business cards for airbnb

business cards for airbnb are essential marketing tools that can enhance the visibility and professionalism of
Airbnb hosts. As the short-term rental market continues to grow, having a high-quality business card can
distinguish hosts from competitors and provide potential guests with necessary information. This article
will explore the importance of business cards for Airbnb hosts, essential elements to include on the cards,
design tips, and how to effectively distribute them. By the end of this article, you will understand how to

create impactful business cards that reflect your brand and appeal to your target audience.
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Importance of Business Cards for Airbnb Hosts

Business cards for Airbnb are a crucial aspect of branding and marketing for hosts. They serve as portable
marketing tools that can be easily shared with potential guests, neighbors, and local businesses. The primary

purpose of a business card is to provide essential contact information and create a memorable impression.

In the competitive landscape of short-term rentals, having a professional business card can help establish
credibility. When guests see a well-designed card, they are more likely to perceive the host as serious,
organized, and committed to providing an excellent experience. Furthermore, business cards can facilitate
networking opportunities, especially in local communities where Airbnb hosts can collaborate with other

businesses or services.

Additionally, business cards can enhance customer loyalty. When guests receive a card, they have an easy
way to reach out for future bookings or referrals. Such follow-ups can lead to repeat business, which is vital

for long-term success in the Airbnb market.



Essential Elements to Include

Creating an effective business card requires careful consideration of the information included. Here are the

essential elements that should be present on every Airbnb business card:

¢ Host Name: Clearly display your name or the name of your Airbnb property. This helps guests

remember who you are.

e Property Name: If your Airbnb has a unique name, include it prominently. A catchy property name

can leave a lasting impression.

¢ Contact Information: Provide multiple ways for guests to reach you, such as phone numbers, email

addresses, and website URLs.

¢ Social Media Handles: Include links to your Airbnb profile or other social media accounts where

guests can see more about your property.

¢ QR Code: Consider adding a QR code that links directly to your property listing or a special

promotional offer.

¢ Property Photo: A high-quality image of your property can attract attention and help potential guests

visualize their stay.

¢ Tagline or Slogan: A catchy phrase can encapsulate the experience you offer, making your card more

memorable.

Design Tips for Effective Business Cards

The design of your business card plays a significant role in how it is perceived by potential guests. Here are

some tips to ensure your business card is visually appealing and effective:

Choose the Right Size and Shape

Standard business card dimensions are 3.5 x 2 inches, but you can opt for different shapes or sizes to stand

out. However, ensure that the card fits easily into wallets or cardholders.



Use High-Quality Materials

Investing in high-quality card stock can make a significant difference in the perception of your brand. A

thicker card feels more professional and is less likely to bend or tear.

Select Appropriate Colors and Fonts

Colors evoke emotions; choose a color scheme that reflects the atmosphere of your property. For instance,
earthy tones may suggest a cozy cabin, while vibrant colors might indicate a lively beach house. Likewise,

select fonts that are easy to read and align with your brand's personality.

Keep It Simple

A cluttered card can be overwhelming. Aim for a clean design that highlights the most important

information. Use negative space effectively to enhance readability.

Include a Call to Action

Encourage potential guests to take action by including a call to action, such as “Book Your Stay Today!” or

“Visit Our Website for Special Offers!” This prompts recipients to engage with your business actively.

Distribution Strategies for Business Cards

Once you have created your business cards, the next step is to distribute them effectively. Here are some

proven strategies for getting your cards into the right hands:

¢ Networking Events: Attend local tourism events, trade shows, or networking gatherings to meet

potential guests and other hosts. Always carry your business cards to distribute.

e Local Businesses: Partner with local cafes, restaurants, and shops to leave your cards in their

establishments. This can help you reach tourists who frequent those areas.

o At Your Property: Place business cards in your rental unit. A well-placed card can remind guests to



refer you to friends or return for future stays.

e Community Boards: Post your business cards on community boards in popular local spots, such as

libraries, grocery stores, and tourist information centers.

o Referral Programs: Encourage past guests to share your business card with friends and family by

offering discounts for referrals.

Conclusion

Business cards for Airbnb hosts are not just about sharing contact information; they are a reflection of your
brand and an opportunity to make a lasting impression. By incorporating essential elements, focusing on
effective design, and utilizing strategic distribution methods, you can enhance your marketing efforts and
attract more guests. Whether you’re a new host or an experienced one, investing time in creating a

professional business card can yield significant returns in visibility and bookings.

Q What should I prioritize when designing my Airbnb business card?

A: Focus on clarity and professionalism. Include essential information such as your name, property name,
contact details, and a high-quality image of your property. Ensure the design reflects the ambiance of your

Airbnb to attract the right clientele.

Q How many business cards should I print initially?

A: It is advisable to start with a minimum of 500 cards. This quantity allows you to distribute them
effectively across various locations while ensuring you have enough for networking events and personal

distribution.

Q: Can I use the same business card for multiple properties?

A: Yes, you can use the same design for multiple properties, but ensure that each card clearly indicates

which property it represents. If properties have different branding, consider creating distinct cards for each.



Q: How can I track the effectiveness of my business cards?

A: Include a unique QR code or promo code on your cards that potential guests can use when booking. This

allows you to track how many guests were referred through the business cards.

Q What is the best way to engage potential guests with my business
card?

A: Include a compelling call to action, such as “Contact us for exclusive offers” or “Follow us on social media

for updates.” This encourages recipients to take the next step and engage with your listing.

Q: Should I include my personal phone number on my business card?

A: It is generally advisable to include a dedicated business number rather than your personal number. This

helps maintain privacy and keeps communications professional.

Q How often should I update my business cards?

A: Update your business cards whenever there is a change in contact information, property details, or

branding. Regular updates ensure that the information is accurate and relevant.

Q What are some design styles that work well for Airbnb business cards?

A: Minimalistic designs, vibrant colors reflecting your property’s ambiance, and creative layouts that

include visuals of your property are effective. Choose a style that aligns with the experience you offer.

Q: Is it beneficial to include a personal touch on my business card?

A: Yes, adding a personal touch, such as a handwritten note on the back of the card or a personalized

message, can make your card stand out and create a memorable connection with potential guests.

Q Can I use digital business cards instead of physical ones?

A: Digital business cards can be effective, especially for online networking. However, having physical cards

is still beneficial for in-person interactions and events, where they can be easily exchanged.
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business cards for airbnb: The Art of the Business Card: A Guide to Captivating Designs
Pasquale De Marco, 2025-05-13 In the fiercely competitive world of business, every interaction
counts. Your business card is often the first point of contact with potential clients and partners,
making it crucial to create a lasting impression. The Art of the Business Card: A Guide to Captivating
Designs provides the ultimate guide to designing business cards that captivate, inform, and leave a
memorable mark. With a comprehensive approach, this book covers every aspect of business card
design, from choosing the right materials and finishes to incorporating images, graphics, and
typography. It offers practical tips and techniques for creating visually appealing and effective cards
that align with your brand identity. This book is not just a collection of design principles; it's a
showcase of creativity and innovation. It features a wide range of business card designs from around
the world, demonstrating the transformative power of design and inspiring you to push the
boundaries. Furthermore, The Art of the Business Card: A Guide to Captivating Designs recognizes
the importance of sustainability in modern business practices. It explores eco-friendly materials and
printing techniques, empowering you to create business cards that are both visually appealing and
environmentally responsible. As the business world continues to evolve, so too does the role of
business cards. This book explores the latest trends and innovations, including digital business
cards, interactive designs, and personalized cards. By embracing these advancements, you can stay
ahead of the curve and create business cards that truly stand out. Whether you're a seasoned
designer or just starting out, The Art of the Business Card: A Guide to Captivating Designs is an
invaluable resource. It provides a wealth of knowledge, inspiration, and practical guidance to help
you create business cards that not only convey essential information but also captivate, engage, and
build lasting relationships. If you like this book, write a review on google books!

business cards for airbnb: Design That Scales Dan Mall, 2023-11-28 After years of building
the same interface elements, some designers and developers get wise and try to create reusable,
common solutions to help everyone stop reinventing the wheel every time. Most fail. In Design That
Scales, design systems expert Dan Mall draws on his extensive experience helping some of the
world's most recognizable brands create design practices that are truly sustainable and successful.
Dan's book is a game-changer for our approach to design systems, leading to significant changes at
my company, making it a must-read for streamlining anyone’s complex design systems! —Nadine
Sarraj, Product Designer, 365 Retail Markets A lively and paradigm-challenging evaluation of what
makes good system designs work at any scale.—Kirkus Reviews Who Should Read This Book? People
who are building and maintaining design systems, large or small. Designers, engineers, and product
managers who are in search of a more efficient way to work. Leaders and executives who want to
effect change but aren't sure how to do it. People who have designed web forms and tables, but
don't know what’s next. Takeaways A design system is crucial for any organization managing two or
more digital products. Learn how to create, manage, and sustain a successful design system. See
how the ecosystem of a design system works in order to understand the context for success. Figure
out where the people involved in a design system fit and how they can best collaborate. Learn the
metrics for success within a design system and how to measure them. Determine the best techniques
for marketing your design system to stakeholders. Learn what guidance and relationships are crucial
for a design system to succeed. See the end-of-chapter questions that highlight how to guide your
design system to a profitable outcome.

business cards for airbnb: The Business of Sharing Alex Stephany, 2015-03-09 Providing a
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colorful insight into the people at the forefront of the emergent Sharing Economy, a movement
predicted to already be worth around $26B a year, this book gives vital advice to anyone thinking of
starting or investing in a collaborative consumption business. The first of its kind, written by an
author on the forefront of this new trend.

business cards for airbnb: Securing funding from a bank using only your EIN (Employer
Identification Number) requires a structured approach. Banks generally prefer lending to
businesses with strong credit profiles, but there are methods to maximize your approval
odds. Here’s a step-by-step breakdown of how to get funding using your EIN:EIN ROAD
MAP Step-By-Step to Bank Funding Dr. Alfred Tennison, 2025-07-13 Securing funding from a
bank using only your EIN (Employer Identification Number) requires a structured approach. Banks
generally prefer lending to businesses with strong credit profiles, but there are methods to maximize
your approval odds. Here’s a step-by-step breakdown of how to get funding using your EIN.

business cards for airbnb: The Best American Travel Writing 2019 Alexandra Fuller, Jason
Wilson, 2019 A collection of the best travel writing published in 2019, selected by Alexandra Fuller.

business cards for airbnb: Homestay Basics Annette Scott, 2019-02-14 Homestay is about
ordinary people living in an ordinary house welcoming others as guests into their home. The
homeowner acts as a host and guide in return for a fee. This means that hosts can earn money by
staying at home. It doesn’t get much better than that. Anyone in any style of home can become a
host and earn extra money. It is up to you how much you want to put into it. The more effort, the
better the return. There is no typical host or host family in terms of age, family makeup, economic
status, background or location. However, I wrote this book based on my knowledge of the army of
women of a certain age who, in the late middle of life, find themselves living alone in a family home
that they can no longer afford—a house that is too big and empty. The future looks difficult and
lonely, and maybe the only option is to downsize and leave the home that they love. I searched and
could find nothing to help me, so I set about learning on the job. This book will give you my eight
years of experience all wrapped in in one place.

business cards for airbnb: The Art of My Life Joe Pearce, 2020-01-06 Award winning fine
artist Joe Pearce brings wisdom, humor, and creative perspective to the trials, tribulations, and party
that is life. After growing up in the drug culture of the 70’s, Joe Pearce turned to a fundamentalist
church for personal redemption. He felt called to become a traveling evangelist and musical artist,
which is how he met his wife. Joe eventually transitioned away from that belief system to become
part of corporate America. Joe was working a job in financial services, 20 years into marriage, when
his wife developed severe schizophrenia. <u>The Art of My Life</u> explores Joe’s struggles with
care taking for, and coping with, his wife’s illness. Joe tells a raw, blatantly honest narrative of his
unique life experiences while weaving in themes of his and other's art with the hopes of helping
people find their passion along their own unique paths.

business cards for airbnb: The Visual Identity Handbook: Crafting a brand that people
remember Silas Mary, 2025-01-17 The Visual Identity Handbook delves into the art and science of
creating a memorable visual brand identity. From logos and color schemes to typography and design
principles, this book offers a comprehensive approach to building a visual identity that captures
attention and communicates your brand's values effectively. It explains how to create consistency
across all touchpoints, ensuring that your brand stands out in the marketplace. The book also
provides case studies from successful brands, showing how strong visual identities can differentiate
businesses and make lasting impressions. The Visual Identity Handbook is an essential guide for
marketers, designers, and entrepreneurs who want to craft a visual brand that resonates with their
target audience.

business cards for airbnb: The Employee Experience Tracy Maylett, Matthew Wride,
2017-01-10 Ever notice how companies with the best service also have the happiest employees?
That’s no accident. Do you want to build a strong, successful organization? Start by ignoring your
customers. Really. Instead, focus first on creating a better employee experience, or EX. Your
employees interact with customers, make them smile, and carry your brand message from the



warehouse to the front lines. If your employees are having a great experience, so will your
customers. In The Employee Experience, employee engagement pioneers Tracy Maylett and
Matthew Wride reveal the secrets not only to attracting and retaining top talent, but to building a
deeply engaged workforce—the foundation of organizational success. With deep insights into the
dynamics of trust and mutual expectations, this book shows that before you can deliver a
transcendent customer experience (CX), you must first build a superlative EX. With real-world
examples and more than 24 million employee survey responses, Maylett and Wride reveal a clear,
consistent pattern among the world’s most successful organizations. By establishing a clear set of
expectations and promises—collectively known as the Contract—and upholding it consistently,
employers can build the trust that leads to powerful engagement. Whether in business, healthcare,
education, sports, or nonprofit, these organizations are consistently more successful and more
profitable, enjoy sustainable growth, and win the battle to keep today’s rarest resource: talented
people. Blending rigorous research, detailed case studies, in-depth interviews and expert insights,
The Employee Experience will teach you to: Make the employee experience a core part of your
strategy Understand employee expectations and bridge the “Expectation Gap” Establish rock-solid
Brand, Transactional, and Psychological Contracts that breed trust and confidence Build an
employee-employer partnership in creating something extraordinary Turn employee engagement
into fuel for customer satisfaction, profit, and growth Attracting talent, retaining top performers,
and creating an environment in which employees choose to engage drives results. The Employee
Experience shows you where truly extraordinary organizations begin...and how to build one. TRACY
MAYLETT, Ed.D, SPHR, SHRM-SCP, is the CEO of DecisionWise, where he currently advises leaders
across the globe in leadership, change, and employee engagement. Maylett holds a doctorate from
Pepperdine University and an MBA from BYU. He is a recognized author, and teaches in the Marriott
School of Management at Brigham Young University. MATTHEW WRIDE, ]JD, PHR, is the COO of
DecisionWise. With an extensive business background, Wride brings a fresh approach to
organization development and leadership consulting. He is passionate about helping leaders create
winning employee experiences. Wride holds a JD from Willamette University and a master’s degree
from the University of Washington. For over two decades, DecisionWise has advised organizations
and leaders in more than seventy countries on leadership, assessment, talent, organization
development, and the employee experience. Visit us online at www.decision-wise.com.

business cards for airbnb: Entrepreneurship Heidi M. M. Neck, Emma L. L. Murray,
Christopher P. Neck, 2024

business cards for airbnb: Opera Unlocked Mark Sampson, 2023-08-15 If you are an aspiring
opera singer looking to make a career in the industry, this book is for you. If you are an educator
who needs a refresher on the German market, this book is for you. If you have heard Germany is a
great place for opera, and want to know more, this book is for you. If you haven’t heard that
Germany is the best place to work as an opera singer, this book is for you. When I studied singing,
my teacher asked me to teach fellow students “how to get an agent”, as I had early success. I think
this should be core curriculum, not student supplemented learning. I want you to be prepared for
the German opera scene. I founded several academies to share this knowledge, most recently Berlin
Opera Academy and Saluzzo Opera Academy. Now I am sharing this again in more detail here in
these pages. Success in Germany, the world’s largest opera market, should be taught, not stumbled
upon. So if you want to know how to make the most of your auditions, and get a lot of them, read on.

business cards for airbnb: Entrepreneurship Heidi M. Neck, Christopher P. Neck, Emma L.
Murray, 2020-01-07 Recipient of a 2021 Textbook Excellence Award from the Textbook & Academic
Authors Association (TAA) Entrepreneurship: The Practice and Mindset catapults students beyond
the classroom by helping them develop an entrepreneurial mindset so they can create opportunities
and take action in uncertain environments. Based on the world-renowned Babson Entrepreneurship
program, this text emphasizes practice and learning through action. Students learn
entrepreneurship by taking small actions to get feedback, experiment, and move ideas forward. They
will walk away from this text with the entrepreneurial mindset, skillset, and toolset that can be



applied to startups as well as organizations of all kinds. Whether your students have backgrounds in
business, liberal arts, engineering, or the sciences, this text will take them on a transformative
journey and teaches them crucial life skills. The Second Edition includes a new chapter on customer
development, 15 new case studies, 16 new Mindshift Activities and 16 new Entrepreneurship in
Action profiles, as well as expanded coverage of prototyping, incubators, accelerators, building
teams, and marketing trends. This title is accompanied by a complete teaching and learning
package.

business cards for airbnb: Find Your 9others Katie Lewis, Matthew Stafford, 2023-07-10 If
you could sit down to dinner with some of the world's most ambitious startup entrepreneurs, what
would you ask them? Since 2011, 9others has hosted over 5,000 entrepreneurs at 500 events in over
45 cities around the world and asked one simple question: what's keeping you up at night? We've
heard the challenges that entrepreneurs all around the world have faced; their thinking and the
behavioural traits that helped them overcome those challenges. In this book, 9others founders Katie
Lewis and Matthew Stafford will help you discover the questions you should be asking yourself as
you start and scale your own start up, and why you should go on your own journey to find your
9others.

business cards for airbnb: Driven by Difference David Livermore, 2016-02-17 Today’s board
rooms, think tanks, and staff lounges are more diverse than ever before. These cultural differences
can either lead to gridlock among stubborn, single-minded thinkers or they can catalyze innovation
and growth among an expansive team of creative, distinctive individuals. Diverse teams are far more
creative than homogenous teams--but only when they are managed effectively. Driven by Difference
identifies the management practices necessary to minimize conflict while maximizing the
informational diversity found in varied values and experiences. Drawing on the cultural intelligence,
or CQ, of diversity success stories from Google, Alibaba, Novartis, and other groundbreaking
companies, this must-have resource teaches managers of diverse groups how to: Create an optimal
environment Consider the various audiences when selecting and selling an idea Design and test for
different users Fuse differing perspectives Align goals and expectations New perspectives and
talents have joined your company’s ranks in recent years. Are you seeing the increased innovation
and success that should be resulting from such diversity?

business cards for airbnb: Deciding Where to Live Melissa G. Ocepek, William Aspray,
2020-10-16 Deciding Where to Live: Information Studies on Where to Live in America explores major
themes related to where to live in America, not only about the acquisition of a home but also the
ways in which where one lives relates to one’s cultural identity. It shows how changes in media and
information technology are shaping both our housing choices and our understanding of the meaning
of personal place. The work is written using widely accessible language but supported by a strong
academic foundation from information studies and other humanities and social science disciplines.
Chapters analyze everyday information behavior related to questions about where to live. The eleven
major chapters are: Chapter 1: Where to live as an information problem: three contemporary
examples Chapter 2: Turning in place: Real estate agents and the move from information custodians
to information brokers Chapter 3: The Evolving Residential Real Estate Information Ecosystem: The
Rise of Zillow Chapter 4: Privacy, Surveillance, and the “Smart Home” Chapter 5: This Old House,
Fixer Upper, and Better Homes & Gardens: The Housing Crisis and Media Sources Chapter 6: A
Community Responds to Growth: An Information Story About What Makes for a Good Place to Live.
Chapter 7: The Valley Between Us: The meta-hodology of racial segregation in Milwaukee,
Wisconsin Chapter 8: Modeling Hope: Boundary Objects and Design Patterns in a Heartland
HeterotopiaChapter 9: Home buying in Everyday Life: How Emotion and Time Pressure Shape High
Stakes Deciders’ Information BehaviorChapter 10: In Search of Home: Examining Information
Seeking and Sources That Help African Americans Determine Where to LiveChapter 11: Where to
Live in Retirement: A Complex Information Problem While the book is partly about the goal-directed
activity of individuals who want to buy a house, and the infrastructure that supports that activity, it
is also about personal activities that are either not goal directed or are directed at other goals such



as deciding in which geographic location to live, personal entertainment, cultural understanding, or
identity formation.

business cards for airbnb: Fenrir Eric Flint, Ryk E. Spoor, 2025-06-03 When astronomer
Stephanie Bronson uncovers a massive alien vessel named Fenrir racing toward the Sun, she must
lead a desperate mission to rescue its crew before a catastrophic failure dooms them both to fiery
destruction. It was just a dot of light . . . ... a dot of light that appeared out of nowhere. Stephanie
Bronson thought she might have found a distant supernova. Instead, what she’d found was
something more than a thousand miles across, moving towards the Sun at almost a third the speed
of light from the constellation of Lupus, the Wolf. Even more frightening, the object—called Fenrir,
after the Norse Wolf of the World’s End—was slowing down. It was not a comet or even a rogue
planet. It was an alien vessel. And despite the increasingly detailed and insistent messages of
greeting from Earth, it showed no sign of responding. As the world braced itself for the arrival of the
immense, frighteningly silent alien visitor, Stephanie held hope that they still might communicate
with Fenrir—until something happened that no one had imagined: Fenrir flared and its drive died,
leaving the huge ship careening out of control to a fiery death inside the orbit of Venus. There
was—just possibly—a chance for Earth to act—to rescue the now-shipwrecked “Fens.” But even
Stephanie—or those trying to stop her and the rescue ship Carpathia—could not imagine that not
merely the fate of the aliens, but that of Earth itself, would be decided by Fenrir. At the publisher's
request, this title is sold without DRM (Digital Rights Management).

business cards for airbnb: And the Category Is. Ricky Tucker, 2022-01-25 A 2023 Lambda
Literary Award Finalist in Nonfiction An Electric Literature “Most Anticipated LGBTQ+ Book of
2022” Selection A love letter to the legendary Black and Latinx LGBTQ underground subculture,
uncovering its abundant legacy and influence in popular culture. What is Ballroom? Not a song, a
documentary, a catchphrase, a TV show, or an individual pop star. It is an underground subculture
founded over a century ago by LGBTQ African American and Latino men and women of Harlem.
Arts-based and intersectional, it transcends identity, acting as a fearless response to the systemic
marginalization of minority populations. Ricky Tucker pulls from his years as a close friend of the
community to reveal the complex cultural makeup and ongoing relevance of house and Ballroom, a
space where trans lives are respected and applauded, and queer youth are able to find family and
acceptance. With each chapter framed as a “category” (Vogue, Realness, Body, et al.), And the
Category Is . . . offers an impressionistic point of entry into this subculture, its deeply integrated
history, and how it’s been appropriated for mainstream audiences. Each category features an
exclusive interview with fierce LGBTQ/POC Ballroom members—Lee Soulja, Benjamin Ninja, Twiggy
Pucci Gar¢on, and more—whose lives, work, and activism drive home that very category. At the
height of public intrigue and awareness about Ballroom, thanks to TV shows like FX's Pose, Tucker’s
compelling narratives help us understand its relevance in pop culture, dance, public policy with
regard to queer communities, and so much more. Welcome to the norm-defying realness of
Ballroom.

business cards for airbnb: Crash Course Ricardo Jiménez, 2024-06-18 In Crash Course,
Ricardo Jiménez recounts his personal startup failure so that other entrepreneurs and business
founders may learn from his mistakes as they chase their own business dreams. Nine times out of
ten, the passionate, well-educated, semi-cocky entrepreneur with dreams of taking the market by
storm . . . fails. Whether it’s a quick crash and burn within the first year or a longer struggle over
several years, the result is usually the same: an exhausted, confused, financially broke, and
emotionally broken startup failure. We love to hear stories of lean-and-mean startups that bootstrap
their way to a hard-fought victory. But what about the other 90 percent? What about the startup
founders who were chewed up and spit out by potential investors, dirty-dealing partners, and fickle
customers? What about the ones who dared to give their dream wings . . . only to watch it crash on
the runway? Don’t we have as much or more to learn from them as we do the lucky few who actually
make it? In Crash Course, entrepreneur Ricardo Jimenez crawls out from under the wreckage of his
failed startup and forces himself to explore how his best-laid plans went so terribly wrong. With



surgical precision, Jiménez explores every decision, meeting, step, and misstep that turned his
once-promising international toy company into an expensive lesson in how not to succeed in the
highly competitive global marketplace. Putting pride aside, Jiménez puts his whole story on
display—the good, the bad, and the terrible—with the hope that the next generation of startup
entrepreneurs can learn from his mistakes and take a pain-free shortcut to the important lessons he
had to learn the hard way.

business cards for airbnb: Reinventing Live Denzil Rankine, Marco Giberti, 2020-12-18
Forget the traditional one-off, in-person event. Welcome to a new world, where event organizers no
longer see themselves as pure organizers; rather their role is to facilitate - business, connections,
education and advocacy. Events are fast-becoming catalysts for building communities and nurturing
customer relationships ‘all year round’ - with the use of event technology at its core. The authors
Denzil Rankine and Marco Giberti have seen it all in their 30 years of consulting, operating and
investing across the global exhibitions and events industry. Based on dozens of their interviews with
senior executives, entrepreneurs and investors this book is packed full of practical case studies that
will equip readers with new strategies, tools and insights they can apply back into their day-to-day
roles. This book is a must-read for C-Level management, marketing and event professionals, or
anyone looking to participate in the events industry.

business cards for airbnb: Bending the Paw Diane Kelly, 2020-10-27 Make way for the long
paw of the law as police officer Megan Luz and her K-9 partner Brigit investigate a baffling new
mystery in Bending the Paw, by Diane Kelly. A MURDER WITHOUT A BODY IS LIKE A DOG
WITHOUT A BONE A bloodbath is a shocking new challenge for Megan and Brigit when Detective
Audrey Jackson calls them to the scene of what could only be a brutal murder. But the one thing the
nightmarish scene is missing is a victim. The frantic homeowner’s husband is gone, seemingly
without a trace—and so is the money he was holding. Has a vicious killer committed what might just
be the perfect crime? Meanwhile, it’s hailing cats and dogs all over Fort Worth, and roofing
contractors have descended on the city in droves. With plenty of damage and continuing storms,
work delays are building up like so much runoff, but Megan is suspicious that one roofer may be a
scam artist. Determined to leash every lawbreaker she and her K-9 partner find, Megan is building a
case for prosecution, all while Brigit has her nose to the ground for a murderer... “Be prepared for a
laugh fest. Diane Kelly is first class.”—Night Owl Romance
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