business credit cards for nonprofits

business credit cards for nonprofits are essential financial tools that can help
organizations streamline their operational expenses while maximizing their resources.
Nonprofits often face unique challenges in managing finances, and having a dedicated
credit card can aid in tracking expenses, building credit, and even earning rewards. This
article will explore various aspects of business credit cards for nonprofits, including their
benefits, how to choose the right card, top options available, and important considerations
for managing credit responsibly. By understanding these elements, nonprofit
organizations can make informed decisions and enhance their financial health.
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Benefits of Business Credit Cards for Nonprofits

Business credit cards offer numerous advantages specifically tailored for nonprofit
organizations. These benefits not only help in financial management but also enhance the
overall operational efficiency of the organization.

Streamlined Expense Tracking

One of the primary advantages of using business credit cards for nonprofits is the ability
to keep track of expenses easily. Many credit cards provide detailed monthly statements
that categorize transactions, making it simpler for nonprofits to manage their finances and
prepare for audits.

Building Business Credit

Establishing a strong credit history is crucial for nonprofits, especially if they plan to apply
for loans or grants in the future. Using a business credit card responsibly helps
organizations build their credit profile, which can lead to better financing options down
the line.



Rewards and Benefits

Many business credit cards offer rewards programs that can be beneficial for nonprofits.
These rewards may include cash back, travel points, or discounts on services that
nonprofits often use, such as office supplies and travel expenses for fundraising events. By
utilizing these rewards, organizations can stretch their budgets further.

Emergency Funding

In times of unexpected expenses or financial shortfalls, having access to a business credit
card provides a safety net. This allows nonprofits to cover essential costs without
disrupting their operations or relying solely on donations.

Choosing the Right Business Credit Card

Selecting the right business credit card is critical for maximizing benefits and ensuring
that the card meets the organization's needs. Nonprofits should consider several factors
when making their choice.

Assess Financial Needs

Before selecting a credit card, nonprofits should assess their financial needs.
Understanding spending patterns, including monthly expenses and any potential large
purchases, can help in identifying the most suitable card. Organizations should focus on
cards that offer features that align with their spending habits.

Compare Fees and Interest Rates

Not all business credit cards are created equal. Nonprofits should compare annual fees,
interest rates, and any other associated costs. Some cards may offer lower fees but higher
interest rates, which can be costly in the long run. Finding a card with no annual fee and a
competitive interest rate can save money over time.

Evaluate Rewards Programs

When considering rewards programs, nonprofits should evaluate how they can benefit
from these options. Organizations should look for cards that offer rewards relevant to
their operations, such as travel rewards for attending conferences or cash back on office
supplies.

Review Customer Support and Additional Features

Excellent customer service is another critical factor. Nonprofits may need assistance with
their accounts or have questions about transactions. Additionally, some cards offer
features such as expense management tools, employee cards, and fraud protection, which
can enhance the overall experience.



Top Business Credit Cards for Nonprofits

There are several business credit cards available that cater specifically to the needs of
nonprofits. Here are some of the top options worth considering.

¢ Chase Ink Business Unlimited: This card offers unlimited 1.5% cash back on every
purchase, with no annual fee. It provides a straightforward rewards structure that is
beneficial for nonprofits.

e American Express Blue Business Plus: With this card, organizations can earn 2x
points on the first $50,000 spent in eligible purchases each year and 1x points
thereafter. There is no annual fee, making it a cost-effective option.

e Capital One Spark Cash for Business: This card provides unlimited 2% cash back
on every purchase, along with no annual fee for the first year, making it an attractive
choice for nonprofits looking to earn rewards.

e Bank of America Business Advantage Cash Rewards: Nonprofits can earn 3%
cash back in a category of their choice, 2% at grocery stores, and 1% on all other
purchases. This card has no annual fee and provides flexibility in rewards.

Managing Business Credit Cards Responsibly

While business credit cards can be beneficial, it is essential for nonprofits to manage them
responsibly to avoid potential pitfalls such as debt accumulation or poor credit scores.

Set a Budget

Establishing a clear budget for credit card spending can help nonprofits maintain control
over their finances. Organizations should determine how much they can afford to spend
each month without jeopardizing their financial stability.

Pay Balances in Full

To avoid interest charges and maintain a positive credit score, nonprofits should strive to
pay their credit card balances in full each month. This practice not only helps in managing
debt but also reinforces responsible credit usage.

Monitor Statements Regularly

Regularly reviewing credit card statements is crucial for identifying unauthorized
transactions and ensuring budgets are adhered to. Many credit card providers offer online
access to statements, making this task more manageable.



Utilize Features Wisely

Nonprofits should take full advantage of the features offered by their credit cards, such as
expense management tools and alerts for due dates. These resources can help
organizations stay organized and avoid late payments.

Frequently Asked Questions

Q: What are the benefits of using business credit cards
for nonprofits?

A: The benefits include streamlined expense tracking, building business credit, earning
rewards, and having access to emergency funding, all of which can significantly enhance
financial management for nonprofits.

Q: How can nonprofits choose the best business credit
card?

A: Nonprofits can choose the best business credit card by assessing their financial needs,
comparing fees and interest rates, evaluating rewards programs, and reviewing customer
support offered by the card issuer.

Q: Are there specific business credit cards designed for
nonprofits?

A: Yes, many credit cards are tailored for nonprofits, offering features like no annual fees,
rewards relevant to nonprofit operations, and favorable terms that align with the unique
financial needs of these organizations.

Q: How can nonprofits manage their business credit
cards responsibly?

A: Nonprofits can manage their business credit cards responsibly by setting a budget,
paying balances in full, monitoring statements regularly, and utilizing available features to
enhance financial control.

Q: What should nonprofits do if they encounter issues
with their business credit card?

A: Nonprofits should contact their card issuer's customer support for assistance with any
issues. It is important to resolve disputes promptly and understand the terms and
conditions associated with the card.



Q: Can business credit cards help nonprofits build
credit?

A: Yes, using business credit cards responsibly can help nonprofits build their credit
history, which is necessary for future financing options, loans, or grants.

Q: What types of expenses can nonprofits charge to
their business credit cards?

A: Nonprofits can charge various expenses, including operational costs, travel expenses
for staff, office supplies, marketing expenses, and costs related to fundraising events.

Q: Is it possible for a nonprofit to obtain a business
credit card without a credit history?

A: Some credit card issuers may offer options for nonprofits with limited credit history,
often requiring a personal guarantee from an authorized signer or considering alternative
financial documents to assess risk.

Q: What are the risks associated with using business
credit cards for nonprofits?

A: Risks include accumulating debt if not managed properly, potential for fraud if the card
is misused, and the impact on credit scores if payments are missed or late. It is crucial to
exercise caution and maintain oversight.

Q: Are there fees associated with business credit cards
for nonprofits?

A: Many business credit cards may have annual fees, transaction fees, or interest charges.
Nonprofits should look for cards with no or minimal fees to maximize their financial
resources.
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a worthy cause? Nonprofit administrators: are you considering looking for a corporate partner?
Examine ways to reap the benefitswhile avoiding the sometimes-hidden pitfallsof these partnerships!
In the last decade, cooperation between businesses and nonprofit organizations has increased
dramatically. Businesses, no longer content to simply make contribution to worthy causes, are now
working with nonprofits in ways that help them increase their visibility and reach new consumer
groups. In this book, top researchers explore the how, why, and when of this kind of collaboration. In
addition to examining the various types of relationships that currently exist between these kinds of
organizations and what the future could hold, Nonprofit and Business Sector Collaboration goes on
to explore cause-related marketing, philanthropy, social enterprise, sponsorships, alliances,
licensing agreements, and more. This informative book illustrates the motives for and expected
outcomes of developing these collaborative business relationships, and then gets specific with
insightful examinations of: the role that marketing plays in cross-sector collaboration alliances
(strategic partnerships, symbiotic marketing, etc.) and the characteristics each partner and the
partnership itself must have to succeed how the public's attitude toward a charity can change when
the charity accepts corporate donations how existing perceptions of a company's ethics can affect a
cause-related marketing campaign Pepsi's cause-related marketing campaigns in Spainhow they
were perceived by the Spanish population, and their effect on the company's image there how
nonprofits can create successful relationships with corporate sponsors and their customers how
businesses and arts organizations can work together for their mutual benefit and more!

business credit cards for nonprofits: Cash & Investment Management for Nonprofit
Organizations John Zietlow, Alan G. Seidner, 2007-04-10 The book every nonprofit financial officer
needs Relevant for both large and small nonprofit organizations, Cash& Investment Management for
Nonprofit Organizations effectivelybrings practical clarity to a potentially complicated topic,
andexplains how to use the best available methods and tools to helpyour organization achieve and
maintain financial strength. Thismust-have book equips readers with a road map toward
soundfinancial structure and strong internal controls, expertly offeringhelpful advice on everything
financial officers need to know,including: * Knowing the appropriate financial target for
yourorganization * The measures you can use to monitor and manage your organization'sliquidity *
Preserving your organization's financial integrity through internalcontrols * How to tap sources of
cash to improve your cash flow * Making the most of your greatest potential ally in
managingcash--your banking partner * Mobilizing and controlling cash * Disbursing cash efficiently
while averting fraud * Harnessing information technology (IT) to better accomplish cashand
investment management * Investing policies and practices for cash reserves * Investing policies and
practices for endowments and other long-terminvestment purposes Written by financial
professionals for financial professionals,Cash & Investment Management for Nonprofit
Organizationsprovides essential tips and proven financial methods for improvingand benchmarking
your organization's practices. Discover how tobecome more effective in keeping your nonprofit
financially healthywith the techniques and tools in Cash & Investment Managementfor Nonprofit
Organizations.

business credit cards for nonprofits: Nonprofit Marketing Walter Wymer, Patricia
Knowles, Roger Gomes, 2006-03-06 This textbook presents marketing concepts which are then
supported with real-world examples. Key features include: treatment of the most important
marketing activities, marketing fundamentals, separate chapters on 'social marketing' and cause
marketing, and numerous international examples.

business credit cards for nonprofits: Nonprofits & Business Joseph J. Cordes, C. Eugene
Steuerle, 2009 In this age of high-profile corporate foundations and socially responsible companies,
the barrier between the nonprofit and business worlds is more permeable than ever. Nonprofits and
Business assembles diverse researchers to examine nonprofits from commercial, economic,
operational, and legal perspectives. As the government and the public have demanded greater
efficiency from nonprofits, nonprofits have looked to corporations to find creative ways to raise
money and demonstrate effectiveness. Nonprofits and Business is a unique resource on this



emerging trend.

business credit cards for nonprofits: Budgeting and Financial Management for Nonprofit
Organizations Lynne A. Weikart, Greg G. Chen, 2021-08-30 A nonprofit’s mission cannot be achieved
unless there are resources available to fund it—without a sound financial strategy, a nonprofit
cannot thrive. By creating stable financial foundations for their nonprofits, managers take advantage
of the nonprofit sector’s size and scope, realize all of the sources and distribution of revenues, and
effectively develop fiscal risk assessment methods and apply strategies to mitigate risk. Nonprofit
managers must comprehend and efficiently use the financial tools available to them to develop
financial policies that will help them to succeed in many types of economies. The Second Edition
presents financial concepts in a straightforward format grounded in real examples that are readily
accessible to students from any background. The authors provide the groundwork for solid
accounting principles and ethical guidelines, define and set standards for internal controls and
audits, and explain the ingredients used to measure program performance. Today’s nonprofits must
also be aware of the growing scope of the fourth sector of social enterprise, which can inspire
nonprofits to be flexible, creative, and innovative in achieving their missions.

business credit cards for nonprofits: Making a Difference 2.0 Howard Freeman, 2012-05-11
The digital age has changed the way people contribute to worthy causes, with more and more
donations coming from online sources. Making a Difference 2.0 serves as a bible for tech-savvy
contributors and an essential starting block for beginners, explaining the ins and outs of online
charity, how it can differ from traditional methods of fundraising and donating, and how to ensure
your contribution is being put to its best use. The book is targeted for two separate audiences—
those that donate and those that utilize donations given to them. An exhaustive index is included
listing and rating all online giving platforms.

business credit cards for nonprofits: A Desktop Guide for Nonprofit Directors, Officers,
and Advisors Jack B. Siegel, 2006-05-11 How to keep any nonprofit out of trouble, running
smoothly, and accomplishing its mission Jack Siegel--lawyer, accountant, management consultant,
and computer whiz--takes the putative director or officer of a nonprofit organization on a useful and
often entertaining voyage throughout the realm of the tax-exempt organizations universe, pointing
out its quirks, foibles, and legal liabilities along the way. His handbook will make mandatory--and
arresting--reading for those who are already serving as trustees, directors, officers, and key
employees of exempt organizations, particularly charitable ones. Siegel's goal, in which he succeeds,
is to help directors and officers of nonprofit organizations 'make better decisions.' The book is full of
large policy analyses and paragraphs on the details, such as board size, board committees, board
meeting formats, the contents of minutes, and the duties of officers. Salted with some excellent
real-life examples, what also sets this book apart from most in its genre is the tone: the writing style,
the brusqueness, the bluntness. He complains that too many directors 'check their good judgment at
the boardroom door.' He advises individuals who 'desire agreement and demand adulation' to stay
off boards; he insists on ‘commitment' and 'institutional tension' with the executive director. He
warns prospective directors that some organizations want, in addition to time and judgment, 'either
your money or your ability to raise money.' To my delight, he extols the virtues of 'some level of
expenditures' for qualified lawyers and accountants. Please join me in adding this most helpful
handbook to your nonprofit library. --Bruce R. Hopkins, Attorney at Law, author of The Law of
Tax-Exempt Organizations, Eighth Edition and Starting and Managing a Nonprofit Organization: A
Legal Guide, Fourth Edition

business credit cards for nonprofits: Financial Management for Nonprofit Organizations John
Zietlow, Jo Ann Hankin, Alan Seidner, Tim O'Brien, 2018-03-22 Essential tools and guidance for
effective nonprofit financial management Financial Management for Nonprofit Organizations
provides students, professionals, and board members with a comprehensive reference for the field.
Identifying key objectives and exploring current practices, this book offers practical guidance on all
major aspects of nonprofit financial management. As nonprofit organizations fall under
ever-increasing scrutiny and accountability, this book provides the essential knowledge and tools



professional need to maintain a strong financial management system while serving the
organization’s stated mission. Financial management, cash flow, and financial sustainability are
perennial issues, and this book highlights the concepts, skills, and tools that help organizations
address those issues. Clear guidance on analytics, reporting, investing, risk management, and more
comprise a singular reference that nonprofit finance and accounting professionals and board
members should keep within arm’s reach. Updated to reflect the post-recession reality and outlook
for nonprofits, this new edition includes new examples, expanded tax-exempt financing material, and
recession analysis that informs strategy going forward. Articulate the proper primary financial
objective, target liquidity, and how it ensures financial health and sustainability Understand
nonprofit financial practices, processes, and objectives Manage your organization’s resources in the
context of its mission Delve into smart investing and risk management best practices Manage
liquidity, reporting, cash and operating budgets, debt and other liabilities, IP, legal risk, internal
controls and more Craft appropriate financial policies Although the U.S. economy has recovered,
recovery has not addressed the systemic and perpetual funding challenges nonprofits face year after
year. Despite positive indicators, many organizations remain hampered by pursuit of the wrong
primary financial objective, insufficient funding and a lack of investment in long-term sustainability;
in this climate, financial managers must stay up-to-date with the latest tools, practices, and
regulations in order to serve their organization’s interests. Financial Management for Nonprofit
Organizations provides clear, in-depth reference and strategy for navigating the expanding financial
management function.

business credit cards for nonprofits: Financing Nonprofits and Other Social Enterprises
Dennis R. Young, 2017-05-26 This book applies benefits theory to the financing of nonprofit and
other social purpose organizations. Individual chapters are devoted to organizations primarily reliant
on earned income, gifts, government support and investment income, respectively, as well as
organizations that are highly diversified in their sources of operating support. The book is intended
to guide managers and leaders towards finding the best mix of income sources for their
organizations, to help educate future managers about resource development and to stimulate
additional research on the financing of nonprofits and other forms of social enterprise.

business credit cards for nonprofits: Policy & Procedures BHRA, 2016-06-07 BHRA Policy &
Procedures: directors, employees, by laws, executive director contract, volunteers, independent
contractors, accrual accounting, account balance sheet, non profit filing requirements, more

business credit cards for nonprofits: Cause Marketing for Nonprofits Jocelyne Daw,
2006-05-11 This book captures the exciting potential for business and nonprofits to partner for
mutual benefit and discovery. Cause marketing aligns nonprofits and businesses to combine the
power of their individual brands with a company's marketing might to achieve social and
shareholder value while communicating their values. Cause Marketing for Nonprofits changes the
way nonprofits view and execute cause marketing programs. It provides a wealth of hands-on,
practical experience that can benefit any nonprofit organization interested in this innovative and
growing form of generating revenue, building profile and achieving mission. No nonprofit can afford
to ignore the contents of this important new book, the first designed specifically for the sector.

business credit cards for nonprofits: Philanthropy in America Dwight F. Burlingame,
2004-08-19 A landmark three-volume reference work documenting philanthropy and the nonprofit
sector throughout American history, edited by the field's most widely recognized authority.
Developed under the guidance of Dr. Dwight Burlingame of the Indiana University Center on
Philanthropy, one of the nation's premier institutes for the study of philanthropy, the three-volume
Philanthropy in America: A Comprehensive Historical Encyclopedia is the definitive work on
philanthropic, charitable, and nonprofit endeavors in the United States. The first section of the
encyclopedia contains over 200 A-Z entries covering the lives of important philanthropists, the
missions and practices of key institutions and organizations, and the impact of seminal events
throughout the history of the nonprofit sector in America, from precolonial times to the present.
Discussions of philanthropic traditions in ancient civilizations, in Europe during colonial times, and



in countries around the world today provide fascinating contexts for understanding how the
American philanthropic experience has developed. The encyclopedia also includes a collection of
primary source documents (legislation, foundation reports, mission statements, etc.) for convenient
review and further research.

business credit cards for nonprofits: Enterprising Nonprofits J. Gregory Dees, Jed
Emerson, Peter Economy, 2002-03-14 A hands-on resource that shows nonprofits how to adopt
entrepreneurial behaviors and techniques The rising spirit of social entrepreneurship has created all
kinds of new opportunities for nonprofit organizations. But at the same time, many are discovering
more than their share of challenges as well. This essential book will help anyone in the field gain the
necessary skills to meet these challenges. Written by the leading thinkers and practitioners in the
field, Enterprising Nonprofits offers concise and engaging explanations of the most successful
business tools being used by nonprofits today. The authors clearly describe all the concepts so you'll
be able to embrace the methods of social enterprise for your organization. With this book, you'll
learn how to use practical business techniques to dramatically improve the performance of your
nonprofit. Praise for Enterprising Nonprofits I can't imagine a better team to bring powerful insights
and practical guidance to social entrepreneurs. Readers will be inspired by the examples, and then
they will roll up their sleeves to apply the many useful management tools in this engaging
book.-Rosabeth Moss Kanter, Harvard Business School, Author of Evolve!: Succeeding in the Digital
Culture of Tomorrow In one book, Enterprising Nonprofits does for social entrepreneurs what
countless volumes have done for entrepreneurs in the business sector. A wonderful mixture of
analysis, practical advice, and inspiration.-Paul Brest, President, William and Flora Hewlett
Foundation All of the royalties from this book will be used by the Ewing Marion Kauffman
Foundation to support continuing work on social entrepreneurship.

business credit cards for nonprofits: Financial and Strategic Management for Nonprofit
Organizations, Fourth Edition Herrington J. Bryce, 2017-01-23 The highly acclaimed Financial and
Strategic Management for Nonprofit Organizations provides an encyclopedic account of all the key
financial, legal, and managerial issues facing nonprofit executives. This is today's definitive
single-source text and reference for managing any nonprofit organization. Designed for both
professional and graduate student readers, this work thoroughly addresses all key aspects of
building managerial skill and promoting imagination and innovation in organizations across the
nonprofit spectrum. Herrington J. Bryce presents every technique and concept in the context of
today's public policies, leading practices, laws, norms, and expectations. Herrington J. Bryce was a
senior economist at the Urban Institute, a Brookings Economic Policy Fellow, a Fellow at the
Institute of Politics at Harvard and a visiting professor in regional economics and planning at the
Massachusetts Institute of Technology. He taught micro economic theory and public finance at Clark
University in Worcester, Massachusetts, and was director of the program in legal and budget studies
at the University College at the University of Maryland. He currently teaches courses at the College
of William & Mary in nonprofits but mostly in corporate financial strategy and cost
management—heavily reflected in this text. He has published extensively and has served on many
state, local and federal government advisory committees. He has a PhD in economics from the
Maxwell School at Syracuse University, and a CLU and ChFC from the American College.

business credit cards for nonprofits: Unfair Competition with Small Business from
Government and Not-for-profits United States. Congress. House. Committee on Small Business, 1996

business credit cards for nonprofits: Start and Grow Your 501(c)(3) Nonprofit Franklin
Henry, 2025-07-04 What would happen if your passion for helping others became a legally
recognized, fully operational nonprofit organization, one that could raise funds, win grants, and
change lives at scale? How to Start a 501(c)(3) Nonprofit Organization is the complete, no-fluff,
step-by-step guide for mission-driven individuals who are ready to turn their vision into a tax-exempt
nonprofit that truly makes an impact. Whether you're just beginning your journey or you're
overwhelmed by the maze of IRS forms, board responsibilities, and compliance requirements, this
book delivers practical, legal, and strategic guidance to help you launch and lead with confidence. It



walks you through every stage of starting a nonprofit, from defining your mission and incorporating
your entity, to filing IRS Form 1023 or 1023-EZ, building your board, raising funds legally, and
growing your organization with sustainability and clarity. Inside, you’ll discover: * The difference
between nonprofit and for-profit models—and why mindset matters * How to choose the right legal
structure (corporation, trust, or association) * Step-by-step instructions for obtaining 501(c)(3)
tax-exempt status * How to draft effective bylaws, governance policies, and a strong board *
Fundraising strategies that comply with legal regulations and donor expectations * Budgeting,
accounting, and financial transparency essentials * Tools to avoid burnout and lead with
mission-focused purpose This is not a generic overview, it’s a comprehensive blueprint for aspiring
nonprofit founders who want to build something meaningful, sustainable, and fully compliant with
U.S. federal and state law. No fluff. No shortcuts. Just the exact knowledge and steps you need to
build a successful 501(c)(3) organization from the ground up. If you're ready to stop dreaming and
start doing, this book is your essential companion. Perfect for social entrepreneurs, changemakers,
faith leaders, community organizers, and first-time nonprofit founders. Start your nonprofit the right
way with clarity, confidence, and long-term impact.

business credit cards for nonprofits: Annual Report United States. Federal Election
Commission, 1995

business credit cards for nonprofits: Nonprofit Strategic Planning Peggy M. Jackson,
2007-07-30 Praise for Nonprofit Strategic Planning Leveraging Sarbanes-Oxley Best Practices A
robust nonprofit sector is a vital part of a civil society. Keeping the sector strong through effective
strategic planning and implementation is a critical assignment. As a thought leader in the nonprofit
sector, Dr. Jackson's book on the relationship of Sarbanes-Oxley best practices with strategic
planning is an invaluable resource for nonprofit governing boards and employees. Her step-by-step,
practical approach is easy to read and, more important, provides a specific road map to effective
planning. -Larry Brewster, Dean, College of Professional Studies University of San Francisco Dr.
Jackson's practical and straightforward approach to creating a strategic plan is quite refreshing. I
believe that more and more nonprofits understand that they need to be run just as any business
needs to be run-with focus, clarity, and purpose. The ideas and methodology stress the importance
of sound risk management and the rewards of having such a plan in place. I can assure you that the
executive director of every nonprofit I represent will receive a copy of this book. -Joseph L.
DeLucchi, Vice President CAL Insurance & Associates, Inc. Get Nonprofit Strategic Planning:
Leveraging Sarbanes-Oxley Best Practices and * Examine if your nonprofit has the right people on
board to achieve its strategic goals * Establish important control mechanisms * Learn how the legal
and legislative environments have changed over the last five years * Discover the direction in which
your nonprofit needs to go and why Required reading for anyone leading a nonprofit organization,
Nonprofit Strategic Planning: Leveraging Sarbanes-Oxley Best Practices prepares your organization
to engage in meaningful strategic planning and equips you with the practical tools to navigate it
through today's competitive environment.

business credit cards for nonprofits: Corporate Social Responsibility and Alcohol Marcus
Grant, Joyce O'Connor, 2013-05-13 Increased scrutiny on the part of the general public, media, and
government has warranted a reexamination of corporate responsibilities, standards of
accountability, the company's role in its local and extended community, and its ethical position in
our society and culture. Corporate Social Responsibility and Alcohol considers the basic values,
ethics, policies and practices of a company's business. Particular attention will be paid to the alcohol
beverage industry, and the many unique issues that are specific to this business, such as:
responsible marketing, promotional, and advertising campaigns and strategies; the particular risks
inherent in any alcoholic product; issues of abuse prevention & education; research; and legal and
ethical aspects of alcohol. This will be the seventh volume in the ICAP Series on Alcohol in Society.

business credit cards for nonprofits: Third Sector Mark Lyons, 2020-07-22 'Not for profit'
enterprises provide services enjoyed or depended upon by many Australians. But the charities,
sports clubs, churches, community organisations, welfare groups, associations, unions, and



foundations that draw on our support - and comprise the third sector - also make a significant
contribution to our society. They promote social change and defend traditional values; they express
our capacity to work together without being ordered by government or lured by profit. Third Sector
provides the first overview of Australia's non-profit enterprises. It describes how this vital part of our
economy developed and how it operates today, including interaction with the government and
business sectors. As well as documenting the third sector's contributions, it warns of the threats it
faces from massive economic, technological and demographic changes. Third sector organisations
must now adapt to new circumstances, and prove worthy of continuing support. For community
leaders, this book is essential reading. For politicians, public servants and anyone else who interacts
with the third sector, it will be an invaluable resource. As the most comprehensive reference
available, Third Sector will be useful to students and teachers of politics, public policy, and welfare
studies.
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