business class in emirates airlines

business class in emirates airlines is a premier travel experience that exemplifies luxury and
comfort in the sky. Emirates Airlines, based in Dubai, is renowned for its exceptional service, world-
class amenities, and innovative features that set its business class apart from competitors. In this
article, we will explore the various aspects of business class in Emirates Airlines, including seating
arrangements, dining options, exclusive lounges, and the overall travel experience. Additionally, we
will delve into the benefits of flying business class, the booking process, and tips for making the
most of your journey. Our aim is to provide a comprehensive overview that equips travelers with all
the necessary information about this esteemed class of service.
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Overview of Emirates Airlines Business Class

Emirates Airlines has established itself as a leader in the aviation industry, particularly in the
category of business class travel. Recognized for its commitment to quality and customer
satisfaction, the airline has consistently received accolades for its business class service. The airline
operates a modern fleet of aircraft, all designed with passenger comfort in mind. Business class
travelers enjoy a range of features designed to enhance their travel experience, from priority check-
in to a host of in-flight amenities.

Emirates’ business class is not only about luxurious seating and gourmet meals; it is an entire travel
experience that begins long before boarding and continues until reaching the destination. This
segment of travelers has access to dedicated resources, ensuring a seamless journey from start to
finish.



Seating and Comfort

One of the standout features of business class in Emirates Airlines is its spacious seating
arrangements. The airline offers a variety of seating configurations depending on the aircraft, but all
options prioritize passenger comfort. The seats are designed to recline into fully flat beds, allowing
for a restful sleep during long-haul flights.

Seat Features

Business class seats on Emirates are equipped with numerous features that enhance comfort and
convenience. These include:

 Fully flat beds with adjustable firmness options

e Personal privacy screens for added seclusion

» Direct aisle access for every seat in the A380 and Boeing 777 aircraft
e Advanced control systems for seat positioning and lighting

e Ample storage space for personal belongings

Passengers can also enjoy a range of amenities, such as plush bedding, pillows, and a selection of
toiletries to ensure a comfortable flight experience.

Dining Experience

The dining experience in Emirates Airlines business class is nothing short of exceptional. Passengers
can indulge in a menu featuring gourmet dishes crafted by world-renowned chefs. The airline offers
a multi-course meal service that allows travelers to choose from a variety of international cuisines.

On-Demand Dining

One of the highlights of the Emirates business class experience is the on-demand dining option. This
allows passengers to dine at their convenience rather than adhering to a strict meal schedule.

e Gourmet meals prepared with fresh ingredients



e A wide selection of fine wines and beverages
e Special dietary options available upon request

e Luxurious table settings and service

The in-flight dining experience is complemented by the airline’s award-winning wine selection,
which features a curated list of vintages from around the world.

Exclusive Lounge Access

Business class passengers flying with Emirates Airlines can enjoy complimentary access to the
airline's exclusive lounges. These lounges are located in major airports around the globe and offer a
tranquil environment away from the hustle and bustle of the terminal.

Features of Emirates Lounges

Emirates lounges provide a range of amenities designed to enhance the passenger experience:

e Luxurious seating and quiet areas for relaxation
e Complimentary gourmet dining and premium beverage options
e Business facilities including Wi-Fi, workstations, and meeting rooms

e Shower facilities and spa services for freshening up before flights

The lounges serve as a peaceful retreat, allowing travelers to unwind before their journey.

In-flight Entertainment

Emirates Airlines takes in-flight entertainment to the next level with its award-winning system, ice
(Information, Communication, Entertainment). Business class passengers have access to a wide
selection of movies, TV shows, music, and games.



Entertainment Features

Key features of the in-flight entertainment system include:

e Over 4,500 channels of on-demand entertainment
e Noise-canceling headphones for an immersive experience
e Live TV options available on select flights

e Personal screens with touchscreen capabilities

This extensive entertainment offering ensures that business class passengers remain engaged and
entertained throughout their flight.

Benefits of Flying Business Class

Choosing to fly business class with Emirates Airlines comes with numerous benefits that enhance the
overall travel experience. These advantages extend beyond just the comfort of the seat.

Key Benefits

Some of the most notable benefits of flying business class include:

e Priority check-in and boarding, minimizing wait times
e Increased baggage allowance compared to economy class
e Access to exclusive lounges and premium services

e Enhanced meal options and personalized service

These perks not only elevate the travel experience but also provide significant convenience for
business travelers who require efficiency and comfort during their journeys.



Booking Process and Tips

Booking a business class ticket with Emirates Airlines is a straightforward process, but there are
strategies to ensure you get the best experience possible. Travelers can book directly through the
Emirates website, through travel agencies, or via airline alliance partners.

Tips for Booking

Consider the following tips when booking your Emirates business class tickets:

e Book in advance to secure better prices and availability
 Be flexible with travel dates to find the best deals
e Join the Emirates Skywards loyalty program for potential upgrades and rewards

e Check for any promotions or special offers

Utilizing these strategies can enhance your chances of enjoying a premium travel experience at a
competitive price.

Conclusion

Business class in Emirates Airlines represents the pinnacle of luxury travel, offering an array of
features that cater to the needs of discerning travelers. From spacious seating and exquisite dining
to exclusive lounges and comprehensive in-flight entertainment, every aspect of the journey is
designed to provide a seamless and enjoyable experience. Whether traveling for business or leisure,
flying business class with Emirates ensures that your journey is as remarkable as your destination.

Q: What amenities are included in Emirates Airlines business
class?

A: Amenities in Emirates Airlines business class include fully flat beds, gourmet dining options,
noise-canceling headphones, luxurious lounges, and a wide selection of in-flight entertainment.

Q: Can I access Emirates lounges if I am flying business class?

A: Yes, business class passengers flying with Emirates Airlines receive complimentary access to
exclusive lounges at major airports worldwide, providing a comfortable space to relax before flights.



Q: How does the dining experience differ in business class
compared to economy class?

A: The dining experience in business class features multi-course gourmet meals prepared by
renowned chefs, offering a variety of international cuisines, while economy class typically offers a
more limited meal selection.

Q: Is there a difference in baggage allowance for business
class travelers?

A: Yes, business class travelers on Emirates Airlines enjoy a higher baggage allowance compared to
economy class passengers, making it easier to travel with more luggage.

Q: What is the in-flight entertainment system like in Emirates
business class?

A: The in-flight entertainment system, known as ice, offers over 4,500 channels of on-demand
entertainment, including movies, TV shows, and games, ensuring passengers are well entertained
during their flight.

Q: How can I book a business class ticket with Emirates
Airlines?

A: You can book a business class ticket directly through the Emirates Airlines website, through
travel agencies, or via airline alliance partners.

Q: Are there any special promotions for Emirates business
class tickets?

A: Emirates Airlines often runs promotions and special offers for business class tickets, so it is
advisable to check their website or sign up for newsletters to stay informed.

Q: What makes Emirates Airlines business class stand out
from other airlines?

A: Emirates Airlines business class stands out due to its outstanding customer service, luxurious
seating, extensive dining options, and innovative in-flight entertainment, providing a holistic travel
experience.



Q: Can I use my Emirates Skywards miles to upgrade to
business class?

A: Yes, Emirates Skywards members can use their miles to upgrade from economy to business class,
subject to availability and specific terms and conditions.

Q: What are the seat configurations available in Emirates
business class?

A: Seat configurations in Emirates business class vary by aircraft but typically feature direct aisle
access in a 2-2-2 configuration on the A380 and a 2-3-2 configuration on selected Boeing 777
aircraft.
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business class in emirates airlines: Airline Economics in Asia Xiaowen Fu, James Peoples,
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business class in emirates airlines: Secret Sons Jamie Rybeck, 2024-03-01 Tom Carter’s life
as a young and brilliant managing partner of a famous London art gallery was all about to change
with one call - from an old friend, Stephanie Patterson. Tom knew he would have to put his playboy
lifestyle on hold as he helped out his old friend. All he had to do was bring an old painting from
London to Jerusalem without bringing any undue attention to himself or the painting. But luck was
not on his side. Stephanie is kidnapped by terrorists looking for the painting, a priceless diamond
goes missing and it’s splashed all over TV. Tom asks Jake, an ex-marine for help but things go from
bad to worse as they soon find themselves being chased by Israeli Special Forces, ISIS terrorists, the
London Metropolitan Police Force, and their boss. Tom faces corporate corruption and death at
every corner but he must learn quickly how to survive and adapt if he stands any chance of saving
Stephanie, his career and keeping the painting out of terrorist’s hands.

business class in emirates airlines: Applied Marketing Analytics Using Python Gokhan
Yildirim, Raoul V. Kubler, 2025-03-21 It is vital for marketers today to be comfortable in their use of
data and quantitative approaches and have a thorough grounding in understanding and using
marketing analytics in order to gain insights, support strategic decision-making, solve marketing
problems, maximise value and achieve success. Taking a very hands-on approach with the use of
real-world datasets, case studies and Python, this book supports students and practitioners to
explore a range of marketing phenomena using various applied analytics tools, with a balanced mix
of technical coverage alongside marketing theory and frameworks. Supporting online resources
include datasets and software codes and solutions as well as PowerPoint slides, a teaching guide and
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a testbank. This book is essential reading for advanced level marketing students and practitioners
who want to become cutting-edge marketers. Dr Gokhan Yildirim is an Associate Professor of
Marketing at Imperial College Business School, London. Dr Raoul V. Kubler is an Associate Professor
of Marketing at ESSEC Business School, Paris.

business class in emirates airlines: Dubai Pranay Gupte, 2011 In just two decades, Dubai
has reinvented itself from a small, poor and quiet fishing village to a dazzling city with a vibrant
urban life. How did this happen? Home to more than 200 nationalities particularly those from the
Indian subcontinent the emirate's choice to welcome expatriates has paid off. Cultivating an open
and welcoming culture, Dubai manages to attract people from all over the world, heartily embracing
any entrepreneurial contribution they wish to make. The emirate is now also known for its
cosmopolitan melting-pot culture, and its enabling environment to conduct business, and this, along
with the tax-free system and hassle-free infrastructure, makes it a much sought- after site for
multinational enterprises who want a base in Asia. Unlike the Gulf emirates that can count on
petroleum wealth, Dubai has wound its way to prosperity by planning carefully and executing those
plans methodically. Its airline and luxury construction have made it a popular destination for luxury
tourism. Projects like the Burj al-Arab, the Palm Jumeriah and the Burj Khalifa, along with events
like the world's richest horserace the Dubai World Cup and the Dubai Shopping Festival, have
sustained tourist interest and focused the world's attention on the emirate.

business class in emirates airlines: Designing Future-Oriented Airline Businesses Nawal K.
Taneja, 2016-04-22 Designing Future-Oriented Airline Businesses is the eighth Ashgate book by
Nawal K. Taneja to address the ongoing challenges and opportunities facing all generations of
airlines. Firstly, it challenges and encourages airline managements to take a deeper dive into new
ways of doing business. Secondly, it provides a framework for identifying and developing strategies
and capabilities, as well as executing them efficiently and effectively, to change the focus from cost
reduction to revenue enhancement and from competitive advantage to comparative advantage.
Based on the author’s own extensive experience and ongoing work in the global airline industry, as
well as through a synthesis of leading business practices both inside and outside of the industry,
Designing Future-Oriented Airline Businesses sets out to demystify numerous concepts being
discussed within the airline industry and to facilitate managements to identify and articulate the
boundaries of their business models. It provides material from which managements can set about
answering the key questions, especially with respect to strategies, capabilities and execution, and
pursue an effective redesign of their business. As with the author’s previous books, the primary
audience is senior-level practitioners of differing generations of airlines worldwide as well as related
businesses. The material presented continues to be at a pragmatic level, not an academic exercise,
to lead managements to ask themselves and their teams some critical thought-provoking questions.

business class in emirates airlines: Plunkett's Airline, Hotel & Travel Industry Almanac
Jack W. Plunkett, 2008-09 The travel industry has been through exceptional upheaval and change.
Plunkett's Airline, Hotel & Travel Industry Almanac will be your complete guide to this fascinating
industry. After reeling from the effects of the September 11, 2001 tragedies, the travel business is
now emerging as a more streamlined, efficient and focused industry. Many of the biggest, most
successful firms are becoming extremely global in nature. Meanwhile, most airlines are struggling to
return to profitability, while low-cost providers Southwest Airlines and JetBlue continue to set the
standard for air travel. Deregulation is opening up huge travel markets in India and China. On the
hotel side, massive management firms, development companies and real estate investment trusts are
gaining in scale and influence. The booking of travel online is perhaps the most successful niche of
all of the world's e-commerce efforts. Consumers use the Internet to become better informed and to
seek bargains. Online sites like Travelocity, Priceline and Orbitz steer millions of consumers toward
specific airlines and hotels in a manner that lowers prices and improves satisfaction among
consumers. The exciting new reference book (which includes a fully-featured database on CD-ROM)
will give you access to the complete scope of the travel industry, including: Analysis of major trends;
Market research; Statistics and historical tables; Airlines; Hotel operators; Entertainment



destinations such as resorts and theme parks; Tour operators; The largest travel agencies;
E-commerce firms; Cruise lines; Casino hotels; Car rental; and much, much more. You'll find a
complete overview, industry analysis and market research report in one superb, value-priced
package. It contains thousands of contacts for business and industry leaders, industry associations,
Internet sites and other resources. This book also includes statistical tables, a travel industry
glossary, industry contacts and thorough indexes. The corporate profile section of the book includes
our proprietary, in-depth profiles of over 300 leading companies in all facets of the travel industry.
Purchasers of either the book or PDF version can receive a free copy of the company profiles
database on CD-ROM, enabling key word search and export of key information, addresses, phone
numbers and executive names with titles for every company profiled.

business class in emirates airlines: Premium by Design Marco Bevolo, Alex Gofman,
Howard R. Moskowitz,

business class in emirates airlines: No Half Measures: A Life In Wine, Food And Travel
Jeffrey Benson, 2016-04-15 Following on from Jeffrey Benson's first volume of travel diaries, One
More for the Road, comes a second instalment, as one of the food and drink world's intrepid
voyagers continues on his way. No Half Measures whisks the reader to the luxury resorts of the
Indian Ocean, tasting cutting-edge cuisine and fine wines on five continents, and celebrates all the
cultural diversity the world still has to offer. As before, Benson gives us both barrels of modern
travel experience, the vintage and the vin ordinaire, the sublime and the ridiculous, in generous and
richly evocative accounts of journeys among family and friends, wine students and superstar chefs.
There are glorious gastronomic moments and glimpses of the splendour of the natural world, as well
as comic interludes and the odd despairing grumble, all in the company of our witty and humane
chaperone. Fasten your seat-belts: it's going to be a thoroughly enjoyable ride.

business class in emirates airlines: The End of Airports Christopher Schaberg, 2015-11-19 If
air travel was once the bold future, it has now settled into a mundane, on-going present. We no
longer expect romantic experiences or sublime views, but just hope that we get from here to there
with minimal hassle. In The End of Airports, Christopher Schaberg suggests that even as the epoch
of flight approaches a threshold of banality, there are still mysteries to be unraveled around our
aircraft and airfields. Drawing from his own experiences working at an airport, as well as
interpreting these spaces from the perspective of a cultural critic, Schaberg explores the secret lives
of jet bridges, seating areas, concourses, and tarmac vehicles, showing how the ordinary objects of
flight call for wonder and inquiry. The End of Airports is not an obituary-it's more like an ode to
terminals in the digital age.

business class in emirates airlines: The Geographies of Air Transport Andrew R. Goetz,
Lucy Budd, 2016-03-09 Making a detailed contribution to geographies of air transport and
aeromobility, this book examines the practices and processes that produce particular patterns of air
transport provision both regionally and globally. In so doing, it updates the seminal contributions of
Eva Taylor (1945), Kenneth Sealy (1957), Brian Graham (1995) and others to the study of air
transport geography. Leading scholars in the field offer a unique insight into the key developments
that have occurred in the field and the implications that these developments have had for
geography, geographers, and global patterns of past, present and future air transport. Although
globalization and liberalization processes have greatly expanded the demand for air transport over
the last two decades, the industry has experienced several major setbacks due to economic, security,
and environmental concerns. Many of these impacts have been much more pronounced in some
regions, such as North America and Europe while others, such as Asia-Pacific have not been as
adversely affected. Accordingly, there is a clear need to examine these recent economic and
geopolitical changes from a geographical perspective given the differentiated pattern of effects from
global processes. Addressing this need, this volume opens with thematic chapters covering key
topics such as the historical geographies, socio-cultural mobilities, environmental externalities,
urban geographies, and sustainability of the global air transport industry, followed by regional
analysis of the industry in Asia-Pacific, Latin America, Greater Middle East and Africa as well as



North America and Europe.

business class in emirates airlines: Memoirs of a Deployed Airman Patrick B. Monahan, 2009
Almost as if it were a dream, day number 360 came and I was transported into another world. The
flights were long, but within just a couple of days, I found myself back at my original starting
point-Salt Lake City, Utah. Before arriving in Salt Lake City though, I was greeted by my parents and
my in-laws at Baltimore-Washington International (BWI) airport. As I scrambled through the
baggage claim area and customs, I made my way towards my release from the regimented
deployment world. Both sets of parents were poised and ready to greet me and my friends returning
from overseas. Upon catching a glimpse of me, they popped out of their seats and began waving
small American flags in my general direction. It was very nice to see them and it was a nice patriotic
sight. I arrived at the airport at approximately midnight and I was hungry, so we all went out to eat
at an all night diner in Arlington, Virginia. It was about 0300 in the morning when we finished up
our meal and headed back to my in-laws house to sleep. I caught an 1800 flight the next day which
brought me to Salt Lake City at approximately 2300 that night. The second leg of my flight from
Phoenix, Arizona was very comfortable and relaxing. Wearing my DCUs, one of the flight attendant's
decided to move me to First Class. Not only did this provide me with more comfort, but it also
provided me an opportunity to sit next to her husband who had joined her on the flight. I had a really
nice conversation with the flight attendant's husband throughout the flight. Then, as we landed in
Salt Lake City, the flight attendant announced to all of the people on the flight that I had just
returned home from the war in Afghanistan. Everyone began to clap and I received the honor of
being the first person off of the airplane. I then began my mad dash towards my family. People
noticed that I was in uniform, holding two little bears (one for each of my girls), and I was practically
running, so everyone pretty much got out of my way. Within minutes, I saw Melanie holding a
Welcome Home poster and my girls waving small American flags. It was a very impressive and
precious sight. I scooped up both of my daughters in my hands and I embraced the whole family. The
nice thing was that Suzanna didn't cry...everyone seemed to at least have some idea who I was this
time. In fact, Annabelle wouldn't hardly let me go out of her sight for the next few days. I learned
several days later that Annabelle had a lot of trouble sleeping while I was gone...which was
attributed to me not being there and her not knowing when I would come home. This latter fact is
what changed my mindset from wanting to go back to the combat zone any time soon. While I was
gone, I made the most of my deployment and I even learned to enjoy many aspects of the adventure.
However, when you see the effects of being gone on the homefront, nothing else seems to matter but
family. Would I go again? Absolutely. But, I would certainly wait for my number to come up or for
someone to come asking for my assistance a little more passionately. When I arrived at my actual
home in the Ogden, Utah area, I quickly noticed several decorations on the property. I hadn't
expected such extravagance, but I was certainly impressed by what I saw. As I walked around the
house and the yard in my civilians clothes the next day, surrounded by my family, I finally felt like I
was home.

business class in emirates airlines: The Airline Industry - A Comprehensive Overview John
Frankie O'Connell, 2025-09-30 In recent years, airlines have faced unprecedented financial and
operational uncertainties, not only in the wake of COVID-19 but across the industry. Their responses
provide valuable lessons for the future - for airlines, for related industries, and for all sectors that
find unexpected upheaval suddenly in their path. As a truly global business, the airline industry
offers countless lessons in navigating uncertainty and the necessity of continual business
transformation. The Airline Industry - A Comprehensive Overview: Dynamic Trends and
Transformations is an up-to-date ‘state of the nation’ perspective on the airline industry. Its
dedicated and detailed focus on airlines makes the book an invaluable tool in deciphering how
airlines have been run and managed to date and provides a roadmap for the future evolution of the
industry. The author has interviewed countless airline and related industry professionals in their
respective fields of expertise, which adds layers of real-world insight to every chapter. Written in a
lively and accessible style that will appeal to readers whether they are in academia or the airline



industry, The Airline Industry - A Comprehensive Overview: Dynamic Trends and Transformations is
essential reading for airline employees and undergraduate and postgraduate students and a vital
point of reference for lecturers and researchers, economists, and business analysts looking for a
thorough and commercial guide to the airline industry.

business class in emirates airlines: Mauritius Alexandra Richards, 2016-06-01 Besides the
renowned sun, sea and sand, the Mascarene Islands offer outdoor opportunities aplenty, such as
cycling, mountain hiking and watersports, as well as beautiful wildlife and national parks. The guide
offers information on what to see and do region-by-region

business class in emirates airlines: Airline Operations & Management Mr. Rohit Manglik,
2023-12-23 In this book, we will study about airline structure, scheduling, safety, and customer
service in air transport.

business class in emirates airlines: A Year Abroad shakila habeeb, 2014-05-20 Books with
great in-depth and research into the characters professional background and work life has always
inspired me into writing something similar. Working in Qatar in the travel industry had sown in me
an urge to write something with that backdrop. I have woven several incidents that had taken place
in my own office, and have brought to life the people I had met and worked with there and subtly
added my own imagination and storytelling skills, which would surely give a real life like taste for my
readers when they read my debut novel.

business class in emirates airlines: International Human Resource Management Anne-Wil
Harzing, Ashly Pinnington, 2010-11-12 The eagerly-awaited Third Edition of the hugely successful
International Human Resource Management succeeds in maintaining the academic rigour and
critical focus that have established its reputation as the most authoritative and cutting-edge text in
the field. Positioning itself firmly within the 'globalized' environment, it provides wide-ranging and
truly international coverage driven by the expertise of a writing team comprised of internationally
renowned experts. New to the Third Edition: - Completely revised and restructured to better match
international HRM courses. - New chapters include: social responsibility, sustainability and diversity,
comparative HRM and approaches to IHRM. - 'Country-focus' boxed feature comparing and
contrasting issues in different countries. - Further international examples and case studies. - Each
chapter ends with stimulating discussion questions and self-assessment questions to encourage
students to test their knowledge. - A companion website with instructors' manual and free full-text
journal articles and additional case material for students. " The Third Edition of International Human
Resource Management is a comprehensive guide for today’s IHRM researchers, students, and
practitioners. It covers not only traditional IHRM topics such as expatriate selection and the
implications of cultural differences, but also advances our understanding of topics that have gained
importance recently such as strategic IHRM and international total rewards programs. As a text, it
has the advantage of including chapters covering each of the major topics in IHRM carefully chosen
and orchestrated by an excellent editing team and written by leading specialists in each topic. The
inclusion of discussion questions for students and instructor materials makes it a student-friendly
instructional resource' - Mark F. Peterson Professor of Management and International Business at
Florida Atlantic University

business class in emirates airlines: Airline Industry Nawal K. Taneja, 2016-06-23 Many
business sectors have been, and are being, forced to compete with new competitors-disrupters of
some sort-who have found new ways to create and deliver new value for customers often through the
use of technology that is coupled with a new underlying production or business model, and/or a
broad array of partners, including, in some cases, customers themselves. Think about the disruption
created by Apple by the introduction of the iPod and iTunes, and by Netflix within the entertainment
sectors using partners within the ecosystem; think of Uber that didn’t build an app around the taxi
business but rather built a mobility business around the app to improve customer experience. Airline
Industry considers whether the airline industry is poised for disruptive innovations from inside or
outside of the industry. Although airlines have a long history of continuous improvements and
innovation, few of their innovations can be classified as disruptive innovations. The few disruptive



innovations that did emerge were facilitated, for example by new technology (jet aircraft) and
government policy (deregulation). Now there are new forces in play-customers who expect to receive
products that are more personalized and experience-based throughout the entire journey, new
customer interfaces (via social media), advanced information systems and analytics, financially
powerful airlines based in emerging nations, and the rise of unencumbered entrepreneurs who think
differently as well as platform-focused integrators.

business class in emirates airlines: Crucifixion? Yes! Darvin Babiuk, 2023-06-11 People's
lives can change by the smallest of circumstances, turning left at an intersection instead of right,
sitting beside an unknown person in a crowded lecture hall, filling in at work for a colleague while
they go on vacation. My life changed when in my last semester of Graduate study, I saw an ad posted
by the Japanese government to come work in the Land of the Rising Sun. The idea was that I'd have
a bit of an adventure, make some money, and take the time to consider whether I wanted to get a
Doctorate degree or not. Three decades years later, I was still doing it, finding a fertile niche
working in post-secondary institutions and as a trainer for Oil and Gas operations in the Middle East,
Central Asia and North Africa. As the Japanese proverb goes, I'd already eaten the poison, so I might
as well lick the plate. I've lived under absolute monarchies, constitutional monarchies, a number of
Presidents-for-Life, civil wars, foreign military occupations and outright terrorist dictatorships.
Along the way, I've played Duck, Duck, Goose with Japanese elementary school students; become a
bit of a media celebrity for no earthly reason other than the accident of my birthplace; witnessed the
aftermath of a crucifixion in Yemen; seriously thought I was about to be kidnapped for ransom; had
three colleagues shot dead a football field away from where I was standing; was within spitting
distance of where modern drone warfare was born, and commuted to work in an armoured convoy of
Toyota Land Cruisers, wearing full body armour and accompanied by up to a half dozen armed
private security members. So it began playing Duck, Duck, Goose and progressed to trying to avoid
the terrorism, revolutions and uprisings.

business class in emirates airlines: Marketing Strategy and Competitive Positioning,
7th Edition Prof Graham Hooley, Brigitte Nicoulaud, John Rudd, Nick Lee, 2020-01-09 Marketing
Strategy and Competitive Positioning 6e deals with the process of developing and implementing a
marketing strategy. The book focuses on competitive positioning at the heart of marketing strategy
and includes in-depth discussion of the processes used in marketing to achieve competitive
advantage. The book is primarily about creating and sustaining superior performance in the
marketplace. It focuses on the two central issues in marketing strategy formulation - the
identification of target markets and the creation of a differential advantage. In doing that, it
recognises the emergence of new potential target markets born of the recession and increased
concern for climate change; and it examines ways in which firms can differentiate their offerings
through the recognition of environmental and social concerns. The book is ideal for undergraduate
and postgraduate students taking modules in Marketing Strategy, Marketing Management and
Strategic Marketing Management.

business class in emirates airlines: Aviation Systems Andreas Wittmer, Thomas Bieger,
Roland Miiller, 2021-10-13 This book provides an overview of the aviation sector by focusing on all
major aspects embedded in the environment (subsystems) and the market of aviation. The book
explains the linkages between subsystems politics, society, technology, economy, environment, and
regulation, and how these subsystems influence each other and the market. The book starts by
describing the aviation system, then focuses on the supply side and the demand side of the system
and in a final part focuses on steering and controlling the system of aviation from a managerial,
economic, and regulatory perspective. Examples and case studies of airports, airlines, and the
production industry in each chapter support the application-oriented approach. The summary and
review questions help the reader to understand the focus and main messages of each chapter.
Students and researchers in business administration with a focus on aviation, as well as
professionals in the industry looking to refresh or broaden their knowledge in the field will benefit
from this book.
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