business communication quarterly

business communication quarterly is a critical concept in the realm of
professional interactions, encompassing a range of strategies, tools, and
methodologies aimed at enhancing organizational communication. In today's
fast-paced business environment, effective communication is more important
than ever, as it influences productivity, employee engagement, and overall
company success. This article will delve into the significance of business
communication quarterly, explore best practices for effective communication,
and analyze the impact of modern technology on communication strategies. We
will also discuss the importance of feedback mechanisms and how to measure
communication effectiveness.

In the following sections, we will cover the following topics:

Understanding Business Communication Quarterly

Key Components of Effective Business Communication

Modern Tools and Technologies for Communication

Feedback Mechanisms in Business Communication

Measuring Communication Effectiveness

Understanding Business Communication Quarterly

Business communication quarterly refers to the systematic approach
organizations take to enhance communication within their teams and across
departments. This concept encompasses not only the frequency of communication
but also the quality and effectiveness of the messages being shared.
Quarterly assessments and reviews of communication strategies are crucial for
identifying areas of improvement and ensuring alignment with organizational
goals.

In essence, business communication quarterly is an ongoing process that
requires regular evaluation and adaptation. It involves understanding the
various communication styles, channels, and barriers that exist within an
organization. By recognizing these elements, companies can create a more
cohesive work environment that fosters collaboration and innovation.

Importance of Effective Communication



Effective communication is vital for several reasons:

e Enhances Team Collaboration: Clear communication fosters teamwork and
collaboration, allowing team members to work towards common goals.

e Improves Employee Engagement: When employees feel informed and valued,
they are more likely to be engaged and motivated in their work.

e Facilitates Problem-Solving: Open lines of communication enable quick
identification and resolution of issues that may arise.

e Supports Change Management: Effective communication is critical when
implementing changes within an organization, as it helps manage employee
expectations and reduces resistance.

Key Components of Effective Business
Communication

To achieve effective business communication, organizations should focus on
several key components that contribute to the overall communication strategy.
These components include clarity, conciseness, consistency, and empathy.

Clarity

Clarity in communication ensures that the intended message is easily
understood by the audience. This can be achieved by using simple language,
avoiding jargon, and structuring messages logically. Clarity is essential in
preventing misunderstandings that can lead to confusion and errors.

Conciseness

Conciseness involves delivering messages in a straightforward manner without
unnecessary elaboration. This is particularly important in business
communication, where time is often limited. By being concise, organizations
can ensure that their messages are received and processed quickly.

Consistency

Consistency in messaging helps reinforce key points and ensures that all



employees receive the same information. This is crucial for maintaining trust
and credibility within the organization. Consistent communication also aids
in building a strong corporate culture.

Empathy

Empathy in communication involves understanding and acknowledging the
feelings and perspectives of others. By practicing empathy, leaders can
create a supportive environment where employees feel valued and heard. This
can lead to improved morale and a more positive workplace culture.

Modern Tools and Technologies for Communication

In the digital age, various tools and technologies have emerged to facilitate
effective business communication. These tools can enhance collaboration,
streamline processes, and improve overall communication efficiency.

Communication Platforms

Organizations can utilize communication platforms such as Slack, Microsoft
Teams, or Zoom to enhance real-time collaboration among team members. These
platforms allow for instant messaging, video conferencing, and file sharing,
making it easier for employees to connect regardless of their physical
location.

Email Management Tools

Email remains a fundamental communication tool in businesses. Utilizing email
management tools like Outlook or Gmail can help streamline communication by
organizing emails, scheduling meetings, and setting reminders, which can
significantly enhance productivity.

Project Management Software

Project management software such as Trello, Asana, or Monday.com can improve
communication related to project progress and task assignments. These tools

provide transparency and accountability, ensuring that all team members are

on the same page regarding project timelines and responsibilities.



Feedback Mechanisms in Business Communication

Implementing effective feedback mechanisms is essential for improving
business communication. Feedback allows organizations to assess the
effectiveness of their communication strategies and make necessary
adjustments.

Types of Feedback

Organizations can employ various types of feedback mechanisms, including:

e Formal Feedback: This includes structured assessments, performance
reviews, and surveys that provide insight into communication
effectiveness.

e Informal Feedback: Casual conversations and spontaneous discussions can
also yield valuable feedback regarding communication practices.

e Peer Reviews: Encouraging team members to review one another's
communication styles can foster a culture of continuous improvement.

Implementing Feedback

To effectively implement feedback, organizations should create a culture that
encourages open dialogue. This can be achieved by training employees on how
to give and receive feedback constructively. Additionally, organizations
should ensure that feedback is acted upon and communicated back to the team,
demonstrating that their input is valued.

Measuring Communication Effectiveness

Measuring the effectiveness of business communication is crucial for
identifying strengths and weaknesses in communication strategies. Various
metrics can be employed to evaluate communication success.

Key Metrics to Consider

Some key metrics for measuring communication effectiveness include:



e Employee Engagement Scores: Regular surveys can assess how engaged
employees feel regarding the communication practices in place.

* Response Times: Analyzing how quickly employees respond to
communications can indicate the clarity and urgency of messages.

e Feedback Quality: The quality of feedback received can provide insight
into how well messages are understood and whether further clarification
is needed.

Continuous Improvement

Organizations should view communication measurement as an ongoing process
rather than a one-time assessment. Regularly revisiting communication
strategies and metrics can help organizations adapt to changing needs and
environments, ultimately leading to more effective communication practices.

In summary, business communication quarterly is an essential element of
organizational success. By understanding its importance, implementing key
components, utilizing modern technologies, establishing feedback mechanisms,
and measuring effectiveness, businesses can foster a culture of open and
effective communication that drives engagement and productivity.

Q: What 1is the purpose of business communication
quarterly?

A: The purpose of business communication quarterly is to systematically
enhance communication strategies within an organization, allowing for regular
assessments and adaptations to improve overall effectiveness and alignment
with business goals.

Q: How can organizations measure communication
effectiveness?

A: Organizations can measure communication effectiveness through various
metrics, such as employee engagement scores, response times, and the quality
of feedback received, which provide insight into how well communication
strategies are performing.

Q: What are the key components of effective business
communication?

A: The key components of effective business communication include clarity,



conciseness, consistency, and empathy, all of which contribute to delivering
messages that are easily understood and well-received.

Q: Why is feedback important in business
communication?

A: Feedback is crucial in business communication as it allows organizations
to assess the effectiveness of their communication strategies, identify areas
for improvement, and create a culture of open dialogue and continuous
improvement.

Q: What modern tools can enhance business
communication?

A: Modern tools that can enhance business communication include communication
platforms like Slack and Microsoft Teams, email management tools, and project
management software such as Trello and Asana, all of which facilitate better
collaboration and information sharing.

Q: How can empathy improve business communication?

A: Empathy improves business communication by fostering an understanding of
others' perspectives and feelings, which helps create a supportive work
environment where employees feel valued and heard.

Q: What is the role of consistency in business
communication?

A: Consistency in business communication helps reinforce key messages,
maintain trust and credibility among employees, and supports the development
of a strong corporate culture.

Q: How can organizations foster a culture of open
communication?

A: Organizations can foster a culture of open communication by encouraging
feedback, training employees on effective communication skills, and ensuring
that leadership models transparent communication practices.

Q: What types of feedback mechanisms can
organizations use?

A: Organizations can use formal feedback mechanisms such as structured



assessments and surveys, as well as informal feedback through casual
conversations and peer reviews to gather insights on communication
effectiveness.

Q: Why is conciseness important in business
communication?

A: Conciseness is important in business communication as it allows messages
to be delivered straightforwardly, saving time while ensuring that the
essential information is communicated effectively.
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business communication quarterly: Managerial Communication Reginald L. Bell, Jeanette S.
Martin, 2014-09-05 The first book of its kind to offer a unique functions approach to managerial
communication, Managerial Communication explores what the communication managers actually do
in business across the planning, organizing, leading, and controlling functions. Focusing on theory
and application that will help managers and future managers understand the practices of
management communication, this book combines ideas from industry experts, popular culture, news
events, and academic articles and books written by leading scholars. All of the levels of
communication (intrapersonal, interpersonal, group, organizational, and intercultural) play a role in
managerial communication and are discussed thoroughly. The top, middle, and frontline
communications in which managers engage are also addressed. Expounding on theories of
communication, the authors relate them to the theories of management—such as crisis management,
impression management, equity theory, and effective presentation skills. These are the skills that
are invaluable to management.

business communication quarterly: Handbook of Business Discourse Francesca
Bargiela-Chiappini, 2009-05-12 The Handbook of Business Discourse is the most comprehensive
overview of the field to date. It offers an accessible and authoritative introduction to a range of
historical, disciplinary, methodological and cultural perspectives on business discourse and
addresses many of the pressing issues facing a growing, varied and increasingly international field
of research. The collection also illustrates some of the challenges of defining and delimiting a
relatively recent and eclectic field of studies, including debates on the very definition of 'business
discourse'. Part One includes chapters on the origins, advances and features of business discourse in
Europe, North America, Australia and New Zealand. Part Two covers methodological approaches
such as mediated communication, corpus linguistics, organisational discourse, multimodality, race
and management communication, and rhetorical analysis. Part Three moves on to look at
disciplinary perspectives such as sociology, pragmatics, gender studies, intercultural
communication, linguistic anthropology and business communication. Part Four looks at cultural
perspectives across a range of geographical areas including Spain, Brazil, Japan, Korea, China and
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Vietnam. The concluding section reflects on future developments in Europe, North America and
Asia.

business communication quarterly: The Routledge Handbook of Applied Linguistics James
Simpson, 2011-03-15 The Routledge Handbook of Applied Linguistics serves as an introduction and
reference point to key areas in the field of applied linguistics. The five sections of the volume
encompass a wide range of topics from a variety of perspectives: applied linguistics in action
language learning, language education language, culture and identity perspectives on language in
use descriptions of language for applied linguistics. The forty-seven chapters connect knowledge
about language to decision-making in the real world. The volume as a whole highlights the role of
applied linguistics, which is to make insights drawn from language study relevant to such
decision-making. The chapters are written by specialists from around the world. Each one provides
an overview of the history of the topic, the main current issues and possible future trajectory. Where
appropriate, authors discuss the impact and use of new technology in the area. Suggestions for
further reading are provided with every chapter. The Routledge Handbook of Applied Linguistics is
an essential purchase for postgraduate students of applied linguistics. Editorial board: Ronald
Carter, Guy Cook, Diane Larsen-Freeman and Amy Tsui.

business communication quarterly: Multimodal Analysis in Academic Settings Belinda
Crawford Camiciottoli, Inmaculada Fortanet-Gomez, 2015-05-22 This volume presents innovative
research on the multimodal dimension of discourse specific to academic settings, with a particular
focus on the interaction between the verbal and non-verbal in constructing meaning. Contributions
by experienced and emerging researchers provide in-depth analyses in both research and teaching
contexts, and consider the ways in which multimodal strategies can be leveraged to enhance the
effectiveness of academic communication. Contributors employ both quantitative and qualitative
analytical methods, and make use of state-of-the-art software for analyzing multimodal features of
discourse. The chapters in the first part of the volume focus on the multimodal features of two key
research genres: conference presentations and plenary addresses. In the second part, contributors
explore the role of multimodality in the classroom through analyses of both instructors’ and
students’ speech, as well as the use of multimodal materials for more effective learning. The
research presented in this volume is particularly relevant within the context of globalized higher
education, where participants represent a wide range of linguistic and cultural backgrounds.
Multimodal Analysis in Academic Settings contributes to an emerging field of research with
importance to an increasing number of academics and practitioners worldwide.

business communication quarterly: Academy-Industry Relationships and Partnerships Tracy
Bridgeford, Kirk St. Amant, 2017-07-05 In the field of technical communication, academics and
industry practitioners alike regularly encounter the same question: What exactly is it you do? Their
responses often reveal a fundamental difference of perspective on what the field is and how it
operates. For example, academics might discuss ideas in terms of rhetorical theory, while
practitioners might explain concepts through more practical approaches involving best business
practices. And such differences can have important implications for how the field, as a whole, moves
forward over time. This collection explores ideas related to forging effective academia-industry
relationships and partnerships so members of the field can begin a dialogue designed to foster
communication and collaboration among academics and industry practitioners in technical
communication. To address the various factors that can affect such interactions, the contributions in
this collection represent a broad range of approaches that technical communicators can use to
establish effective academy-industry partnerships and relationships in relation to an area of central
interest to both: education. The 11 chapters thus present different perspectives on and ideas for
achieving this goal. In so doing, the contributors discuss programmatic concerns, workplace
contexts, outreach programs, and research and writing. The result is a text that examines different
general contexts in which academia-industry relationships and partnerships can be established and
maintained. It also provides readers with a reference for exploring such interactions.

business communication quarterly: The Business Communication Profession Janis Forman,




2022-09-30 This book provides a unique orientation to the present, past, and future of the field of
business communication by collecting reflective essays from some of its most influential scholars,
teachers, and leaders. Through a series of essays that bridge personal narrative and critical analysis,
this book mentors a new generation of students, teachers, and professionals as they encounter the
challenges and opportunities of business communication and shape the future of the field. The
authors—all influential figures and award winners—describe their personal histories with the field
and discuss how major aspects have evolved over time. The essays examine the pathways through
which scholars encounter the discipline, the professional challenges they face, the evolving content
of the business communication curriculum, the development of business communication programs
and institutions, the value of an entrepreneurial mindset for career development, and the
relationships between research, teaching, and professional practice. They offer stories about a
diversity of paths for achieving personal and professional success and invite readers to think about
what lessons they can apply to their own career advancement and satisfaction. In total, this
collection provides both a living history of the field and a series of real-world examples of business
communication at its finest. This book is essential reading for students and scholars of business
communication and can be used as a supplemental text for courses in business communication,
professional communication, and communication career preparation.

business communication quarterly: New Approaches to Specialized English Lexicology and
Lexicography Maridn Aleson, Isabel Balteiro, 2010-10-12 This book gathers some of the latest
approaches to Lexicology and Lexicography, which span from research on language for specific
purposes to the study of lexical constellations and translation. It aims to present a multifaceted
insight on current trends and, thus, includes papers that explore lexical processes in several areas,
which comprise fields so diverse and riveting such as the language of cinema, fashion, tourism, and
even comics. In addition, other papers examine the lexicon of well-established professional
languages, such as the language of law, medicine and business, by revealing leading-edge
perspectives on topics such as translation, word-formation, cultural clashes, or lexical selection. Key
issues on learning and teaching are also considered, as part of a long tradition in the study of
professional and academic languages that posits users’ learning needs as the cornerstone to the
study of these languages. Therefore, this work proposes a strong emphasis on lexis and terminology,
which are highlighted as the fundamental core of the definition and analysis of specialized
languages. All in all, this publication intends, on the one hand, to embrace current trends in the
study of specialized lexicon and terminology from the perspective of both Lexicology and
Lexicography, and, on the other hand, to open new possibilities for future research.

business communication quarterly: The Routledge Handbook of Language and
Professional Communication Vijay Bhatia, Stephen Bremner, 2014-02-24 The Routledge
Handbook of Language and Professional Communication provides a broad coverage of the key areas
where language and professional communication intersect and gives a comprehensive account of the
field. The four main sections of the Handbook cover: Approaches to Professional Communication
Practice Acquisition of Professional Competence Views from the Professions This invaluable
reference book incorporates not only an historical view of the field, but also looks to possible future
developments. Contributions from international scholars and practitioners, focusing on specific
issues, explore the major approaches to professional communication and bring into focus recent
research. This is the first handbook of language and professional communication to account for both
pedagogic and practitioner perspectives and as such is an essential reference for postgraduate
students and those researching and working in the areas of applied linguistics and professional
communication.

business communication quarterly: The Communication Age Autumn Edwards, Chad
Edwards, Shawn T. Wahl, Scott A. Myers, 2023-01-24 When should you send a text message, and
when is it more appropriate to talk face-to-face? What is the best way to prepare for a job interview
that will be conducted over video? How should you modify your speech if it will be recorded and
posted online? The Communication Age: Connecting and Engaging introduces students to the



foundational concepts and essential skills of effective communication, with a strong emphasis on the
impact of technology in our increasingly interconnected world. This new Fourth Edition helps
students become involved in our diverse global community and learn how to apply key principles of
effective communication—whether incorporating media, technology, or traditional face-to-face
speech communication—to foster civic engagement for a better future. With comprehensive
coverage of the essentials of interpersonal, small group, and public communication, this text is ideal
for use in hybrid introduction to communication courses.

business communication quarterly: The SAGE Handbook of Public Relations Robert
Lawrence Heath, 2010 Reflecting advances in theory, research, and application in the discipline
since the publication of the Handbook of Public Relations in 2001, this new volume is global in scope
and unmatched in its coverage of both academic research and professional best practice. It presents
major theories in the words of the leading advocates for each theory; positions public relations as a
positive force to help make society more fully functional; and challenges academics and practitioners
to identify best practices that can inform the work of those in the profession.

business communication quarterly: Designing Globally Networked Learning
Environments , 2008-01-01 Faculty, administrators, and others in higher education face growing
pressures to position their institutions, programs, and courses in “global markets” and to prepare
students for global work and citizenship. These pressures raise urgent questions: What might higher
education look like in a globally networked world? Do traditional industrial models of learning
suffice, or what new visions for learning are emerging? What does it take to implement and maintain
these visions? To address these questions, Designing Globally Networked Learning Environments
brings together 25 educators from four continents, who share their richly diverse visions for
teaching and learning in a globally networked world. What unites these visions is that they break
with traditional models of repackaging traditional institutionally bounded courses for online delivery
in global markets. Instead, these educators build robust partnerships to design globally networked
learning environments that connect students with peers, instructors, and communities across
traditional institutional, national, and other boundaries to facilitate the kind of cross-boundary
knowledge making that students as professionals and citizens will need to participate in the shaping
of an emerging global order and to address the most pressing global problems we face. The book
offers these visions as opportunities for faculty, program directors, administrators, international
program experts, instructional designers, faculty development experts, and others in higher
education to work together to deliberate, develop, and shape inspiring visions for globally networked
learning and to become active participants in the globalization of higher education.

business communication quarterly: The Routledge Handbook of Magazine Research
David Abrahamson, Marcia R. Prior-Miller, 2015-06-05 Scholarly engagement with the magazine
form has, in the last two decades, produced a substantial amount of valuable research. Authored by
leading academic authorities in the study of magazines, the chapters in The Routledge Handbook of
Magazine Research not only create an architecture to organize and archive the developing field of
magazine research, but also suggest new avenues of future investigation. Each of 33 chapters
surveys the last 20 years of scholarship in its subject area, identifying the major research themes,
theoretical developments and interpretive breakthroughs. Exploration of the digital challenges and
opportunities which currently face the magazine world are woven throughout, offering readers a
deeper understanding of the magazine form, as well as of the sociocultural realities it both mirrors
and influences. The book includes six sections: -Methodologies and structures presents theories and
models for magazine research in an evolving, global context. -Magazine publishing: the people and
the work introduces the roles and practices of those involved in the editorial and business sides of
magazine publishing. -Magazines as textual communication surveys the field of contemporary
magazines across a range of theoretical perspectives, subjects, genre and format questions.
-Magazines as visual communication explores cover design, photography, illustrations and
interactivity. -Pedagogical and curricular perspectives offers insights on undergraduate and
graduate teaching topics in magazine research. -The future of the magazine form speculates on the



changing nature of magazine research via its environmental effects, audience, and transforming
platforms.

business communication quarterly: Framing Public Life Stephen D. Reese, Oscar H.
Gandy, Jr., August E. Grant, 2001-06 This volume examines the concept of framing in media issues,
establishing a foundation for study of the topic and understanding its application. For scholars and
advanced students in journalism & media studies, political science, and related areas.

business communication quarterly: Listening Judi Brownell, 2015-09-21 Listening takes an
experiential approach to listening instruction, providing extensive applications and cases within the
context of a sound theoretical framework. The text encourages students to view listening as a
process involving six interrelated components which are developed along the parallel dimensions of
theory and skill building. Within the unifying theoretical framework of the HURIER model, students
develop an understanding of the listening process and gain powerful listening skills. The fifth edition
continues to explore the impact of culture, technology, and globalization, and raises timely ethical
questions to promote students’ consideration of the responsibilities associated with listening in
today’s complex world. Self-assessment, activities, and case studies further distinguish this engaging
text. Students will readily recognize the important role listening plays in helping them achieve their
personal and professional goals while they become more engaged and informed citizens.

business communication quarterly: Instruction and Technology Brad Mehlenbacher, 2010
Mehlenbacher unpacks the complex relationships between instruction and technology while
emerging as a sensitive guide to the frequently confusing and disparate landscapes of learning with
technology.--Karen Schriver, President, KSA Communication Design & Research.

business communication quarterly: Teaching Communication across Disciplines for
Professional Development, Civic Engagement, and Beyond Joanna G. Burchfield, April A. Kedrowicz,
2023-05-22 In Teaching Communication Across Disciplines for Professional Development, Civic
Engagement, and Beyond, contributors discuss topics inherent in merging communication across
disciplines, including challenges and opportunities, teaching and research, communication and
student identity, future directions, and the transformative possibilities of teaching communication
across disciplines. A cross-disciplinary approach provides an avenue for the integration of a broad
education that prepares students for global citizenship and civic engagement. Ultimately, this book
argues that positioning communication as a theoretically rich process of social interaction and
meaning with attention to rhetorical sensitivity can expand the vision of communication across the
disciplines. The increased demand for communication expertise opens opportunities for exploration,
growth, community development, and cross-disciplinary alliances. Scholars of communication,
English, and education will find this book of particular interest.

business communication quarterly: Handbook of Research on Cyberbullying and Online
Harassment in the Workplace Ramos Salazar, Leslie, 2020-10-23 Given users’ heavy reliance of
modern communication technologies such as mobile and tablet devices, laptops, computers, and
social media networks, workplace cyberbullying and online harassment have become escalating
problems around the world. Organizations of all sizes and sectors (public and private) may
encounter workplace cyberbullying within and outside the boundaries of physical offices. Workplace
cyberbullying affects the entire company, as victims suffer from psychological trauma and mental
health issues that can lead to anxiety and depression, which, in turn, can cause absenteeism, job
turnover, and retaliation. Thus, businesses must develop effective strategies to prevent and resolve
such issues from becoming too large to manage. The Handbook of Research on Cyberbullying and
Online Harassment in the Workplace provides in-depth research that explores the theoretical and
practical measures of managing bullying behaviors within an organization as well as the intervention
strategies that should be employed. The book takes a look at bullying behavior across a variety of
industries, including government and educational institutions, and examines social and legislative
issues, policies and legal cases, the impact of online harassment and disruption of business
processes and organizational culture, and prevention techniques. Featuring coverage on a broad
range of topics such as sexual abuse and trolling, this book is ideally designed for business



managers and executives, human resource managers, practitioners, policymakers, academicians,
researchers, and students.

business communication quarterly: Advances in Accounting Education Dorothy
Feldmann, Timothy ]. Rupert, 2013-07-25 Topics included in Volume 14 are: ways to increase
student interest in the accounting major, challenges and implications associated with integrating
transfer students into accounting programs, techniques for improving performance in intermediate
accounting classes, exercises for incorporating divergent and evolving standards in the audit class.

business communication quarterly: Seeing Spots William L. Benoit, 1999-07-30 Benoit
provides a comprehensive analysis of presidential television spots from every campaign that used
this important message form, from the 1952 campaign through the last national campaign in 1996.
More than 1,600 presidential spots are analyzed, from both primary and general campaigns.
Republican, Democratic, and third party candidate advertisements are analyzed. He uses the
Functional Theory of Political Campaign Discourse, analyzing themes in spots as acclaims
(self-praise), attacks (criticism), and defenses (responses to attacks). Themes are classified
according to topic. Each of these topics is broken down further (policy: past deeds, future plans,
general goals; character: personal qualities, leadership ability, ideals). Contrasts are made between
spots from Republicans and Democrats as well as third parties, incumbents and challengers, and
winners and losers. The spots from candidates who led, trailed, or were in close races also are
contrasted. Spots are becoming more negative over time, Benoit concludes, in both primary and
general campaigns. General campaigns are more negative than primary campaigns, Democrats are
more negative than Republicans, and challengers are more negative than incumbents. There are no
differences between winners and losers. However, candidates who trailed throughout the campaign
were most negative, while candidates in close races were most positive. An important analysis for
scholars and researchers in political communication and American presidential politics.

business communication quarterly: The Agency of Organizing Boris H. J. M. Brummans,
2017-09-13 Winner of the 2018 Outstanding Edited Book Award from the Organizational
Communication Division of the National Communication Association The Agency of Organizing
explains why the notion of agency is central to understanding what organizations are, how they
come into existence, continue to exist, or fade away, and how they function. Written by leading
organizational communication scholars, the chapters in this edited volume present seven different
theoretical perspectives on agency in the dynamics of organizing. Authors discuss how they
conceptualize agency from their own perspective and how they propose to investigate agency
empirically in processes of organizing by using specific methods. Through insightful case studies,
they demonstrate the value of these perspectives for organizational research and practice.
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