
business mentorship programme

business mentorship programme plays a crucial role in the professional growth
and development of individuals and organizations alike. These programs are
designed to foster relationships between experienced business leaders and
aspiring entrepreneurs, providing guidance, support, and valuable insights.
In this article, we will explore the various aspects of business mentorship
programmes, including their benefits, how to find the right mentor, and best
practices for both mentees and mentors. We will also look into the different
types of mentorship styles and the impact of technology on these programs.
This comprehensive guide will equip you with the knowledge you need to
leverage mentorship for business success.
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Understanding Business Mentorship Programme

A business mentorship programme is a structured initiative aimed at pairing
experienced professionals with those seeking guidance in their business
endeavors. These programmes can take various forms, including one-on-one
mentorship, group sessions, or online platforms. The primary goal is to
facilitate knowledge transfer, skill development, and the expansion of
professional networks.

Mentorship can significantly enhance the learning curve for mentees by
providing access to the mentor's experiences and insights. It can also lead
to better decision-making and increased confidence in navigating the
challenges of the business world. Effective mentorship programmes typically
outline clear objectives, expectations, and outcomes to ensure both parties
benefit from the relationship.

Benefits of Business Mentorship

Engaging in a business mentorship programme offers a multitude of advantages
for both mentees and mentors. Understanding these benefits can help



individuals recognize the value of mentorship in their professional journeys.

For Mentees

Mentees can experience several key benefits, including:

Guidance and Support: Mentees receive valuable advice and support
tailored to their specific challenges.

Networking Opportunities: Mentorship often opens up new networking
avenues, connecting mentees with industry leaders and peers.

Skill Development: Mentees can acquire new skills and enhance existing
ones through direct feedback and real-world experiences shared by their
mentors.

Increased Confidence: Regular interaction with a mentor can boost a
mentee's confidence in their abilities and decision-making skills.

For Mentors

Mentors also gain significant benefits, such as:

Personal Satisfaction: Helping others succeed can provide a sense of
fulfillment and purpose.

Enhanced Leadership Skills: Mentoring develops and refines a mentor's
coaching and leadership abilities.

Networking Expansion: Mentors can expand their own professional networks
through their mentees.

Fresh Perspectives: Engaging with younger professionals can provide
mentors with new insights and ideas.

Types of Business Mentorship Programmes

Business mentorship programmes can be categorized into several types, each
serving different needs and preferences. Understanding these types can help
individuals choose the best fit for their goals.

Formal Mentorship Programs



These are structured programs often organized by companies, professional
associations, or educational institutions. They typically include defined
objectives, timelines, and evaluation processes.

Informal Mentorship

Informal mentorship occurs naturally and is often based on personal
relationships. This can happen within a workplace or through networking
events, where individuals seek guidance from those they admire.

Peer Mentoring

In peer mentoring, individuals at similar levels of experience provide
support to each other. This type of mentorship can create a collaborative
learning environment.

Group Mentoring

Group mentoring involves a mentor working with several mentees
simultaneously. This format can foster group discussions and shared learning
experiences.

Finding the Right Mentor

Choosing the right mentor is crucial for a successful mentorship experience.
Here are steps to consider when searching for a mentor:

Define Your Goals: Clearly outline what you hope to achieve through
mentorship.

Identify Potential Mentors: Look for individuals who have the experience
and skills that align with your goals.

Evaluate Compatibility: Consider the mentor's communication style,
values, and availability.

Initiate Contact: Reach out to potential mentors with a clear and
respectful request for mentorship.

Best Practices for Mentees

For mentees, adhering to best practices can enhance the effectiveness of
their mentorship experience. Here are some key practices to consider:



Be Proactive: Take the initiative in scheduling meetings and setting
agendas.

Set Clear Expectations: Communicate your goals and what you seek from
the mentorship.

Be Open to Feedback: Embrace constructive criticism and use it as a tool
for growth.

Show Appreciation: Regularly express gratitude for your mentor's time
and guidance.

Best Practices for Mentors

Mentors also benefit from following best practices to ensure a productive
relationship:

Listen Actively: Pay attention to the mentee's concerns and aspirations.

Provide Constructive Feedback: Offer insights that are both honest and
supportive.

Be Available: Make time for regular check-ins to maintain a strong
connection.

Encourage Independence: Guide mentees to think critically and solve
problems on their own.

The Role of Technology in Mentorship

Technology has transformed the landscape of business mentorship programmes.
Online platforms, social media, and communication tools have made it easier
to connect mentors and mentees across geographical boundaries.

Virtual mentorship offers flexibility, allowing participants to engage in
discussions through video calls, messaging apps, and webinars. This
accessibility broadens the pool of potential mentors and mentees, enabling
individuals to seek guidance from experts worldwide.

Measuring the Success of a Mentorship Programme

Evaluating the effectiveness of a mentorship programme is essential for
continuous improvement. Here are some methods to measure success:



Feedback Surveys: Collect feedback from both mentors and mentees
regarding their experiences.

Goal Achievement: Assess whether mentees have met their pre-defined
objectives.

Retention Rates: Monitor the number of participants who continue in the
programme.

Long-term Impact: Evaluate the career progression of mentees over time.

By implementing these evaluation methods, organizations can refine their
mentorship initiatives and maximize their effectiveness.

Q: What is a business mentorship programme?
A: A business mentorship programme is a structured initiative that connects
experienced business professionals with individuals seeking guidance,
support, and knowledge to enhance their skills and navigate their careers
effectively.

Q: How can a business mentorship programme benefit my
career?
A: A business mentorship programme can provide you with valuable insights,
networking opportunities, and skill development, ultimately boosting your
confidence and helping you make informed career decisions.

Q: What types of mentorship styles are available?
A: Mentorship styles include formal mentorship, informal mentorship, peer
mentoring, and group mentoring, each catering to different needs and
preferences.

Q: How do I find the right mentor for me?
A: To find the right mentor, define your goals, identify potential mentors,
evaluate compatibility, and initiate contact with a clear request for
mentorship.

Q: What are the best practices for mentees in a
mentorship programme?
A: Best practices for mentees include being proactive, setting clear
expectations, being open to feedback, and showing appreciation for their
mentor's time and guidance.



Q: How can mentors enhance their effectiveness in a
mentorship programme?
A: Mentors can enhance effectiveness by listening actively, providing
constructive feedback, being available for regular check-ins, and encouraging
independence in their mentees.

Q: What role does technology play in mentorship
programmes?
A: Technology has made mentorship more accessible through online platforms
and communication tools, enabling connections between mentors and mentees
regardless of geographical barriers.

Q: How can the success of a mentorship programme be
measured?
A: Success can be measured through feedback surveys, goal achievement
assessments, retention rates, and evaluating the long-term impact on mentees’
careers.

Q: Can mentorship programmes be beneficial for both
parties?
A: Yes, mentorship programmes provide significant benefits for both mentees
and mentors, including skill development, networking opportunities, and
personal satisfaction for mentors.

Q: What are common challenges faced in mentorship
programmes?
A: Common challenges include mismatched expectations, communication barriers,
and lack of commitment from either party, which can hinder the effectiveness
of the mentorship relationship.
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  business mentorship programme: Powerhouse Business Mentorship Jay J. Silverberg,
2024-08-06 Powerhouse Business Mentorship is the Definitive Business/Entrepreneurial Mentoring
Handbook Mentoring embraces vision-building, handholding, numbers-crunching, and
encouragement. It’s a two-way street consisting of the mentor (advisor/coach) and the mentee (the
committed participant). For the mentor, Powerhouse Business Mentorship offers powerful,
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success-oriented techniques and proven strategies that can assure a mutually effective mentorship
experience. For the mentee, this book counsels on how to choose a mentor, how to control the
process and how to get the most out of the relationship. Mentoring is not all about ‘You need to do it
this way, my way’, but more so ‘Tell me what you are trying to do and where you want this
opportunity to take you’. Powerhouse Business Mentorship also recounts Jay’s mentoring journeys.
Some were great and delivered memorable outcomes, some merely good, and others best described
as...‘colorful’. Everything Jay has learned from his mentoring encounters has found its way into
Powerhouse Business Mentorship. Anyone leading or participating in mentorship needs to have
Powerhouse Business Mentorship as their indispensable handbook.
  business mentorship programme: Entrepreneurship and Employment in the Caribbean
Community Don Charles, 2023-03-21 Trinidad and Tobago (T&T), Guyana, and Suriname, are
Caribbean Community (CARICOM) Member States that are fortunate to be endowed with
commercial reserves of hydrocarbons. Hydrocarbon revenues acquired by the respective
governments can be used to fund the cost of several merit goods, amongst which the most
commendable is the expenditure on education. This book’s objectives are threefold. The first is to
examine the labour market in the hydrocarbon-rich CARICOM Member States. The second is the
review of successful case studies of entrepreneurship in countries similar circumstances to the
Caribbean. The third is to provide policy recommendations to address this employment problem in
the hydrocarbon-rich CARICOM Member States. The policy recommendations of this book are useful
for governments of mineral-rich countries, even outside of CARICOM. It provides lessons for policy
makers to craft policy to encourage the right enabling environment for entrepreneurship and
employment creation.
  business mentorship programme: Business and Management Doctorates World-Wide
Nicola J. Palmer, Julie Davies, Clare Viney, 2023-12-04 Business and Management Doctorates
World-Wide offers detailed comparative analysis of current practices to highlight reasons for
commonalities and differences in different parts of the world with suggestions about lessons shared
in diverse contexts.
  business mentorship programme: Marketing and Managing Tourism Destinations
Alastair M. Morrison, 2018-09-13 Marketing and Managing Tourism Destinations is a comprehensive
and integrated introductory textbook covering both destination marketing and destination
management in one volume. It focuses on how destination management is planned, implemented and
evaluated as well as the management and operations of destination management organizations
(DMOs), how they conduct business, major opportunities, challenges and issues they face to compete
for the global leisure and business travel markets. This second edition has been updated to include:
• A new chapter on visitor management that includes a section on crisis and disaster management •
New material on destination leadership and coordination • New and revised content on digital
marketing • New and updated international case examples throughout to show the practical realities
and approaches to managing different destinations around the world. It is illustrated in full colour
and packed with features to encourage reflection on main themes, spur critical thinking and show
theory in practice. Written by an author with many years of industry practice, university teaching
and professional training experience, this book is the essential guide to the subject for tourism,
hospitality and events students and industry practitioners alike.
  business mentorship programme: Towards Digitally Transforming Accounting and Business
Processes Tankiso Moloi, Babu George, 2024-01-11 This conference volume discusses the findings of
the iCAB 2023 conference that took place in Johannesburg, South Africa. The University of
Johannesburg (UJ School of Accounting and Johannesburg Business School) in collaboration with
Alcorn State University (USA), Salem State University (USA) and Universiti Teknologi Mara
(Malaysia) hosted the iCAB 2023 conference with the aim to bring together researchers from
different Accounting and Business Management fields to share ideas and discuss how new disruptive
technological developments are impacting the field of accounting. The conference was sponsored by
the Association of International Certified Professional Accountants AICPA & CIMA.



  business mentorship programme: Reciprocal Mentoring Julie Haddock-Millar, Paul Stokes,
Nora Dominguez, 2023-09-13 Reciprocal mentoring represents an approach to mentoring in
organisations that is both timely and of critical importance in the context of diversity, inclusion,
equity, and the power shift in mentoring practice. This book provides insight into how reciprocal
mentoring programmes can strengthen mutual learning and encourage true partnership between
participants. This approach to mentoring places participants on a level playing field; people with
disparate expertise, backgrounds, and experience levels are placed in relationships in which they act
as both mentor and mentee, generating a range of benefits for all involved. This book explores the
design, development, and evaluation of reciprocal mentoring programmes in six different contexts:
entrepreneurial, healthcare sector, third sector, education sector, membership organisations, and
private sector organisations. Three different approaches to reciprocal mentoring programmes are
set out: reciprocal by design, reciprocal by default, and reciprocal as an output. Each chapter
describes a number of different case studies that adopt a variety of approaches to reciprocal
mentoring programmes, their contextual relevance, and overall impact and contribution. This book
will be useful for any individuals and teams involved in the development of mentoring programmes.
The range of approaches and frameworks presented in this book will benefit mentoring and coaching
practitioners, managers, consultants, professionals in a variety of organisational contexts, and
researchers.
  business mentorship programme: AI in Business: Opportunities and Limitations Reem
Khamis, Amina Buallay, 2024-02-19 This book is a comprehensive guide to understanding the
potential of artificial intelligence (AI) in improving business functions, as well as the limitations and
challenges that come with its implementation. In this book, readers will learn about the various
opportunities that AI presents in business, including how it can automate routine tasks, reduce
errors, and increase efficiency. The book covers a range of topics, including how AI can be used in
financial reporting, auditing, fraud detection, and tax preparation. However, the book also explores
the limitations of AI in business, such as the need for skilled professionals, data quality, and the
potential for bias. It examines the challenges that companies face when implementing AI in business
functions, including the need for ethical considerations, transparency, and accountability. The book
is written for business professionals, business leaders, and anyone interested in the potential of AI in
business functions. It offers practical advice on how to implement AI effectively and provides
insights into the latest developments in AI technology. Through case studies and real-world
examples, readers will gain a deeper understanding of how AI can be used to enhance business
functions, as well as the potential pitfalls and limitations to be aware of. Overall, AI in Business:
Opportunities and Limitations is an essential guide for anyone looking to harness the power of AI to
improve their business functions, and to stay ahead in an increasingly competitive business
environment.
  business mentorship programme: The Role of Business Incubators in the Economic Growth of
India Apoorv R. Sharma, Balvinder Shukla, Manoj Joshi, 2019-07-08 To study the role of business
incubators in the economic growth of India, it is imperative to understand whether or not incubators
reduce the mortality of start-ups. Are incubators instrumental in providing an effective platform for
accelerating the growth of start-ups? Do the existing incubators meet the expectations of start-ups?
Are incubated start-ups able to attract funding from venture capitalists? These are only some of the
questions that fall within the scope of this research. In this book, the authors explore the subject
in-depth in an attempt to respond to them. For the purpose of this study, primary and secondary
research data were used. In the context of American, European and Chinese incubator industries,
this data was readily available. However, due to its nascent stage, there was not enough secondary
data available in the context of the Indian incubation industry. Therefore, primary research was
carried out. Thus, in order to design the research, structured interviews with the founders of
start-ups and incubator managers were conducted. The findings of the study reveal that, despite the
gaps between the offering of incubators and the expectations of start-ups, there is a positive impact
of business incubators on job creation, wealth generation and the creation of intellectual property.



  business mentorship programme: Developing Successful Diversity Mentoring Programmes:
An International Casebook Clutterbuck, David, Poulsen, Kirsten M., Kochan, Frances, 2012-07-01 A
volume of mentoring principles to integrate minorities, improve community relations and harness
the creative potential of different perspectives.
  business mentorship programme: Ebook: Mentoring with a Coaching Attitude: International
Corporate Mentorship that Works Sylviane Cannio, Cicero Carvalho, Fisher Yu, 2023-07-07 “Such a
timely and forward-looking book, especially in the era of twin transition… I genuinely hope this book
will serve as a resource for inspiration for all practitioners in every aspect of modern life.” Dr Riza
Kadilar, EMCC Global President, Netherlands “This is an important book that provides clear,
unambiguous guidance in a 'how to' structure which can assist any company that is committed to
unlocking the hidden potential of its people.” Frank Nigriello, Director of Corporate Affairs, Unipart
Group, UK Mentoring with a Coaching Attitude explores the intersection of mentoring and coaching
to offer a new toolbox that team leaders, consultants and coaches can use in their own practice.
Drawing on the long history of mentoring across the world, the experienced contributors highlight
the foundations of mentoring within the importance of relationships and the transmission of
knowledge between humans for success. The book’s three-part structure builds on the idea of
mentoring with a coaching attitude and successful mentoring programmes in organisations. A range
of international case studies are intertwined with the history and philosophy of mentoring
throughout. Including work from Belgium, France, Morocco, China, UK, the Middle East, Brazil and
Poland and in a diversity of organisations from NGOs like Médecins sans Frontières to universities
and multinational companies. The case studies clearly outline how the core potential of a client or
mentee can be harnessed with: •active listening •impactful questioning •creating awareness and
leading to experimentation and action The book is ideal for leaders and business owners who would
like to organize mentoring programmes that work and be confident that knowledge and experience
is being shared between senior leaders and more junior colleagues. The book is also dedicated to
coaches and consultants looking to enhance their practice and ensures they can be confident across
practical and theoretical settings. Sylviane Cannio is a Master Practitioner EMCC and Master
Certified Coach ICF. She was previously Vice-President of ICF, UK and Global Board member. She is
also an assessor for the EMCC EIA, EQA and ESQA accreditations, co-founder and Chief Learning
Officer of MentoringCo, and President of GO-TKM (Global Think-tank on Organizational Tacit
Knowledge Management). Cicero Carvalho is a Senior Partner at MentoringCo, as well as a Master
Practitioner IAC and member of the EMCC. He was previously National Learning & Development
Lead (Brazil) at Bristol Myers Squibb and Business Excellent Director for Pfzier in Latin America.
Fisher Yu is the first President of EMCC China, CEO of MentoringCo China and General Secretary of
GO-TKM. He was the recipient of the EMCC Global Mentoring Award in 2021 and 2022 and is a
mentoring pioneer and market leader in China.
  business mentorship programme: The Missing Entrepreneurs 2015 Policies for
Self-employment and Entrepreneurship OECD, European Union, 2015-11-13 The report contains
data on the scale and scope of entrepreneurship and self-employment activities across EU Member
States by social target groups, as well as the barriers they face.
  business mentorship programme: Status In Business Bianca Harrington, AI, 2025-02-21
Status In Business explores the pervasive, often unspoken, influence of social status within
corporate environments, highlighting how these dynamics affect individual success and
organizational outcomes. The book reveals that corporate cultures subtly reinforce status
hierarchies through both formal policies and informal practices, shaping access to resources and
influence in decision-making. Readers will gain insights into how historical biases and power
structures impact status judgments, influencing everything from performance evaluations to
networking opportunities. The book uniquely integrates theoretical frameworks with real-world
examples, offering practical strategies to mitigate the negative consequences of status inequality. It
examines how status, beyond just job title, affects employee engagement and overall profitability.
Beginning with an introduction to the theoretical framework of social status, the book progresses to



specific examples of workplace manifestations and culminates in actionable strategies for fostering
more inclusive and meritocratic cultures. By understanding these dynamics, managers, HR
professionals, and employees can navigate workplace complexities, lead more effectively, and
advocate for equitable policies. The book addresses the ongoing debate between meritocracy and
social capital, providing insights into balancing these forces for a fairer system.
  business mentorship programme: Boost Business in 24 Hours John Lewis, 2024-10-08
Take your business to the next level in just 24 hours with 100 powerful strategies designed for
instant impact! Inside, you'll find: • Quick Wins: Actionable tactics for fast results. • Brand Building:
Create a standout, memorable brand. • Marketing Mastery: Proven methods to attract customers
and drive sales. • Sales Boost: Convert leads and increase revenue immediately. • Customer Loyalty:
Enhance experiences and build lasting relationships. This book delivers proven, no-nonsense
strategies to grow your business from day one. Get ready to see real results fast!
  business mentorship programme: Career Paths and Career Development of Business
Librarians Diane Zabel, 2019-07-09 Contributors provide insights about business librarianship in
various types of institutions, explore traditional and non-traditional career paths in business
librarianship, and discuss numerous strategies for professional growth (from earning an MBA degree
to working abroad). Among the topics covered are the following: recruitment of business librarians
(including recent data on the supply and demand of business librarians); the special concerns of
early career and mid-career business librarians; the importance of mentoring; leadership
development; and business librarians on the job in academic, public, and corporate libraries. This
book will appeal to a wide audience: practitioners; directors of public, academic, and special
libraries serving the business community; library and information science educators; and those
considering business librarianship as a career, including students, generalist librarians, and
individuals seeking a career change. This book was published as a special issue of the Journal of
Business & Finance Librarianship.
  business mentorship programme: Global Voice #20 Council on Business & Society, This 20th
very special issue counts 112 pages, with a guest Editorial by John North, Director of the GRLI
(Global Responsible Leadership Initiative), 19 articles from 37 faculty and practitioner contributors
in two sections: Business, Society, Planet and Management & Leadership. GV20 also sees the return
of our successful double-page feature cartoon with a wry comment on a business and society issue,
and an end-of-year CoBS history timeline. This issue gathers perhaps the largest and most varied
number of contributors ever featured in Global Voice magazine. In addition to the CoBS member
schools covering 4 continents, we’re delighted to highlight two very special guest institutions –
Schulich School of Business, York University, Canada, and University of Stellenbosch Business
School, South Africa. We also welcome CSR-spokespersons Prof. Andrew Crane of CBOS University
of Bath and Dirk Matten, Schulich School of Business, Director of Strategy and author Emilie
Prattico of BCG BrightHouse and a spotlight on the Globally Responsible Leadership Initiative by
Director John North. And last but not least, we reach across to the other side of the planet and
Australia, with the kind permission of Monash Business School, University of Monash to feature one
of their thought leadership insights in this magazine. Covering current hot topics and lasting major
issues – the climate crisis, women at work, leadership in the 21st century, the future of CSR,
inclusivity and disability employment, social impact, philanthropy, conscious business, and
mentorship among others – Global Voice magazine offers you the unique international and
multicultural expertise of the Council on Business & Society faculty and guests. On behalf of the
CoBS member schools – ESSEC Business School, FGV-EAESP, School of Management Fudan
University, IE Business School, Keio Business School, Trinity Business School, College Dublin, and
Warwick Business School – we warmly wish you, our readers, a very happy, safe and peaceful festive
period and hope you enjoy this Christmas and New Year Global Voice magazine.
  business mentorship programme: This Book Means Business Alison Jones, 2018-03-23
Discover the writing secrets of some of the world's top business authors. Writing a business book is
about so much more than words on a screen: discover how to use the process of writing your book to



develop your business, your platform, your network and even yourself. There's no need to wait until
your book is published for it to start transforming your business - it all starts here and now.
  business mentorship programme: Small Business Innovation Research (SBIR) Program
United States. Congress. Senate. Committee on Small Business, 2000
  business mentorship programme: The Business of Education Joel Spring, John Eric Frankson,
Corie A. McCallum, Diane Price Banks, 2017-07-06 The Business of Education—a comprehensive
view of how education policy is made in the US and, in some cases, globally—analyzes and critiques
the influence of educational policy networks in a wide range of contexts and from a variety of
perspectives, including testing, college preparation, juvenile detention centers, special education,
the arts, teacher evaluation systems, education of undocumented immigrants, college faculty
preparation, and financial aid. A network chart in most chapters illustrates how the major political
actors, mainly private philanthropic foundations, for-profit companies, government officials, and
politicians involved in the network, are linked. Joel Spring, internationally renowned scholar and
analyst of educational policy, situates and frames the network studies in an introduction discussing
general theories of education policy networks.
  business mentorship programme: Mentorship, Leadership, and Research Michael Snowden,
Jamie P. Halsall, 2018-08-27 This insightful volume details the implementation and challenges of the
Teaching Excellence Framework (TEF), developed in the UK to ensure equal access to higher
education for all social classes. It posits that a modern higher education institution requires a robust
set of mechanisms - specifically mentorship, leadership, and research - to create high-quality
teaching and learning. Noted contributors pose and answer key questions about the TEF in such
areas as solution-focused teaching, mentoring for the job market, and social science curriculum
development, using best practice examples in the field. These ideas and strategies carry great
potential to improve the caliber of teaching and learning in universities, and with it, students’ social
mobility. Among the topics covered: · Why have mentoring in universities? Reflections and
justifications. · Working with students as partners: developing peer mentoring to enhance the
undergraduate student experience. · The employers’ reach: mentoring undergraduate students to
enhance employability. · Learn it and pass it on: strategies for educational succession. · Mentoring
mentees to mentor. · Interdisciplinarity in higher education: the challenges of adaptability.
Mentorship, Leadership, and Research will play a pivotal role in UK higher education since currently
there is scant academic literature on practical tools to help universities to succeed at the TEF. A
resource with international implications, it should interest sociologists of education and
professionals in business strategy and leadership, social work, and community development. Michael
Snowden is a Senior Lecturer in Mentoring Studies at the University of Huddersfield, UK. Jamie P.
Halsall is a Reader in Social Sciences at the University of Huddersfield, UK. Given the recent
introduction of the Teaching Excellence Framework (TEF) in the United Kingdom, this timely book
outlines effective practices to help earn the “Gold” standard. While considering TEF within the
current climate of academic competition and critical evaluation, a diverse group of experts lay out
why mentoring is one highly effective answer to the TEF standards and without compromising
productivity in other service and research agendas. This book is a must read for academics and
higher learning administrators alike. Leda Nath, Professor of Sociology, University of Wisconsin
  business mentorship programme: Business Ethics, Seventh Edition Joseph W. Weiss,
2021-11-23 The seventh edition of this pragmatic guide to determining right and wrong in the
workplace is updated with new case studies, exercises, and ancillary materials. Joseph Weiss's
Business Ethics is a pragmatic, hands-on guide for determining right and wrong in the business
world. To be socially responsible and ethical, Weiss maintains, businesses must acknowledge the
impact their decisions can have on the world beyond their walls. An advantage of the book is the
integration of a stakeholder perspective with an issues and crisis management approach so students
can look at how a business's actions affect not just share price and profit but the well-being of
employees, customers, suppliers, the local community, the larger society, other nations, and the
environment. Weiss includes twenty-three cases that immerse students directly in contemporary



ethical dilemmas. Eight new cases in this edition include Facebook's (mis)use of customer data, the
impact of COVID-19 on higher education, the opioid epidemic, the rise of Uber, the rapid growth of
AI, safety concerns over the Boeing 737, the Wells Fargo false saving accounts scandal, and plastics
being dumped into the ocean. Several chapters feature a unique point/counterpoint exercise that
challenges students to argue both sides of a heated ethical issue. This edition has eleven new
point/counterpoint exercises, addressing questions like, Should tech giants be broken apart? What is
the line between free speech and dangerous disinformation? Has the Me Too movement gone too
far? As with previous editions, the seventh edition features a complete set of ancillary materials for
instructors: teaching guides, test banks, and PowerPoint presentations.
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