
business event name
business event name plays a crucial role in establishing the identity and purpose of any corporate
gathering. A well-crafted name not only captures the essence of the event but also attracts the right
audience and enhances brand visibility. In this article, we will explore the significance of business
event names, the elements that make them effective, and how to brainstorm and create compelling
names. We will also discuss the impact of naming on marketing strategies and audience
engagement. By the end of this guide, you will be equipped with the knowledge to create a powerful
business event name that resonates with your target audience and enhances the overall experience
of your event.
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Understanding the Importance of a Business Event
Name

The name of a business event acts as the first point of engagement for potential attendees. It
encapsulates the theme, purpose, and value proposition of the event, guiding attendees in their
decision-making process. A well-thought-out name can create intrigue, encourage registrations, and
enhance the event's overall branding.

Moreover, the significance of a business event name extends beyond mere identification. It serves as
a marketing tool that communicates the event's message and aligns with the goals of the organizers.
The name sets the tone and expectations, making it essential for alignment with the target
audience’s interests and needs.

In an increasingly competitive market, a distinctive and memorable business event name can be the
differentiator that sets an event apart from others. It can evoke emotions, spark curiosity, and foster
a sense of community among participants, ultimately contributing to the event's success.



Key Elements of an Effective Business Event Name

Creating an effective business event name involves several key elements that ensure clarity,
relevance, and appeal. Understanding these components can significantly enhance the naming
process.

Clarity and Simplicity

The name should be clear and simple, allowing potential attendees to quickly grasp what the event is
about. Avoid jargon or overly complex terms that might confuse or alienate your audience.

Relevance to the Audience

Consider the interests and motivations of your target audience. The name should resonate with them
and reflect the themes or topics that are important to them. This relevance can increase engagement
and participation rates.

Brand Alignment

The event name should align with your brand's identity and values. It should reflect your company’s
mission and vision, helping to strengthen brand recognition and trust.

Emotional Resonance

Names that evoke emotions tend to be more memorable. Think about the feelings you want your
attendees to associate with the event, such as excitement, innovation, or collaboration.

Uniqueness

In a crowded market, uniqueness is key. A distinctive name can help your event stand out and be
easily recalled. Research existing events to ensure that your chosen name is not only unique but
does not infringe on others’ branding.

Strategies for Brainstorming Business Event Names

Brainstorming is a critical phase in the naming process. Here are several strategies to generate



creative and effective business event names.

Involve Your Team

Gather a diverse group of stakeholders and team members for a brainstorming session. Diverse
perspectives can lead to innovative ideas and help ensure that the name resonates with various
aspects of the organization.

Use Descriptive Words

Create a list of words that describe the event’s purpose, themes, and objectives. Combine these
words in different ways to explore potential names. Consider adjectives that reflect the event's tone,
such as “innovative,” “collaborative,” or “transformative.”

Leverage Wordplay

Wordplay can make your event name catchy and memorable. Consider using puns, alliteration, or
rhymes to create an engaging name. However, ensure that wordplay remains appropriate and
relevant to the event's context.

Conduct Surveys or Polls

Once you have a shortlist of potential names, consider conducting surveys or polls with your target
audience. Their feedback can provide insight into which names resonate the most and why.

Test for Availability

Before finalizing a name, check for domain availability, social media handles, and potential
trademark issues. Ensuring that your name is available across platforms is crucial for cohesive
branding.

Impact of Business Event Names on Marketing

The name of a business event is not only vital for branding but also plays a significant role in
marketing strategies. A compelling name can enhance promotional efforts and drive attendance.



Search Engine Optimization (SEO)

Incorporating relevant keywords into your event name can improve its visibility in search engine
results. This optimization can lead to increased organic traffic and higher registration rates. For
example, including the type of event (such as “conference” or “summit”) along with industry-specific
terms can help attract a targeted audience.

Social Media Marketing

A catchy and engaging event name is more likely to be shared on social media platforms. This
organic sharing can amplify your marketing efforts and reach a wider audience. Encourage
attendees to use the event name as a hashtag to build community and facilitate discussions.

Content Marketing

Use the event name in all your promotional materials, including emails, brochures, and blog posts.
Consistent use of the name across various platforms helps reinforce brand identity and creates a
cohesive message.

Case Studies: Successful Business Event Names

To illustrate the importance of a well-crafted business event name, let’s examine a few successful
examples that have effectively captured their audience's attention.

TechCrunch Disrupt

This name not only reflects innovation but also suggests that the event is about challenging the
status quo. The word “Disrupt” resonates with tech enthusiasts and entrepreneurs, making it an
enticing name for a gathering focused on startups and technology.

World Business Forum

This name is straightforward yet impactful. It clearly communicates the global nature of the event
while indicating its focus on business topics. Its simplicity contributes to its memorability and
prestige.



Inbound

Hosted by HubSpot, this event name cleverly plays on the idea of inbound marketing. It is simple,
relevant, and directly tied to the brand's mission, making it an effective name that attracts the right
audience.

Conclusion

In summary, the process of naming a business event is a strategic endeavor that requires careful
consideration of various factors. A well-crafted business event name is essential for establishing
identity, attracting the right audience, and enhancing marketing efforts. By understanding the
importance of clarity, relevance, and uniqueness, and by employing effective brainstorming
strategies, organizations can create impactful names that resonate with attendees and leave a
lasting impression. Ultimately, the right name can elevate an event's success and contribute
positively to its legacy.

Q: What is the importance of a business event name?
A: A business event name is crucial as it encapsulates the essence of the event, attracts the right
audience, and serves as a marketing tool that communicates the event's message and aligns with the
organizers' goals.

Q: How can I brainstorm effective business event names?
A: Effective brainstorming can involve team collaboration, using descriptive words, leveraging
wordplay, conducting surveys, and testing for availability to ensure uniqueness and relevance.

Q: What elements should I consider when creating a business
event name?
A: Key elements include clarity and simplicity, relevance to the audience, brand alignment,
emotional resonance, and uniqueness to stand out in a competitive market.

Q: How does a business event name impact marketing
strategies?
A: A compelling name enhances visibility in search engines, encourages social media sharing, and
reinforces the event's brand identity across various promotional materials, ultimately driving
attendance.



Q: Can you provide examples of successful business event
names?
A: Examples include "TechCrunch Disrupt," which suggests innovation; "World Business Forum,"
which indicates a global focus; and "Inbound," which aligns with HubSpot's mission in inbound
marketing.

Q: Should I include keywords in my business event name for
SEO purposes?
A: Yes, incorporating relevant keywords can improve search engine visibility and attract a targeted
audience, leading to increased registrations.

Q: What role does audience feedback play in naming a
business event?
A: Audience feedback can provide valuable insights into which name resonates the most, ensuring
that the chosen name aligns with the interests and expectations of potential attendees.

Q: How can I ensure my business event name is unique?
A: To ensure uniqueness, conduct thorough research to check existing events, domain availability,
and potential trademark issues before finalizing your name.

Q: What makes a business event name memorable?
A: A memorable business event name often combines clarity, emotional resonance, and uniqueness,
making it easy to recall and share among potential attendees.

Business Event Name
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Privacy Engineer's Manifesto: Getting from Policy to Code to QA to Value is the first book of its kind,
offering industry-proven solutions that go beyond mere theory and adding lucid perspectives on the
challenges and opportunities raised with the emerging personal information economy. The authors,
a uniquely skilled team of longtime industry experts, detail how you can build privacy into products,
processes, applications, and systems. The book offers insight on translating the guiding light of
OECD Privacy Guidelines, the Fair Information Practice Principles (FIPPs), Generally Accepted
Privacy Principles (GAPP) and Privacy by Design (PbD) into concrete concepts that organizations,
software/hardware engineers,and system administrators/owners can understand and apply
throughout the product or process life cycle—regardless of development methodology—from
inception to retirement, including data deletion and destruction. In addition to providing practical
methods to applying privacy engineering methodologies, the authors detail how to prepare and
organize an enterprise or organization to support and manage products, process, systems, and
applications that require personal information. The authors also address how to think about and
assign value to the personal information assets being protected. Finally, the team of experts offers
thoughts about the information revolution that has only just begun, and how we can live in a world
of sensors and trillions of data points without losing our ethics or value(s)...and even have a little
fun. The Privacy Engineer's Manifesto is designed to serve multiple stakeholders: Anyone who is
involved in designing, developing, deploying and reviewing products, processes, applications, and
systems that process personal information, including software/hardware engineers, technical
program and product managers, support and sales engineers, system integrators, IT professionals,
lawyers, and information privacy and security professionals. This book is a must-read for all
practitioners in the personal information economy. Privacy will be an integral part of the next wave
in the technology revolution; innovators who emphasize privacy as an integral part of the product
life cycle are on the right track. Foreword by Dr. Eric Bonabeau, PhD, Chairman, Icosystem, Inc. &
Dean of Computational Sciences, Minerva Schools at KGI.
  business event name: Component-Based Development for Enterprise Systems Paul Allen,
Stuart Frost, 1998-01-13 Presents the SELECT Perspective, a component-based approach that
addresses the demands of large-scale, complex enterprise software development problems.
  business event name: Mastering the Requirements Process Suzanne Robertson, James
Robertson, 2013 Mastering the Requirements Process: Getting Requirements Right sets out an
industry-proven process for gathering and verifying requirements, regardless of whether you work
in a traditional or agile development environment. In this sweeping update of the bestselling guide,
the authors show how to discover precisely what the customer wants and needs, in the most efficient
manner possible.
  business event name: Database Management Systems Michael M. Gorman, 2014-05-12
Database Management Systems: Understanding and Applying Database Technology focuses on the
processes, methodologies, techniques, and approaches involved in database management systems
(DBMSs). The book first takes a look at ANSI database standards and DBMS applications and
components. Discussion focus on application components and DBMS components, implementing the
dynamic relationship application, problems and benefits of dynamic relationship DBMSs, nature of a
dynamic relationship application, ANSI/NDL, and DBMS standards. The manuscript then ponders on
logical database, interrogation, and physical database. Topics include choosing the right
interrogation language, procedure-oriented language, system control capabilities, DBMSs and
language orientation, logical database components, and data definition language. The publication
examines system control, including system control components, audit trails, reorganization,
concurrent operations, multiple database processing, security and privacy, system control static and
dynamic differences, and installation and maintenance. The text is a valuable source of information
for computer engineers and researchers interested in exploring the applications of database
technology.
  business event name: z/TPF Application Modernization using Standard and Open
Middleware Lisa Dianne Banks, Mark Cooper, Chris Coughlin, Jamie Farmer, Chris Filachek, Mark



Gambino, Bradd Kadlecik, Colette A. Manoni, David McCreedy, Carolyn Weiss, Josh Wisniewski, IBM
Redbooks, 2013-06-28 In a world where product lifespans are often measured in months, the IBM®
Transaction Processing Facility has remained relevant for more than four decades by continuing to
process high volumes of transactions quickly and reliably. As the title of this book suggests, the
z/TPF system uses open, standard interfaces to create services. Integration of new applications with
existing z/TPF functions is a key factor in extending application capabilities. The ability for service
data objects (SDO) to access the z/TPF Database Facility (z/TPFDF) provides a framework for data
application program development that includes an architecture and application programming
interfaces (APIs). SDO access to z/TPFDF provides remote client applications with access to z/TPF
traditional data. In the simplest terms, service-oriented architecture (SOA) is a means by which like,
or unlike, systems can communicate with one another despite differences between each system's
heritage. SOA can neutralize the differences between systems so that they understand one another.
SOA support for z/TPF is a means by which z/TPF can interact with other systems that also support
SOA. This book discusses various aspects of SOA in the z/TPF system, including explanations and
examples to help z/TPF users implement SOA. IBM WebSphere® Application Server was chosen as
the partner system as a means of demonstrating how a world class transaction server and a world
class application server can work together. This book shows you how you can exploit z/TPF as a
transaction server, participating in a SOA structure alongside WebSphere Application Server. This
IBM Redbooks® publication provides an introduction to z/TPF and the technologies critical to SOA.
z/TPF is positioned as a provider or consumer in an SOA by supporting SOAP processing,
communication bindings, and Extensible Markup Language (XML). An example is used to show how
z/TPF can be used both as a Web service provider and as a consumer. A second example shows how
to use WebSphere Operational Decision Management to apply business rules. A third example shows
how business event processing can be incorporated in z/TPF applications. An example is also used to
discuss security aspects, including z/TPF XML encryption and the z/TPF WS-Security wrapper. The
main part of the book concludes with a discussion of z/TPF in an open systems environment,
including examples of lightweight implementations to fit z/TPF, such as the HTTP server for the
z/TPF system. The appendixes include information and examples using TPF Toolkit, sample code,
and workarounds (with yes, more examples).
  business event name: SAP HCM - A Complete Tutorial Ganesh Karthik S, 2014-06-25 This book
is a simple tutorial guide with practical issues and their solutions, aimed at enabling readers to
implement the various features of the SAP HCM module. If you are familiar with ERP products, and
would like to leverage knowledge and fine-tune your configuration skills, then this book is for you.
This book is aimed at readers who want to learn about SAP HCM and its most popular
functionalities.
  business event name: Scenarios, Stories, Use Cases Ian F. Alexander, Neil Maiden, 2005-04-08
Extending the scenario method beyond interface design, this important book shows developers how
to design more effective systems by soliciting, analyzing, and elaborating stories from end-users
Contributions from leading industry consultants and opinion-makers present a range of scenario
techniques, from the light, sketchy, and agile to the careful and systematic Includes real-world case
studies from Philips, DaimlerChrysler, and Nokia, and covers systems ranging from custom software
to embedded hardware-software systems
  business event name: Perspectives of System Informatics Dines Bjørner, Manfred Broy,
Alexandre Zamulin, 2003-06-30 This book constitutes the thoroughly refereed post-proceedings of
the 4th International Andrei Ershov Memorial Conference, PSI 2001, held in Akademgorodok,
Novosibirsk, Russia, in July 2001. The 50 revised papers presented together with 2 invited memorial
papers devoted to the work of Andrei Ershov were carefully selected during 2 rounds of reviewing
and improvement. The book offers topical sections on computing and algorithms, logical methods,
verification, program transformation and synthesis, semantics and types, processes and
concurrency, UML specification, Petri nets, testing, software construction, data and knowledge
bases, logic programming, constraint programming, program analysis, and language



implementation.
  business event name: Data Model Patterns: A Metadata Map David C. Hay, 2010-07-20 Data
Model Patterns: A Metadata Map not only presents a conceptual model of a metadata repository but
also demonstrates a true enterprise data model of the information technology industry itself. It
provides a step-by-step description of the model and is organized so that different readers can
benefit from different parts. It offers a view of the world being addressed by all the techniques,
methods, and tools of the information processing industry (for example, object-oriented design,
CASE, business process re-engineering, etc.) and presents several concepts that need to be
addressed by such tools. This book is pertinent, with companies and government agencies realizing
that the data they use represent a significant corporate resource recognize the need to integrate
data that has traditionally only been available from disparate sources. An important component of
this integration is management of the metadata that describe, catalogue, and provide access to the
various forms of underlying business data. The metadata repository is essential to keep track of the
various physical components of these systems and their semantics. The book is ideal for data
management professionals, data modeling and design professionals, and data warehouse and
database repository designers. - A comprehensive work based on the Zachman Framework for
information architecture—encompassing the Business Owner's, Architect's, and Designer's views, for
all columns (data, activities, locations, people, timing, and motivation) - Provides a step-by-step
description of model and is organized so that different readers can benefit from different parts -
Provides a view of the world being addressed by all the techniques, methods and tools of the
information processing industry (for example, object-oriented design, CASE, business process
re-engineering, etc.) - Presents many concepts that are not currently being addressed by such tools
— and should be
  business event name: ArchiMate® 3.1 - A Pocket Guide Andrew Josey, 2019-11-04
ArchiMate®, an Open Group Standard, is an open and independent modeling language for
Enterprise Architecture that is supported by different tool vendors and consulting firms. The
ArchiMate language enables Enterprise Architects to describe, analyze, and visualize the
relationships among architecture domains in an unambiguous way. This Pocket Guide is based on
the ArchiMate® 3.1 Specification. It gives a concise introduction to the ArchiMate language. What’s
more, it’s authoritative with material derived from the official ArchiMate documentation. Topics
covered include: • A high-level introduction to the ArchiMate Specification and its relationship to
Enterprise Architecture • The high-level structure of the ArchiMate language, including an
introduction to layering, and the ArchiMate Framework • The Generic Metamodel for the language •
The relationships that the ArchiMate language includes to model the links between elements • The
Motivation Elements, which includes concepts such as goal, principle, and requirement • The
Strategy Elements, which includes concepts such as resource, capability, and course of action • The
Business Layer, which includes the modeling concepts relevant in the business domain • The
Application Layer, which includes modeling concepts relevant for software applications • The
Technology Layer, which includes modeling concepts relevant for system software applications and
infrastructure • The Physical Elements, which include concepts relevant for the modeling of physical
concepts like machines and physical installations • The relationships between different layers of the
language • The Implementation and Migration Elements, which include concepts to support
modeling Enterprise Architecture-enabled transformation • A summary of the changes from
ArchiMate 2.1 to ArchiMate 3.1 • A Glossary of terms
  business event name: Social Enterprise and Special Events Julie Olberding, 2016-11-25 During
the past twenty years, the field of nonprofit management has grown significantly in terms of the
number of nonprofit organizations, number of people employed, and amount of funds raised. A key
activity in nonprofit management has been organizing events, which are generally defined as
purposive gatherings of people. These purposes may include: increasing awareness about the
nonprofit organization and its mission; raising funds to support programs and services related to its
mission; engaging and developing individuals as donors, volunteers, and advocates; and enhancing



the image of the organization and/or the broader community. Events in the modern era tend to be
organized across the nonprofit, public, and private sectors. While a nonprofit organization may
create and manage an event, corporations and businesses often contribute financial support and
technical expertise in areas such as branding, marketing, and social media. Depending on the event
type and size, a local government may provide the venue and public safety services, including police,
fire, and ambulance. We can understand more about these mission-driven, cross-sectoral events by
looking through the lens of social enterprise. Social enterprise has been defined as a venture that
advances a social mission using business methods or market-based approaches. It is typically
conceptualized as spanning sectors, particularly the nonprofit and private sectors. Social Enterprise
and Special Events focuses on how market-based approaches can be used to help mission-driven
gatherings achieve their purposes as efficiently, effectively, and sustainably as possible. These
approaches include market research, brand development, cause marketing, gamification, liquidity,
cash management, and clustering. The book also incorporates concepts important in the nonprofit
and public sectors such as collaborative governance, social capital, political capital, community
development, placemaking, and diversity.
  business event name: Agile Data Warehouse Design Lawrence Corr, Jim Stagnitto, 2011-11
Agile Data Warehouse Design is a step-by-step guide for capturing data warehousing/business
intelligence (DW/BI) requirements and turning them into high performance dimensional models in
the most direct way: by modelstorming (data modeling + brainstorming) with BI stakeholders. This
book describes BEAM✲, an agile approach to dimensional modeling, for improving communication
between data warehouse designers, BI stakeholders and the whole DW/BI development team.
BEAM✲ provides tools and techniques that will encourage DW/BI designers and developers to move
away from their keyboards and entity relationship based tools and model interactively with their
colleagues. The result is everyone thinks dimensionally from the outset! Developers understand how
to efficiently implement dimensional modeling solutions. Business stakeholders feel ownership of the
data warehouse they have created, and can already imagine how they will use it to answer their
business questions. Within this book, you will learn: ✲ Agile dimensional modeling using Business
Event Analysis & Modeling (BEAM✲) ✲ Modelstorming: data modeling that is quicker, more
inclusive, more productive, and frankly more fun! ✲ Telling dimensional data stories using the 7Ws
(who, what, when, where, how many, why and how) ✲ Modeling by example not abstraction; using
data story themes, not crow's feet, to describe detail ✲ Storyboarding the data warehouse to discover
conformed dimensions and plan iterative development ✲ Visual modeling: sketching timelines, charts
and grids to model complex process measurement - simply ✲ Agile design documentation: enhancing
star schemas with BEAM✲ dimensional shorthand notation ✲ Solving difficult DW/BI performance
and usability problems with proven dimensional design patterns Lawrence Corr is a data warehouse
designer and educator. As Principal of DecisionOne Consulting, he helps clients to review and
simplify their data warehouse designs, and advises vendors on visual data modeling techniques. He
regularly teaches agile dimensional modeling courses worldwide and has taught dimensional DW/BI
skills to thousands of students. Jim Stagnitto is a data warehouse and master data management
architect specializing in the healthcare, financial services, and information service industries. He is
the founder of the data warehousing and data mining consulting firm Llumino.
  business event name: Event Planning and Management Ruth Dowson, David Bassett,
2018-11-03 Event Planning and Management, second edition, is an ideal resource for those seeking
a step by step formula to plan and deliver a successful event. With the vital balance of professional
experience behind them, the authors teach the next generation of event planners with unrivalled
knowledge, ensuring an effective event process from start to finish. This book delivers practical
understanding of the theory and practice needed to activate each stage of planning, from initial
venue selection, budgeting and programme content, to managing stakeholders and sponsors,
promotion, risk assessment, safety and post-event evaluation. Fully revised, the second edition of
Event Planning and Management expands on managing events on the day, and explores the PR and
experiential marketing boom for live brand experiences. Including updated real-world case studies



from around the globe, it also features an invaluable toolkit of templates, planning checklists and
budget sheets. Accompanied by a host of downloadable resources, this book is the ideal end to end
resource for both event planning modules and certifications, plus busy marketing and PR
professionals facing the new wave of live brand and customer experiences.
  business event name: Guanxi, How China Works Yanjie Bian, 2019-03-04 How do social
relations, or guanxi, matter in China today and how can this distinctive form of personal connection
be better understood? In Guanxi: How China Works, Yanjie Bian analyzes the forms, dynamics, and
impacts of guanxi relations in reform-era China, and shows them to be a crucial part of the puzzle of
how Chinese society operates. Rich in original studies and insightful analyses, this concise book
offers a critical synthesis of guanxi research, including its empirical controversies and theoretical
debates. Bian skillfully illustrates the growing importance of guanxi in diverse areas such as
personal network building, employment and labor markets, informal business relationships, and the
broader political sphere, highlighting guanxi’s central value in China's contemporary social
structure. A definitive statement on the topic from a top authority on the sociology of guanxi, this
book is an excellent classroom introduction for courses on China, a useful reference for guanxi
researchers, and ideal reading for anyone interested in Chinese culture and society.
  business event name: Human-Computer Interaction. Interaction Platforms and
Techniques Julie A. Jacko, 2007-08-23 Here is the second of a four-volume set that constitutes the
refereed proceedings of the 12th International Conference on Human-Computer Interaction, HCII
2007, held in Beijing, China, jointly with eight other thematically similar conferences. It covers
graphical user interfaces and visualization, mobile devices and mobile interaction, virtual
environments and 3D interaction, ubiquitous interaction, and emerging interactive technologies.
  business event name: Cloud Enabling IBM CICS Rufus Credle, Isabel Arnold, Andrew Bates,
Michael Baylis, Pradeep Gohil, Christopher Hodgins, Daniel Millwood, Ian J Mitchell, Catherine
Moxey, Geoffrey Pirie, Inderpal Singh, Stewart Smith, Matthew Webster, IBM Redbooks, 2014-12-09
This IBM® Redbooks® publication takes an existing IBM 3270-COBOL-VSAM application and
describes how to use the features of IBM Customer Information Control System (CICS®)
Transaction Server (CICS TS) cloud enablement. Working with the General Insurance Application
(GENAPP) as an example, this book describes the steps needed to monitor both platform and
application health using the CICS Explorer CICS Cloud perspective. It also shows you how to apply
threshold policy and measure resource usage, all without source code changes to the original
application. In addition, this book describes how to use multi-versioning to safely and reliably apply
and back out application changes. This Redbooks publication includes instructions about the
following topics: How to create a CICS TS platform to manage and reflect the health of a set of CICS
TS regions, and the services that they provide to applications How to quickly get value from CICS TS
applications, by creating and deploying a CICS TS application for an existing user application How
to protect your CICS TS platform from erroneous applications by using threshold policies How to
deploy and run multiple versions of the same CICS TS application on the same CICS TS platform at
the same time, enabling a safer migration from one application version to another, with no downtime
How to measure application resource usage, enabling a comparison of the performance of different
application versions, and chargeback based on application use This book describes how CICS TS
cloud enablement uses existing operational facilities, including monitoring, events, transaction
tracking, CICS TS bundles, and IBM CICSPlex® System Manager (CICSPlex SM), to integrate with
existing deployment and management processes.
  business event name: UML 2000 - The Unified Modeling Language: Advancing the
Standard Andy Evans, Stuart Kent, Bran Selic, 2003-06-29 This book constitutes the refereed
proceedings of the Third International Conference on the Unified Modeling Language, 2000, held in
York, UK in October 2000. The 36 revised full papers presented together with two invited papers
and three panel outlines were carefully reviewed and selected from 102 abstracts and 82 papers
submitted. The book offers topical sections on use cases, enterprise applications, applications, roles,
OCL tools, meta-modeling, behavioral modeling, methodology, actions and constraints, patterns,



architecture, and state charts.
  business event name: ArchiMate® 3.2 Specification The Open Group, 2023-01-24 The
ArchiMate® Specification, a standard of The Open Group, defines an open and independent
modeling language for Enterprise Architecture that is supported by different tool vendors and
consulting firms. The ArchiMate language enables Enterprise Architects to describe, analyze, and
visualize the relationships among business domains in an unambiguous way. This is the official
specification of the ArchiMate 3.2 modeling language from The Open Group. The contents of the
specification include the following: The introduction, including the objectives, overview,
conformance requirements, and terminology Definitions of the general terms used in the
specification The structure of the modeling language The generic metamodel of the language The
relationships in the language A detailed breakdown of the modeling framework covering the
motivation elements, Strategy Layer elements, and the three core layers
(Business/Application/Technology) Relationships between core layers Implementation and Migration
Layer elements for expressing the implementation and migration aspects of an architecture The
concepts of stakeholders, architecture viewpoints, and views, as well as the ArchiMate viewpoint
mechanism Mechanisms for customizing the language for specialized or domain-specific purposes
Notation overviews and summaries The intended audience is threefold: Enterprise Architecture
practitioners, such as architects (e.g., application, information, process, infrastructure, and,
obviously, Enterprise Architects), senior and operational management, project leaders, and anyone
committed to work within the reference framework defined by the Enterprise Architecture Those
who intend to implement the ArchiMate language in a software tool; they will find a complete and
detailed description of the language in this standard The academic community, on which we rely for
amending and improving the language based on state-of-the-art research results in the architecture
field
  business event name: Service-Oriented Computing Xavier Franch, Aditya K Ghose, Grace A.
Lewis, Sami Bhiri, 2014-10-10 This book constitutes the refereed conference proceedings of the 12th
International Conference on Service-Oriented Computing, ICSOC 2014, held in Paris, France, in
November 2014. The 25 full and 26 short papers presented were carefully reviewed and selected
from 180 submissions. The papers are organized in topical sections on business process
management; service composition and discovery; service design, description and evolution; cloud
and business service management; ensuring composition properties; quality of service; semantic
web services; service management; cloud service management; business service management; trust;
service design and description.
  business event name: Events Management Glenn A. J. Bowdin, Johnny Allen, Rob Harris, Leo
Jago, William O'Toole, Ian McDonnell, 2023-07-31 A must-have introductory text of unrivalled
coverage and depth focusing on events planning and management, the fourth edition of Events
Management provides a complete A to Z of the principles and practices of planning, managing and
staging events. The book offers a systematic guide to organising successful events, examining areas
such as event design, logistics, marketing, human resource management, financial planning, risk
management, impacts, evaluation and reporting. The fourth edition has been fully updated and
revised to include content covering technology, including virtual and hybrid events, concepts such as
social capital, soft power and events, social inclusion, equality, accessibility and diversity, and the
latest industry reports, research and legal frameworks. The book is logically structured and features
new case studies, showing real-life applications and highlighting issues with planning events of all
types and scales in a range of geographical locations. This book has been dubbed ‘the events
management bible’ and fosters an interactive learning experience amongst scholars of events
management, tourism and hospitality.
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