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business idea generation is a crucial process for entrepreneurs and innovators looking to create

successful ventures. It involves systematically brainstorming and developing concepts that can be

transformed into profitable businesses. This article delves into effective strategies for generating

business ideas, exploring various techniques, tools, and methodologies that can inspire creativity and

innovation. We will cover the significance of market research, the role of brainstorming sessions, and

how to leverage networking and collaboration. By understanding these elements, aspiring

entrepreneurs can enhance their business idea generation process and increase their chances of

success in the competitive marketplace.
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Understanding Business Idea Generation

Business idea generation refers to the process through which entrepreneurs create and develop new

business concepts. This process is critical as it lays the groundwork for future business planning and

execution. At its core, effective business idea generation requires a combination of creativity, analytical

thinking, and market awareness. Entrepreneurs need to identify gaps in the market and come up with

solutions that address specific needs or problems.

Moreover, this process is not limited to startups; established businesses also engage in idea

generation to innovate or diversify their offerings. As markets evolve, the ability to generate fresh ideas

helps businesses stay competitive and relevant. Understanding the dynamics of business idea

generation can empower entrepreneurs to cultivate a mindset conducive to innovation and success.

Techniques for Generating Business Ideas

There are several techniques that entrepreneurs can employ to generate viable business ideas. These

methods encourage creative thinking and help individuals navigate through the brainstorming process

effectively. Some of the most effective business idea generation techniques include:

Mind Mapping: This technique involves visually organizing information and ideas, allowing

individuals to explore connections between different concepts.

SCAMPER: An acronym for Substitute, Combine, Adapt, Modify, Put to another use, Eliminate,

and Reverse. This method prompts entrepreneurs to think critically about existing products or

services and how they can be enhanced or repurposed.

Reverse Brainstorming: Instead of generating solutions, this approach focuses on identifying

potential problems and challenges that a business idea might face, leading to more robust

solutions.

Trend Analysis: Observing market trends and consumer behavior can provide insights into



emerging opportunities and gaps that can be exploited.

Each of these techniques can be adapted to fit the unique context of an entrepreneur's vision and

goals, encouraging a diverse range of ideas that can be further explored and developed.

The Importance of Market Research

Market research plays a pivotal role in business idea generation. It involves gathering, analyzing, and

interpreting information about a market, including information about the target audience, competitors,

and industry trends. Conducting thorough market research can significantly enhance the quality of the

ideas generated by providing a clearer understanding of what consumers want and need.

Key aspects of market research in the context of business idea generation include:

Identifying Target Audience: Understanding who the potential customers are is crucial for

tailoring ideas to meet their specific needs.

Analyzing Competitors: Insights into competitors' strengths and weaknesses can inform how to

position a new idea in the marketplace.

Evaluating Market Trends: Staying informed about industry trends can help entrepreneurs

anticipate changes and innovate proactively.

Testing Ideas: Market research can assist in validating business ideas before significant

resources are invested in development.

By integrating market research into the idea generation process, entrepreneurs can refine their

concepts and develop solutions that are not only innovative but also market-ready.



Brainstorming and Collaboration

Brainstorming is a fundamental component of business idea generation, fostering an environment

where creativity can thrive. Collaborative brainstorming sessions can yield diverse perspectives and

lead to the emergence of novel ideas. It is essential to create a supportive atmosphere where

participants feel comfortable sharing their thoughts without judgment.

Key strategies for effective brainstorming include:

Setting Clear Objectives: Define a specific goal for the brainstorming session to keep discussions

focused.

Encouraging Open Dialogue: Foster an inclusive environment where all ideas are welcomed and

considered.

Utilizing Technology: Tools like digital whiteboards and collaboration software can enhance the

brainstorming experience, especially in remote settings.

Documenting Ideas: Keep a record of all ideas generated during the session to ensure nothing is

overlooked.

Collaboration can extend beyond internal teams; engaging with customers, mentors, and industry

experts can provide valuable insights that enrich the idea generation process. Networking events,

workshops, and seminars are excellent opportunities for entrepreneurs to connect and collaborate.

Tools and Resources for Idea Generation

In the digital age, a variety of tools and resources are available to assist entrepreneurs in the business

idea generation process. These tools can streamline brainstorming, facilitate research, and enhance

collaboration. Some noteworthy tools include:



Trello: A project management tool that can help organize ideas and tasks visually.

Google Trends: A powerful resource for analyzing search trends and identifying popular topics.

Miro: An online collaborative whiteboard that allows teams to brainstorm and visualize ideas

together.

SurveyMonkey: A survey tool that helps gather feedback from potential customers to validate

business concepts.

Utilizing these tools can optimize the idea generation process, making it more efficient and effective.

Entrepreneurs should explore various options to find the tools that best fit their needs and workflow.

Evaluating and Refining Business Ideas

Once a range of business ideas has been generated, the next step is evaluation and refinement. This

process is critical to ensure that the ideas chosen for further development have the potential for

success. Entrepreneurs can use various criteria to assess the viability of their ideas, including:

Market Demand: Is there a clear demand for the product or service?

Feasibility: Can the idea be realistically implemented with the available resources?

Profitability: Does the idea have the potential to generate profit?

Scalability: Can the business grow and adapt to future market changes?

Furthermore, seeking feedback from trusted advisors or potential customers can provide additional

perspectives that help refine the ideas even further. Iteration is key; entrepreneurs should be prepared



to modify their ideas based on evaluation results to enhance their chances of success.

Conclusion

Business idea generation is a multifaceted process that requires creativity, strategic thinking, and

market insight. By employing various techniques, conducting thorough market research, and leveraging

collaborative brainstorming, entrepreneurs can enhance their ability to generate innovative ideas.

Utilizing modern tools and evaluating ideas critically ensures that only the most viable concepts are

pursued. As the business landscape continues to evolve, staying adaptable and open to new ideas will

be crucial for long-term success. Entrepreneurs equipped with effective business idea generation

strategies are better positioned to thrive in the competitive marketplace.

Q: What is business idea generation?

A: Business idea generation is the process of creating and developing new business concepts that can

be transformed into viable ventures. It involves brainstorming, market analysis, and creative thinking to

identify opportunities in the market.

Q: Why is market research important in business idea generation?

A: Market research is essential because it helps entrepreneurs understand customer needs, industry

trends, and competitive landscapes. This information is vital for developing ideas that are relevant and

have market potential.

Q: What are some effective techniques for generating business ideas?

A: Effective techniques include mind mapping, SCAMPER, reverse brainstorming, and trend analysis.

Each method encourages creative thinking and allows entrepreneurs to explore a wide range of

possibilities.



Q: How can collaboration enhance the idea generation process?

A: Collaboration brings together diverse perspectives and skills, which can lead to more innovative

ideas. Brainstorming sessions that include team members, customers, and industry experts can

produce richer insights and solutions.

Q: What tools can assist in the business idea generation process?

A: Tools such as Trello, Google Trends, Miro, and SurveyMonkey can help organize ideas, analyze

market trends, facilitate collaboration, and gather feedback, making the idea generation process more

efficient.

Q: How do I evaluate my business ideas?

A: Evaluating business ideas involves assessing their market demand, feasibility, profitability, and

scalability. Feedback from advisors or potential customers can also provide valuable insights for

refinement.

Q: Can established businesses benefit from business idea generation?

A: Yes, established businesses can benefit from business idea generation by innovating existing

products, exploring new markets, or diversifying their offerings to stay competitive and meet changing

consumer demands.

Q: What role does creativity play in business idea generation?

A: Creativity is fundamental in business idea generation as it allows entrepreneurs to think outside the

box, explore new concepts, and develop unique solutions that can differentiate their offerings in the

market.



Q: How often should I engage in business idea generation?

A: Business idea generation should be an ongoing process. Regular brainstorming sessions, market

research, and collaboration can help entrepreneurs stay ahead of trends and continuously innovate.

Q: What is the next step after generating business ideas?

A: After generating business ideas, the next step is to evaluate and refine them based on market

research and feedback, ensuring that the most viable concepts are pursued for further development.
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AR/VR, and more. Profitable E-Commerce Ventures: Tap into the booming e-commerce landscape
with niche-specific ideas to stand out in the digital marketplace. Service-based Solutions: Uncover
service-oriented businesses that cater to the needs of modern consumers, from personalized
coaching to creative freelancing. Green and Sustainable Initiatives: Embrace eco-friendly
entrepreneurship with ideas focused on sustainability, renewable energy, and ethical practices.
Unique Brick-and-Mortar Concepts: Explore captivating ideas for brick-and-mortar establishments,
from themed cafes to boutique stores. Social Impact Projects: Make a difference with businesses
designed to address pressing social and environmental challenges. Find Your Perfect Fit: Startup
500 goes beyond merely presenting ideas; it provides a launchpad for your entrepreneurial spirit.
You'll find thought-provoking insights, market research tips, and success stories from seasoned
entrepreneurs who transformed similar ideas into thriving businesses. Empower Your
Entrepreneurial Journey: As you embark on your quest for the ideal business venture, Startup 500
equips you with the knowledge and inspiration needed to turn your vision into reality. Every page
will fuel your creativity, encourage your determination, and light the path to success. Take the First
Step: Don't wait for the right opportunity—create it! Join the ranks of successful entrepreneurs with
Startup 500: Business Ideas. Embrace the possibilities, embrace innovation, and embrace your
future as a trailblazing entrepreneur. Claim your copy today and witness the magic of turning ideas
into thriving ventures!
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2005 Featuring high-profile case studies, exercises and checklists, this text offers a practical guide
to developing your idea from a pipe dream into a viable business.
  business idea generation: The Basics of Idea Generation Donna Greiner, 2020-09-29
Continuous generation and implementation of ideas is critical to creating an environment that helps
foster the development of improvement techniques. The Basics of Idea Generation provides a
cost-effective method that can help inspire employees to consistently identify and implement new
ideas, using a proven five-step process. The process starts by creating an opportunity statement.
From there the method then has one collect raw materials, before holding an idea workout, and then
evaluating the idea. Implementation is the final step. The author also explains the 20 tools that help
complete each step, along with solutions to overcoming the barriers to creativity.
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Business Ideas Emely Wiedmann, 2021-09-18 Starting your own business is like jumping on an
emotional rollercoaster with the highest of highs and lowest of lows -- all the while, wondering if the
ride will come to a screeching halt. Anyone can start a business but it's infinitely harder to grow and
sustain it. When a company faces challenges and falls on hard times (and it always does), it's your
passion and commitment that ultimately get the business through to the other side. If you don't have
a true passion for your business, everyone can sense it: your customers, team, advisors, and
investors. This book welcomes you on a quest to find your own path, be it a new career or your
business, based on your passions, hobbies, and interests. More than 40 business titles were
researched to compile this illustrated material on different creative techniques following a logical
flow of learning more about yourself, looking and evaluating different options, sharing and
connecting with others, sharing your ideas, and preparing your plan.
  business idea generation: Introduction to Business Heidi M. Neck, Christopher P. Neck,
Emma L. Murray, 2026-01-06 Introduction to Business: For a Sustainable and Entrepreneurial
Future engages and prepares students for their professional journeys, regardless of their career
aspirations. Best-selling authors Heidi M. Neck, Christopher P. Neck, and Emma L. Murray
encourage readers to see themselves in the world of business and develop the mindset and skillset
they need to succeed. The updated Second Edition features a diverse set of examples and cases,
from inspiring startups and small businesses to corporations, illustrating how businesses can
prosper and create positive impact. This text is offered in Sage Vantage, an intuitive learning
platform that integrates quality Sage textbook content with assignable multimedia activities and
auto-graded assessments to drive student engagement and ensure accountability. Unparalleled in its



ease of use and built for dynamic teaching and learning, Vantage offers customizable LMS
integration and best-in-class support. Simulation-Based Learning Available only in Sage Vantage,
assignable simulation activities offer students an engaging, hands-on way to deepen their
understanding of core concepts and sharpen their decision-making skills using workplace scenarios.
Aligned with learning objectives and tailored to each chapter, these activities provide students with
immediate feedback to enhance their learning and build their confidence.
  business idea generation: Modeling Economic Growth in Contemporary Indonesia Bruno S.
Sergi, Dedhy Sulistiawan, 2022-05-26 Modeling Economic Growth in Contemporary Indonesia
explores Indonesia's most recent business and economic developments with chapters covering topics
such as SMEs, public companies, stock markets, government, or non-profit organizations to explain
the economic growth and relevant factors.
  business idea generation: Entrepreneurship for Engineers Helmut Kohlert, Dawud Fadai,
Hans-Ulrich Sachs, 2013-10-18 The objective of this book is to provide future entrepreneurs in
start-up companies, medium-sized enterprises, and corporations with knowledge and a set of tools
they can immediately use to develop their entrepreneurial mindset. The book has a clear focus on
the needs of engineers; it covers business cases, experiences from entrepreneurs, and examples
from industry to optimize the learning benefit.
  business idea generation: Role Of Creativity In The Management Of Innovation, The:
State Of The Art And Future Research Outlook Alexander Brem, Rogelio Puente-diaz, Marine
Agogue, 2017-03-27 The effective management of innovation is integral to the development of any
business. This book provides a collection of articles dealing with creativity in the context of
innovation management from an interdisciplinary perspective of business, psychology and
engineering. It takes papers from a Special Issue in the International Journal of Innovation and
Management, published by World Scientific in 2016, and combines them with original articles
written by some of the top academic minds in business and management. It covers topics such as
creativity in innovation from a leadership perspective, creativity reduction in avoidance- and
approach-oriented persons, creativity techniques and innovation, and the interplay between
cognitive and organisational processes.The Role of Creativity in the Management of Innovation gives
MBA graduate and undergraduate students, professors and business managers a comprehensive
overview of current thinking in the field of business.
  business idea generation: Start-Up Inge Hill, 2015-10-11 Start-Up is ideal for anyone looking
to start a business – whether you are a student or a professional preparing to launch your own
business or social enterprise. It covers the crucial business processes you need to consider when
starting a new venture, and contains inspirational and educational cases of successful start-ups by
young people from across the globe, including the UK, the US, Hong Kong and Romania. Drawing on
the author's extensive practical experience, this book is a unique and invaluable guide to the world
of start-ups. Key features: - Assumes no prior knowledge and covers essential finance skills. - Firmly
based in practice with detailed advice on carrying out market and industry research. - Features an
extensive range of international case studies and examples of start-ups. This concise and lively book
is the perfect resource for students and entrepreneurs alike.
  business idea generation: Digital Entrepreneurship Jonathan Allen, 2019-02-11 Technology
has enabled a new age of entrepreneurship as entrepreneurs find digital tools that enable new
ventures to exploit commercial opportunities around the world. This textbook provides students with
expert guidance on using technology platforms to start new ventures. With an award-winning
approach, the author guides readers through the process of a lean startup, taking a digital first
approach to entrepreneurship. Students using the book will emerge with enhanced understanding of
different digital business models, analytical skills for digital ventures, and the confidence to move
from prototype to product. Online resources such as slides, a sample syllabus, and exercises
encourage the classroom to become an interactive and dynamic space. To access these resources,
please visit https://www.learndigitalentrepreneurship.com/
  business idea generation: Entrepreneurship Development EduGorilla Prep Experts,



2024-10-18 EduGorilla Publication is a trusted name in the education sector, committed to
empowering learners with high-quality study materials and resources. Specializing in competitive
exams and academic support, EduGorilla provides comprehensive and well-structured content
tailored to meet the needs of students across various streams and levels.
  business idea generation: Technology for Creativity and Innovation: Tools, Techniques and
Applications Mesquita, Anabela, 2011-03-31 This book provides empirical research findings and best
practices on creativity and innovation in business, organizational, and social environments--Provided
by publisher.
  business idea generation: New Taxonomy for Corporate Open Innovation Initiatives Tim
Blume, 2019-07-22 Academic literature used to lack a taxonomy regarding the types of repeatable
structures and approaches that incumbent companies can use in order to deal with frequently
business model threatening open innovation developments – threats that are often facilitated by
start-up companies. The course of investigation provides a clustering taxonomy for these structures,
so-called: corporate open innovation initiatives. Subsequently, the validity is tested by an in-depth
analysis of Germany's 500 biggest companies along with 50 biggest banks and 30 biggest
insurances. Furthermore, multiple case studies with industry experts show applicable management's
best practices. Finally, a management framework is developed, which aims to be a summarizing tool
for practitioners and researchers in order to define a suitable corporate strategy for creating an own
corporate open innovation initiative.
  business idea generation: The Innovator's Sourcebook Dan Roberts, 2010-01-08 It is not
hard to find credible resources on how to start a business once you have a great idea. However, it is
extremely hard to find credible resources on how to generate compelling business ideas in the first
place. How does innovation happen? Why does it happen? What are the common sources of great
ideas? More importantly, how can we use this information to develop great business ideas of our
own? THE INNOVATOR'S SOURCEBOOK was written to provide detailed, actionable answers to
these questions. This book is about where to look for the sources of innovation and, for once, how to
exploit them. What is not in the book: * Vague suggestions for being creative * Random idea
generators * Belabored analogies * A rebranding of brainstorming * Claims to a science * Ambiguous
implementation steps
  business idea generation: Current Trends in Entrepreneurship: Entrepreneurial
Orientation, Intention, and Alertness Anna Ujwary-Gil, 2023-01-01 Business consulting,
knowledge absorptive capacity, and innovativeness: A triangular model for micro and small
enterprises in Poland Abstract PURPOSE: This paper proposes a triangular relationship between
business consulting, knowledge absorptive capacity, and innovativeness. The role of knowledge
absorptive capacity in stimulating the impact of business consulting on innovativeness is studied.
METHODOLOGY: An empirical study is conducted using the CATI method, and it is based on data
concerning 382 Polish micro and small enterprises. Qualitative variables reflecting using business
consulting, knowledge absorptive capacity and innovativeness are defined. The multivariate discrete
choice model taking into account relationships among these constructs, is proposed and its
parameters are estimated. FINDINGS: The results of the empirical research indicate that business
consulting in Poland and similar countries may help firms implement innovative solutions.
Knowledge absorptive capacity stimulates innovativeness and has a positive impact on the
relationship between using business consulting and improvement in innovativeness. Though the
frequency of using business consulting is an important factor in improving innovativeness,
cooperation between a consultant and a manager matters more. IMPLICATIONS: Results of the
empirical research indicate that cooperation between a consultant and a manager may help reduce
differences of opinion and internal conflicts. A higher propensity to cooperate may significantly
improve the functioning of an enterprise. Business consulting has an indirect and direct effect on
innovativeness. It has a positive impact on knowledge absorptive capacity, while better knowledge
stimulates innovativeness. ORIGINALITY AND VALUE: An original triangular model of the
relationship between business consulting, knowledge absorptive capacity, and innovativeness is



proposed. Advanced econometric methods are used in order to find complex relationships between
using business consulting, knowledge absorptive capacity, and improvement in innovativeness.
Moreover, results of the estimation of the parameters of the econometric model provide interesting
recommendations for policies supporting the development of business consulting in the Polish
economy. Keywords: business consulting, knowledge absorptive capacity, innovativeness,
multivariate discrete choice model, development support policy, econometric model, economy
Sustainable development and entrepreneurship in emerging countries: Are sustainable development
and entrepreneurship reciprocally reinforcing? Abstract PURPOSE: Entrepreneurship seen as an
engine for economic development is especially desirable for emerging countries to support rapid
growth. Moreover, entrepreneurs can support social transformation in favor of more sustainable
products and services. Sustainable orientation of entrepreneurship contributes to sustainable
development goals and prevents environmental deprivation. However, the sustainable development
agenda can also influence entrepreneurship. METHODOLOGY: The conducted bibliometric analysis
confirmed the growing interest among scholars in the correlation of entrepreneurship to
sustainability in the last years. Furthermore, panel regression (static model) was used to explore the
variables on entrepreneurship influencing the sustainable development goal (SDG) index in
emerging countries, and Levin, Lin and Chu (LLC), W-Stat – IPS, ADF-Fisher Chi-Square, and
PP-Fisher Chi-Square tests were applied to analyze the variables stationarity. In order to examine
the existence of structural breaks, the robustness was checked on single cross-section units and on
the whole panel dataset. In addition, the Hausmann test was used to select between random and
fixed effects, and heteroskedasticity of residues, autocorrelation of residues and dependence of
residues between the panels were conducted. Data was analyzed through Eviews 13. FINDINGS:
This paper investigates the relationship between sustainability and entrepreneurship in emerging
countries. It discusses the impact of sustainable development on entrepreneurship and the influence
of entrepreneurship on sustainable development. IMPLICATIONS: The study results can be used by
governments and policymakers to plan their strategies and policies concerning entrepreneurship
and implementation of sustainable development goals. They should promote entrepreneurial activity
and control the negative environmental impact of enterprises simultaneously. ORIGINALITY AND
VALUE: The research addresses the gap in the literature concerning the relationship between
sustainable development and sustainable entrepreneurship. The paper examines the reciprocal
relationship between sustainable development and entrepreneurship with an emphasis on emerging
countries. Keywords: entrepreneurship, sustainability, sustainable development, sustainable
entrepreneurship, emerging countries, entrepreneurs Is Team Entrepreneurial Orientation
important in generating creative business ideas? The moderating role of team-perceived
heterogeneity and the individual creative mindset Abstract PURPOSE: The study aims to unveil if
Team Entrepreneurial Orientation (TEO) facilitates identification of creative market opportunities
understood as novelty and quality business ideas. Entrepreneurial Orientation (EO) has rarely been
measured at a team level and few studies have attempted to examine the relationship between EO
and actual creative outcomes. The proposed research model searches for new patterns that can
foster creativity of entrepreneurial teams. In addition, the research adds the moderating effect of
perceived team heterogeneity and individual creative mindset (Growth-Creative and Fixed-Creative
Mindsets) as contingency variables to improve the understanding under which circumstances the
entrepreneurial teams generate creative business ideas. METHODOLOGY: The research sample
comprises entrepreneurial teams from the Mondragon Team Academy in the Basque Country, Spain.
The survey data were collected after the entrepreneurial teams performed idea generation. The
applied experiment of idea generation of entrepreneurial teams has not been generated for the
purpose of the study but it formed part of the natural processes of the selected sample of teams. The
novelty and quality of business ideas were evaluated by experts in the field. The data relationships
were analyzed through partial least square structural equation modeling (PLS-SEM). FINDINGS:
Entrepreneurial Orientation of teams leads to product-market entries but not necessarily to novel
product-market entries. Entrepreneurially oriented teams have a greater tendency to generate



quality and slightly modified existing business ideas rather than to generate novel market
opportunities. The applied moderators present different interaction results with the studied
relationships. Specifically, individuals with a Fixed-Creative Mindset in a team have an antagonistic
interaction on the TEO-Quality relationship. Team-Perceived Heterogeneity and Growth-Creative
Mindset of individuals have no effect on either the TEO-Quality or the TEO-Novelty link.
IMPLICATIONS: The research demonstrates the importance of contextualization of the nature of
creativity in EO as a crucial antecedent of market innovations. Our study adds to the literature and
practice by providing evidence that EO at a team level (TEO) plays a critical role in exploring
product-market entries, given that TEO facilitates Quality outcomes only. Entrepreneurially oriented
teams do not easily achieve Novel outcomes that allow them to enter new markets. Individuals with
Fixed Creative Mindset in a team should be avoided as they block the relationship between Team
Entrepreneurial Orientation and Quality. Likewise, our study supports the validity of Entrepreneurial
Orientation at a team level, which can lead to more suitable practical implications for a team and its
creativity management if applied. It could help in developing appropriate team formation and team
management practices. ORIGINALITY AND VALUE: The study proposes rare and unique EO analysis
at a team level and at young companies’ level (start-up). The study contributes to the original and
overlooked in the literature conceptualization of EO within Schumpeter’s perspective of “creative
destruction” in entrepreneurial activities. The examined theoretical foundations of EO led to clearer
antecedents of behavioural effects of entrepreneurial teams towards product-market entries. The
study initiates, identifies and calls for new further research lines to contribute to a greater and
contingent understanding of how entrepreneurial teams generate creative business ideas, especially,
novel business ideas, which are necessary for “creative destruction”, the EO construct itself and
overall economic development. Keywords: entrepreneurship, creativity, team, entrepreneurial
orientation, creative outcomes. Subjective norms and entrepreneurial intention: A moderated-serial
mediation model Abstract PURPOSE: This study aims to clarify the effect mechanism of subjective
norms on entrepreneurial intention. The results of how subjective norms contribute to forming
start-up intention are inconsistent and unclear, which is notable in previous research. By integrating
the theory of planned behavior and the theory of self-efficacy, we investigate whether
entrepreneurial self-efficacy and attitude toward entrepreneurship serially mediate the relationship
between subjective norms and intention to start a business. In addition, this study examines the
moderate role of entrepreneurial education on the serial indirect effect of subjective norms on
entrepreneurial intention via entrepreneurial self-efficacy and attitude toward entrepreneurship.
METHODOLOGY: This study utilized a sample of 958 master’s students in Vietnam to investigate a
moderated-serial mediation model of subjective norms on entrepreneurial intention. Confirmatory
factor analysis (CFA) was carried out to check the reliability and validity of the scales. Then, the
SPSS PROCESS macro developed by Hayes was employed to test the research model. Specifically,
Model 6 was used to examine the serial indirect effect of subjective norms on start-up intention and
Model 84 was implemented to investigate the moderate effect of entrepreneurial education.
FINDINGS: The results of this study found that entrepreneurial self-efficacy and entrepreneurial
attitude significantly mediate subjective norms’ effect on entrepreneurial intention. Especially, the
results reveal that the serial mediation effect of entrepreneurial self-efficacy and attitude toward
entrepreneurship was significant and entrepreneurial self-efficacy and attitude toward
entrepreneurship played a fully mediating role in the relationship between subjective norms and
start-up intention. In addition, this study found that the serial mediation effect of subjective norms
on start-up intention via entrepreneurial self-efficacy and entrepreneurial attitude was negatively
moderated by entrepreneurial education. IMPLICATIONS: The results of this study further clarify
the relationship between subjective norms and entrepreneurial intention and the role of
entrepreneurial education, therefore, contributing to narrowing the notable gap between this
relationship. Besides, our study provides several implications for governments and policymakers to
promote the intention to start a business. The finding of our study indicates that subjective norms
are an important factor in promoting entrepreneurial intention. Therefore, policymakers should take



some actions to promote entrepreneurial culture, such as strengthening propaganda activities to
promote the image of successful entrepreneurs, praising businesses and entrepreneurs who
contribute to society, and giving evidence of their contribution to the development of the country.
Promoting an entrepreneurial culture may increase peer group pressure on potential entrepreneurs,
thus enhancing the intention to start a business. ORIGINALITY AND VALUE: This study expects to
contribute to a better understanding of the effect mechanism of subjective norms on entrepreneurial
intention and explain the role of entrepreneurial education in this relationship. This study explores
the mediating role of entrepreneurial self-efficacy and entrepreneurial attitude in the relationship
between subjective norms and the intention to start a business. Additionally, this study demonstrates
that entrepreneurial education weakens the serial mediation model of subjective norms on the
intention to start a business. Keywords: subjective norm, entrepreneurial self-efficacy, attitude
toward entrepreneurship, entrepreneurial intention, entrepreneurial education, the theory of
planned behavior, the theory of self-efficacy, moderated-serial mediation model An overview of the
empirical research on entrepreneurial alertness using a systematic literature review method
Abstract PURPOSE: In the last two decades, the concept of entrepreneurial alertness (EA) has been
considered a key element in investigating how individuals recognize entrepreneurial opportunities.
Consequently, research on entrepreneurial alertness has grown considerably, attracting
researchers’ attention from not only the field of entrepreneurship, but also other academic
disciplines through which this concept has been studied from a variety of perspectives. Therefore, it
is time to document researchers’ cumulative knowledge on entrepreneurial alertness. The present
study aims to provide a comprehensive qualitative review and evaluation of the empirical
entrepreneurial alertness research. METHODOLOGY: Based on a multi-step approach used in
previous studies, which guarantees a systematic, transparent, and replicable literature review, this
study identified a final sample of 84 articles published in scientific journals between 2005 and 2021
that empirically tested the concept of EA. The publications were sourced from the Web of Science
database. Their analysis involved the evolution of published articles, the journals that have published
the most articles, the countries where the research was undertaken, the measurement scales that
have been used, and the research models in which entrepreneurial alertness has been hypothesized
and examined through empirical research. FINDINGS: The results show that empirical research on
entrepreneurial alertness grew significantly from 2016 to 2021, during which period almost 11
articles per year were published. Seven of the journals that published the articles contributed 28
percent of the total publications. Also, the results confirm that most of the empirical research on
alertness has been carried out in developing economies, from which China stands out with 14
publications, representing 16 percent of the total. Additionally, the results confirm the growing
consensus regarding the conceptualization and measurement of entrepreneurial alertness. Finally,
the review resulted in the identification of five broad research models in which EA has been
hypothesized and examined through empirical research: antecedents, consequences, mediation,
moderation, and moderated mediation. The model examining the consequences or outcomes of
entrepreneurial alertness has received the most attention, with 59 articles in this context.
IMPLICATIONS FOR THEORY AND PRACTICE: The identification of concepts and the type of
relationship they have with entrepreneurial alertness help evaluate the advances of empirical
research as well as the areas of opportunity. In this way, future studies can strengthen research and
thus advance the general knowledge of alertness. The most studied topics are also a reflection of the
contribution of entrepreneurial alertness toward practice, both at the individual and organizational
levels. In addition, researchers interested in entrepreneurial alertness are encouraged to consider
the progress made in the measurement of this aspect, which offers alternatives for investigation.
ORIGINALITY AND VALUE: Based on the review of the literature, this study organizes the empirical
research of entrepreneurial alertness in different research models, which provide important insights
into its process. Moreover, this study uncovers potential areas to be addressed and thereby
contributes to the study of entrepreneurial alertness. Keywords: entrepreneurial alertness,
systematic literature review, entrepreneurial opportunity, research models, opportunity recognition,



alertness, entrepreneurship The linkage between economic literacy and students’ intention of
starting business: The mediating role of entrepreneurial alertness Abstract PURPOSE: Enhancing
the number of entrepreneurs is a major study to combat economic and social problems.
Psychological factors considered as effective stimulants for entrepreneurial behavior have attracted
many researchers in the last decade. The purpose of this research attempts to examine how the
influence of economic literacy can promote the intention of starting a new business among students
and explore the role of entrepreneurial alertness in mediating this relationship. METHODOLOGY:
The research adopted a quantitative approach in which hypotheses were statistically estimated using
partial least square structural equation modeling (PLS-SEM) based on survey data using a
self-administered questionnaire (n=450) from several universities in Indonesia. FINDINGS: The
analysis indicates that economic literacy has a significant effect on students’ entrepreneurial
alertness and intention to start a new business. Indeed, entrepreneurial alertness can mediate the
relationship between economic literacy and the intention of starting a new business. However,
among entrepreneurial alertness dimensions, scanning and search failed in determining the
students’ intention of starting a new business. IMPLICATIONS: The result of this research can
provide insight into the literature on the entrepreneurship theme and policymakers concerned with
delivering new business creation. Besides, educational institutions can consider the matter of
economic literacy to be part of their curricula in order to foster the students’ intention of starting a
business. In addition, economic literacy also needs to be associated with examples relevant to
entrepreneurial activities, especially in production, distribution, and online marketing. ORIGINALITY
AND VALUE: The interesting findings of this paper serve as a reminder that entrepreneurial
alertness is one of the predictor variables and mediators for raising the students’ intention. This
implies that entrepreneurial alertness can be enhanced by economic literacy, as well as how they
need to be used to improve course curriculum and the teaching pedagogy. Furthermore, educational
institutions could provide business internship programs and entrepreneurship incubators to raise
the students’ intention of starting business. Keywords: economic literacy, entrepreneurial alertness,
intention, starting business
  business idea generation: Resourcing the Start-up Business Oswald Jones, Allan
Macpherson, Dilani Jayawarna, 2022-10-31 Drawing on the most up-to-date and relevant research,
this concise textbook is an accessible guide to harnessing the appropriate resources when launching
a new start-up business. The focus is on the wide range of tangible and intangible resources
available to entrepreneurs in the early stages of a new venture. This second edition brings in
material on crowdfunding, digitalization and Covid-19, and dedicates new chapters to: lean start-ups
and business models idea generation and opportunity development and business incubators and
accelerators. The book supports students with learning objectives, a summary, discussion questions
and a practical call to action in each chapter. A teaching guide and slides are also available for
instructors. Resourcing the Start-up Business will be a valuable textbook for students of
entrepreneurship and new venture creation globally.
  business idea generation: Exploring Entrepreneurship Richard Blundel, Nigel Lockett,
Catherine Wang, 2017-10-16 A detailed and critical analysis of the multiple types of
entrepreneurship, helping students to understand the practical skills and theoretical concepts
needed to create their very own entrepreneurial venture.
  business idea generation: Entrepreneurship Development Dr. Archana , Dr. Shalini Gupta ,
Amit Joshi , Dr. S. Karunakaran, 2025-08-30 Entrepreneurship Development explores the principles,
strategies, and practices of creating and managing successful ventures. It covers idea generation,
business planning, innovation, financing, and growth management. With a focus on practical insights
and case studies, the book equips aspiring entrepreneurs with the skills and mindset to navigate
challenges and seize opportunities effectively.
  business idea generation: OECD Skills Studies Supporting Entrepreneurship and Innovation
in Higher Education in Hungary OECD, European Union, 2017-11-29 This report presents
evidence-based analysis of current strategies and practices in higher education institutions (HEIs) in



Hungary towards a value-creating use of knowledge resources for innovation and entrepreneurship.
The analysis and recommendations are highly relevant for policy makers and ...

Related to business idea generation
BUSINESS | English meaning - Cambridge Dictionary BUSINESS definition: 1. the activity of
buying and selling goods and services: 2. a particular company that buys and. Learn more
BUSINESS中文 (简体)翻译：剑桥词典 - Cambridge Dictionary BUSINESS翻译：卖, 买卖（货品或服务）, 公司;商业机构, 商务活动, 生意,
事情, 状况;事，事情;事务;重要事件, 所做的事情, 个人
BUSINESS中文 (繁體)翻譯：劍橋詞典 - Cambridge Dictionary BUSINESS翻譯：賣, 買賣（貨品或服務）, 公司;商業機構, 商務活動, 生意,
事情, 狀況;事，事情;事務;重要事件, 所做的事情, 個人
BUSINESS | definition in the Cambridge English Dictionary BUSINESS meaning: 1. the
activity of buying and selling goods and services: 2. a particular company that buys and. Learn more
BUSINESS | meaning - Cambridge Learner's Dictionary BUSINESS definition: 1. the buying
and selling of goods or services: 2. an organization that sells goods or services. Learn more
BUSINESS in Simplified Chinese - Cambridge Dictionary BUSINESS translate: 卖, 买卖（货品或服务）, 公
司;商业机构, 商务活动, 生意, 事情, 状况;事，事情;事务;重要事件, 所做的事情
BUSINESS在剑桥英语词典中的解释及翻译 - Cambridge Dictionary BUSINESS的意思、解释及翻译：1. the activity of
buying and selling goods and services: 2. a particular company that buys and。了解更多。
BUSINESS | Định nghĩa trong Từ điển tiếng Anh Cambridge BUSINESS ý nghĩa, định nghĩa,
BUSINESS là gì: 1. the activity of buying and selling goods and services: 2. a particular company
that buys and. Tìm hiểu thêm
BUSINESS in Traditional Chinese - Cambridge Dictionary BUSINESS translate: 賣, 買賣（貨品或服務）,
公司;商業機構, 商務活動, 生意, 事情, 狀況;事，事情;事務;重要事件, 所做的事情
BUSINESS | définition en anglais - Cambridge Dictionary BUSINESS définition, signification,
ce qu'est BUSINESS: 1. the activity of buying and selling goods and services: 2. a particular
company that buys and. En savoir plus
BUSINESS | English meaning - Cambridge Dictionary BUSINESS definition: 1. the activity of
buying and selling goods and services: 2. a particular company that buys and. Learn more
BUSINESS中文 (简体)翻译：剑桥词典 - Cambridge Dictionary BUSINESS翻译：卖, 买卖（货品或服务）, 公司;商业机构, 商务活动, 生意,
事情, 状况;事，事情;事务;重要事件, 所做的事情, 个人
BUSINESS中文 (繁體)翻譯：劍橋詞典 - Cambridge Dictionary BUSINESS翻譯：賣, 買賣（貨品或服務）, 公司;商業機構, 商務活動, 生意,
事情, 狀況;事，事情;事務;重要事件, 所做的事情, 個人
BUSINESS | definition in the Cambridge English Dictionary BUSINESS meaning: 1. the
activity of buying and selling goods and services: 2. a particular company that buys and. Learn more
BUSINESS | meaning - Cambridge Learner's Dictionary BUSINESS definition: 1. the buying
and selling of goods or services: 2. an organization that sells goods or services. Learn more
BUSINESS in Simplified Chinese - Cambridge Dictionary BUSINESS translate: 卖, 买卖（货品或服务）, 公
司;商业机构, 商务活动, 生意, 事情, 状况;事，事情;事务;重要事件, 所做的事情
BUSINESS在剑桥英语词典中的解释及翻译 - Cambridge Dictionary BUSINESS的意思、解释及翻译：1. the activity of
buying and selling goods and services: 2. a particular company that buys and。了解更多。
BUSINESS | Định nghĩa trong Từ điển tiếng Anh Cambridge BUSINESS ý nghĩa, định nghĩa,
BUSINESS là gì: 1. the activity of buying and selling goods and services: 2. a particular company
that buys and. Tìm hiểu thêm
BUSINESS in Traditional Chinese - Cambridge Dictionary BUSINESS translate: 賣, 買賣（貨品或服務）,
公司;商業機構, 商務活動, 生意, 事情, 狀況;事，事情;事務;重要事件, 所做的事情
BUSINESS | définition en anglais - Cambridge Dictionary BUSINESS définition, signification,
ce qu'est BUSINESS: 1. the activity of buying and selling goods and services: 2. a particular
company that buys and. En savoir plus
BUSINESS | English meaning - Cambridge Dictionary BUSINESS definition: 1. the activity of
buying and selling goods and services: 2. a particular company that buys and. Learn more



BUSINESS中文 (简体)翻译：剑桥词典 - Cambridge Dictionary BUSINESS翻译：卖, 买卖（货品或服务）, 公司;商业机构, 商务活动, 生意,
事情, 状况;事，事情;事务;重要事件, 所做的事情, 个人
BUSINESS中文 (繁體)翻譯：劍橋詞典 - Cambridge Dictionary BUSINESS翻譯：賣, 買賣（貨品或服務）, 公司;商業機構, 商務活動, 生意,
事情, 狀況;事，事情;事務;重要事件, 所做的事情, 個人
BUSINESS | definition in the Cambridge English Dictionary BUSINESS meaning: 1. the
activity of buying and selling goods and services: 2. a particular company that buys and. Learn more
BUSINESS | meaning - Cambridge Learner's Dictionary BUSINESS definition: 1. the buying
and selling of goods or services: 2. an organization that sells goods or services. Learn more
BUSINESS in Simplified Chinese - Cambridge Dictionary BUSINESS translate: 卖, 买卖（货品或服务）, 公
司;商业机构, 商务活动, 生意, 事情, 状况;事，事情;事务;重要事件, 所做的事情
BUSINESS在剑桥英语词典中的解释及翻译 - Cambridge Dictionary BUSINESS的意思、解释及翻译：1. the activity of
buying and selling goods and services: 2. a particular company that buys and。了解更多。
BUSINESS | Định nghĩa trong Từ điển tiếng Anh Cambridge BUSINESS ý nghĩa, định nghĩa,
BUSINESS là gì: 1. the activity of buying and selling goods and services: 2. a particular company
that buys and. Tìm hiểu thêm
BUSINESS in Traditional Chinese - Cambridge Dictionary BUSINESS translate: 賣, 買賣（貨品或服務）,
公司;商業機構, 商務活動, 生意, 事情, 狀況;事，事情;事務;重要事件, 所做的事情
BUSINESS | définition en anglais - Cambridge Dictionary BUSINESS définition, signification,
ce qu'est BUSINESS: 1. the activity of buying and selling goods and services: 2. a particular
company that buys and. En savoir plus
BUSINESS | English meaning - Cambridge Dictionary BUSINESS definition: 1. the activity of
buying and selling goods and services: 2. a particular company that buys and. Learn more
BUSINESS中文 (简体)翻译：剑桥词典 - Cambridge Dictionary BUSINESS翻译：卖, 买卖（货品或服务）, 公司;商业机构, 商务活动, 生意,
事情, 状况;事，事情;事务;重要事件, 所做的事情, 个人
BUSINESS中文 (繁體)翻譯：劍橋詞典 - Cambridge Dictionary BUSINESS翻譯：賣, 買賣（貨品或服務）, 公司;商業機構, 商務活動, 生意,
事情, 狀況;事，事情;事務;重要事件, 所做的事情, 個人
BUSINESS | definition in the Cambridge English Dictionary BUSINESS meaning: 1. the
activity of buying and selling goods and services: 2. a particular company that buys and. Learn more
BUSINESS | meaning - Cambridge Learner's Dictionary BUSINESS definition: 1. the buying
and selling of goods or services: 2. an organization that sells goods or services. Learn more
BUSINESS in Simplified Chinese - Cambridge Dictionary BUSINESS translate: 卖, 买卖（货品或服务）, 公
司;商业机构, 商务活动, 生意, 事情, 状况;事，事情;事务;重要事件, 所做的事情
BUSINESS在剑桥英语词典中的解释及翻译 - Cambridge Dictionary BUSINESS的意思、解释及翻译：1. the activity of
buying and selling goods and services: 2. a particular company that buys and。了解更多。
BUSINESS | Định nghĩa trong Từ điển tiếng Anh Cambridge BUSINESS ý nghĩa, định nghĩa,
BUSINESS là gì: 1. the activity of buying and selling goods and services: 2. a particular company
that buys and. Tìm hiểu thêm
BUSINESS in Traditional Chinese - Cambridge Dictionary BUSINESS translate: 賣, 買賣（貨品或服務）,
公司;商業機構, 商務活動, 生意, 事情, 狀況;事，事情;事務;重要事件, 所做的事情
BUSINESS | définition en anglais - Cambridge Dictionary BUSINESS définition, signification,
ce qu'est BUSINESS: 1. the activity of buying and selling goods and services: 2. a particular
company that buys and. En savoir plus
BUSINESS | English meaning - Cambridge Dictionary BUSINESS definition: 1. the activity of
buying and selling goods and services: 2. a particular company that buys and. Learn more
BUSINESS中文 (简体)翻译：剑桥词典 - Cambridge Dictionary BUSINESS翻译：卖, 买卖（货品或服务）, 公司;商业机构, 商务活动, 生意,
事情, 状况;事，事情;事务;重要事件, 所做的事情, 个人
BUSINESS中文 (繁體)翻譯：劍橋詞典 - Cambridge Dictionary BUSINESS翻譯：賣, 買賣（貨品或服務）, 公司;商業機構, 商務活動, 生意,
事情, 狀況;事，事情;事務;重要事件, 所做的事情, 個人
BUSINESS | definition in the Cambridge English Dictionary BUSINESS meaning: 1. the
activity of buying and selling goods and services: 2. a particular company that buys and. Learn more
BUSINESS | meaning - Cambridge Learner's Dictionary BUSINESS definition: 1. the buying



and selling of goods or services: 2. an organization that sells goods or services. Learn more
BUSINESS in Simplified Chinese - Cambridge Dictionary BUSINESS translate: 卖, 买卖（货品或服务）, 公
司;商业机构, 商务活动, 生意, 事情, 状况;事，事情;事务;重要事件, 所做的事情
BUSINESS在剑桥英语词典中的解释及翻译 - Cambridge Dictionary BUSINESS的意思、解释及翻译：1. the activity of
buying and selling goods and services: 2. a particular company that buys and。了解更多。
BUSINESS | Định nghĩa trong Từ điển tiếng Anh Cambridge BUSINESS ý nghĩa, định nghĩa,
BUSINESS là gì: 1. the activity of buying and selling goods and services: 2. a particular company
that buys and. Tìm hiểu thêm
BUSINESS in Traditional Chinese - Cambridge Dictionary BUSINESS translate: 賣, 買賣（貨品或服務）,
公司;商業機構, 商務活動, 生意, 事情, 狀況;事，事情;事務;重要事件, 所做的事情
BUSINESS | définition en anglais - Cambridge Dictionary BUSINESS définition, signification,
ce qu'est BUSINESS: 1. the activity of buying and selling goods and services: 2. a particular
company that buys and. En savoir plus
BUSINESS | English meaning - Cambridge Dictionary BUSINESS definition: 1. the activity of
buying and selling goods and services: 2. a particular company that buys and. Learn more
BUSINESS中文 (简体)翻译：剑桥词典 - Cambridge Dictionary BUSINESS翻译：卖, 买卖（货品或服务）, 公司;商业机构, 商务活动, 生意,
事情, 状况;事，事情;事务;重要事件, 所做的事情, 个人
BUSINESS中文 (繁體)翻譯：劍橋詞典 - Cambridge Dictionary BUSINESS翻譯：賣, 買賣（貨品或服務）, 公司;商業機構, 商務活動, 生意,
事情, 狀況;事，事情;事務;重要事件, 所做的事情, 個人
BUSINESS | definition in the Cambridge English Dictionary BUSINESS meaning: 1. the
activity of buying and selling goods and services: 2. a particular company that buys and. Learn more
BUSINESS | meaning - Cambridge Learner's Dictionary BUSINESS definition: 1. the buying
and selling of goods or services: 2. an organization that sells goods or services. Learn more
BUSINESS in Simplified Chinese - Cambridge Dictionary BUSINESS translate: 卖, 买卖（货品或服务）, 公
司;商业机构, 商务活动, 生意, 事情, 状况;事，事情;事务;重要事件, 所做的事情
BUSINESS在剑桥英语词典中的解释及翻译 - Cambridge Dictionary BUSINESS的意思、解释及翻译：1. the activity of
buying and selling goods and services: 2. a particular company that buys and。了解更多。
BUSINESS | Định nghĩa trong Từ điển tiếng Anh Cambridge BUSINESS ý nghĩa, định nghĩa,
BUSINESS là gì: 1. the activity of buying and selling goods and services: 2. a particular company
that buys and. Tìm hiểu thêm
BUSINESS in Traditional Chinese - Cambridge Dictionary BUSINESS translate: 賣, 買賣（貨品或服務）,
公司;商業機構, 商務活動, 生意, 事情, 狀況;事，事情;事務;重要事件, 所做的事情
BUSINESS | définition en anglais - Cambridge Dictionary BUSINESS définition, signification,
ce qu'est BUSINESS: 1. the activity of buying and selling goods and services: 2. a particular
company that buys and. En savoir plus
BUSINESS | English meaning - Cambridge Dictionary BUSINESS definition: 1. the activity of
buying and selling goods and services: 2. a particular company that buys and. Learn more
BUSINESS中文 (简体)翻译：剑桥词典 - Cambridge Dictionary BUSINESS翻译：卖, 买卖（货品或服务）, 公司;商业机构, 商务活动, 生意,
事情, 状况;事，事情;事务;重要事件, 所做的事情, 个人
BUSINESS中文 (繁體)翻譯：劍橋詞典 - Cambridge Dictionary BUSINESS翻譯：賣, 買賣（貨品或服務）, 公司;商業機構, 商務活動, 生意,
事情, 狀況;事，事情;事務;重要事件, 所做的事情, 個人
BUSINESS | definition in the Cambridge English Dictionary BUSINESS meaning: 1. the
activity of buying and selling goods and services: 2. a particular company that buys and. Learn more
BUSINESS | meaning - Cambridge Learner's Dictionary BUSINESS definition: 1. the buying
and selling of goods or services: 2. an organization that sells goods or services. Learn more
BUSINESS in Simplified Chinese - Cambridge Dictionary BUSINESS translate: 卖, 买卖（货品或服务）, 公
司;商业机构, 商务活动, 生意, 事情, 状况;事，事情;事务;重要事件, 所做的事情
BUSINESS在剑桥英语词典中的解释及翻译 - Cambridge Dictionary BUSINESS的意思、解释及翻译：1. the activity of
buying and selling goods and services: 2. a particular company that buys and。了解更多。
BUSINESS | Định nghĩa trong Từ điển tiếng Anh Cambridge BUSINESS ý nghĩa, định nghĩa,
BUSINESS là gì: 1. the activity of buying and selling goods and services: 2. a particular company



that buys and. Tìm hiểu thêm
BUSINESS in Traditional Chinese - Cambridge Dictionary BUSINESS translate: 賣, 買賣（貨品或服務）,
公司;商業機構, 商務活動, 生意, 事情, 狀況;事，事情;事務;重要事件, 所做的事情
BUSINESS | définition en anglais - Cambridge Dictionary BUSINESS définition, signification,
ce qu'est BUSINESS: 1. the activity of buying and selling goods and services: 2. a particular
company that buys and. En savoir plus
BUSINESS | English meaning - Cambridge Dictionary BUSINESS definition: 1. the activity of
buying and selling goods and services: 2. a particular company that buys and. Learn more
BUSINESS中文 (简体)翻译：剑桥词典 - Cambridge Dictionary BUSINESS翻译：卖, 买卖（货品或服务）, 公司;商业机构, 商务活动, 生意,
事情, 状况;事，事情;事务;重要事件, 所做的事情, 个人
BUSINESS中文 (繁體)翻譯：劍橋詞典 - Cambridge Dictionary BUSINESS翻譯：賣, 買賣（貨品或服務）, 公司;商業機構, 商務活動, 生意,
事情, 狀況;事，事情;事務;重要事件, 所做的事情, 個人
BUSINESS | definition in the Cambridge English Dictionary BUSINESS meaning: 1. the
activity of buying and selling goods and services: 2. a particular company that buys and. Learn more
BUSINESS | meaning - Cambridge Learner's Dictionary BUSINESS definition: 1. the buying
and selling of goods or services: 2. an organization that sells goods or services. Learn more
BUSINESS in Simplified Chinese - Cambridge Dictionary BUSINESS translate: 卖, 买卖（货品或服务）, 公
司;商业机构, 商务活动, 生意, 事情, 状况;事，事情;事务;重要事件, 所做的事情
BUSINESS在剑桥英语词典中的解释及翻译 - Cambridge Dictionary BUSINESS的意思、解释及翻译：1. the activity of
buying and selling goods and services: 2. a particular company that buys and。了解更多。
BUSINESS | Định nghĩa trong Từ điển tiếng Anh Cambridge BUSINESS ý nghĩa, định nghĩa,
BUSINESS là gì: 1. the activity of buying and selling goods and services: 2. a particular company
that buys and. Tìm hiểu thêm
BUSINESS in Traditional Chinese - Cambridge Dictionary BUSINESS translate: 賣, 買賣（貨品或服務）,
公司;商業機構, 商務活動, 生意, 事情, 狀況;事，事情;事務;重要事件, 所做的事情
BUSINESS | définition en anglais - Cambridge Dictionary BUSINESS définition, signification,
ce qu'est BUSINESS: 1. the activity of buying and selling goods and services: 2. a particular
company that buys and. En savoir plus

Back to Home: https://ns2.kelisto.es

https://ns2.kelisto.es

