business consulting license

business consulting license is a crucial aspect of establishing a legitimate and credible consulting
practice. Obtaining a business consulting license not only demonstrates professionalism but also
ensures compliance with local laws and regulations. In this article, we will explore the importance of a
business consulting license, the process of obtaining one, the requirements involved, and the various
types of licenses available. Additionally, we will address common questions and concerns related to
business consulting licenses, providing a comprehensive understanding of this essential topic.
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Importance of a Business Consulting License

Acquiring a business consulting license is vital for several reasons. Firstly, it enhances the credibility
of your consulting firm. Clients are more likely to trust and engage with a licensed consultant, as it
signifies adherence to industry standards and ethical practices. Secondly, a business consulting
license often serves as a legal requirement in many jurisdictions. Operating without the necessary
licenses can lead to legal consequences, including fines and penalties.

Furthermore, having a business consulting license can provide a competitive edge in the marketplace.
It allows you to market your services more effectively, positioning you as a qualified professional in
your field. In addition to bolstering your reputation, a license may open doors to networking
opportunities and partnerships with other businesses, enhancing your overall business growth.

Types of Business Consulting Licenses

Different types of licenses exist for business consultants, varying by industry and location.
Understanding these distinctions is crucial for ensuring compliance with local regulations. Below are
the primary types of business consulting licenses:

¢ General Business License: This is a basic requirement for operating any business in a specific
locality. It is often required by city or county governments.

» Professional License: Certain consulting fields, such as financial or legal consulting, may



require specific professional licenses based on the services offered.

¢ Industry-Specific Licenses: Depending on your consulting niche (e.g., healthcare,
environmental, IT), you may need industry-specific licenses or certifications.

« Home-Based Business License: If you operate your consulting business from home, a home-
based business license may be necessary.

Requirements for Obtaining a Business Consulting
License

The requirements for obtaining a business consulting license can vary significantly based on your
location and the type of consulting services you offer. However, some common requirements include:

* Business Registration: You must register your business with the appropriate governmental
authority, often at the state or local level.

* Proof of Qualifications: Many jurisdictions require proof of expertise in the consulting area,
which may include educational qualifications and work experience.

¢ Insurance: Obtaining professional liability insurance may be a prerequisite, protecting you and
your clients from potential claims.

* Background Checks: Some licensing boards may conduct background checks to ensure
ethical practices within your business.

The Process of Obtaining a Business Consulting License

The process for obtaining a business consulting license generally involves several key steps. While the
specifics can vary, the following outline provides a general framework:

1. Research Requirements: Investigate the specific licensing requirements for your business
type and location. This may involve checking with local government websites or consulting with
industry associations.

2. Prepare Documentation: Gather all necessary documents, including business registration
papers, proof of qualifications, and insurance policies.

3. Submit Application: Complete and submit your application to the appropriate licensing
authority. Ensure that all information is accurate and complete to avoid delays.

4. Pay Fees: Be prepared to pay any associated licensing fees, which can vary widely based on
jurisdiction and business type.



5. Await Approval: After submission, your application will be reviewed. Depending on the
complexity, this process can take days to several weeks.

Common Challenges in Securing a Business Consulting
License

While obtaining a business consulting license is essential, several challenges may arise during the
process. Awareness of these challenges can help you navigate the licensing landscape more
effectively. Common obstacles include:

e Complex Regulations: The licensing process can be complicated, with various regulations
depending on the state and industry.

» Time-Consuming Process: The application process may take longer than anticipated,
delaying your ability to start consulting.

e Costs: Licensing fees, insurance, and other associated costs can add up, impacting your
startup budget.

e Documentation Requirements: Gathering the necessary documentation can be
cumbersome, especially for those new to the business world.

FAQs about Business Consulting Licenses

Q: What is a business consulting license?

A: A business consulting license is a legal authorization required to operate a consulting business. It
validates that the consultant adheres to local laws and industry standards.

Q: Do | need a business consulting license to offer consulting
services?

A: Yes, in most cases, a business consulting license is necessary to ensure compliance with local
regulations and enhance credibility with clients.

Q: How long does it take to obtain a business consulting
license?

A: The time to obtain a business consulting license can vary widely, ranging from a few days to
several weeks, depending on the jurisdiction and specific requirements.



Q: What are the costs associated with obtaining a business
consulting license?

A: Costs can include application fees, registration fees, insurance premiums, and other related
expenses, which can vary by location and business type.

Q: Can | operate a consulting business without a license?

A: Operating without a necessary license can lead to legal issues, including fines and penalties. It is
essential to check local regulations to ensure compliance.

Q: What qualifications are needed to obtain a business
consulting license?

A: Qualifications can vary but typically include relevant educational credentials, professional
experience in the field, and sometimes specific certifications related to the consulting services
offered.

Q: Is a business consulting license the same as a business
registration?

A: No, a business registration is the process of officially registering your business name and structure,
while a business consulting license is specifically for legal authorization to provide consulting services.

Q: What should I do if my business consulting license
application is denied?

A: If your application is denied, review the reasons provided, address any issues, and consider
reapplying or appealing the decision with additional documentation or clarification.

Q: Are there ongoing requirements after obtaining a business
consulting license?

A: Yes, many jurisdictions require periodic renewals, continuing education, and adherence to specific
ethical standards after obtaining a license.

Q: Can | operate in multiple states with a single business
consulting license?

A: Generally, business consulting licenses are state-specific. If you plan to operate in multiple states,
you will likely need to obtain separate licenses for each state.
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business consulting license: Consultant & Independent Contractor Agreements Stephen
Fishman, 2020-09-16 Get your contract in writing With the rise of the gig economy, independent
contractor arrangements are more common than ever. Whether you're an independent contractor or
a business hiring one to work for you, a written agreement will help to protect your rights, define
expectations, and prove that there’s no employer-employee relationship. Here you’ll find specific
agreements for many types of independent contractors and freelancers, including salespeople,
accountants, software consultants, and construction contractors. You'll learn how to: draft a binding
agreement define a project’s scope preserve confidentiality distinguish between employees and
independent contractors protect your intellectual property amend your agreement, and satisfy IRS
requirements. Each chapter has two agreements—one geared towards the independent contractor
and one geared towards the business hiring an independent contractor. The 10th
edition—completely updated to provide the latest rules and regulations—includes a useful chapter
on agreements for gig workers. With downloadable forms: download all the forms you need to draw
up a solid contract (details inside).

business consulting license: How to Make It Big as a Consultant William A. COHEN Ph.D.,
2009-06-03 Getting started in consulting can be a tricky prospect. How much should you charge?
What type of language should exist in the contract? How can you find clients? Written by a veteran
consultant with hundreds of consulting engagements to his credit, How to Make it Big as a
Consultant is filled with detailed advice on every aspect of starting up and maintaining a highly
lucrative consulting career. The book helps readers: ¢ get a handle on the legal, tax, and insurance
issues involved in setting up and running the business * understand what clients really need ¢ create
the structure for an assignment (proposals, pricing, contracts, scheduling) * market the business
solve clients’ problems using the Harvard Case Study Method Completely updated and revised
throughout, the fourth edition features new chapters on developing strategies for clients, leading
consulting teams, and more. This trusted guidebook will help any aspiring reader become the kind of
outstanding consultant that clients will turn to again and again.

business consulting license: Evaluation In Organizations Darlene Russ-Eft, Hallie Preskill,
Joshua B. Jordan, 2024-07-09 Take control of your resources and get the most out of your work with
this helpful guide to organization and productivity From new product launches to large-scale
training initiatives, organizations need the tools to measure the effectiveness of their programs,
processes, and systems. In the third edition of Evaluation in Organizations, learning theory and
evaluation experts Darlene Russ-Eft, Hallie Preskill, and Joshua B. Jordan integrate the most current
research with practical application to provide the definitive resource on organizational evaluation
for managers, human resource professionals, students, and teachers. From designing surveys and
interviews to analyzing data to communicating results, the authors present a systematic and
rigorous approach to conducting evaluations and using them to foster learning and enhance
performance at all levels. Fully revised and updated to reflect new developments in the field, this
comprehensive new edition of Evaluation in Organizations is designed to be accessible to as many
different learning styles as possible.

business consulting license: International Environmental Consulting Practice Peter A. Sam,
1999 A source of information about present and future opportunities in the international
environmental consulting market. This text analyzes the trends which shape the present market and
provides information on how to capitalise on future markets. The reader is shown how and where to
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find environmental consulting opportunities (hazardous waste management, water purification,
water pollution control, air pollution solutions, and municipal solid waste management) in global
markets. It lists contacts at banks, donor agencies, and government agencies which fund
international environmental consulting projects, and includes projections on the global
environmental consulting market and where the most lucrative opportunities are located.

business consulting license: The ~AExport Control and Embargo Handbook Eric L.
Hirschhorn, 2010-03-18 The Export Control and Embargo Handbook, Third Edition is a thorough and
informative text covering the principal U.S. export control and embargo regimes. Eric L. Hirschhorn,
a renowned expert in the field, provides analysis of regulations, sanctions, embargoes, statutes, and
civil and criminal penalties. This third edition reflects all recent legislative and regulative changes.

business consulting license: Commerce Business Daily , 1999-05

business consulting license: Preparation Guide for IPMA Individual Certification Bert
Hedeman, Roel Riepma, 2024-09-23 Preparation Guide for IPMA ® Individual CertificationBased on
Project Management by ICB4 This Preparation Guide for IPMA ® Individual Certification is a must
for anyone preparing for the IPMA D® and IPMA C® project management exams through one of the
I[PMA® Member Associations based on the ICB version 4. This book follows the same structure as
the textbook Project Management by ICB4 and includes a summary of the learning objectives
covered in the textbook and many multiple-choice and open-ended questions with answer indications
to practice the material. Multiple-choice questions with answer indications are included for all the
Basic learning objectives. Open-ended questions with sample answers are included for all the main
topics of the learning objectives in both the Basic and Advanced sections. The multiple questions are
formulated at Bloom level C Comprehensive. The open-ended questions are formulated at different
Bloom levels. The Bloom level at which the questions are formulated is indicated in the title of each
question. The open-ended questions are all based on a short case study. They are always about
applying the project management framework and supporting theories as indicated in the textbook.
Each IPMA® Member Association independently decides which learning objectives apply to their
IPMA D® and IPMA C® certification levels. To determine which learning objectives, consult your
IPMA® Member Association's website. This Exam Prep contains more than 400 multiple-choice
questions and 225 open questions, the latter totalling more than 650 marks, so a wealth of practice
material.An extensive team of IPMA® trainers and project managers has reviewed the Exam Prep
book.

business consulting license: Code of Federal Regulations , 1995

business consulting license: Corporate Video Production Stuart Sweetow, 2016-07-15 In
this updated edition of Corporate Video Production, Stuart Sweetow teaches aspiring and seasoned
videographers how to make imaginative corporate videos with eye-catching designs, rhythmic
editing tricks, and essential scriptwriting and interview techniques. Readers will learn how to shoot
on location or in a studio, work with employees-turned-actors, find new clients, and produce online
videos and podcasts for corporations, government agencies, and non-profit organizations.
Additionally, this new edition has been updated to include discussion questions, chapter summaries,
and professional tips, and to cover live webcasting, mobile devices, shooting in 4K, micro-videos,
micro-cameras, and storytelling techniques for corporate social responsibility programs. A
companion website features downloadable forms and further resources.

business consulting license: How to Make it Big as a Consultant William A. Cohen, 2001 Over
70,000 copies in print It"s the classic guide to success in the demanding world of consulting.

business consulting license: The Code of Federal Regulations of the United States of
America , 2003 The Code of Federal Regulations is the codification of the general and permanent
rules published in the Federal Register by the executive departments and agencies of the Federal
Government.

business consulting license: Code of Federal Regulations United States. Department of the
Treasury, 2011 Special edition of the Federal register, containing a codification of documents of
general applicability and future effect as of July 1 ... with ancillaries.



business consulting license: Special Consular Reports United States. Bureau of Foreign
and Domestic Commerce, 1911

business consulting license: Core Values and Decision-Making for Sustainable Business Arie
Hans Verkuil, Uta Milow, Andreas Hinz, Mahmoud Al-Kilani, 2025-01-02 This open access volume
discusses the core values and decision-making for sustainable business in general, and includes
research findings and country cases on addressing challenges. It emphasizes the importance of
adapting products or services to local needs, considering cultural differences and sustainability.
Some of the chapters address questions related to improving sustainability in micro, small and
medium-sized enterprises (MSMESs), and cover circular economy and responsible consumption.
Others look at the normative framework conditions for business development; sustainability in
supply chains; the involvement of stakeholders and their influence on market presence;
entrepreneurial decision-making for sustainability; and approaches to teaching international and
sustainability-oriented entrepreneurship. The volume sheds light on the pivotal role MSMEs play in
shaping a sustainable future and is written for researchers, practitioners, and students working on
related topics.

business consulting license: Understanding the Intellectual Property License , 1997

business consulting license: Neuroscientific based therapy of dysfunctional cognitive
overgeneralizations caused by stimulus overload with an "emotionSync" method Christian Hanisch,
2019-03-11 In this book Prof. (UCN) Dr. Christian Hanisch has now published his dissertation with
the scientific investigations, statistical evaluations and the results. The research shows that trauma,
depression, anxiety and much else can be caused by mental blockages and how to counteract this
through neuro-coaching. How psychotherapy or coaching, based on physical and physiological -
especially neuroelectric - principles can work, he makes clear on the basis of comprehensible test
series.

business consulting license: Current Trends in Entrepreneurship: Entrepreneurial
Orientation, Intention, and Alertness Anna Ujwary-Gil, 2023-01-01 Business consulting,
knowledge absorptive capacity, and innovativeness: A triangular model for micro and small
enterprises in Poland Abstract PURPOSE: This paper proposes a triangular relationship between
business consulting, knowledge absorptive capacity, and innovativeness. The role of knowledge
absorptive capacity in stimulating the impact of business consulting on innovativeness is studied.
METHODOLOGY: An empirical study is conducted using the CATI method, and it is based on data
concerning 382 Polish micro and small enterprises. Qualitative variables reflecting using business
consulting, knowledge absorptive capacity and innovativeness are defined. The multivariate discrete
choice model taking into account relationships among these constructs, is proposed and its
parameters are estimated. FINDINGS: The results of the empirical research indicate that business
consulting in Poland and similar countries may help firms implement innovative solutions.
Knowledge absorptive capacity stimulates innovativeness and has a positive impact on the
relationship between using business consulting and improvement in innovativeness. Though the
frequency of using business consulting is an important factor in improving innovativeness,
cooperation between a consultant and a manager matters more. IMPLICATIONS: Results of the
empirical research indicate that cooperation between a consultant and a manager may help reduce
differences of opinion and internal conflicts. A higher propensity to cooperate may significantly
improve the functioning of an enterprise. Business consulting has an indirect and direct effect on
innovativeness. It has a positive impact on knowledge absorptive capacity, while better knowledge
stimulates innovativeness. ORIGINALITY AND VALUE: An original triangular model of the
relationship between business consulting, knowledge absorptive capacity, and innovativeness is
proposed. Advanced econometric methods are used in order to find complex relationships between
using business consulting, knowledge absorptive capacity, and improvement in innovativeness.
Moreover, results of the estimation of the parameters of the econometric model provide interesting
recommendations for policies supporting the development of business consulting in the Polish
economy. Keywords: business consulting, knowledge absorptive capacity, innovativeness,



multivariate discrete choice model, development support policy, econometric model, economy
Sustainable development and entrepreneurship in emerging countries: Are sustainable development
and entrepreneurship reciprocally reinforcing? Abstract PURPOSE: Entrepreneurship seen as an
engine for economic development is especially desirable for emerging countries to support rapid
growth. Moreover, entrepreneurs can support social transformation in favor of more sustainable
products and services. Sustainable orientation of entrepreneurship contributes to sustainable
development goals and prevents environmental deprivation. However, the sustainable development
agenda can also influence entrepreneurship. METHODOLOGY: The conducted bibliometric analysis
confirmed the growing interest among scholars in the correlation of entrepreneurship to
sustainability in the last years. Furthermore, panel regression (static model) was used to explore the
variables on entrepreneurship influencing the sustainable development goal (SDG) index in
emerging countries, and Levin, Lin and Chu (LLC), W-Stat - IPS, ADF-Fisher Chi-Square, and
PP-Fisher Chi-Square tests were applied to analyze the variables stationarity. In order to examine
the existence of structural breaks, the robustness was checked on single cross-section units and on
the whole panel dataset. In addition, the Hausmann test was used to select between random and
fixed effects, and heteroskedasticity of residues, autocorrelation of residues and dependence of
residues between the panels were conducted. Data was analyzed through Eviews 13. FINDINGS:
This paper investigates the relationship between sustainability and entrepreneurship in emerging
countries. It discusses the impact of sustainable development on entrepreneurship and the influence
of entrepreneurship on sustainable development. IMPLICATIONS: The study results can be used by
governments and policymakers to plan their strategies and policies concerning entrepreneurship
and implementation of sustainable development goals. They should promote entrepreneurial activity
and control the negative environmental impact of enterprises simultaneously. ORIGINALITY AND
VALUE: The research addresses the gap in the literature concerning the relationship between
sustainable development and sustainable entrepreneurship. The paper examines the reciprocal
relationship between sustainable development and entrepreneurship with an emphasis on emerging
countries. Keywords: entrepreneurship, sustainability, sustainable development, sustainable
entrepreneurship, emerging countries, entrepreneurs Is Team Entrepreneurial Orientation
important in generating creative business ideas? The moderating role of team-perceived
heterogeneity and the individual creative mindset Abstract PURPOSE: The study aims to unveil if
Team Entrepreneurial Orientation (TEO) facilitates identification of creative market opportunities
understood as novelty and quality business ideas. Entrepreneurial Orientation (EO) has rarely been
measured at a team level and few studies have attempted to examine the relationship between EO
and actual creative outcomes. The proposed research model searches for new patterns that can
foster creativity of entrepreneurial teams. In addition, the research adds the moderating effect of
perceived team heterogeneity and individual creative mindset (Growth-Creative and Fixed-Creative
Mindsets) as contingency variables to improve the understanding under which circumstances the
entrepreneurial teams generate creative business ideas. METHODOLOGY: The research sample
comprises entrepreneurial teams from the Mondragon Team Academy in the Basque Country, Spain.
The survey data were collected after the entrepreneurial teams performed idea generation. The
applied experiment of idea generation of entrepreneurial teams has not been generated for the
purpose of the study but it formed part of the natural processes of the selected sample of teams. The
novelty and quality of business ideas were evaluated by experts in the field. The data relationships
were analyzed through partial least square structural equation modeling (PLS-SEM). FINDINGS:
Entrepreneurial Orientation of teams leads to product-market entries but not necessarily to novel
product-market entries. Entrepreneurially oriented teams have a greater tendency to generate
quality and slightly modified existing business ideas rather than to generate novel market
opportunities. The applied moderators present different interaction results with the studied
relationships. Specifically, individuals with a Fixed-Creative Mindset in a team have an antagonistic
interaction on the TEO-Quality relationship. Team-Perceived Heterogeneity and Growth-Creative
Mindset of individuals have no effect on either the TEO-Quality or the TEO-Novelty link.



IMPLICATIONS: The research demonstrates the importance of contextualization of the nature of
creativity in EO as a crucial antecedent of market innovations. Our study adds to the literature and
practice by providing evidence that EO at a team level (TEO) plays a critical role in exploring
product-market entries, given that TEO facilitates Quality outcomes only. Entrepreneurially oriented
teams do not easily achieve Novel outcomes that allow them to enter new markets. Individuals with
Fixed Creative Mindset in a team should be avoided as they block the relationship between Team
Entrepreneurial Orientation and Quality. Likewise, our study supports the validity of Entrepreneurial
Orientation at a team level, which can lead to more suitable practical implications for a team and its
creativity management if applied. It could help in developing appropriate team formation and team
management practices. ORIGINALITY AND VALUE: The study proposes rare and unique EO analysis
at a team level and at young companies’ level (start-up). The study contributes to the original and
overlooked in the literature conceptualization of EO within Schumpeter’s perspective of “creative
destruction” in entrepreneurial activities. The examined theoretical foundations of EO led to clearer
antecedents of behavioural effects of entrepreneurial teams towards product-market entries. The
study initiates, identifies and calls for new further research lines to contribute to a greater and
contingent understanding of how entrepreneurial teams generate creative business ideas, especially,
novel business ideas, which are necessary for “creative destruction”, the EO construct itself and
overall economic development. Keywords: entrepreneurship, creativity, team, entrepreneurial
orientation, creative outcomes. Subjective norms and entrepreneurial intention: A moderated-serial
mediation model Abstract PURPOSE: This study aims to clarify the effect mechanism of subjective
norms on entrepreneurial intention. The results of how subjective norms contribute to forming
start-up intention are inconsistent and unclear, which is notable in previous research. By integrating
the theory of planned behavior and the theory of self-efficacy, we investigate whether
entrepreneurial self-efficacy and attitude toward entrepreneurship serially mediate the relationship
between subjective norms and intention to start a business. In addition, this study examines the
moderate role of entrepreneurial education on the serial indirect effect of subjective norms on
entrepreneurial intention via entrepreneurial self-efficacy and attitude toward entrepreneurship.
METHODOLOGY: This study utilized a sample of 958 master’s students in Vietnam to investigate a
moderated-serial mediation model of subjective norms on entrepreneurial intention. Confirmatory
factor analysis (CFA) was carried out to check the reliability and validity of the scales. Then, the
SPSS PROCESS macro developed by Hayes was employed to test the research model. Specifically,
Model 6 was used to examine the serial indirect effect of subjective norms on start-up intention and
Model 84 was implemented to investigate the moderate effect of entrepreneurial education.
FINDINGS: The results of this study found that entrepreneurial self-efficacy and entrepreneurial
attitude significantly mediate subjective norms’ effect on entrepreneurial intention. Especially, the
results reveal that the serial mediation effect of entrepreneurial self-efficacy and attitude toward
entrepreneurship was significant and entrepreneurial self-efficacy and attitude toward
entrepreneurship played a fully mediating role in the relationship between subjective norms and
start-up intention. In addition, this study found that the serial mediation effect of subjective norms
on start-up intention via entrepreneurial self-efficacy and entrepreneurial attitude was negatively
moderated by entrepreneurial education. IMPLICATIONS: The results of this study further clarify
the relationship between subjective norms and entrepreneurial intention and the role of
entrepreneurial education, therefore, contributing to narrowing the notable gap between this
relationship. Besides, our study provides several implications for governments and policymakers to
promote the intention to start a business. The finding of our study indicates that subjective norms
are an important factor in promoting entrepreneurial intention. Therefore, policymakers should take
some actions to promote entrepreneurial culture, such as strengthening propaganda activities to
promote the image of successful entrepreneurs, praising businesses and entrepreneurs who
contribute to society, and giving evidence of their contribution to the development of the country.
Promoting an entrepreneurial culture may increase peer group pressure on potential entrepreneurs,
thus enhancing the intention to start a business. ORIGINALITY AND VALUE: This study expects to



contribute to a better understanding of the effect mechanism of subjective norms on entrepreneurial
intention and explain the role of entrepreneurial education in this relationship. This study explores
the mediating role of entrepreneurial self-efficacy and entrepreneurial attitude in the relationship
between subjective norms and the intention to start a business. Additionally, this study demonstrates
that entrepreneurial education weakens the serial mediation model of subjective norms on the
intention to start a business. Keywords: subjective norm, entrepreneurial self-efficacy, attitude
toward entrepreneurship, entrepreneurial intention, entrepreneurial education, the theory of
planned behavior, the theory of self-efficacy, moderated-serial mediation model An overview of the
empirical research on entrepreneurial alertness using a systematic literature review method
Abstract PURPOSE: In the last two decades, the concept of entrepreneurial alertness (EA) has been
considered a key element in investigating how individuals recognize entrepreneurial opportunities.
Consequently, research on entrepreneurial alertness has grown considerably, attracting
researchers’ attention from not only the field of entrepreneurship, but also other academic
disciplines through which this concept has been studied from a variety of perspectives. Therefore, it
is time to document researchers’ cumulative knowledge on entrepreneurial alertness. The present
study aims to provide a comprehensive qualitative review and evaluation of the empirical
entrepreneurial alertness research. METHODOLOGY: Based on a multi-step approach used in
previous studies, which guarantees a systematic, transparent, and replicable literature review, this
study identified a final sample of 84 articles published in scientific journals between 2005 and 2021
that empirically tested the concept of EA. The publications were sourced from the Web of Science
database. Their analysis involved the evolution of published articles, the journals that have published
the most articles, the countries where the research was undertaken, the measurement scales that
have been used, and the research models in which entrepreneurial alertness has been hypothesized
and examined through empirical research. FINDINGS: The results show that empirical research on
entrepreneurial alertness grew significantly from 2016 to 2021, during which period almost 11
articles per year were published. Seven of the journals that published the articles contributed 28
percent of the total publications. Also, the results confirm that most of the empirical research on
alertness has been carried out in developing economies, from which China stands out with 14
publications, representing 16 percent of the total. Additionally, the results confirm the growing
consensus regarding the conceptualization and measurement of entrepreneurial alertness. Finally,
the review resulted in the identification of five broad research models in which EA has been
hypothesized and examined through empirical research: antecedents, consequences, mediation,
moderation, and moderated mediation. The model examining the consequences or outcomes of
entrepreneurial alertness has received the most attention, with 59 articles in this context.
IMPLICATIONS FOR THEORY AND PRACTICE: The identification of concepts and the type of
relationship they have with entrepreneurial alertness help evaluate the advances of empirical
research as well as the areas of opportunity. In this way, future studies can strengthen research and
thus advance the general knowledge of alertness. The most studied topics are also a reflection of the
contribution of entrepreneurial alertness toward practice, both at the individual and organizational
levels. In addition, researchers interested in entrepreneurial alertness are encouraged to consider
the progress made in the measurement of this aspect, which offers alternatives for investigation.
ORIGINALITY AND VALUE: Based on the review of the literature, this study organizes the empirical
research of entrepreneurial alertness in different research models, which provide important insights
into its process. Moreover, this study uncovers potential areas to be addressed and thereby
contributes to the study of entrepreneurial alertness. Keywords: entrepreneurial alertness,
systematic literature review, entrepreneurial opportunity, research models, opportunity recognition,
alertness, entrepreneurship The linkage between economic literacy and students’ intention of
starting business: The mediating role of entrepreneurial alertness Abstract PURPOSE: Enhancing
the number of entrepreneurs is a major study to combat economic and social problems.
Psychological factors considered as effective stimulants for entrepreneurial behavior have attracted
many researchers in the last decade. The purpose of this research attempts to examine how the



influence of economic literacy can promote the intention of starting a new business among students
and explore the role of entrepreneurial alertness in mediating this relationship. METHODOLOGY:
The research adopted a quantitative approach in which hypotheses were statistically estimated using
partial least square structural equation modeling (PLS-SEM) based on survey data using a
self-administered questionnaire (n=450) from several universities in Indonesia. FINDINGS: The
analysis indicates that economic literacy has a significant effect on students’ entrepreneurial
alertness and intention to start a new business. Indeed, entrepreneurial alertness can mediate the
relationship between economic literacy and the intention of starting a new business. However,
among entrepreneurial alertness dimensions, scanning and search failed in determining the
students’ intention of starting a new business. IMPLICATIONS: The result of this research can
provide insight into the literature on the entrepreneurship theme and policymakers concerned with
delivering new business creation. Besides, educational institutions can consider the matter of
economic literacy to be part of their curricula in order to foster the students’ intention of starting a
business. In addition, economic literacy also needs to be associated with examples relevant to
entrepreneurial activities, especially in production, distribution, and online marketing. ORIGINALITY
AND VALUE: The interesting findings of this paper serve as a reminder that entrepreneurial
alertness is one of the predictor variables and mediators for raising the students’ intention. This
implies that entrepreneurial alertness can be enhanced by economic literacy, as well as how they
need to be used to improve course curriculum and the teaching pedagogy. Furthermore, educational
institutions could provide business internship programs and entrepreneurship incubators to raise
the students’ intention of starting business. Keywords: economic literacy, entrepreneurial alertness,
intention, starting business
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business consulting license: The Leadership Experience in Asia Ghee Soon Lim, Richard L.
Daft, 2004 The Leadership Experience in Asia is the Asian adaptation of The Leadership Experience,
2/e by Daft. It integrates both micro and macro approaches to leadership and brings advanced
concepts and practices of the leadership experience, most of which originated in the West, to within
reach of anyone who wants to lead effectively in Asia. By plugging into models of effective
leadership, it demonstrates how the numerous leadership concepts and international practices can
be applied in Asia.
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