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business plan for event planning company is a crucial document that outlines
the strategy, goals, and financial projections for businesses operating in
the event planning industry. Crafting a comprehensive business plan can help
entrepreneurs navigate the complexities of starting and growing their event
planning company, aligning their vision with actionable steps. This article
delves into the essential components of a business plan for an event planning
company, including market analysis, organizational structure, marketing
strategies, and financial projections. By understanding these elements,
aspiring event planners can create a roadmap for success, ensuring their
business thrives in a competitive landscape.
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Understanding the Event Planning Industry

The event planning industry is a dynamic sector that encompasses a wide range
of activities, from corporate events and weddings to conferences and
festivals. Understanding the nuances of this industry is essential for any
entrepreneur looking to establish a successful event planning company. This
industry thrives on creativity, attention to detail, and strong
organizational skills.

Market trends show that the industry has been experiencing substantial
growth, driven by an increase in social gatherings, corporate functions, and
destination events. As technology advances, event planners must also adapt to
new tools and platforms that enhance event experiences, such as virtual and
hybrid events. By recognizing these trends, a business plan can be tailored
to meet the specific demands of the market.



Key Components of a Business Plan

A well-structured business plan serves as a blueprint for your event planning
company. It should clearly define your business objectives and strategies.
The key components of a business plan typically include a business
description, market analysis, organizational structure, marketing strategy,
and financial projections.

Business Description

The business description outlines the vision and mission of your event
planning company. It should detail the types of events you plan to organize,
your target audience, and what sets your business apart from competitors.
This section establishes the foundation for your business plan.

Executive Summary

The executive summary provides a snapshot of your business plan, summarizing
the key points. It should briefly cover the business idea, market
opportunity, and financial highlights, enticing readers to want to learn more
about your company.

Vision and Mission Statement

Your vision statement articulates what you aspire to achieve in the long run,
while the mission statement defines your purpose and how you intend to
achieve your vision. These statements should resonate with your target
audience and reflect your company's values.

Market Analysis for Event Planning

Conducting a thorough market analysis is essential to understand the
competitive landscape and identify potential opportunities. This analysis
should focus on understanding your target market, competitors, and industry
trends.

Target Market

Identifying your target market is crucial in tailoring your services
effectively. Factors to consider include demographics, preferences, and
spending habits. For instance, corporate clients may prioritize
professionalism and efficiency, while individual clients may focus on
creativity and personalization.



Competitive Analysis

Understanding the competition helps you position your event planning company
strategically. Analyze local competitors, their strengths and weaknesses, and
the services they offer. This knowledge can help you identify gaps in the
market where your business can excel.

Industry Trends

Staying informed about industry trends is vital for adapting your business
strategies. Trends such as sustainable event planning, technology
integration, and personalized experiences are shaping the future of the
industry. Incorporating these trends into your business plan can enhance your
appeal to prospective clients.

Organizational Structure and Management

The organizational structure of your event planning company defines roles and
responsibilities, which is essential for operational efficiency. It should
outline how your team will function and who will oversee various aspects of
the business.

Management Team

Your management team is crucial for steering the company towards its goals.
Detail the backgrounds and expertise of key team members, highlighting their
roles in the company. This section should inspire confidence in your
leadership capabilities.

Staffing Needs

As your company grows, so will your staffing needs. Outline the types of
roles you will need to fill and the skills required for each position.
Consider whether you will hire full-time employees, part-time staff, or
freelance contractors for event-specific roles.

Marketing Strategies

Developing effective marketing strategies is essential for attracting clients
to your event planning company. Your marketing plan should incorporate both
online and offline strategies that resonate with your target audience.



Branding and Positioning

Creating a strong brand identity helps differentiate your company in a
crowded market. Your branding should reflect your values and appeal to your
target customers. This includes designing a professional logo, creating a
memorable tagline, and developing a cohesive visual identity.

Digital Marketing

In today’s digital age, online presence is critical. Use social media
platforms, a professional website, and email marketing to reach your audience
effectively. Consider creating engaging content that showcases your expertise
in event planning, such as blogs, videos, and case studies.

Networking and Partnerships

Building relationships with vendors, venues, and other industry professionals
can lead to referrals and collaboration opportunities. Attend industry
events, join professional organizations, and engage with your community to
expand your network.

Financial Projections and Budgeting

Financial projections are crucial for understanding the viability of your
event planning company. This section should include detailed budgeting,
revenue projections, and funding requirements.

Startup Costs

Identify and estimate your startup costs, which may include equipment,
marketing, legal fees, and initial operational expenses. Understanding these
costs will help you determine how much funding you will need to launch your
business.

Revenue Streams

Define your revenue streams clearly. This could include fees for event
planning services, commission from vendors, and additional services such as
event coordination or consulting. Understanding multiple revenue streams can
help stabilize your income.



Financial Forecasts

Prepare financial forecasts that project income and expenses for at least the
first three years. This should include cash flow statements, profit and loss
statements, and balance sheets. These forecasts will be critical for securing
funding and guiding your financial decisions.

Conclusion

Creating a detailed business plan for an event planning company is a vital
step towards establishing a successful business. By understanding the
essential components, conducting thorough market analysis, defining your
organizational structure, developing effective marketing strategies, and
preparing accurate financial projections, you can position your event
planning company for growth and success. A well-crafted business plan not
only guides your operations but also serves as a valuable tool for attracting
investors and partners, ensuring that your vision for your event planning
company becomes a reality.

FAQ

Q: What should be included in a business plan for an
event planning company?
A: A comprehensive business plan should include an executive summary,
business description, market analysis, organizational structure, marketing
strategy, and financial projections.

Q: How do I conduct market analysis for my event
planning company?
A: Conduct market analysis by identifying your target market, analyzing
competitors, and staying informed about industry trends. This will help you
position your business effectively.

Q: What are the startup costs for an event planning
business?
A: Startup costs can vary but typically include expenses for marketing, legal
fees, equipment, and initial operational costs. It’s important to create a
detailed budget.

Q: How can I effectively market my event planning
company?
A: Utilize a combination of branding, digital marketing, networking, and



partnerships to effectively reach your target audience and establish your
presence in the industry.

Q: Is it necessary to have a management team for an
event planning business?
A: Yes, having a management team is crucial for steering the company towards
its goals, overseeing operations, and ensuring effective decision-making.

Q: What are some potential revenue streams for an
event planning company?
A: Potential revenue streams include service fees for event planning,
commissions from vendors, and additional services such as event coordination,
consulting, and merchandise sales.

Q: How long should my financial projections cover in
a business plan?
A: Financial projections should cover at least the first three years of
operations to provide a comprehensive overview of expected income and
expenses.

Q: What role does branding play in an event planning
business?
A: Branding plays a crucial role in differentiating your company from
competitors, establishing credibility, and attracting your target audience
through a strong visual identity and messaging.

Q: Can I run an event planning business without a
physical office?
A: Yes, many event planners operate successfully without a physical office by
utilizing home offices and meeting clients at venues or through virtual
platforms.

Q: How do industry trends affect my event planning
business?
A: Industry trends can influence client expectations and preferences, so
staying informed allows you to adapt your services and marketing strategies
to meet these changing demands.
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  business plan for event planning company: Event Planning Company Tim Roncevich,
Steven Primm, 2009-01-03 Upstart Business Consulting Group (UBCG) creates comprehensive
business plan kits for a variety of businesses and industries. This particular kit focuses on starting
an event planning company. When you purchase one of our business plan kits, you will have access
to the tools that will allow you to be an entrepreneur. We only create business plan kits for
businesses that can capitalize on current trends and consumer demand. All businesses we cover
require an initial start-up capital investment of $1,000 to $10,000. Although the required start-up
capital is relatively small, you will have the potential for substantial cash flow and a high return on
investment. The format of the business plan kits are modeled after business plans that have been
used in successful start-up companies. These business plan kits are for those individuals who want a
better work/life balance, want the flexibility, pride, and fulfillment that comes with being an
entrepreneur, and want to earn extra income.
  business plan for event planning company: Start Your Own Event Planning Business The
Staff of Entrepreneur Media, Cheryl Kimball, 2015-04-20 START YOUR OWN EVENT PLANNING
BUSINESS AND CELEBRATE ALL THE WAY TO THE BANK! Weddings, graduations, birthday
parties, anniversaries, and conferences; what do these all have in common? Everyone would rather
hire someone else to plan and run them! That someone can be you. Take your passion for event
planning to the next level with in-the-trenches advice and tools you need to start, run, and grow a
successful business. From writing a solid contract to finding reliable vendors, our experts help you
identify your niche, teach you how to scout potential clients, evaluate the competition, market your
business, and more. Discover how to: Identify a niche and establish yourself within the industry
Build a loyal customer base for large and small events Implement targeted strategies for planning
commercial, political, civic, social events, and more Promote your business, events, and yourself with
Pinterest, Instagram, and other social and online marketing tools Develop proposals, vendor
agreements, contracts, and manage day-to-day operations and costs Keep within budget using
money-saving tips and industry-tested ideas Plus, gain valuable insights from interviews with
practicing event planners, and stay on track with checklists, worksheets, and other resources.
Everything you need to make your event planning business a successful reality is right here—get the
party started today!
  business plan for event planning company: How to Start a Home-based Event Planning
Business Jill S. Moran, 2015 Event planning continues to be a thriving business area for the
motivated entrepreneur. This fourth edition includes updated ideas about creating business plans,
balancing home and work, building a client base, and a more in-depth discussion on the role of social
media in your...
  business plan for event planning company: The Business of Event Planning Judy Allen,
2010-04-26 Practical tools and expert advice for professional event planners Before planning an
event, there is much that must be done behind the scenes to make the event successful. Before any
thought is even given to timing or location of the event, before the menus are selected and the decor
designed, there are proposals to be written, fees and contracts to be negotiated, and safety issues to
be considered. This book takes you behind the scenes of event planning and explains every aspect of
organizing and strategic planning. This book will be of value to both the professional event planner
and to clients who are dealing with planners. Its comprehensive coverage includes: how to prepare
winning proposals, and how to understand them if you are the client; how to determine management
fees; negotiating contracts; safety issues; designing events in multicultural settings; and new
technology that makes operations more efficient (such as online registration and response
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management, database project management tools). The book also includes practical tools such as
sample letters of agreement, sample layouts for client proposals, forms, and checklists. Professional
event planner Judy Allen offers first-time or professional event planners all the top-class advice they
need to make their special events come off without a hitch.
  business plan for event planning company: Event Planning Toolkit Amoo O. Olaleye,
2023-10-06 Creating exceptional events is a challenging yet rewarding endeavor. To decorate a
room, it's not enough anymore: it's time to learn how to make a lasting impact for your company,
your attendees, and most importantly, your professional identity. Let's face reality. Most events are
boring. But they don't have to be. This highly actionable, fast-reading guide is chock-full of
unconventional, un-borrifying tools, ideas, and strategies to help you design more captivating and
unmissable events for less money and in less time. Discover how to effectively put on a successful
event series that can generate revenue and become your main business or generate leads and
exposure to your main business. Gain valuable insights from interviews with practicing event
planners, and stay on track with checklists, worksheets, and other resources. Successful events do
not just fall together; they result from hard work, creativity, awareness, and careful attention to
detail - every detail. Whether you're a veteran, newbie, or accidental event planner, you'll learn fresh
strategies to smartly select speakers, manage logistics, set a content road map, as well as plan and
execute rave-worthy events of all types. Inspired by decades of delivering everything from
large-scale corporate events to multiple TEDx gatherings, this fun, practical book will transform how
you plan your next event, no matter how large or small.
  business plan for event planning company: The Business Plan Write-up Simplified Sarada
Ramani, 2017-03-17 I have a business idea or I have a business entity – when I go to meet investors
or advisors I am asked about my business plan or even when I want to get exceptional talent or I
want to explode the business idea/business into a growth trajectory or I simply want to put on paper
my plan for my business. If you answered yes to anyone of the above, then this book for you. The
book talks in length- but in simple terms with no jargons - on the entire gambit of growth from the
idea: how should you define who your customers are: to what kind of financials need to be prepared
and what numbers would each one expect to see: to what can be shared with whom. Whatever may
be the intent for you to write the business plan, at the end of the whole exercise, the entire business
takes a concrete shape for you itself. Come understand these simple tips and create a blueprint for
life for your baby.
  business plan for event planning company: You Should Become an EVENT PLANNER
Rebecca Nowak, 2020-02-21 Event Planning Business Startup Are your friends and family always
looking for you to plan the perfect party? Are you detail-oriented? Do you thrive on knowing what's
going on and making it happen? Do you take pride in providing the best experience for your guests?
You should become an EVENT PLANNER! You can start an event planning business from home with
little startup funds. Yes, you really can! This book shows you exactly how to do just that,
step-by-step, even if you have little to no business experience. People observe special events all the
time - weddings, graduations, birthdays, bachelorette parties, baby showers - there's always
something to celebrate. Each of these events requires someone to plan them. If you have what it
takes, maybe they should be paying you to plan them? The event planning industry is on the rise,
with the average salary of an event planner in the United States topping over $50K a year. If you
have a laptop, cell phone, and have access to the internet, you can start this lucrative career from
the comfort of your home. This book is meant to serve as a step-by-step guide and navigation tool for
opening an event planning business. We will cover everything from the paperwork involved in
establishing a business to startup costs management, and much, much more. In this book, I will
show you exactly how to go about starting, running, and growing your new event planning company.
We'll discuss topics such as: What this business really is like Examine the pros and cons of starting
an event planning business How much event planners can actually make What certifications and
education would be helpful to you How to find a niche in the industry Defining your ideal client How
to determine your market How to compete well in that market Tips for how to conduct sound market



research Advice for naming your business How to create your business entity What your startup
costs look like Conditions to consider when starting your business Extensive advice about crafting a
cunning business plan How to keep your finances in order How to set your pricing How to be a keen
negotiator PLUS- an extensive appendix of resources for you to use The research is already done for
you in this book!
  business plan for event planning company: Business Plan For An Event Planning
Company Molly Elodie Rose, 2020-03-27 This business book is different. Unlike every other book
you'll read with titles like How To Craft The Perfect Business Plan in 89 Incredibly Simple Steps, this
book is different. It's a simple How To guide for creating a Business Plan that's right for you and
your business and also an easy to follow workbook. The workbook will guide you through the process
you need to follow. It tells you the questions that you need to consider, the numbers you need (and
how to get them), and supporting documents you need to gather. The main purpose of a business
plan is to aid YOU in running YOUR business. So the workbook has been designed for you to write
the information in and refer back to as needed. If you need to supply your Business Plan to another
party, such as a bank if you're looking for finance, then it's simple to type up the various sections for
a professional document. Running your own business is both a challenging and daunting prospect.
With a well-thought-out business plan in place (anticipating the challenges you'll face AND the
solutions) it will be much less daunting and much more exciting. Good luck! Molly
  business plan for event planning company: Complete Guide to Career Planning DEVAJIT
BHUYAN, 2015-06-01 Career planning has become a survival skill in today's world. Choosing a
Career should be by Choice and not by Chance. But HOW TO CHOOSE THE RIGHT CAREER? What
are the factors one should consider while choosing a career? A Complete Guide to Career Planning is
about how to decide the direction your career will take. The purpose behind writing this book is to
make you conversant with the various career options that you can pursue and enable you to select
the right career you most fit in. The author has meticulously explored and mapped the cavernous
paths of the globe of careers, which exist presently. The book provides a straightforward
introduction to the concepts of career choices and the importance of planning. It emphasises the
importance of self-exploration by empowering readers to look at themselves, their strengths and
weaknesses, and their background and values, and then realistically evaluate the various
opportunities in the world of career.With this comprehensive guide a student can learn how to
explore career options, plan a career path, and find the right school and colleges for higher studies
that will help him achieve his goals easily and convincingly.The book includes all the information you
need to plan your future and take control of your career.
  business plan for event planning company: Event Planning Business The Staff of
Entrepreneur Media, 2015-04-20 The experts at Entrepreneur provide a two-part guide to success.
First, learn everything you need to know to become a successful event planner. Then, master the
fundamentals of business startup including defining your business structure, funding, staffing and
more. This kit includes: • Essential industry-specific startup essentials including industry trends,
best practices, important resources, possible pitfalls, marketing musts, and more • Entrepreneur
Editors’ Start Your Own Business, a guide to starting any business and surviving the first three years
• Interviews and advice from successful entrepreneurs in the industry • Worksheets, brainstorming
sections, and checklists • Entrepreneur‘s Startup Resource Kit (downloadable) More about
Entrepreneur’s Startup Resource Kit Every small business is unique. Therefore, it’s essential to have
tools that are customizable depending on your business’s needs. That’s why with Entrepreneur is
also offering you access to our Startup Resource Kit. Get instant access to thousands of business
letters, sales letters, sample documents and more – all at your fingertips! You’ll find the following:
The Small Business Legal Toolkit When your business dreams go from idea to reality, you’re
suddenly faced with laws and regulations governing nearly every move you make. Learn how to stay
in compliance and protect your business from legal action. In this essential toolkit, you’ll get
answers to the “how do I get started?” questions every business owner faces along with a thorough
understanding of the legal and tax requirements of your business. Sample Business Letters 1000+



customizable business letters covering each type of written business communication you’re likely to
encounter as you communicate with customers, suppliers, employees, and others. Plus a complete
guide to business communication that covers every question you may have about developing your
own business communication style. Sample Sales Letters The experts at Entrepreneur have compiled
more than 1000 of the most effective sales letters covering introductions, prospecting, setting up
appointments, cover letters, proposal letters, the all-important follow-up letter and letters covering
all aspects of sales operations to help you make the sale, generate new customers and huge profits.
  business plan for event planning company: Event Marketing And Management Sanjaya S
Gaur, 2009-11-01 This Remarkable Book Targets The Event Professional As Well As The Novice In
Highlighting The Efforts Needed To Conduct An Event Of Any Nature. India-Centric, In Its Focus,
The Book Also Has A Plethora Of International Examples Aimed At Providing An Indepth
Understanding Of Events As A Strategic Communication Tool At The Generic Level.
  business plan for event planning company: PROGRESSIVE BUSINESS PLAN FOR AN
EVENT PLANNING COMPANY NAT. CHIAFFARANO MBA, 2020
  business plan for event planning company: Marketing Your Event Planning Business
Judy Allen, 2010-05-20 Practical, prescriptive advice on successfully marketing your event planning
business Recent years have been tough on the event planning industry. The terrorist attacks of
September 11, 2001, economic downturns, wars, and SARS have all negatively impacted the
business. There are fewer corporate dollars dedicated to travel budgets and special events, creating
even more pressure on businesses in an already highly competitive industry. This book tells you all
you need to know to market your business and build your client base in good times and bad.
Marketing Your Event Planning Business shows you how to gain a competitive advantage by setting
yourself apart from the competition, pursuing new markets, and soliciting sales. It covers all the
vital topics in event planning marketing, including how to diversify your client base, develop niche
markets, improve your customer service, establish emergency business plans, and much more. Ideal
for event planners, marketing managers in the industry, and professionals in the hospitality,
culinary, or travel industries Includes actionable advice on successfully marketing an event planning
business Features illustrative examples, practical tips, and useful checklists and other resources
Marketing Your Event Planning Business is packed with practical tips and examples, giving you
creative new ways to showcase your talents, build your business, and bring added value to your
clients.
  business plan for event planning company: How to Start a Home-Based Event Planning
Business Jill S. Moran, 2015-07-02 Event planning continues to be a thriving business area for the
motivated entrepreneur. Jill S. Moran is a certified special events professional with twenty-five years
of experience in the field and the owner of an award-winning event-planning company. This fourth
edition of her popular book includes updated ideas about creating business plans, balancing home
and work, building a client base, and a more in-depth discussion on the role of social media in your
event planning business.
  business plan for event planning company: Marketing Your Event Planning Business Judy
Allen, 2013-02-06 Practical, prescriptive advice on successfully marketing your event planning
business Recent years have been tough on the event planning industry. The terrorist attacks of
September 11, 2001, economic downturns, wars, and SARS have all negatively impacted the
business. There are fewer corporate dollars dedicated to travel budgets and special events, creating
even more pressure on businesses in an already highly competitive industry. This book tells you all
you need to know to market your business and build your client base in good times and bad.
Marketing Your Event Planning Business shows you how to gain a competitive advantage by setting
yourself apart from the competition, pursuing new markets, and soliciting sales. It covers all the
vital topics in event planning marketing, including how to diversify your client base, develop niche
markets, improve your customer service, establish emergency business plans, and much more. Ideal
for event planners, marketing managers in the industry, and professionals in the hospitality,
culinary, or travel industries Includes actionable advice on successfully marketing an event planning



business Features illustrative examples, practical tips, and useful checklists and other resources
Marketing Your Event Planning Business is packed with practical tips and examples, giving you
creative new ways to showcase your talents, build your business, and bring added value to your
clients.
  business plan for event planning company: Management of Event Operations Julia Tum,
Philippa Norton, J. Nevan Wright, 2006 An introduction to the management of operations and
project planning for the event planner and venue provider, this work examines quality in the events
industry, and its effect on customer satisfaction, resource efficiency and event success.
  business plan for event planning company: Summary: The Plan-As-You-Go Business
Plan BusinessNews Publishing,, 2014-10-28 The must-read summary of Tim Berry's book: The
Plan-As-You-Go Business Plan. This complete summary of the ideas from Tim Berry's book The
Plan-As-You-Go Business Plan demonstrates how the formal business plan is no longer used in
today's business world. That is why you need a plan that will grow and evolve with your business. In
his book, the author explains how your business will benefit from a simple business plan that you can
plan as you go. They key is to get going and then focus on what you need to do to make your
business a success. This summary describes this business plan approach in detail and provides
advice on how to make your business plan a powerful tool for driving your company forward.
Added-value of this summary: • Save time • Understand key concepts • Expand your business
knowledge To learn more, read The Plan-As-You-Go Business Plan and discover the future of
business plans that will help your company to prosper.
  business plan for event planning company: The Money Source: A Blueprint for Wealth
Creation Marcus Edward Bond , 2023-09-29 Defining Wealth Wealth is a multifaceted concept that
extends beyond a mere accumulation of financial resources. It encompasses a state of abundance in
various aspects of life, including financial, material, intellectual, emotional, and social. True wealth
is not solely measured by the size of one's bank account but by the overall well-being, security, and
fulfillment it provides. Wealth can manifest in several forms: Financial Wealth: This is the most
visible aspect, involving money, investments, assets, and income. Financial wealth provides the
means for pursuing goals and securing one's future. Material Wealth: Possessions such as real
estate, vehicles, jewelry, and valuable collectibles contribute to material wealth. While these items
hold value, they are just one facet of overall prosperity. Intellectual Wealth: Knowledge, education,
and skills are invaluable assets that can lead to financial success and personal growth. Intellectual
wealth empowers individuals to seize opportunities and make informed decisions. Emotional Wealth:
Emotional well-being, contentment, and fulfilling relationships are vital components of wealth.
Money alone cannot buy happiness or emotional fulfillment. Time Wealth: Wealth is also measured
by the control individuals have over their time. The ability to allocate time to pursue passions,
interests, and personal growth is a form of wealth. Social Wealth: A rich social network,
encompassing friends, family, and professional connections, can provide support, opportunities, and
happiness. Strong relationships are a form of wealth. Health Wealth: Good health is often overlooked
but is one of the most valuable forms of wealth. It enables individuals to enjoy life, work towards
their goals, and make the most of their resources.
  business plan for event planning company: Event Planning and Management Ruth Dowson,
David Bassett, 2015-09-03 The events industry is an exciting, innovative, diverse and highly
challenging environment in which to work. Event Planning and Management offers a structured,
practical approach to all types of events, from the initial planning, to final evaluating stages. It
introduces the key models and theories but focuses on the practical side of building and working
with a team, choosing a location, creating a programme, dealing with stakeholders and sponsors,
promoting the event, essential financial and procurement considerations and finally evaluating the
event. Each stage of the process is fully supported with online resources including templates and
discussion questions to make up a complete event planner's toolkit. Balancing coverage of the key
theory and models with essential practical guidance, tools and case studies from organizations such
as London 2012 and the Prince's Trust, Event Planning and Management is an ideal handbook for



students and practitioners alike. About the PR in Practice series: Published in collaboration with the
Chartered Institute of Public Relations (CIPR), the PR in Practice series comprises accessible,
practical introductions to day-to-day issues of public relations practice and management. The series'
action-oriented approach keeps knowledge and skills up to date.
  business plan for event planning company: About Face D.E. Haggerty, 2025-02-14
Grandma is NOT taking over my love life. I don’t care who I have to fake date to get me out of this.
My grandma is trying to hook me up. To be painfully specific, my seventy-five-year-old grandmother
thinks a little hanky-panky would cheer me up. Direct quote. Since I'm currently banished from the
big city and living in her house in some small town, I can't escape the endless line of grandchildren
of friends who keep 'dropping by' for dinner. Literally, I can't escape. I can barely manage the trek
to the dining room at this point. While Grandma's determined to find me a husband, I'm determined
to learn how to walk again so I can walk away from this small town and her matchmaking skills.
Spoiler alert: She has no matchmaking skills. But then I get a brilliant idea. I can fake date my
physical therapist. If the hospital held a most eligible bachelor contest, Brodie would win hands
down. He’s kind, patient, and sexy with a capital S. Perfect material for a fake date. Except he wants
a real date. Gulp. A real date with me? Is he for real? I'm no longer the stylish girl with the
glamorous job in the big city. Now, I'm a woman with a shattered leg and a scarred face. Can he
convince me to give love in a small town a chance? Or am I headed straight back to the big city as
soon as I can walk again? This scarred heroine small town romantic comedy features a woman who
thinks her life is over because of a couple of scars, a man determined to prove she's beautiful
because of and not despite her scars, and an interfering Grandma who thinks matchmaking her
granddaughter is the best way to prove her love. It's not. About Face is a standalone book in the
Love in the Suburbs small town romantic comedy series.
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