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business management bmcc is a vital field that combines essential skills and
knowledge necessary for effective organizational leadership and operational
success. At Borough of Manhattan Community College (BMCC), students have the
opportunity to engage in a comprehensive business management curriculum that
prepares them for various roles in the business world. This article will
delve into the offerings of the business management program at BMCC,
including its curriculum, career opportunities, and the unique advantages of
studying at this institution. Additionally, we will explore how BMCC stands
out in the competitive landscape of business education.
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Overview of Business Management at BMCC
The Business Management program at BMCC is designed to equip students with
the foundational knowledge and skills required to navigate the dynamic world
of business. The program is tailored to meet the needs of a diverse student
population and prepares graduates for successful careers in various sectors.
With a focus on practical application, the curriculum emphasizes critical
thinking, problem-solving, and effective communication—skills that are
essential in today’s business environment.

BMCC also boasts a dedicated faculty with extensive experience in the
business sector, providing students with insights that bridge academic theory
and real-world practice. The program not only prepares students for immediate
employment but also lays the groundwork for further education in business or
related fields.



Curriculum and Course Structure
The curriculum for the Business Management program at BMCC is comprehensive
and designed to cover a broad spectrum of essential topics. Students are
exposed to various facets of business operations, including finance,
marketing, human resources, and strategic management. The program typically
includes core courses as well as electives, allowing students to tailor their
education to their interests and career goals.

Core courses may include:

Principles of Management

Financial Accounting

Business Law

Marketing Principles

Organizational Behavior

In addition to core courses, students can choose from a range of electives
that delve deeper into specific areas such as digital marketing,
entrepreneurship, and international business. This flexibility ensures that
students are well-prepared for the diverse challenges they may face in the
business world.

Career Opportunities in Business Management
A degree in business management from BMCC opens the door to a wide range of
career opportunities across various industries. Graduates can pursue
positions in corporate environments, small businesses, non-profits, and
government agencies. Some common career paths include:

Business Analyst

Human Resources Manager

Marketing Coordinator

Operations Manager

Sales Manager

Moreover, the skills acquired through the business management program are
applicable in virtually any sector, making graduates highly versatile. The
program also prepares students for advanced studies if they choose to pursue
an MBA or other higher education options in business-related fields.



Advantages of Studying Business Management at
BMCC
Choosing to study business management at BMCC comes with several advantages.
The institution is known for its commitment to student success, offering a
supportive environment that fosters academic achievement. Some key benefits
include:

Experienced Faculty: Instructors bring real-world experience and
insights into the classroom, enhancing the learning experience.

Networking Opportunities: BMCC provides numerous opportunities for
students to connect with industry professionals through events,
workshops, and internships.

Affordability: BMCC offers competitive tuition rates, making higher
education more accessible to a broader range of students.

Diverse Student Body: Students from various backgrounds contribute to a
rich learning environment and broaden perspectives.

Furthermore, BMCC's location in New York City provides students unparalleled
access to one of the largest business hubs in the world, facilitating
internships and job placements that can significantly enhance their career
prospects.

Student Resources and Support
BMCC is dedicated to supporting its students throughout their academic
journey. The college offers a variety of resources designed to help students
succeed in their studies and career preparation. These include:

Academic Advising: Personalized guidance to help students navigate their
course selections and career paths.

Tutoring Services: Free tutoring in various subjects, including
business-related courses, to support academic success.

Career Services: Assistance with job placement, resume writing, and
interview preparation to help students transition into the workforce.

Student Organizations: Opportunities to join clubs and organizations
related to business management, fostering leadership and teamwork
skills.

These resources ensure that students not only excel academically but also
develop the professional skills necessary for success in the business world.



Conclusion
In conclusion, the business management program at BMCC offers a robust
educational experience that prepares students for a successful career in the
business sector. With a comprehensive curriculum, experienced faculty, and a
supportive environment, BMCC stands out as an excellent choice for aspiring
business leaders. The skills and knowledge gained through this program will
empower graduates to thrive in a competitive marketplace, making significant
contributions to their organizations and communities.

Q: What are the admission requirements for the
business management program at BMCC?
A: Admission requirements typically include high school graduation or
equivalent, submission of transcripts, and completion of any necessary
placement tests. Additional criteria may apply for specific programs.

Q: Can I take online courses for the business
management program at BMCC?
A: Yes, BMCC offers online and hybrid courses for the business management
program, providing flexibility for students with varying schedules.

Q: What kind of internships are available for
business management students at BMCC?
A: BMCC partners with various local businesses and organizations to provide
internship opportunities that allow students to gain practical experience in
their field of study.

Q: How does BMCC support students in finding jobs
after graduation?
A: BMCC offers comprehensive career services, including job fairs, resume
workshops, and one-on-one career counseling to assist students in their job
search.

Q: Are there any opportunities for networking while
studying business management at BMCC?
A: Yes, BMCC hosts numerous networking events, workshops, and guest speaker
sessions that connect students with industry professionals.



Q: What skills will I gain from the business
management program at BMCC?
A: Students will develop critical thinking, effective communication,
leadership, and problem-solving skills that are essential for success in the
business environment.

Q: Can I transfer credits from another institution
to the business management program at BMCC?
A: Yes, BMCC has a transfer credit policy that allows students to transfer
eligible credits from accredited institutions. Students should consult with
an academic advisor for details.

Q: What is the duration of the business management
program at BMCC?
A: The duration of the program can vary depending on whether students attend
full-time or part-time, but typically, an associate degree can be completed
in two years.

Q: Does BMCC offer any scholarships for business
management students?
A: Yes, BMCC offers various scholarships based on merit and need. Students
are encouraged to apply for financial aid to help cover tuition and other
expenses.

Business Management Bmcc

Find other PDF articles:
https://ns2.kelisto.es/business-suggest-027/files?docid=jsu18-4597&title=synergy-business-broker.p
df

  business management bmcc: Odyssey --The Business of Consulting Imelda K. Butler, Shayne
Tracy, 2015-05-14 This book provides consultants with a career framework to build, grow, and
transform their consulting businesses by becoming brilliant at the basics. The Odyssey process
challenges current thinking and offers a methodology to help readers rise to the top of the
profession by applying leading-edge techniques and methodologies.An ideal companion to t
  business management bmcc: Community Colleges and Their Students J. Levin,

https://ns2.kelisto.es/business-suggest-008/files?dataid=Ahb16-2281&title=business-management-bmcc.pdf
https://ns2.kelisto.es/business-suggest-027/files?docid=jsu18-4597&title=synergy-business-broker.pdf
https://ns2.kelisto.es/business-suggest-027/files?docid=jsu18-4597&title=synergy-business-broker.pdf


2009-11-23 This book employs a socio-cultural approach to study the organizational dynamics and
experiences of self-formation that shape community college life. The authors use case studies to
analyze both the symbolic dimension and practices that enable the production of educational
experiences in seven community colleges across the U.S. Levin and Montero-Hernandez explain the
construction of organizational identity and student development as a result of the connection
between institutional forces and individual agency. This work emphasizes the forms and conditions
of interaction among college personnel, students, and external groups that were enacted to respond
to the demands and opportunities in both participants local and larger contexts. The authors
acknowledge both the collective and individual efforts of community college personnel to create
caring community colleges that support nontraditional students.
  business management bmcc: Academic Fault Lines Patricia J. Gumport, 2019-07-16 How did
public higher education become an industry? This unprecedented account reveals how campus
leaders and faculty preserved the vitality and core values of public higher education despite
changing resources and expectations. American public higher education is in crisis. After decades of
public scrutiny over affordability, access, and quality, indictments of the institution as a whole
abound. Campus leaders and faculty report a loss of public respect resulting from their alleged
unresponsiveness to demands for change. But is this loss of confidence warranted? And how did we
get to this point? In Academic Fault Lines, Patricia J. Gumport offers a compelling account of the
profound shift in societal expectations for what public colleges and universities should be and do.
She attributes these new attitudes to the ascendance of industry logic—the notion that higher
education must prioritize serving the economy. Arguing that industry logic has had far-reaching
effects, Gumport shows how this business-oriented mandate has prompted colleges to restructure
for efficiency gains, adopt more corporate forms, develop deeper ties with industry, and mold
academic programs in the interest of enhancing students' future employment prospects. She also
explains how industry logic gained traction and momentum, altering what constitutes legitimacy for
public higher education. Yet Gumport's narrative is by no means defeatist. Drawing on case studies
of nine public colleges and universities, as well as more than 200 stakeholder interviews, Gumport's
nuanced account conveys the successful efforts of leaders and educators to preserve and even
strengthen fundamental public values such as educational access, knowledge advancement
regardless of currency, and civic responsibility. Ultimately, Academic Fault Lines demonstrates how
intrepid faculty and administrators engaged their communities both on and off campus,
collaborating and inventing win-win scenarios to further public higher education's expanding legacy
of service to all citizens while preserving its centrality to society and the world.
  business management bmcc: 2015 U.S. Higher Education Faculty Awards, Vol. 2 Faculty
Awards, 2022-09-01 Created by professors for professors, the Faculty Awards compendium is the
first and only university awards program in the United States based on faculty peer evaluations. The
Faculty Awards series recognizes and rewards outstanding faculty members at colleges and
universities across the United States.
  business management bmcc: Event Management: For Tourism, Cultural, Business and
Sporting Events Lynn Van der Wagen, Lauren White, 2018-04-01 Event Management, specifically
written for the Diploma of Event Management and Advanced Diploma of Event Management, is a
comprehensive resource for anyone wanting to build their expertise in professional event
management. This edition adopts a scaffold learning pedagogy, helping students move through the
material logically and efficiently while building on their understanding of tourism, cultural, business
and sporting events.
  business management bmcc: Steering Sustainability in an Urbanising World Anitra
Nelson, 2016-04-01 Sustainability has become the key challenge for urban planners, housing and
infrastructure policy makers. Citizens are increasingly encouraged to live more compactly; in denser
urban developments, to use less water and other natural resources and to choose public transport.
While councils, government agencies and private business invest in a broad range of promotions
offering discounts on sustainable products and services, uptake has been slow and the impacts



marginal at a time when environmental stresses suggest that we must act fast. This book examines
this pressing problem in a holistic way, discussing broad-scale sustainability policies and
programmes for achieving sustainable urban futures. It brings together academics and practitioners
to analyze the complexity and interdependence of principles, models, processes and practices of
sustainability in a range of integrated sectors as well as the establishment and maintenance of
sustainable physical infrastructure in cities.
  business management bmcc: Postsecondary Sourcebook for Community Colleges,
Technical, Trade, and Business Schools Midwest/West Edition , 2010-12
  business management bmcc: Business China , 1992
  business management bmcc: Federal Register , 1996-11
  business management bmcc: SEC Docket United States. Securities and Exchange
Commission, 1996
  business management bmcc: The Global South after the Crisis Hasan Cömert, Technical
University, Turkey and Rex A. McKenzie, 2016-07-27 This volume is split into two accessible
sections. The first part concentrates on the impact of the crisis on growth, inequality, policy
responses and policy shifts in key areas such as central banking. The second part comprises
individual country case studies and includes an exploration of the vulnerabilities related to the
integration of developing economies into the world economy. The effect of the crisis on trade, and
the ways in which some developing countries have entered into a prolonged period of stagnant
growth following the global crisis are all considered.
  business management bmcc: International Management Accounting in Japan Kanji
Miyamoto, 2008 In the interests of globalization, many companies today are establishing theories
and practices for international management accounting. This book discusses the current status of
international management accounting in Japan through interviews with three major electronics
companies. By tracing the history of the business expansion of the three companies, as well as their
transition of strategies and accompanying organizational structure, key features and details of
international management accounting are faithfully described. The book is divided into two parts.
Part I describes general concepts of international management accounting in global companies,
while Part II analyzes the experiences of three leading electronics companies ? Matsushita, Sharp
and Sanyo ? in international management accounting. Written in a scholarly yet accessible manner,
this book will benefit both academics and industry professionals practising in the field.
  business management bmcc: Efforts to Combat Fraud and Abuse in the Insurance Industry
United States. Congress. Senate. Committee on Governmental Affairs. Permanent Subcommittee on
Investigations, 1992
  business management bmcc: COVID-19, Business, and Economy in Malaysia Weng Marc
Lim, Surinderpal Kaur, Huey Fen Cheong, 2021-09-06 Part of a mini-series of Focus books on
COVID-19 in Malaysia, the chapters in this book address the pandemic’s impact on business and the
economy in Malaysia. Covering a range of challenges and opportunities for business and the
economy over a year-long period, starting from Malaysia’s first pandemic lockdown in March 2020
to the state of the country as of May 1, 2021, the contributors highlight the impact of the pandemic
on the Malaysian business and economy and how Malaysians are finding ways to adapt and rise
above adversity. They illustrate how the pandemic has affected businesses and anticipate the
prospects for the Malaysian economy going forward. This is also an opportunity to witness how
researchers from multiple disciplines can join forces during challenging times to deliver insightful
research with impact. More importantly, there are many lessons to be learned from the successes
and failures in responding to the pandemic in this developing Southeast Asian economy. A
fascinating read for individuals with an interest in crisis adaptation in non-Western contexts,
especially those with a particular interest in Malaysia or Southeast Asia more generally.
  business management bmcc: H.R. 2--the Housing Opportunity and Responsibility Act of 1997
United States. Congress. House. Committee on Banking and Financial Services. Subcommittee on
Housing and Community Opportunity, 1997



  business management bmcc: Oversight of the Availability of Agricultural Credit United
States. Congress. House. Committee on Agriculture. Subcommittee on Forestry, Resource
Conservation, and Research, 1997
  business management bmcc: Postsecondary Sourcebook for Community Colleges, Technical,
Trade, and Business Schools Northeast/Southeast Edition , 2010-12
  business management bmcc: The Routledge Companion to Fashion Studies Eugenia
Paulicelli, Veronica Manlow, Elizabeth Wissinger, 2021-09-22 This collection of original essays
interrogates disciplinary boundaries in fashion, gathering fashion studies research across disciplines
and from around the globe. Fashion and clothing are part of material and visual culture, cultural
memory, and heritage; they contribute to shaping the way people see themselves, interact, and
consume. For each of the volume’s eight parts, scholars from across the world and a variety of
disciplines offer analytical tools for further research. Never neglecting the interconnectedness of
disciplines and domains, these original contributions survey specific topics and critically discuss the
leading views in their areas. They include discursive and reflective pieces, as well as discussions of
original empirical work, and contributors include established leaders in the field, rising stars, and
new voices, including practioner and industry voices. This is a comprehensive overview of the field,
ideal not only for undergraduate and postgraduate fashion studies students, but also for researchers
and students in communication studies, the humanities, gender and critical race studies, social
sciences, and fashion design and business.
  business management bmcc: Landscape and Branding Nicole Porter, 2015-10-05 Landscape
and branding explores the way landscape is conceptualised, conceived, represented and designed by
professionals in a brand-driven age. Landscape - incorporating tangible physical space as well as
intangible concepts, narratives, images, and experiences of place - is constructed by a number of
creative industries. This book tests the hypothesis that place branding, a powerful marketing and
management practice, increasingly blurs the distinction between the promotion of landscape and its
production in design terms. Place branding involves the strategic and systematic composition of
single-minded, experiential and market-friendly place identities which are consistently
communicated across various media, including physical space. How does this implicate or transform
notions of place, nature, landscape experience, and the qualitative value of landscape itself? How
does this affect the role of landscape architecture? To answer these questions, place branding theory
and practice is critically examined alongside an in depth case study of one specific landscape - the
Blue Mountains (Australia). Projects undertaken between 1995 and 2015, including a branding
strategy for the region, media campaigns, television, cinema, and several landscape architectural
works in the public and private domain are comparatively analysed, focusing on the discourse,
conventions and values informing their production, and the landscape narratives they convey.
  business management bmcc: Strategy and Management in Asia Pacific Philippe Lasserre,
Hellmut Schütte, 1999 This text offers a wide-ranging treatment of entrepreneurial management
including: start-up, buyouts and buy-ins, managing rapid growth including venture capital and
financing, crisis management, and preserving and instilling entrepreneurship.

Related to business management bmcc
BUSINESS | English meaning - Cambridge Dictionary BUSINESS definition: 1. the activity of
buying and selling goods and services: 2. a particular company that buys and. Learn more
BUSINESS中文 (简体)翻译：剑桥词典 - Cambridge Dictionary BUSINESS翻译：卖, 买卖（货品或服务）, 公司;商业机构, 商务活动, 生意,
事情, 状况;事，事情;事务;重要事件, 所做的事情, 个人
BUSINESS中文 (繁體)翻譯：劍橋詞典 - Cambridge Dictionary BUSINESS翻譯：賣, 買賣（貨品或服務）, 公司;商業機構, 商務活動, 生意,
事情, 狀況;事，事情;事務;重要事件, 所做的事情, 個人
BUSINESS | definition in the Cambridge English Dictionary BUSINESS meaning: 1. the
activity of buying and selling goods and services: 2. a particular company that buys and. Learn more
BUSINESS | meaning - Cambridge Learner's Dictionary BUSINESS definition: 1. the buying
and selling of goods or services: 2. an organization that sells goods or services. Learn more



BUSINESS in Simplified Chinese - Cambridge Dictionary BUSINESS translate: 卖, 买卖（货品或服务）, 公
司;商业机构, 商务活动, 生意, 事情, 状况;事，事情;事务;重要事件, 所做的事情
BUSINESS在剑桥英语词典中的解释及翻译 - Cambridge Dictionary BUSINESS的意思、解释及翻译：1. the activity of
buying and selling goods and services: 2. a particular company that buys and。了解更多。
BUSINESS | Định nghĩa trong Từ điển tiếng Anh Cambridge BUSINESS ý nghĩa, định nghĩa,
BUSINESS là gì: 1. the activity of buying and selling goods and services: 2. a particular company
that buys and. Tìm hiểu thêm
BUSINESS in Traditional Chinese - Cambridge Dictionary BUSINESS translate: 賣, 買賣（貨品或服務）,
公司;商業機構, 商務活動, 生意, 事情, 狀況;事，事情;事務;重要事件, 所做的事情
BUSINESS | définition en anglais - Cambridge Dictionary BUSINESS définition, signification,
ce qu'est BUSINESS: 1. the activity of buying and selling goods and services: 2. a particular
company that buys and. En savoir plus
BUSINESS | English meaning - Cambridge Dictionary BUSINESS definition: 1. the activity of
buying and selling goods and services: 2. a particular company that buys and. Learn more
BUSINESS中文 (简体)翻译：剑桥词典 - Cambridge Dictionary BUSINESS翻译：卖, 买卖（货品或服务）, 公司;商业机构, 商务活动, 生意,
事情, 状况;事，事情;事务;重要事件, 所做的事情, 个人
BUSINESS中文 (繁體)翻譯：劍橋詞典 - Cambridge Dictionary BUSINESS翻譯：賣, 買賣（貨品或服務）, 公司;商業機構, 商務活動, 生意,
事情, 狀況;事，事情;事務;重要事件, 所做的事情, 個人
BUSINESS | definition in the Cambridge English Dictionary BUSINESS meaning: 1. the
activity of buying and selling goods and services: 2. a particular company that buys and. Learn more
BUSINESS | meaning - Cambridge Learner's Dictionary BUSINESS definition: 1. the buying
and selling of goods or services: 2. an organization that sells goods or services. Learn more
BUSINESS in Simplified Chinese - Cambridge Dictionary BUSINESS translate: 卖, 买卖（货品或服务）, 公
司;商业机构, 商务活动, 生意, 事情, 状况;事，事情;事务;重要事件, 所做的事情
BUSINESS在剑桥英语词典中的解释及翻译 - Cambridge Dictionary BUSINESS的意思、解释及翻译：1. the activity of
buying and selling goods and services: 2. a particular company that buys and。了解更多。
BUSINESS | Định nghĩa trong Từ điển tiếng Anh Cambridge BUSINESS ý nghĩa, định nghĩa,
BUSINESS là gì: 1. the activity of buying and selling goods and services: 2. a particular company
that buys and. Tìm hiểu thêm
BUSINESS in Traditional Chinese - Cambridge Dictionary BUSINESS translate: 賣, 買賣（貨品或服務）,
公司;商業機構, 商務活動, 生意, 事情, 狀況;事，事情;事務;重要事件, 所做的事情
BUSINESS | définition en anglais - Cambridge Dictionary BUSINESS définition, signification,
ce qu'est BUSINESS: 1. the activity of buying and selling goods and services: 2. a particular
company that buys and. En savoir plus
BUSINESS | English meaning - Cambridge Dictionary BUSINESS definition: 1. the activity of
buying and selling goods and services: 2. a particular company that buys and. Learn more
BUSINESS中文 (简体)翻译：剑桥词典 - Cambridge Dictionary BUSINESS翻译：卖, 买卖（货品或服务）, 公司;商业机构, 商务活动, 生意,
事情, 状况;事，事情;事务;重要事件, 所做的事情, 个人
BUSINESS中文 (繁體)翻譯：劍橋詞典 - Cambridge Dictionary BUSINESS翻譯：賣, 買賣（貨品或服務）, 公司;商業機構, 商務活動, 生意,
事情, 狀況;事，事情;事務;重要事件, 所做的事情, 個人
BUSINESS | definition in the Cambridge English Dictionary BUSINESS meaning: 1. the
activity of buying and selling goods and services: 2. a particular company that buys and. Learn more
BUSINESS | meaning - Cambridge Learner's Dictionary BUSINESS definition: 1. the buying
and selling of goods or services: 2. an organization that sells goods or services. Learn more
BUSINESS in Simplified Chinese - Cambridge Dictionary BUSINESS translate: 卖, 买卖（货品或服务）, 公
司;商业机构, 商务活动, 生意, 事情, 状况;事，事情;事务;重要事件, 所做的事情
BUSINESS在剑桥英语词典中的解释及翻译 - Cambridge Dictionary BUSINESS的意思、解释及翻译：1. the activity of
buying and selling goods and services: 2. a particular company that buys and。了解更多。
BUSINESS | Định nghĩa trong Từ điển tiếng Anh Cambridge BUSINESS ý nghĩa, định nghĩa,
BUSINESS là gì: 1. the activity of buying and selling goods and services: 2. a particular company
that buys and. Tìm hiểu thêm



BUSINESS in Traditional Chinese - Cambridge Dictionary BUSINESS translate: 賣, 買賣（貨品或服務）,
公司;商業機構, 商務活動, 生意, 事情, 狀況;事，事情;事務;重要事件, 所做的事情
BUSINESS | définition en anglais - Cambridge Dictionary BUSINESS définition, signification,
ce qu'est BUSINESS: 1. the activity of buying and selling goods and services: 2. a particular
company that buys and. En savoir plus
BUSINESS | English meaning - Cambridge Dictionary BUSINESS definition: 1. the activity of
buying and selling goods and services: 2. a particular company that buys and. Learn more
BUSINESS中文 (简体)翻译：剑桥词典 - Cambridge Dictionary BUSINESS翻译：卖, 买卖（货品或服务）, 公司;商业机构, 商务活动, 生意,
事情, 状况;事，事情;事务;重要事件, 所做的事情, 个人
BUSINESS中文 (繁體)翻譯：劍橋詞典 - Cambridge Dictionary BUSINESS翻譯：賣, 買賣（貨品或服務）, 公司;商業機構, 商務活動, 生意,
事情, 狀況;事，事情;事務;重要事件, 所做的事情, 個人
BUSINESS | definition in the Cambridge English Dictionary BUSINESS meaning: 1. the
activity of buying and selling goods and services: 2. a particular company that buys and. Learn more
BUSINESS | meaning - Cambridge Learner's Dictionary BUSINESS definition: 1. the buying
and selling of goods or services: 2. an organization that sells goods or services. Learn more
BUSINESS in Simplified Chinese - Cambridge Dictionary BUSINESS translate: 卖, 买卖（货品或服务）, 公
司;商业机构, 商务活动, 生意, 事情, 状况;事，事情;事务;重要事件, 所做的事情
BUSINESS在剑桥英语词典中的解释及翻译 - Cambridge Dictionary BUSINESS的意思、解释及翻译：1. the activity of
buying and selling goods and services: 2. a particular company that buys and。了解更多。
BUSINESS | Định nghĩa trong Từ điển tiếng Anh Cambridge BUSINESS ý nghĩa, định nghĩa,
BUSINESS là gì: 1. the activity of buying and selling goods and services: 2. a particular company
that buys and. Tìm hiểu thêm
BUSINESS in Traditional Chinese - Cambridge Dictionary BUSINESS translate: 賣, 買賣（貨品或服務）,
公司;商業機構, 商務活動, 生意, 事情, 狀況;事，事情;事務;重要事件, 所做的事情
BUSINESS | définition en anglais - Cambridge Dictionary BUSINESS définition, signification,
ce qu'est BUSINESS: 1. the activity of buying and selling goods and services: 2. a particular
company that buys and. En savoir plus
BUSINESS | English meaning - Cambridge Dictionary BUSINESS definition: 1. the activity of
buying and selling goods and services: 2. a particular company that buys and. Learn more
BUSINESS中文 (简体)翻译：剑桥词典 - Cambridge Dictionary BUSINESS翻译：卖, 买卖（货品或服务）, 公司;商业机构, 商务活动, 生意,
事情, 状况;事，事情;事务;重要事件, 所做的事情, 个人
BUSINESS中文 (繁體)翻譯：劍橋詞典 - Cambridge Dictionary BUSINESS翻譯：賣, 買賣（貨品或服務）, 公司;商業機構, 商務活動, 生意,
事情, 狀況;事，事情;事務;重要事件, 所做的事情, 個人
BUSINESS | definition in the Cambridge English Dictionary BUSINESS meaning: 1. the
activity of buying and selling goods and services: 2. a particular company that buys and. Learn more
BUSINESS | meaning - Cambridge Learner's Dictionary BUSINESS definition: 1. the buying
and selling of goods or services: 2. an organization that sells goods or services. Learn more
BUSINESS in Simplified Chinese - Cambridge Dictionary BUSINESS translate: 卖, 买卖（货品或服务）, 公
司;商业机构, 商务活动, 生意, 事情, 状况;事，事情;事务;重要事件, 所做的事情
BUSINESS在剑桥英语词典中的解释及翻译 - Cambridge Dictionary BUSINESS的意思、解释及翻译：1. the activity of
buying and selling goods and services: 2. a particular company that buys and。了解更多。
BUSINESS | Định nghĩa trong Từ điển tiếng Anh Cambridge BUSINESS ý nghĩa, định nghĩa,
BUSINESS là gì: 1. the activity of buying and selling goods and services: 2. a particular company
that buys and. Tìm hiểu thêm
BUSINESS in Traditional Chinese - Cambridge Dictionary BUSINESS translate: 賣, 買賣（貨品或服務）,
公司;商業機構, 商務活動, 生意, 事情, 狀況;事，事情;事務;重要事件, 所做的事情
BUSINESS | définition en anglais - Cambridge Dictionary BUSINESS définition, signification,
ce qu'est BUSINESS: 1. the activity of buying and selling goods and services: 2. a particular
company that buys and. En savoir plus
BUSINESS | English meaning - Cambridge Dictionary BUSINESS definition: 1. the activity of
buying and selling goods and services: 2. a particular company that buys and. Learn more



BUSINESS中文 (简体)翻译：剑桥词典 - Cambridge Dictionary BUSINESS翻译：卖, 买卖（货品或服务）, 公司;商业机构, 商务活动, 生意,
事情, 状况;事，事情;事务;重要事件, 所做的事情, 个人
BUSINESS中文 (繁體)翻譯：劍橋詞典 - Cambridge Dictionary BUSINESS翻譯：賣, 買賣（貨品或服務）, 公司;商業機構, 商務活動, 生意,
事情, 狀況;事，事情;事務;重要事件, 所做的事情, 個人
BUSINESS | definition in the Cambridge English Dictionary BUSINESS meaning: 1. the
activity of buying and selling goods and services: 2. a particular company that buys and. Learn more
BUSINESS | meaning - Cambridge Learner's Dictionary BUSINESS definition: 1. the buying
and selling of goods or services: 2. an organization that sells goods or services. Learn more
BUSINESS in Simplified Chinese - Cambridge Dictionary BUSINESS translate: 卖, 买卖（货品或服务）, 公
司;商业机构, 商务活动, 生意, 事情, 状况;事，事情;事务;重要事件, 所做的事情
BUSINESS在剑桥英语词典中的解释及翻译 - Cambridge Dictionary BUSINESS的意思、解释及翻译：1. the activity of
buying and selling goods and services: 2. a particular company that buys and。了解更多。
BUSINESS | Định nghĩa trong Từ điển tiếng Anh Cambridge BUSINESS ý nghĩa, định nghĩa,
BUSINESS là gì: 1. the activity of buying and selling goods and services: 2. a particular company
that buys and. Tìm hiểu thêm
BUSINESS in Traditional Chinese - Cambridge Dictionary BUSINESS translate: 賣, 買賣（貨品或服務）,
公司;商業機構, 商務活動, 生意, 事情, 狀況;事，事情;事務;重要事件, 所做的事情
BUSINESS | définition en anglais - Cambridge Dictionary BUSINESS définition, signification,
ce qu'est BUSINESS: 1. the activity of buying and selling goods and services: 2. a particular
company that buys and. En savoir plus
BUSINESS | English meaning - Cambridge Dictionary BUSINESS definition: 1. the activity of
buying and selling goods and services: 2. a particular company that buys and. Learn more
BUSINESS中文 (简体)翻译：剑桥词典 - Cambridge Dictionary BUSINESS翻译：卖, 买卖（货品或服务）, 公司;商业机构, 商务活动, 生意,
事情, 状况;事，事情;事务;重要事件, 所做的事情, 个人
BUSINESS中文 (繁體)翻譯：劍橋詞典 - Cambridge Dictionary BUSINESS翻譯：賣, 買賣（貨品或服務）, 公司;商業機構, 商務活動, 生意,
事情, 狀況;事，事情;事務;重要事件, 所做的事情, 個人
BUSINESS | definition in the Cambridge English Dictionary BUSINESS meaning: 1. the
activity of buying and selling goods and services: 2. a particular company that buys and. Learn more
BUSINESS | meaning - Cambridge Learner's Dictionary BUSINESS definition: 1. the buying
and selling of goods or services: 2. an organization that sells goods or services. Learn more
BUSINESS in Simplified Chinese - Cambridge Dictionary BUSINESS translate: 卖, 买卖（货品或服务）, 公
司;商业机构, 商务活动, 生意, 事情, 状况;事，事情;事务;重要事件, 所做的事情
BUSINESS在剑桥英语词典中的解释及翻译 - Cambridge Dictionary BUSINESS的意思、解释及翻译：1. the activity of
buying and selling goods and services: 2. a particular company that buys and。了解更多。
BUSINESS | Định nghĩa trong Từ điển tiếng Anh Cambridge BUSINESS ý nghĩa, định nghĩa,
BUSINESS là gì: 1. the activity of buying and selling goods and services: 2. a particular company
that buys and. Tìm hiểu thêm
BUSINESS in Traditional Chinese - Cambridge Dictionary BUSINESS translate: 賣, 買賣（貨品或服務）,
公司;商業機構, 商務活動, 生意, 事情, 狀況;事，事情;事務;重要事件, 所做的事情
BUSINESS | définition en anglais - Cambridge Dictionary BUSINESS définition, signification,
ce qu'est BUSINESS: 1. the activity of buying and selling goods and services: 2. a particular
company that buys and. En savoir plus
BUSINESS | English meaning - Cambridge Dictionary BUSINESS definition: 1. the activity of
buying and selling goods and services: 2. a particular company that buys and. Learn more
BUSINESS中文 (简体)翻译：剑桥词典 - Cambridge Dictionary BUSINESS翻译：卖, 买卖（货品或服务）, 公司;商业机构, 商务活动, 生意,
事情, 状况;事，事情;事务;重要事件, 所做的事情, 个人
BUSINESS中文 (繁體)翻譯：劍橋詞典 - Cambridge Dictionary BUSINESS翻譯：賣, 買賣（貨品或服務）, 公司;商業機構, 商務活動, 生意,
事情, 狀況;事，事情;事務;重要事件, 所做的事情, 個人
BUSINESS | definition in the Cambridge English Dictionary BUSINESS meaning: 1. the
activity of buying and selling goods and services: 2. a particular company that buys and. Learn more
BUSINESS | meaning - Cambridge Learner's Dictionary BUSINESS definition: 1. the buying



and selling of goods or services: 2. an organization that sells goods or services. Learn more
BUSINESS in Simplified Chinese - Cambridge Dictionary BUSINESS translate: 卖, 买卖（货品或服务）, 公
司;商业机构, 商务活动, 生意, 事情, 状况;事，事情;事务;重要事件, 所做的事情
BUSINESS在剑桥英语词典中的解释及翻译 - Cambridge Dictionary BUSINESS的意思、解释及翻译：1. the activity of
buying and selling goods and services: 2. a particular company that buys and。了解更多。
BUSINESS | Định nghĩa trong Từ điển tiếng Anh Cambridge BUSINESS ý nghĩa, định nghĩa,
BUSINESS là gì: 1. the activity of buying and selling goods and services: 2. a particular company
that buys and. Tìm hiểu thêm
BUSINESS in Traditional Chinese - Cambridge Dictionary BUSINESS translate: 賣, 買賣（貨品或服務）,
公司;商業機構, 商務活動, 生意, 事情, 狀況;事，事情;事務;重要事件, 所做的事情
BUSINESS | définition en anglais - Cambridge Dictionary BUSINESS définition, signification,
ce qu'est BUSINESS: 1. the activity of buying and selling goods and services: 2. a particular
company that buys and. En savoir plus

Back to Home: https://ns2.kelisto.es

https://ns2.kelisto.es

