes, business professors can earn additional income through consulting, publishing research, participating
in workshops, and teaching online courses.

Q: What role does tenure play in a business professor's salary?
A: Tenure typically leads to higher salaries and job security, as tenured professors are often rewarded for
their contributions and commitment to their institution.

Q: How can a business professor increase their salary over time?
A: Business professors can increase their salaries by gaining experience, achieving tenure, specializing in
high-demand fields, engaging in research, and taking on administrative roles within their institutions.



Q: What are some high-demand areas for business professors?
A: High-demand areas for business professors include data analytics, digital marketing, finance,
entrepreneurship, and supply chain management, which may lead to higher salary offers.
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  business professor salaries: The New Balancing Act in the Business of Higher
Education R. Clark, 2006-01-01 . . . the stature of the authors, who include prominent university
presidents and chancellors as well as leading researchers on the business of higher education,
makes this a worthwhile read. Not to be missed are the chapters on how three Virginia universities
are redefining what it means to be a public university, and an interesting and provocative look at the
looming financial crisis in higher education and how it can best be addressed. Highly recommended.
F. Galloway, Choice The New Balancing Act in the Business of Higher Education is a must read for
higher education leaders. It captures the major challenges of balancing enhancement of revenues to
sustain mission and core values with containing costs to keep tuition for students affordable. At the
same time, given the changing nature of the faculty, colleges and universities must respond by
developing more flexibility within faculty careers. And presidents must lead their institutions
through transformative changes that require trust and credibility among the stakeholders. Now is
the time for strong, collaborative and decisive leadership. Claire Van Ummersen, Vice President and
Director, American Council on Education, US This volume is an important read for those responsible
for working through an environment in which change is the one true constant. Richard D. Legon,
President, State Higher Education Executive Officers, US The New Balancing Act in the Business of
Higher Education clearly indicates the world s finest system of higher education (as we have so long
claimed) is undergoing an identity crisis. Stan Ikenberry begins by pointing with alarm to an eroding
social compact , the once well-understood reciprocal responsibilities between higher education and
society. Then other leaders, in a series of thoughtful essays, outline the dimensions of our situation.
They warn of the risks of pursuing new revenues without a firm grasp on core values, and explore
the challenges of rebuilding trust, the centrality (and growing marginalization) of faculty academic
leadership, the pernicious effects of inertia, the urgency of innovation and change, and the evidence
of successful leadership and adaptation. Global forces have made success in higher education
indispensable to almost all of the American people. Without compromising on quality, the nation
needs substantially more widespread educational attainment. We are in a crisis; business as usual is
entirely unacceptable. The New Balancing Act in the Business of Higher Education is a step beyond
denial, toward essential change. Paul E. Lingenfelter, State Higher Education Executive Officers, US
The nation s leadership in higher education is on the line, and colleges and universities need tools
and insights to remain competitive. The New Balancing Act in the Business of Higher Education
should be part of their toolkit. Travis Reindl, Director of State Policy Analysis and Assistant to the
President, American Association of State Colleges and Universities, US In The New Balancing Act in
the Business of Higher Education, senior insiders and noted scholars assess the economic conditions
facing America s universities and colleges in the 21st century. The picture they paint is not bright. In
forthright and unflinching but far from despondent language, the authors consider many important
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issues that must be addressed even as they are often (wishfully) overlooked: stagnating college
enrollment rates; the need for cost containment and systemic reorganization; institutional inertia;
contingent and contract faculty; and the decline in state funding. This volume is full of useful
insights and clear interpretations to aid policymakers and scholars in shaping a more optimistic
future for higher education in the US. Clive R. Belfield, Queens College, City University of New York,
US This volume, part of the TIAA-CREF Institute Series on Higher Education, is based on a national
conference, The New Balancing Act in the Business of Hig
  business professor salaries: The American Faculty Jack H. Schuster, Martin J. Finkelstein,
2008-12-15 Higher education is becoming destabilized in the face of extraordinarily rapid change.
The composition of the academy's most valuable asset—the faculty—and the essential nature of
faculty work are being transformed. Jack H. Schuster and Martin J. Finkelstein describe the
transformation of the American faculty in the most extensive and ambitious analysis of the American
academic profession undertaken in a generation. A century ago the American research university
emerged as a new organizational form animated by the professionalized, discipline-based scholar.
The research university model persisted through two world wars and greatly varying economic
conditions. In recent years, however, a new order has surfaced, organized around a globalized,
knowledge-based economy, powerful privatization and market forces, and stunning new information
technologies. These developments have transformed the higher education enterprise in ways barely
imaginable in generations past. At the heart of that transformation, but largely invisible, has been a
restructuring of academic appointments, academic work, and academic careers—a reconfiguring
widely decried but heretofore inadequately described. This volume depicts the scope and depth of
the transformation, combing empirical data drawn from three decades of national higher education
surveys. The authors' portrait, at once startling and disturbing, provides the context for interpreting
these developments as part of a larger structural evolution of the national higher education system.
They outline the stakes for the nation and the challenging work to be done.
  business professor salaries: Understanding the Music Business Dick Weissman, 2017-05-12 In
today’s fast-moving music industry, what does it take to build a life-long career? Now more than
ever, all those working in music need to be aware of many aspects of the business, and take control
of their own careers. Understanding the Music Business offers students a concise yet comprehensive
overview of the rapidly evolving music industry, rooted in real-world experiences. Anchored by a
wealth of career profiles and case studies, this second edition has been updated throughout to
include the most important contemporary developments, including the advent of streaming and the
shift to a DIY paradigm. A new Both Sides Now feature helps readers understand differing opinions
on key issues. Highly readable, Understanding the Music Business is the perfect introduction for
anyone seeking to understand how musical talents connect to making a living.
  business professor salaries: A Scientist's Tools for Business Robert L. Sproull, 1997 Providing
a much-needed bridge between an understanding of simple but vital scientific principles and their
application in a business atmosphere, this book illustrates and explains the connections between
business matters and the tools and modes of thinking of the scientist. Drawing upon numerous `real
life' examples, insightful problem-solving techniques are analysed, discussed, and presented.
  business professor salaries: Like Nobody's Business Andrew C. Comrie, 2021-02-23 How do
university finances really work? From flagship public research universities to small, private liberal
arts colleges, there are few aspects of these institutions associated with more confusion, myths or
lack of understanding than how they fund themselves and function in the business of higher
education. Using simple, approachable explanations supported by clear illustrations, this book takes
the reader on an engaging and enlightening tour of how the money flows. How does the university
really pay for itself? Why do tuition and fees rise so fast? Why do universities lose money on
research? Do most donations go to athletics? Grounded in hard data, original analyses, and the
practical experience of a seasoned administrator, this book provides refreshingly clear answers and
comprehensive insights for anyone on or off campus who is interested in the business of the
university: how it earns its money, how it spends it, and how it all works.



  business professor salaries: Bulletin of Business Research , 1926
  business professor salaries: Elite Business Schools Mikael Holmqvist, 2021-12-20 Social
scientists are paying increasing attention to the business and financial elites: There’s a great need to
understand who these elites are, what they do, and what makes them tick, as individuals but also as
a class. By examining elite business schools, the institutions that train and prepare people to assume
important leadership and decision-making positions in business, finance and related sectors, we may
also learn how the economic elites are made. A key argument in this book is that elite schools are
known to create powerful groups in society, offering them the intellectual and analytical means to
act as leaders, but, most importantly, the social, moral and aesthetic skills that are deemed
necessary to exercise power; in all essential respects elite schools consecrate people. By dominating
much of higher education today, and by doing so in a way that creates and reproduces a
market-based organization and control of society, elite business schools represent certain interests
and ideologies that affect the lives of most people. In understanding how the modern economy is
run, elite business schools, therefore, represent critical study objects. This book, based on an
in-depth study of the Stockholm School of Economics (SSE), offers a sociological analysis of the
world of elite business schools. Specifically, this book examines the consecration of SSE’s students
from a number of perspectives and in a number of situations, focusing on student union activities,
school culture, faculty behavior, teaching, courses and alumni events, noting the symbolic
importance of economics and particularly the school’s unique relation among the world’s business
schools to the Nobel Prize. The book addresses the topics with regards to the sociology of elites,
management education and organizational studies and will be of interest to researchers, academics,
and students also interested in business history, higher education studies, and sociology of
education.
  business professor salaries: Academic Keywords Cary Nelson, Stephen Watt, 2002-06 Know
what academic freedom is? Or what it's come to mean? What's affirmative about affirmative action
these days? Think you're up on the problem of sexual harassment on campus? Or know how much
the university depends on part-time faculty? Academic Keywords is a witty, informed, and sometimes
merciless assessment of today's campus, an increasingly corporatized institution that may have
bitten off more than its administration is ready to chew. Cary Nelson and Steve Watt use the format
of a dictionary to present stories and reflections on some of the most pressing issues affecting higher
education in America. From the haphazard treatment of graduate students to the use and abuse of
faculty (as well as abuses commited by faculty), Nelson and Watt present a compelling and, at times,
enraging report on the state of the campus.
  business professor salaries: Academic and Professional Writing in an Age of
Accountability Shirley Wilson Logan, Wayne H. Slater, 2018-12-27 What current theoretical
frameworks inform academic and professional writing? What does research tell us about the
effectiveness of academic and professional writing programs? What do we know about existing best
practices? What are the current guidelines and procedures in evaluating a program’s effectiveness?
What are the possibilities in regard to future research and changes to best practices in these
programs in an age of accountability? Editors Shirley Wilson Logan and Wayne H. Slater bring
together leading scholars in rhetoric and composition to consider the history, trends, and future of
academic and professional writing in higher education through the lens of these five central
questions. The first two essays in the book provide a history of the academic and professional
writing program at the University of Maryland. Subsequent essays explore successes and challenges
in the establishment and development of writing programs at four other major institutions, identify
the features of language that facilitate academic and professional communication, look at the ways
digital practices in academic and professional writing have shaped how writers compose and
respond to texts, and examine the role of assessment in curriculum and pedagogy. An afterword by
distinguished rhetoric and composition scholars Jessica Enoch and Scott Wible offers perspectives
on the future of academic and professional writing. This collection takes stock of the historical,
rhetorical, linguistic, digital, and evaluative aspects of the teaching of writing in higher education.



Among the critical issues addressed are how university writing programs were first established and
what early challenges they faced, where writing programs were housed and who administered them,
how the language backgrounds of composition students inform the way writing is taught, the ways in
which current writing technologies create new digital environments, and how student learning and
programmatic outcomes should be assessed.
  business professor salaries: The Condition of Education (1996) Thomas M. Smith, 1996-11
Contains 60 indicators that shed light on the condition of education in the U.S. These indicators
represent a consensus of professional thinking on the most significant national measures of the
condition and progress of education to date. Topics include: access, participation, and progress;
achievement, attainment, and curriculum; economic and other outcomes of education; size, growth,
and output of educational institutions; climate, classrooms, and diversity in educational institutions;
human and financial resources of educational institutions. Glossary. Charts and tables.
  business professor salaries: Higher Education , 1948
  business professor salaries: Business Voyages Richard John Stapleton, 2010-05-06 Business
Voyages is not a business fairy tale. Much of it really happened. Don't read this book if you are
looking for simple answers and magic formulas. Although the book includes some concepts and
techniques anyone should know about people and business, it does not promise success. Business
Voyages is problem-oriented, presenting some of the problems encountered by the author and others
on their business voyages, while explaining tools and processes anyone can use for analyzing and
dealing with inevitable problems that will be encountered in any business world. Business Voyages is
also opportunity-oriented, showing the reader how one might embark on a business venture at the
right time and place and enjoy the winnings of a successful voyage.
  business professor salaries: The Practice of Business Statistics TI-83 Graphing Calculator
Manual David S. Moore, David K. Neal, George P. McCabe, 2003-03-12 The manual serves as both
an introduction to the TI-83 graphing calculator and a specific guide to its use with The Practice of
Business Statistics.
  business professor salaries: Rhetorical Feminism and This Thing Called Hope Cheryl
Glenn, 2018-09-04 Rhetoric and feminism have yet to coalesce into a singular recognizable field. In
this book, author Cheryl Glenn advances the feminist rhetorical project by introducing a new theory
of rhetorical feminism. Clarifying how feminist rhetorical practices have given rise to this innovative
approach, Rhetorical Feminism and This Thing Called Hope equips the field with tools for a more
expansive and productive dialogue. Glenn’s rhetorical feminism offers an alternative to hegemonic
rhetorical histories, theories, and practices articulated in Western culture. This alternative theory
engages, addresses, and supports feminist rhetorical practices that include openness, authentic
dialogue and deliberation, interrogation of the status quo, collaboration, respect, and progress.
Rhetorical feminists establish greater representation and inclusivity of everyday rhetors,
disidentification with traditional rhetorical practices, and greater appreciation for alternative means
of delivery, including silence and listening. These tenets are supported by a cogent
reconceptualization of the traditional rhetorical appeals, situating logos alongside dialogue and
understanding, ethos alongside experience, and pathos alongside valued emotion. Threaded
throughout the book are discussions of the key features of rhetorical feminism that can be used to
negotiate cross-boundary mis/understandings, inform rhetorical theories, advance feminist
rhetorical research methods and methodologies, and energize feminist practices within the
university. Glenn discusses the power of rhetorical feminism when applied in classrooms, the
specific ways it inspires and sustains mentoring, and the ways it supports administrators, especially
directors of writing programs. Thus, the innovative theory of rhetorical feminism—a theory rich with
tactics and potentially broad applications—opens up a new field of research, theory, and practice at
the intersection of rhetoric and feminism.
  business professor salaries: Black Enterprise , 1991-05 BLACK ENTERPRISE is the ultimate
source for wealth creation for African American professionals, entrepreneurs and corporate
executives. Every month, BLACK ENTERPRISE delivers timely, useful information on careers, small



business and personal finance.
  business professor salaries: The Magazine of Business , 1920
  business professor salaries: Leasing the Ivory Tower Lawrence C. Soley, 1995 Exposes the
growing corporate threats to the future of intellectual inquiry and civil society itself. Corporate
investments, Soley argures, have dramatically changed the mission of higher education; they have
led universities to attend to the interests of their well-heeled patrons, rather than those of students.
  business professor salaries: Rethink the MBA: Why Business School is Riskier Than You
Think Micah Merrick, 2014-03-03 My name is Micah. I graduated with an MBA from Wharton in
2009. I originally went to business school to become an entrepreneur. It was a bad decision. I
believe many people decide to get an MBA for the wrong reasons, like me. If you're thinking about
getting an MBA, but don't want to work in Banking or Consulting, this book is for you. I should never
have gotten an MBA. Maybe you shouldn't either. This book explains why, and has some useful
advice about what you can do instead. Thanks for reading.
  business professor salaries: Business Education and Faculty at Canadian Universities
Max Von Zur-Muehlen, 1971 Study of the status of management development education at higher
education level in Canada - outlines the development in professional experience and research
activities in business faculties between 1967 and 1970 and covers degrees and fellowships awarded,
number of students, university training programmes, financing, continuing education, etc.
Bibliography pp. 243 to 259, references and statistical tables.
  business professor salaries: The Faculty Factor Martin J. Finkelstein, Valerie Martin Conley,
Jack H. Schuster, 2016-11-01 In an academy squeezed hard by formidable pressures, what is the
future of the faculty? Over the past 70 years, the American university has become the global gold
standard of excellence in research and graduate education. The unprecedented surge of federal
research support of the postWorld War II American university paralleled the steady strengthening of
the American academic profession itself, which managed to attract the best and brightest educators
from around the world while expanding the influence of the faculty factor throughout the academic
realm. But in the past two decades, escalating costs and intensifying demands for efficiency have
resulted in a wholesale reshaping of the academic workforce, one marked by skyrocketing numbers
of contingent faculty members. Extending Jack H. Schuster and Martin J. Finkelstein's richly
detailed classic The American Faculty: The Restructuring of Academic Work and Careers, this
important book documents the transformation of the American faculty—historically the leading
global source of Nobel laureates and innovation—into a diversified and internally stratified
professional workforce. Drawing on heretofore unpublished data, the book provides the most
comprehensive contemporary depiction of the changing nature of academic work and what it means
to be a college or university faculty member in the second decade of the twenty-first century. The
rare higher education study to incorporate multinational perspectives by comparing the status and
prospects of American faculty to teachers in the major developing economies of Europe and East
Asia, The Faculty Factor also explores the redistribution of academic work and the ever-more
diverse pathways for entering into, maneuvering through, and exiting from academic careers. Using
the tools of sociology, anthropology, and demography, the book charts the impact of waves of
technological change, mass globalization, and the severe financial constraints of the last decade to
show the impact on the lives and careers of those who teach in higher education. The authors
propose strategic policy recommendations to extend the strengths of American higher education to
retain leadership in the global economy. Written for professors, adjuncts, graduate students, and
academic, political, business, and not-for-profit leaders, this data-rich study offers a balanced
assessment of the risks and opportunities posed for the American faculty by economic,
market-driven forces beyond their control.
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